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First  with  food  advertisers! 


GwMrol  grocMy  odvarMtiiif 
Knog*  plac«d  in  codi  Chicago 
Monpapon  IM  6  wondu,  I9SS 


1,116,602 

823,260 

395,429 

337,368 

CHICAGO 

CHICAGO 

CHICAGO 

CHICAGO 

TRIBUNE 

DAILY  NEWS 

AMERICAN 

SUN.T1MCS 

DURING  the  first  six  months  of  1955,  general 
grocery  advertisers  placed  1,116,602  lines  of 
advertising  in  the  Chicago  Tribune— far  more 
than  they  placed  in  any  other  Chicago  news¬ 
paper. 

The  lead  of  the  Tribune  over  the  second 
Chicago  newspaper  was  nearly  300,000  lines. 
Its  lead  over  the  third  and  fourth  Chicago 
newspapers  combined  was  even  more  decisive 


—nearly  400,000  unes. 

Here  is  conclusive  evidence  that  you  get 
best  results  in  the  multi-billion  dollar  Chicago 
market  when  you  make  the  Tribune  your  No.  1 
advertising  mediiun. 

A  Tribune  representative  will  be  glad  to  help 
you  set  up  a  program  which  will  use  Tribime 
sales  power  most  effectively.  Get  in  touch  with 
him  today. 


TMt  WOaiO'S  CRlATtST  NEWSPAria 


_L_ 


Your  pressmen’s  job  can  be  made  easier  with  the 
WOOD  Metropolitan  4-0)lor  unit.  Here  is  clean 
styling,  proved  engineering  and  precision  workman<^hip 
that  provides  facilities  for  color  printing  that  set 
a  new  high  standard  of  quality. 

The  many  outstanding  features  of  WOOD  color 
units  commend  themselves  to  publishers  who  want 
"top”  quality  color  printing  in  every  edition. 

WOOD  4-Color  units  give  more  than  mere  "satisfaction” 
because  they  produce  everything  you  might  expect 
from  a  truly  fine  printing  press. 


FEATURES 


•  Minimum  back-lash— better  register 

•  Adaptable  for  use  with  standard  black  and  white  units 

•  Reliable  and  Economical 

•  Completely  accessible  for  easy  servicing 

•  Utmost  compactness 

•  Greater  flexibility— color  of  your  choice 

•  Low  maintenance  cost 

•  Precision  workmanship  for  lasting  service. 


at  its  best 
with  the 

WOOD 

METROPOLITAN 
4-COLOR  UNIT 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17.  N.  Y. 


they  Buy  More  because  they  Have  More ! 


►  It’s  Big  .  .  .  over  600,000  population 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  Easily  Reached  . . .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Indianapolis  Star  and 
The  Indianapolis  News.  Write  for  complete  market  data 
today. 


#  Take  Home  Furnishings  Store  Sales  for  instance  .  .  . 
including  such  items  as  outdoor  furniture,  housewares, 
rugs,  beds,  appliances  .  .  .  the  average  family  expenditure 
in  metropolitan  Indianapolis  and  Marion  County,  last  year, 
was  24.5%  above  the  national  average.* 

Yes,  people  do  BUY  MORE  in  Indianapolis  because  the 
average  annual  income  per  family  is  $6,593 — 25.7%  above 
the  national  average — 7th  among  cities  of  600,000  popu¬ 
lation  and  over.*  But  that’s  only  part  of  the  story  .  .  . 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


'Consumtr  Income  Supplement.  1954.  Standard  Rate  &  Data  Service. 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 
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*  Commercial  Center  of  a  1.3  million  population  area,  Syracuse  is 
ranked  by  Sales  Management  as  America's  No.  1  Test  Market. 


AMERICA’S  No.  1 
TEST  MARKET! 

$440  MILLION  was  spent  at  retail  last  year 
in  Metropolitan  Syracuse  alone  .  .  .  but,  in 
the  15-county  circulation  area  of  the  Syra¬ 
cuse  Newspapers,  retail  sales  hit  $1.48 
BILLION! 

If  you  want  to  sell  all  that  big,  booming 
Central  New  York  Market,  there’s  just  one 
sure  and  economical  way  to  do  it. 

The  Syracuse  Newspapers  give  you  100% 
saturation  coverage  of  metropolitan  Syra¬ 
cuse,  and  effective  circulation  in  each  of  the 
14  surrounding  counties.  No  other  combi¬ 
nation  of  media  can  do  a  comparable  job  at 
a  comparable  cost. 


Th«  HEABTUND 

•f 

NEW  YORK  STATE 


CIRCULATION:  Combined  Daily  223,103 
Sunday  Herald-American  221,954 
Sunday  Post-Sfandard  101,254 


the  SYRACUSE  NEWSPAPERS 

HERALD  JOURNAL  &  H  E  R  A  L  A  M  E  R  I C  A  N 

Evening  Sundey 

THE  POST  STANDARD 

Morning  &  Sundev 


Represented  ^  by  MOLONEY.  RE6AN  &  SCHMITT 


Our  ^eaderA 

Magazine  Promotions  newspaper  to  watch  for  this 

TO  THE  Editor:  In  the  An-  *“  “» 

c-ust  issue  of  one  of  the  ireneral  newspapers  and 

^  j  A-  •  ^  •  o  strengthen  the  selling  power  of 

newspaper  advertising  services  i! 

an  announcement  was  made  of  ~.„eo  ronte  f 

....  i-  ing  our  grass  roots  facilities  at 

a  special  feature  promoting 

Look  magazine  s  Home  Living  it.„„  .  t 

and  “Be  a  Better  Cook.”  Fur-  ...  I-^nch 

.a  .  .V  •  A.  President, 

thermore,  in  this  announcement  vt 

it  was  stated  thev  had  arramred  Northwest  Newspaper 

It  was  stated  they  had  ai  ranged  ^,,,.ertising  Executives 

with  Look  to  make  available  at  . _ .  .f _ 


•Au  T  ,  ;  i  M  Ki  *  A  .Advertising  Executives 

with  Look  to  make  available  at  Assoriation 
low-cost  complete  point-of-sale  ^ 

kits  as  well  as  an  eight-page  ' 

tabloid  edition  with  complete 

text,  photos  and  retail  ads  plus  ^  ne  Itoor  MS  Upen 
mats  for  all  subscribers  to  tie  To  the  Editor:  It  appears 
in  to  the  Look  campaign.  to  me  that  your  position  in 

This  feature  promoting  Look  regard  to  the  discharge  of  Mel- 
offered  by  a  supplier  of  news-  vin  L.  Barnet  and  David  A. 
papers  has  brought  many,  many  Gordon  will  help  open  the  door 
protests  from  our  member  ad-  for  an  investigation,  and  attack 
vertising  managers  in  Oregon,  on  freedom  of  the  press  by 
Washington,  Idaho,  British  Congressional  committees. 
Columbia,  and  Alaska.  The.se  In  Editor  &  Publisher  of 
stern  protests  are  certainly  July  23  you  write  that  “the 
warranted,  and  rightly  so.  charge  against  them  was 
Magazines  are  a  major  compet-  grave  .  .  .” 
itor  of  newspapers.  Look  is  not  As  a  matter  of  fact,  they  are 
the  first  magazine  to  recognize  not  “charged”  with  anything, 
the  promotional  and  advertising  They  had  been  named  as  Corn- 
power  of  newspapers  or  to  seek  munists.  They  said  they  were 
the  advantage  of  this  power  years  ago,  were  not  now,  and 
through  free  publicity  and  tie  declined  to  answer  further 
in  advertising.  Life  and  Sat-  (Continued  on  page  58) 
evepost  are  two  other  maga- 

zines  that  have  used  similar  ^^7  / 

promotions.  L  11 

Newspapers  throughout  the  ^^^rlOrC 
country  should  fight  constantly  “Actress  Maureen  O’Hara’ 
against  the  utilization  of  their  sex-husband  demanded  in  court 
CO  umns  by  competitors  for  ^^y  she  allegedly  has  refused 
self  promotion.  In  this  present  questions  about  her 

case  we  again  are  asked,  in  friendship  with  a  wealthy  law- 
effect,  to  strengthen  the  selling  yer.”— Brownsville  (Tex.)  Her- 
power  of  Look  advertising  when 
the  inevitable  result  of  such  e 

strengthening  would  be  to  have 

it  used  in  competitive  selling  “Bathers  sought  refuge  away 
against  us.  I  ask  if  the  cam-  from  the  fire  on  the  wet  side  of 
paign  is  successful,  and  it  the  lake.” — Syracuse  (N.  Y.) 
could  be  with  the  support  of  Herald-Journal. 
newspapers  in  the  local  field,  • 

whom  do  you  think  will  get 

credit  for  the  job?  “Senator  Johnston’s  bill  is 

It  is  discouraging  not  only  similar  to  one  introduced  in  the 
to  the  members  of  this  associ-  Souse.” — Atlanta  (Ga.)  Consti- 
ation  but  to  the  Bureau  of  Ad-  tution. 
vertising  to  find  some  news-  ^ 

papers  are  attracted  to  these  ..gun-bathing  is  hard  to  ex- 

mapzine  promotions  and  close  You  either  see  it  or  you 

their  eyes  to  the  deeper  impli-  ^^^,^,,_Boston  (Mas.s.)  Post. 
cations  of  the  national  compe-  ' 

tition  which  they  are  so  strong-  • 

ly  encouraging  by  their  coop-  “The  12  Soviet  farm  officials 
eration.  excluded  friendship  and  co-ex- 


declined  to  answer  further 
(Continued  on  page  58) 

^liort  ^aLe6 

“Actress  Maureen  O’Hara’ 
sex-husband  demanded  in  court 


yer.” — Brownsville  (Tex.)  Her¬ 
ald. 


“Senator  Johnston’s  bill  is 
similar  to  one  introduced  in  the 


ly  encouraging  by  their  coop-  “The  12  Soviet  farm  officials 
eration.  excluded  friendship  and  co-ex- 

We  as  an  Association  are  istence.” — Buffalo  (N.Y.)  Cour- 
going  to  strive  to  alert  every  ier-Express. _ _ 

Vol.  88.  No.  33.  Auirust  6,  1966.  Editor  &  Publisher,  the  Fourth  Estate  is  pub- 
lished  every  Saturday  with  an  additional  issue — The  International  Year  Bms— 
in  February  by  the  Editor  A  Publisher  Co.,  Inc.  Editorial  and  business  onic« 
at  1476  Broadway,  Times  Tower.  Times  Square,  New  York  36,  N.  Y.  PrintM 
at  1  Sherman  Ave.,  Jersey  City  7,  N.  J.  Entered  as  second  class  matter 
Post  Office  at  Jersey  City,  N.  J.  under  the  act  of  March  3,  1879.  with  Titl« 
Patented  and  Resistered  and  Contents  Copyrighted  1966  by  The  Editor  a 
Publisher  Co.,  Inc.  Annual  subscription  16.60  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries,  $10.00.  Printed  by  Scott  Printing  Co- 
Jersey  City  7,  N.  J. 
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Off-Slreet  Parking  Plan  ‘Mistake’;  Bachrach 


I  he  Cincinnati  Times-Star  this  week  began  pub¬ 
lishing  the  world  news  report  of  the  United  Press. 


U.P.  welcomes  this  prominent  newspaper  as  a  client 
in  Ohio. 


Ohio  dailies  prefer  United  Press,  have  preferred  it  for 
a  long  time.  More  than  a  third  of  its  clients  there  have 
been  clients  for  25  years  or  more. 


UNITED  PRESS  NEWSPAPER  NEWS  CLIENTS  IN  OHIO 


Akron  Beacon-Journal 
Ashtabula  Star-Beacon 
Bellaire  TImes-Leader 
Bellevue  Gazette 
Bucyrus  Telegram-Forum 
Cambridge  Jeffersonian 
Canton  Repository 
Cellna  Standard 
Cincinnati  Enquirer 
Cincinnati  Post 
Cincinnati  Tlmes-Star 
Cleveland  Press 
Cleveland  Plain  Dealer 
Columbus  Citizen 
Conneaut  News-Herald 
Coshocton  Dally  Tribune 
Dayton  Journal-Herald 
Dayton  News 
Delaware  Gazette 
Cast  Liverpool  Review 
Clyria  Chronicle  Telegram 
Gallon  Inquirer 
Calllpolis  Tribune 


Geneva  Free  Press 
Greenville  Advocate 
Ironton  Tribune 
Kenton  Times 

Lorain  Journal  &  Times-Herald 
Mansfield  News-Journal 
Marion  Star 
Martins  Ferry  Times 
Marysville  Journal-Tribune 
Palnesville  Telegraph 
Piqua  Call 
Pomeroy  Sentinel 
Portsmouth  Times 
Ravenna  Record 
Salem  News 

Sandusky  Register-Star-News 
Steubenville  Herald-Star 
Tiffin  Advertiser-Tribune 
Troy  News 

Uhrichtville  Chronicle 
Wapakoneta  News 
Wooster  Record 
Xenia  Gazette 


The  addition  of  the  Cincinnati  Times-Star  underscores 
this  preference. 


THE  WORLD’S  BEST  COVERAGE  OF  THE  WORLD’S  BIGGEST  NEWS 


Youngstown  vindicator 
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CONSECUTIVE  YEARS  OF  LEADERSHIP 
IN  ADVERTISING  AND  CIRCULATION 


ippin^A 


umn 


iJiLLY  SEASON’S  sallies  anti  sizzlers  sometimes  saturate  and  stupify. 
For  instance,  John  Forrest,  assistant  wire  editor.  If  arren  (Ohio)  Tribune 
Chronicle,  sends  Clippings  three  successive  items  from  the  AP’s  Ohio 
wire  of  July  25.  The  first  statetl  a  boy  “was  drowned  while  swimmini," 
the  second  advised  “correct  it  to  read  ‘drowned  while  bathing'  to  avoid 
the  obviously  impossible”  and  the  third  opined:  “Boy  was  swimming, 
not  bathing.  Believe  word  ‘while’  applies  here  as  it  would  in  such 
construction  as  ‘a  man  killed  while  motoring.’  At  the  actual  moment 
of  death,  the  initial  activity  swimming  is  halted,  but  ‘while’  still  tells 
the  story.”  When  the  paper  came  out  it  correctly  stated  “the  hoy  could 
not  swim.”  “Which  I  guess  shows  that  some  days  you  just  can't  get 
started  at  all,”  John  wrote. 

— And  Managing  Editor  Bob  Brown,  Albuquerque  Journal,  re. 
ceived  this  communique  from  the  Commanding  Officer,  U.  S. 
Naval  Communication  Station,  Adak,  Alaska :  “Subj :  News  R^ 
lease.  Ref:  (a)  My  letter  serial  1782  of  22  June  1955;  (b) 
NAVEXDS  P-1035,  U.  S.  Naval  Public  Information  Manual. 
1.  It  is  requested  that  you  return  to  the  command  the  material 
forwarded  to  you  as  enclosures  in  reference  (a).  2.  This  ma¬ 
terial  cannot  be  authorized  for  publication  without  passing 
through  the  Fleet  Home  Town  News  Center,  U.  S.  Naval  Base, 
Great  Lakes,  111.,  according  to  reference  (b).  3.  If  the  ma¬ 

terial  has  already  been  published,  then  this  letter  is  to  be  dis¬ 
regarded.”  Confused  Editor  Brown  comments:  ”My  only  reaction 
to  the  letter  was  best  expressed  by  the  old  Amos  and  Andy  gag: 
‘If  you  get  there  first  draw  a  line;  if  I  get  there  first  I’ll  wipe 
it  out.’  We  still  don’t  know  whether  or  not  we  printed  serial  1782 
of  22  June  1955.” 

— Not  only  the  silly  season  but  the  junket  ditto  is  upon  us.  Columnist 
Whitney  Bolton,  Morning  Telegraph,  describes  the  current  junket  binge; 
“The  thing  to  do  is  laze  back  at  your  desk  and  ruffle  through  a  stack 
of  free-for-nothing  invitations  until  you  decide  which  to  accept  and  which 
to  reject.  Now  airplanes  have  to  fly  oceans  and  people  have  to  have 
passports  and  smallpox  vaccinations  for  a  TV  show  to  get  underway. 
Mothers  still  urge  their  young  to  eat  their  junket,  but  you  have  to  be  a 
newspaperman  to  eat  your  junket  and  have  it,  too.  Anybody  for  Terra 
del  Fuego  or  Little  America?”  .  .  .  Daniel  Francis  Clancy,  Springftli 
(Ohio)  Sun,  has  been  knighted  by  the  pretender  to  the  Irish  throne. 
He  was  made  a  Knight  of  the  Dalcassian  Order  by  His  Highness,  the 
Prince  of  Thomond,  who  claims  direct  descent  from  Boru,  who  drove 
the  Danes  out  of  Clontarf  in  1044.  ...  A  I'P  feature  story  reminds 
that  it  was  exactly  a  decade  ago  when  I  sat  on  the  New  York  Sun’s 
rewrite  bank  on  a  seemingly  quiet  Summer  Saturday  as  a  flash  came 
that  a  bomber  had  crashed  into  the  Empire  State  Building,  world’s 
tallest,  killing  14.  W'ithin  minutes  1  was  required  to  whip  out  a  story 
that  filled  the  front  page  and  soon  spread  to  other  pages  and  to  lit 
glued  to  the  desk,  lunch-less,  as  five  reporters  telephoned  details  for 
the  stories  for  six  editions  that  memorable  day.  At  dusk  Executive 
Editor  Keats  Speed  sent  me  one  of  his  rare  and  prized  “well  done" 


MORE  lines 
than  the  PRESS! 

(4,880  Pages!) 


Another  Reason 
for  ADVmSfNG 


Source:  Media  Records  1954 


JESSE  H.  JONES,  Publisher  R.  W.  MCCARTHY,  Advertising  Director 

JOHN  T.  JONES,  JR.,  President  M.  J.  GIBBONS,  National  Advertising  Mgr. 

THE  BRANHAM  COMPANY — National  Repreuentative* 


4 


Mexici 


Grasshopper 


Lygus  Bug 


There  s  not 
enough  food 


As  any  backyard  gardener 
knows,  you  have  a  fight  on  your 
hands  from  the  moment  you  turn 
over  your  first  spadeful  of  earth. 

At  every  step,  fungus  growths,  “ 
weeds,  and  insects  that  chew,  in¬ 
sects  that  suck  are  waiting  to 
destroy  your  lawns,  trees,  plants, 
flowers.  It  is  a  disheartening 
struggle  for  Greenthumbers  . . . 
a  round-the-clock  fight  for  com¬ 
mercial  farmers.  _ 

Fortunately,  there’s  a  growing 
list  of  weapons  we  now  can  wield 
in  the  battle  against  bugs.  Some 
of  the  most  effective  have  been 
developed  in  the  laboratories 
of  California  Spray-Chemical 
Corporation,  a  Standard  Oil  _ 
Company  of  California  subsidi¬ 
ary.  In  1907,  we  brought  out  the 
first  basic  lead  arsenate  to  stop 
the  codling  moth,  a  rampaging 
fruit  crop  destroyer;  later,  the 
invention  of  new-type  summer 
and  dormant  oil  sprays  safely 
checked  scale  and  other  insects.  - 

Other  Standard  research 
achievements  have  been  chemi¬ 
cals  to  kill  aphis,  mites,  thrips, 
and  similar  sucking  insects  .  .  . 
dusts  to  destroy  fungus  diseases 
like  rust,  blight,  mildew... sprays 
and  dusts  custom-made  to  knock  _ 
out  such  public  enemies  as  the 
devastating  grasshopper,  boll 
weevil,  hornworm.  Other  pest- 
killers  boost  milk  production  ^ 
from  our  dairy  herds,  help  beef  ; 
cattle  fatten  faster. 

One  good  reason  you  live  in  f 
the  world’s  best-fed  nation  is  be-  [ 
cause  insect  invaders  have  been 
held  back  on  our  farms,  ranches, 
and  orchards,  thanks  in  part  to  j 
Standard’s  constant  hunt  for 
new  ways  to  make  petroleum  do 
more  things  for  you. 


Red  Spider  Mite 


Peach  Tree  Borer 


Codling  Moth 


J,  .  ■  \  Armyworm  Thrip 

lx . 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 
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For  the  first 
six  months  of  1955 
The  New  York  Times 
Magazine 
ranked  third 
in  advertising  linage 
among  all  national 
consumer  magazines 


That’s  right.  Advertisers  placed  more  advertising  linage  in  The  influential  families  in  the  key  markets  straight  across  the  nation. , 
New  York  Times  Magazine  during  the  first  six  months  of  this  These  are  the  families  that  set  the  trends  . . .  the  families  that  in¬ 
year  than  in  any  other  consumer  magazine  except  LIFE  and  THE  fiuence  other  families  to  buy  your  product. 


SATURDAY  EVENING  POST. 

Smart  advertisers  know  that  The  New  York  Times  Magazine  does 
a  dual  job  ...  it  covers  the  most  important  segment  of  the  most 
important  market  in  America- New  York.  And  it  reaches  the  most 


elje  Ncuj  iJork  (Times 
fflauaHiue 


Delivered  every  week  exclusively 
with  The  New  York  Times, 
America’s  Biggest  Sunday 
Advertising  Medium, 
into  more  than  1,200,000  homes 
and  stores  all  over  the  country. 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 
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$3.4  Million  Profit  Earned 
By  Hearst  Co.  in  Half-Year 

Operating  Revenue  Up  $8.6  Million  the  entire  Hearst  group.  The 

r  “  *  six-month  total  for  all  Hearst 

With  Gains  in  Linage,  Circulation  iS  fo7.°’Sn  " 

By  eaniphell  atson  10.7%  over  linage  in  the  same 

^  period  of  last  year. 

Los  Angeles  The  gains  shown  in  the  six- 

KecorJ  adverti5i,.g  linage  P'»du«d  soaring  operating  reve- 
nues  that  gave  Hearst  Lonsolidated  rublications  a  six-month  J2  months  of  1954.  Even 

pre-tax  income  of  $3,462,900.  sharper  is  the  contrast  with  the 

This  compares  with  a  loss  of  $1,000  for  the  same  period  of  report  for  the  first  nine  months 
1954,  the  report  signed  by  J.  D.  Gortatowsky,  chairman  of  the  of  1954,  which  included  the 
board,  and  Morgan  Howard,  treasurer,  shows.  customary  summer  “dull”  pe- 

The  resultant  net  income  for  the  half-year  ended  June  .30  Hod. 
was  $1,735,900,  the  report  issued  this  week  shows.  Net  loss  Last  October  the  Hearst  cor- 
for  the  same  period  of  last  year  was  $180,800.  poration  reported  a  nine  months 

The  impressive  upsurge  from  - - -  $1,2.39,100  before  pro- 

the  red  ink  position  was  marked  Evening  Herald  and  Express,  $27,400  for  federal 

by  operating  revenue  gains  of  New  York  J oumal- American,  income.  This  compared 

$8,612,200  for  the  six-month  San  Antonio  Light,  San  Fran-  ^  months  of 

period,  it  is  shown  by  figures  cisco  Call-Bulletin,  San  Fran- 

for  comparable  periods.  This  cisco  Examiner  and  Seattle  '■’^2,400  after  providing  $1,104,- 


brought  total  operating  reve-  Post-Intelligencer.  federal  taxes  on  income, 

nues  to  $103,696,000.  The  newspapers  which  are  1934’s  Comparison 

11.6%  Ad  Gain  .53”  aT  »”*  "i"' 

Simultaneously  the  organiza-  bang  Times-Union,  Boston  ’Pec-  revenue  of 

tion  announced  here  that  adver-  ord-American,  Boston  Advertiser  other  income  of  $446,- 

tising  linage  for  the  six  months  and  Milwaukee  Sentinel. 


1954’s  Comparison 
For  1954’s  first  nine  months 


ICO  compared  with  costs  of 
$142,096,400.  This  was  despite  a 
reduction  in  costs  of  almost 


Figures  released  recently  by  $900,000  from  the  comparable 


totaled  112,900,500,  for  a  gain  $142,096,400.  Ihis  was  despite  a 

of  11.6%.  This  volume  was  de-  Total  Linage  Up  reduction  in  costs  of  almost 

scribed  as  “an  all-time  high  for  Figures  released  recently  by  $900,000  from  the  comparable 
any  similar  period  in  the  entire  ^be  Hearst  organization  show  period  of  the  preceding  year, 
history  of  the  Hearst  Consoli-  that  the  advertising  linage  up-  The  improvement  began  with 
dated  group  of  newspapers.”  surge  has  developed  throughout  the  first  quarter  of  this  year 

Latest  official  circulation  for  - - - 

this  group,  for  six  months  end-  „  .  t-. 

ing  March  31,  was  announced  Comparative  Half-Year  figures 

as  a  daily  average  of  3,347,699  Comparative  six-monfh  reports  for  Hearst  Consolidated  Publica- 

and  a  Sunday  average  of  4,598,-  tions  for  the  last  three  years  are  given  (in  thousands  of  dollars) 

952.  as  follows: 

Circulation  of  the  American 

Weekly  was  9,958,481  and  that  operating  revenue  $103,696.  $95,083.8  $97,810.6 

of  the  Comic  Weekly — Puck  9,-  Other  income  .  327.3  323.9  255.7 

292,273.  Costs  incurred,  includ  ing  interest  I 

Hearst  Consolidated  comprises  depredation  .  100.560.4  95,408.7  95,345. 

12  of  the  17  Hearst  Newspa-  Income  (loss)  before  U.S.  taxes 

pers  as  well  as  the  two  sup-  income  . .  3,462.9  (I)  2,721.3 

plements.  Other  properties  are  Provision  for  Federal  taxes  on 

radio  station  WCAE,  Andros-  . 

coggin  Water  Power  Co..  Hali-  income  (loss)  for  6  months 

fax  Power  &  Pulp  Co.  and  . 

Quebec  Newsnrint  Co  (1954  totals  were:  Operating  revenues,  $190,927,000;  Operating 

uTT  .  _  „  ’  costs,  $189,070,000;  Net  loss,  $454,000  before  taxes,  $340,000  after 

Hwrst  Con”  Newspapers  Uderal  income  taxes.) 

‘J'®  News-Post  (1953  ^^tals  were:  Operating  revenues.  $195,670,000;  Operating 

ana  bunday  American,  Chicago  costs,  $189,473,000;  Net  income  before  taxes,  $3,720,000;  after 
ynenean,  Detroit  Times,  Los  $2,024,000.) 

Angeles  Examiner,  Los  Angeles  _ _ 
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Comparative  Half-Year  Fissures 

Comparafive  six-monfh  reports  for  Hearst  Consolidated  Publica-  1 

1  tions  for  the  last  three  years  are  qiven  (in  thousands 

of  dollars) 

as  follows: 

1955 

1954 

1953 

Total  operating  revenue  . 

$103,696. 

$95,083.8 

$97,810.6 

Other  income  . 

327.3 

323.9 

255.7 

Costs  incurred,  including  interest 

and  depreciation  . 

100,560.4 

95,408.7 

95,345. 

Income  (loss)  before  U.S.  taxes 

on  income 

3,462.9 

(1) 

2,721.3 

Provision  for  Federal  taxes  on 

income  . 

1,727. 

179.8 

1,180.4 

Net  income  (loss)  for  6  months 

ended  June  30  . 

1,735.9 

(180.8) 

1,540.9 

(1954  totals  were:  Operating 

revenues. 

$190,927,000; 

Operating 

1  costs,  $189,070,000;  Net  loss,  $454,000  before  taxes,  $340,000  after  1 

federal  income  taxes.) 

( 1953  totals  were:  Operating 

$195,670,000; 

Operating 

1  costs,  $189,473,000;  Net  income  before 

taxes.  $3,720,000;  after 

$2,024,000.) 

and  last  April  29  Mr.  Gorta¬ 
towsky  reported  circulation 
revenue  gains  of  almost  $300,- 
000  and  advertising  revenue  in¬ 
crease  of  more  than  $3,000,000 
for  that  period. 

“All  categories  have  con¬ 
tributed  to  this  (advertising) 
increase ;  display  more  than  $2,- 
400,000  and  classified  more 
than  $700,000,”  he  reported  at 
that  time. 

Partly  offsetting  revenue  in¬ 
creases  during  the  first  quarter, 
the  report  added,  were  $2,317,- 
800  in  increased  expenses.  These 
were  attributed  to  increased 
payrolls  and  to  increased  news¬ 
print  consumption. 

L’pswing  Early  in  Year 

Hearst  Consolidated’s  up¬ 
swing  began  in  the  first  quarter 
of  this  year,  when  the  net  in¬ 
come  for  that  period  totalled 
$384,600.  In  contra.st,  the  loss 
for  the  first  period  of  1954  was 
$772,500. 

For  the  first  six  months,  the 
$8,612,200  gain  in  operating 
revenues  was  accompanied  by  a 
small  gain  in  other  income.  'The 
net  income  of  $1,735,900  was 
after  $1,727,000  for  federal 
taxes  on  income  and  despite  a 
$5,151,700  spurt  to  $100,560,400 
in  incuried  costs.  Costs  include 
interest  and  depreciation. 

Hearst  Consolidated  records 
show  its  greatest  profit  year 
was  1946,  with  $13,481,000  after 
federal  income  and  excess  prof¬ 
its  of  $9,750,000.  For  all  of 
1946,  operating  revenues  were 
$132,032,000  and  operating  costs 
were  $108,100,000. 

Equal  to  $1.46  Per  Share 

Records  through  1937  show 
1954  the  only  year  with  a  net 
loss,  but  in  1938  the  net  income 
was  $192,000.  In  1939  adjust¬ 
ments  charged  to  earned  sur¬ 
plus  brought  a  $255,000  decline 
in  the  year’s  net  earned  sur¬ 
plus,  before  dividends.  It  was 
in  that  year  that  the  Atlanta 
Georgian-American  was  discon¬ 
tinued  through  a  sale. 

As  of  Dec.  31,  1954,  30  quar¬ 
terly  dividend  payments  total¬ 
ling  $15,616,768.13,  or  $13.12% 
a  share,  were  reported  in  ar¬ 
rears. 

The  net  income  for  this  year's 
first  six  months  is  equal  to 
$1.46  a  share.  There  are  1,189,- 
849  Class  A  shares  outstand¬ 
ing. 
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Wolf  son  Asks 
$30  Million 
For  Editorials 


7  Years  Ahead  of  Time 


Enquirer  Will  Pay 
$1  Million  of  Debt 


^  ^  Washinctos 

Louis  E.  Wolf  son,  board 
chairman  of  the  strike-bound 
Capital  Transit  Company,  has 
filed  a  libel  suit  claiming  J3o 
million  damage  by  reason  of 
three  editorials  in  the  IVoiA- 
w  ington  Post  and  Times-Henli 

The  suit  names  as  defendants, 
the  newspaper,  Eugene  Meyei, 
chairman  of  the  board,  and 
B^yj  Philip  L.  Graham,  editor  and 

publisher. 

n  Stfir  newspaper  has  been  criti- 

li  Olai  cal  of  management’s  perform- 
R'lCPr*^  ances  since  taking  over  tht 
LjA-CI^o  transit  system  and  particularly 
Washington  its  attitude  tov'ard  strike  set- 
vicepresident  tlement  proposals. 


week  to  redeem  and  cancel  Furthermore,  this  redemp- 
$1,000,000  of  6%  convertible  tion  of  convertible  debentures 
debentures  dated  Aug.  1,  1962.  will  reduce  to  150,000  shares 
There  are  $2,500,000,  principal  tbe  number  of  common  shares 
amount,  of  these  debentures  that  would  be  issued  if  all  out- 
outstanding,  convertible  into  standing  debentures  were  con- 
250,000  shares  at  the  option  of  verted.  In  comparison,  the^En- 
the  owners.  -  -  ^  - 

Call  price  of  the  convertible 
debentures  is  104  plus  accrued 
interest  to  the  date  of  redemp¬ 
tion.  The  $1,040,000  (plus  ac¬ 
crued  interest)  needed  to  re¬ 
deem  $1  million  of  debentures 
will  be  taken  from  about  $2^ 
million  in  cash  and  U.  S.  Treas¬ 
ury  securities  in  the  Enquirer 
treasury. 

Roger  H.  Ferger,  president 
and  publisher  of  the  Enquirer, 
made  the  following  statement: 


An  executive 

and  two  additional  vicepresi-  The  editorials  cited  were  pub- 

_ _ _  dents  of  the  Evening  Star  Hshed  on  July  2,  July  18  and 

The  employe-community  group  Newspaper  Company  were  July  28.  Damages  of  $10  mil- 
bought  the  Enquirer  from  the  elected  by  the  company’s  board,  “on  for  each  editorial  wew 
McLean  Estate  for  $7,600,000.  Crosby  N.  Boyd,  treasurer  of  asked. 

^  the  company  and  business  man-  The'  suit  filed  by  the  Wanh- 

ager  of  the  Waskington  Star,  ington  law  firm  of  Hogan  and 
was  elected  to  the  additional  Hartson  said  the  editorials  held 
post  of  executive  vicepresident,  ^r.  Wolfson  “up  to  public  con- 
Elected  vicepresidents  were  tempt,  ridicule,  disgrace,  scorn 
Godfrey  W.  Kauffmann,  adver-  and  obloquy,  which  have  dam- 
tising  manager,  and  Newbold  aged  his  personal  and  business 
Noyes  Jr.  Mr.  Noyes’  appoint-  reputation,  affecting  his  stand- 


Southam  Profit 
19.4%  Higher 
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Fringe  Benefits  Popular 
With  Typical  Newspaper 


Greenville  (S.C.)  News-Piedmont 

-  „  Ij.  r  1  IT  1  The  money  is  distributed  into 

Likes  Kesults  Ol  tjmploye  Help  the  individual  accounts  strictly 

on  the  basis  of  salaries.  In 
By  Doris  Gillens  1952,  all  participants  in  the 

.  ,  .  licit  r  fund  were  credited  with  11.4% 

The  post-war  boom  in  employe  benehts  has  been  one  ol  salary.  In  1953, 

the  factors  in  the  spiralling  cost  of  newspaper  publishing.  Has  received  9.6%  of  basic 

it  been  worth  it?  salaries;  in  1954  it  was  6.9%. 

For  an  answer,  let  us  look  not  to  the  largest  and  most  r-  v 

prosperous  dailies,  but  to  a  company  that  more  nearly  repre-  Credits  Vary 

seots  the  typical  in  the  American  newspaper  industry.  Its  bene-  These  percenters  v^y  for 


Credits  Vary 

These  percentages  vary  for 


to  program  i,  varied  and  liberal,  and  probably  »i,bin  .he  r '.l^arTyTnUSnlrtol 


means  of  most  companies. 

The  Greenville  (S.  C.)  News 


Profit-Sharing 
Grows  and  Grows 

This  is  how  the  Greenville 
Sewe-Piedmont'a  profit-sharing 
trust  grew  (figures  to  the  near¬ 
est  $500) : 

1942— $  25,000 

1943— $  54,500 

1944— $  84,500 

1945—  $114,500 

1946—  $150,000 

1947—  $197,000 

1948—  $251,000 

1949—  $312,500 

1950—  $389,000 

1951—  $457,000 

1952—  $523,500 

1953—  $605,000 

1954—  $622,735 

What  profit-sharing  can  mean 


company  varies.  There  is  no  set  in  relation  to  salaries  is  indie- 


,ai  kdmont  have  k  combinto  n.i»  ia  the  Blth  and  l«>t  ^I™"***?  Newa-Piedmont 

circulation  of  about  98,000.  article  in  this  sariea  dealing  with  the  trust  is  bas^  There  la  only  go 

^uiauon  Ol  »  maximum— 15%— set  by  the  In  19o2  the  company’s  profit- 


They  employ  a^ut  300  people,  special  benefits. _  U. ‘rT=uT;X7art^^^^^^ 

inclu  mg  par  ime  wor  ers.  gulations.  By  extremely  com- 

Apart  from  social  security  Best  year  was  1952,  when  the  and  technical  figuring 


a  maximum — 15% — set  by  the  lyo2  the  company's  profit- 

U.  S.  Treasury  Department  re-  sharing  contribution  was  equiv- 
gulations.  By  extremely  com-  alent  to  11.4%  of  basic  salaries. 


In  1953  it  was  equivalent  to 


and  workman’s  compensation  as  company  deposited  more  than  ^oth  profits  and  basic  salar-  9.6%  of  basic  salaries 

K«v  lA«>y  ^Ka  AnTs  v*a  l-kAmA—  e\i\f\  t _ a.—  x1 _ J  *  _  .  _  .  . 


r^uired  by  law,  the  entire  $75,000  into  the  fund.  company  decides  what  In  1954  it  was  equivalent  to 

lito  program  has  b^n  establish-  L^g^  yegg’s  contribution  was  its  contribution  will  be.  6.9%  of  basic  salaries. 

^  unilaterally  and  voluntarily  lowest  in  five  years— about  Secondly,  as  more  and  more  The  wide  span  in  percentages 

by  management.  Only  the  print-  149,000.  Profits  were  down,  employes  become  eligible  to  join  is  due  to  the  differences  in  the 
ers,  stereotypers  and  pressmen  pg^ly  because  television  had  the  plan,  the  amount  deposited  yearly  company  contribution, 
ti-e  unionized.  arrived  and  diverted  many  ad-  for  any  single  individual  na-  which  is  dependent  upon  profits 

Staff  Stabilized  vertising  dollars,  and  partly  be-  turally  becomes  smaller.  And  as  earned  annually. 

Why  did  managements  do  it?  cause  the  papers  operate  in  an  the  years  pass,  the  payments  ■  ■.  - 

“Our  programs,”  the  paper  area  of  a  depressed  major  in-  from  the  fund  ^come  larger.  plant,  rather  than  buying  it 


ies,  the  company  decides  what 


..  1  r  A.  VI*  i_  tXwOa  vtwauco  wiiow 

fits  program  has  b^n  establish-  L^g^  y^^^’s  contribution  was  its  contribution  will  be. 

^  unilaterally  and  voluntarily  lowest  in  five  years— about  Secondly,  as  more  and  more 


told  E&P,  “have  been  developed  dustry — the  textile  industry. 


plant,  rather  than  buying  it 


Like  the  South  Bend  (Ind.)  already  cut  to  size. 


through  the  years  in  an  effort  Employes  begin  to  partici-  T ribune,  the  News-Piedmont  be-  The  News-Piedmont  does  not 
to  help  us  obtain  a  more  stable  pate  in  the  fund  when  they  have  Heves  in  selling  its  program  to  think  that  it  takes  a  profit- 
I»bor  force  that  is  contented,  worked  continuously  for  three  employes.  Full  reports  on  the  sharing  trust  to  produce  such 
happy  in  its  work  and  loyal,  years  and  have  reached  the  age  trust — how  much  is  in  it,  how  ideas.  Suggestion  boxes  and 
There  was  no  incident  or  com-  of  30.  much  it  has  earned  and  paid  cash  awards  might  bring  forth 

bination  of  incidents  that  forced  Payments  are  made:  out,  what  has  happened  to  the  more,  E&P  was  told.  But  un¬ 


bination  of  incidents  that  forced 
the  company  into  this  program. 


Payments  are  made: 


the  company  into  this  program.  Qj^  retirement  at  the  age  company  financially,  and  also  questionably  the  trust  has  led 

“We  want  each  employe  to  gQ  Retirement  is  not  com-  ^  certificate  stating  the  addi-  to  an  awareness  that  what’s 
take  an  interest  in  the  company,  puigoi'y.  if  the  empany  asks  the  tions  to  the  employe’s  account —  good  for  the  company’s  busi- 
its  affairs  and  advancement,  emnlove  to  stay  on  and  he  wish-  mailed  annually  to  each  ness  is  also  good  for  the  em- 


Each  addition  to  the'  benefits  ^g  g^^  j,ig  account  con 

program  is  made  in  furthering  ^j^y^g 


this  goal.” 

The  single  most  effective 
phase  of  the  program,  as  well 
as  the  single  most  costly,  is  the  ciary, 
profit-sharing  trust.  But  as  the 
amount  of  the  contribution  var-  disabil 
ies  directly  with  the  annual  4)  C 


es  to  do  so,  his  account  con-  n^c^her.  ploye. 

tinues  to  build.  Employes  are  made  aware  The  trust  is  administered  by 

ov  n  j  Av  .i-L  1  „  that  whatever  they  can  do  to  a  local  bank  and  invested  chief- 

2)  On  death,  either  in  a  lump  *  *  -au  a  /  •  au  1  •  a  u  j 

.  „  A  A  Au  u  cut  costs  without  damaging  the  ly  in  government  bonds,  savings 
sum  or  installments  to  the  bene-  _  -V,  .  ,  -a-  j  h  a 


.  „  ’  A  A  Au  u  cut  costs  without  damaging  the  ly  in  government  bonds,  savings 
am  or  installments  to  the  bene-  papers  will  be  and  loans  associations  knd  ftiS 

*^**’^^"  to  their  own  advantage.  A  num-  mortagages  on  real  estate.  Until 

3)  On  total  and  permanent  ^f  valuable  suggestions  recently  investments  were  also 

isability.  have  come  forth  as  a  result.  made  in  common  stocks.  But  it 


disability. 

4)  On  voluntarily  leaving  the 


profits,  it  can  never  damage  company,  if  the  employe  has 
the  company’s  financial  position.  “  - 


Profit  Sharing 

When  the  company  set  up  the 
trust  in  1942,  profit-sharing  in 
the  newspaper  industry  was 
still  a  new  idea.  An  initial  de¬ 
posit  of  $25,000  was  made.  By 
the  end  of  1954  between  con¬ 
tributions  and  earnings  on  in¬ 
vestments,  the  fund  had  grown 
to  $622,735.  It  had  already  paid 
out  about  $143,000. 

There  have  been  good  years, 
'“xcellent  years,  and  not-so-hot 
years.  The  company’s  contribu¬ 
tion  in  1943  was  about  $29,000. 


Gannett  Pensions  1  •  j  •  1 

^  one  employe  rigged  up  a  special 

iion-ijontributory  knife  on  the  paper-cutting  ma¬ 

in  a  previous  article  of  this  chine  to  cut  the  newsprint  to 
.series  the  Gannett  Com-  the  new  size.  The  total  loss  on 
pany’s  pension  program  was  the  switch  in  size  was  only  a 
incorrectly  referred  to  as  few  hundred  dollars.  The  papers 
“contributory.”  That  was  could  merely  have  folded  back 


have  come  forth  as  a  result.  made  in  common  stocks.  But  it 

Ideas  Contributed  common  stocks 

were  not  sufficiently  conserva- 
tive  and  the  money  in  them  was 
reduced  the  width  of  the  papers,  reinvested. 


Apart  from  the  percentage 
of  profits,  the'  trust  costa  the 
company  about  $3,000  a  year  in 
trustee  fees. 

Group  Insurance 
Second  most  expensive  item 


true,  prior  to  March,  1962.  the  extra  width,  but  this  idea  of  the  News-Piedmont’s  volun- 
At  that  time  all  contribu-  was  dismissed  as  making  for  a  tary  employe  benefits  program 


tions  made  by  employe.s  since  bad-looking  product.  is  its  group  insurance.  This 

the  commencement  of  the  Another  money-saving  idea  costs  the  company  about  $25,- 
plan  in  December,  1949,  were  came  from  an  engraver,  who  000  a  year.  It  provides  lifd, 

refunded  to  them  and  the  suggested  that  it  would  be  far  hospitalization  and  accident  in¬ 
company  assumed  the  full  more'  economical  to  buy  zinc  in  surance. 

cost.  large  sheets  and  cut  it  in  the  {Continued  on  page  40) 


{Continued  on  page  40) 
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Soviets’  Tour  of  Farms 
Is  Harrowing  to  Press 

By  J.  S.  Bussell 

Farm  Editor,  Des  Aloines  Register  and  Tribune 


Newsmen  who  covered  the 
visit  to  the  midwest  of  the 
soviet  agricultural  delegation 
were  confronted  with  a  whole 
set  of  unusual  problems. 

It  was  big  news  when  the 
Russians  arrived  on  farms  and 
in  cities  and  towns  of  the  mid¬ 
west.  They  attracted  a  record 
turnout  of  reporters  for  news¬ 
papers  and  magazines,  for  radio 
and  TV  and  all  sorts  of  camera¬ 
men  and  newsreel  photogra¬ 
phers.  There  were  times  when 
it  was  almost  impossible  to  see 
the  Russians  for  photographers. 

The  soviet  delegation  took  all 
this  in  stride  although  the 
leader,  V.  V.  Matskev'ich,  pro¬ 
tested  several  times  over  the 
size  and  insistence  of  the  press 
delegation  and  the  photogra¬ 
phers  in  particular.  Most  of 
this  was  in  a  jocular  vein,  how¬ 
ever,  as  one  newsman  said, 
“This  would  be  a  pretty  sorry 
affair  if  the  press  didn’t  show 
up.” 

Many  Dropped  Out 

Many  of  the  press  contingent 
dropped  off  after  the  first  day 
or  so  in  Iowa  as  the  newsreel 
men  who  were  most  insistent 
of  all  tried  to  “wrap  up’’  the 
month’s  tour  in  a  few  hours  of 
farm  visits. 

Coverage  for  the  newsmen 
was  difficult  in  the  first  place 
because  of  the  language  barrier. 
A  few  like  Tom  Whitney  of  the 
.Associated  Press  and  Harrison 
Salisbury  of  the  New  York 
Times,  who  had  been  stationed 
at  one  time  in  Moscow  and  who 
understand  and  speak  Russian, 
were  not  as  much  handicapped 
as  the  most  of  the  correspond¬ 
ents.  Serge  Fliegers  of  the 
Hearst  newspapers  was  another 
who  knows  and  speaks  Russian. 

Some  of  the  city  newspaper¬ 
men  were  not  familiar  with 
farm  terms  and  so  some  of  them 
probably  learned  as  much  about 
com  belt  farming  as  did  the 
Russians. 

Worst  Heat  Wave 

The  soviet  delegation  toured 
Iowa  and  adjoining  states  in  an 
air  conditioned  bus  but  the 
newsmen  had  to  drive  their  own 
cars — or  rented  cars — or  hitch¬ 
hike  from  place  to  place. 

All  this  was  done  in  one  of 
the  worst  heat  waves  the  mid¬ 
west  has  experienced  in  several 
years. 
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The  Russian  farmers'  lour  in  the 
midwest,  simultaneously  with  a  visit 
by  American  farmers  to  Russia,  was 
originally  proposed  by  Lauren  K. 
Soth  in  an  editorial  in  the  Des 
Moines  Register  and  Tribune.  At  the 
windup  of  the  tour  in  Iowa,  Luther 
Hill,  publisher  of  the  R&T,  pre¬ 
sented  to  the  soviet  delegation  a 
file  of  his  newspapers  containing 
"a  fair  and  accurate  record"  of  the 
visit. 


If  transportation  was  a  prob¬ 
lem,  so  were  communications. 
It  was  a  strange  caravan  on  the 
country  highways  with  the  bus 
followed  at  times  by  more  than 
20  station  wagons  and  cars 
carrying  the  press  group.  Some 
member  of  the  soviet  delegation 
would  spot  a  farm  operation 
which  he  wanted  to  see.  The 
bus  would  come  to  a  stop,  news¬ 
men  would  park  along  the  high¬ 
way,  rush  up  to  find  out  why 
the  un.scheduled  stop.  Pictures 
would  be  taken  of  the  Russian 
farm  delegates  climbing  an 
Iowa  barbed  wire  fence.  Next 
problem  would  be  to  get  to  a 
telephone  and  some  of  the  farm 
party  lines  really  got  a  workout. 

Perhaps  the  high  point  from 
a  news  standpoint  was  the  first 
weekend  in  Iowa  when  the  so¬ 
viet  delegates  went  out  to  a 
couple  of  Iowa  county  seat 
towns  to  stay  overnight  in  farm 
and  town  homes.  The  big  ques¬ 
tion  was  whether  the  soviet 
delegates,  all  devoted  Commu¬ 
nists,  would  attend  church  serv¬ 
ices  with  their  hosts.  Quite  a 
few  of  them  did. 

“Yes,  the  attendance  of  the 
Russians  at  church  services  was 
news,  but  the  real  highlight 
was  the  turnout  for  church  of 
the  newspaper  men,’’  was  the 
comment  of  one  of  the  latter 
group  who  occupied  a  front 
pew. 

Conference,  Anyone? 

Press  conferences  were  held 
in  corn  fields,  under  shade  trees 
at  the  side  of  the  road,  in 
schoolhouses  and  following  Ro¬ 
tary,  Kiwanis,  Farm  Bureau  and 
chamber  of  commerce  sessions. 

One  unique  experience  was  a 
tour  of  a  packing  plant  in  Cedar 
Rapids.  Both  delegation  mem¬ 
bers  and  newsmen  donned  white 
coats  to  tour  the  plant.  They 
waded  through  manure,  wit- 
nes.sed  the  slaughtering  of  cat¬ 


tle  and  sheep  and  the  cutting 
up  the  meat.  Some  of  the  Rus¬ 
sians  proved  to  be  a  bit  squeam¬ 
ish  at  the  sight  of  blood  and 
several  of  the  newsmen  turned 
a  greenish  color  at  times  but 
all  stuck  it  out. 

But  as  the  tour  progressed 
and  the  crowd  thinned  out — es¬ 
pecially  the  screaming  movie 
men — coverage  settled  down  to 
pretty  much  of  a  routine. 

The  correspondents  learned  to 
watch  for  telephone  booths  from 
which  to  dictate  their  stories  or 
.set  up  their  portable  typewrit¬ 
ers  under  shade  trees  at  the 
side  of  the  road  or  in  school- 
house  yards,  or  one  typed  in 
the  backseat  of  a  car  while  an¬ 
other  drove.  They  managed  to 
get  to  Western  Union  offices  for 
filing  and  to  get  pictures  off  on 
planes.  They  managed  to  find 
accommodations  in  country 
town  hotels  or  motels. 

In  spite  of  some  of  the  jibes 
by  some  of  the  soviet  group 
about  too  much  attention  from 
the  press,  all  of  the  newsmen 
were  invited  and  were  on  hand 
when  the  Russians  threw  a 
party.  Those  who  expected 
caviar  and  vodka  were  not  dis¬ 
appointed,  although  some  of  the 
Russians  took  beer  in  prefer¬ 
ence  to  stronger  drink. 

Off  the  Beaten  Path 

The  fun  really  started  and 
the  going  got  rough  when  Dele¬ 
gation  Ijcader  and  some  of  his 
associates  decided  that  they 
wanted  to  leave  the  main  party 
and  see  something  elsewhere. 

On  several  occasions  the  12- 
man  party  was  divided  up  into 
three  different  sections  which 
made  the  story  a  tough  one  to 
cover. 

Matskevich  took  off  on  sev¬ 
eral  unscheduled  side  trips  to 
visit  the  Chamber  of  Commerce 
and  the  stockyards  in  Sioux 
City,  the  cattle  ranching  country 
in  the  sand  hills  of  Nebraska 
and  there  were  some  visits  to 
the  great  open  spaces  of  South 
Dakota. 

A  new  experience  for  many 
of  the  newsmen  was  the  pres¬ 
ence  in  the  press  delegation  of 
representatives  of  Tass  news 
agency  and  of  Pravda.  These 
men  had  some  official  status 
and  traveled  in  the  bus  with  the 
soviet  farm  group.  Not  so  the 
representative  of  the  Daily 
Worker  who  had  to  take  his 
chances  along  with  the  rest  of 
the  press  contingent. 

Some  of  the  newsmen  who 
accompanied  the  tour  through 
the  farm  country  of  the  mid¬ 
west  insisted  that  it  was  as  bad 
as  covering  the  war  in  the 
Pacific  and  even  worse  than  a 
political  campaign. 


Clem  O’Rourke, 
Circulator,  Dies  ' 

Cleveund 

Clement  D.  O’Rourke,  elder 
statesman  among  newspaper 
circulators,  died  here  Aug.  3  at  i 
the  age  of  68. 

Since  he  was  ■ 
six  years  old- 
when  he  could  S 
buy  two  papers  j 
wholesale  for  a  ' 
cent  and  sell  • 
them  at  100%  j 
p  r  o  f  i  t  —  Mr.  j 
O’Rourke  was  a  | 
merchant  of  the  I 
press.  He  began  d 
his  career  in  1 
Dayton,  his  home  town,  and  * 
later  worked  on  the  Daytn  ^ 
Journal,  Dayton  Herald,  St.  ^ 
Louis  Post-Dispatch,  St.  Louit 
Times,  Chicago  Inter-Ocean,  In¬ 
dianapolis  Times  and  finally, 
since  1929  the  Cleveland  Preu, 
where  he  w’as  circulation  direc¬ 
tor. 

The  former  president  of  In¬ 
ternational  Circulation  Man¬ 
agers  Association  made  one 
brief  excursion  into  the  adver¬ 
tising  side  of  the  business. 

• 

Swims  Channel; 
Wrong  Deadline 

Toronto  i 

Neither  time  nor  tide  nor 
Marilyn  Bell  could  wait  out  a 
newspaper  deadline. 

Conditions  being  ideal,  in  the 
water,  the  young  Canadian  girl 
swam  the  English  Channel  Aug. 

1  for  fame  and  fortune,  the 
latter  including  a  $1.'),000  prize 
offered  by  the  Toronto  Tele¬ 
gram. 

So,  on  Aug.  2,  it  was  a  morn¬ 
ing  newspaper  story  and  the 
Telegram’s  rivals  went  to  town 
with  it.  What’s  worse,  the 
Telegram  didn’t  print  on  Aug. 

1 — a  Civic  Holiday  in  Ontario. 

The  Toronto  Star  kept  up  in¬ 
terest  in  marathon  swimming 
by  sponsoring  Shirley  Campbell 
in  a  Lake  Ontario  feat. 

• 

Sheriff  Indicted 
In  Assault  Case 

Shawnee,  Okla.  ; 

Sheriff  Jimm  C.  Harrington  j 
was  indicted  by  a  grand  jury  | 
Aug.  3  of  aggravated  assault 
on  Jim  Bradshaw,  Shaumee 
News-Star  reporter.  He  pleaded 
innocent  and  was  released  on 
bond  of  $750. 

Mr.  Bradshaw,  allegedly  beat¬ 
en  May  25  while  questioning 
the  sheriff  about  enforcement 
of  liquor  and  gambling  laws, 
has  filed  a  $30,800  damage  ac¬ 
tion  against  the  sheriff. 
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O’Rourke 


_  U  nothing  new  to  him.  He  was  the 

1  ilG  ^  •  V  MfOyS  only  newspaper  correspondent 

- -  to  visit  Ice  Island  T-3,  the 

k  •  •  All  world’s  most  northern  outpost, 

Aviation  Writers  Add 

^  “Several  hundred  thousand 

I  lil'l'iikT*  I  lA  miles  is  the  best  guess  I  can 

\J  U  LC/1  kJ  Lf X  VF  XJ\D€X  L  give,”  he  replied  after  deep 

thought  when  asked  about  his 
By  Kay  Erwin  personal  air  mileage  log.  His 

flights  have  been  so  numerous 

Jet-propelled,  f  r  e  e-wheeling,  building,”  reported  Mr.  Talbert,  he  cannot  recall  or  classify  them, 
high-flying  aviation  writers  are  “They  contend  that  if  the  Pen-  perhaps  his  longest  flight  was 
ready  to  add  outer  space  to  tegon  does  not  give  it  soon  the  Australia  and  his  shortest 
their  global  beats.  Kremlin  certainly  will-and  per-  ^  ^t  flight  by  helicopter 

The  700  members  of  the  haps— already  has  done  so.”  york  City  with  Louis 

Aviation  Writers’  Association  in  Even  as  he  spoke,  the  White  preguet,  who  built  the  first  heli- 
the  United  States  and  Canada  House  flash  assured  that  con-  copter  in  1907  Mr  Breguet 
eagerly  await  their  chance  to  struction  of  the  satellites  will  go  ^^nted  to  see  what  his  invention 


cover  for  newspaper  readers  the  forward  with  a  high  priority.  ‘  ^  York’s 

launching  of  earth-circling  satel-  Outer  space  news  promises  ^  helicopter  The 

Utes  into  outer  space,  plans  for  scientific  stories  of  vast  signifi-  was  made  a  few  months 

which  were  announced  at  the  cance,  stories  that  will  move  shortly  before  Mr  Bre- 

White  House  July  29.  over  from  the  comic  books  and  gug^’g  ^gath  at  age  76. 

I  scientific  tomes  into  the  aviation 

Leading  Industry  newspapers.  Over  Polar  Regions 


White  House  July  29. 

Leading  Industry 
Newspaper  editors  every¬ 
where,  realizing  that  an  imag¬ 
ination-staggering  era  in  aero- 


Intense  Interest 
“Reader  interest  is  intense  in 


Over  Polar  Regimis 
Last  Fall,  Mr.  Talbert  was  on 
the  first  flight  across  the  polar 
region  from  Los  Angeles  to  Cop- 


nautics  is  being  ushered  in  and  aviation  subjects,”  observed  Mr.  g^hagen  and  he  was  on  most  of 
that  the  aviation  industry  al-  Talbert.  “Transportation  al-  first  flights  on  world  air 
ready  has  nudged  the  automo-  ways  has  been  interesting  and  j-gutes  to  Europe  He  was  on 
tive  industry  out  of  first  place  important  to  newspaper  readers  delivery  flight  to  the  Middle 
as  the  largest  industrial  em-  from  the  horse-and-buggy  days  personal  plane 

plopr  in  the  United  otates,  are  to  trains  to  ships  to  automobiles  gf  King  Ibn  Baud  He 

giving  more  play  and  space  to  and  now  to  air  the  newest  and  commercial 

the  subject.  fastest  form  of  transportation  fj;  y,,.  Australia  and  New 

Specialized  wnters  in  the  “I  get  a  tremendous  amount  Zealand  and  was  one  of  the  first 
highly  technical  as  well  as  in-  of  mail-it’s  my  biggest  prob-  commercial  passengers  to 

tensely  interesting  field  say  lem— and  it  reflects  this  general  a  ^  Y  .  . 

^itors  an  over  the  country  are  interest  all  over  the  world,”  he  Incidentally,  he’s  mTde 

becoming  increasingly  aware  of  added.  “I  get  letters  and  clip-  jq  Alaska, 

the  importance  of  aviation.  pings  from  far  afield.  For  tt  • .  m  u  •  x- 

The  lead  to  the  column  of  instance,  a  paper  in  far-oflf  Pak-  Herald  Tribune  aviation 

Ansel  E.  Talbert,  military  and  istan  and  the  European  Edition  “i®  American 

aviation  editor  of  the  New  York  of  the  Herald  Tribune  use  my  correspondent  to  Hy  in  a  Vick- 
Herald  Tribune,  in  that  and  20  column.”  ers  Viscount,  a  turbo-prop  plane 

other  newspapers  which  use  it  The  Talbert  columns  appear 
through  the  New  York  Herald  on  Thursdays  and  Sundays.  He  ^"® 

Tribune  News  Service,  on  July  fills  story  assignments  in  the  ^  British  jet  had 

28  read:  aviation  and  military  fields  and  ■ 


“There  now  are  definite  evi-  sometimes  writes  special  series  ^  *  I  C  *1 

dences  at  high  scientific  levels  of  articles  on  certain  phases  of  t^pCClOl  t^piKG 
that  the  time  is  near  for  piloted  aviation  development.  c>  a.  IWm. 

flight  into  outer  space  and  for  Mr.  Talbert  considers  himself  OI*  iSotGilltGS 
small  unmanned  but  highly  in-  lucky  to  work  for  a  newspaper  t  •  tj 

strumented  satellites  circling  publisher  who  knows  and  loves  Press 

the  earth  some  300  miles  up.”  aviation.  Ogden  R.  Reid,  HT  X®  ,  ®c®“9'^®*'ters  ov 

White  House  News  publisher  is  an  ex-Paratroop  ^og  for  «terte. 

_  officer,  holds  a  commercial  for  the  nr.st  time 

^"®  "®^  day,  at  the  saine  pjjg^'g  license  and  flies  anywhere  history  of  the  United 

hour  the  White  House  was  mak-  anytime,  Mr  Reid’s  most  recent  we  have  a  special  5 


strumented  satellites  circling 
the  earth  some  300  miles  up.” 

White  House  News 
The  next  day,  at  the  same 
hour  the  White  House  was  mak¬ 


ing  its  historic  outer  space  sat-  Big  Four  con- 

elhte  announcement,  which,  in-  ^g^g^gg  Geneva,  Switzerland, 
cidentally),  confirmed  Mr.  Tal- 

bert’s  revelation,  he  was  being  Over  All  Continents 

interviewed  by  Editor  &  PuB-  Mr.  Talbert  has  flown  to 
USHER  in  the  recently-acquired  every  Continent.  There  are  no 
niemorial  home  of  the  Overseas  new  worlds  for  him  to  conquer 
Press  Club,  of  which  he  is  sec-  by  air — until  he  takes  on  the 


ond  vicepresident. 


limitless  reaches  of  outer  space. 


“Reputable  scientists  working  This  Fall  he  will  content  him- 
with  powerful  new  rocket  pro-  self  with  a  comparatively — for 
pcllants  and  with  tough,  light  him — short  journey.  He  will  ac- 
new  metals  are  vehement  in  say-  company  his  close  friend,  Ad- 
ing  that  the  only  real  brake  on  miral  Richard  Evelyn  Byrd,  on 
the  unmanned  satellite  project  an  Antarctic  Expedition, 
is  the  lack  of  an  order  to  start  'The  ice  pack  regions  will  be 
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The  United  Press  New 
York  headquarters  overnight 
log  for  July  30  started: 

“For  the  fir.st  time  in  the 
history  of  the  United  Press 
we  have  a  special  satellite 
spike.” 

These  logs  are  left  by  one 
shift  to  fill  in  the  next  one. 
The  spikes  are  used  for  a 
master  file,  and  there  usually 
are  five  —  local  and  sports, 
domestic,  foreign,  Washing¬ 
ton,  and  copy  from  the  New 
England-New  York  state 
trunk.  But  when  it  has  a  big 
story — such  as  the  satellite 
story  with  copy  coming  from 
many  points,  UP  sets  up  a 
special  spike  so  everything 
can  be  grouped  together. 


Ansal  E.  Talbert  boards  plana 
for  another  9lobal  fli9ht. 

zoomed  across  American  terri¬ 
tory. 

With  so  much  of  his  life  spent 
in  the  air,  it  was  natural  that 
he  should  meet  his  wife  in  a 
plane.  She  was  then  Miss  Mar¬ 
lene  Zimmer  of  Phoenix,  Ariz., 
and  they  met  high  over  the 
Western  plains  and  deserts.  She 
is  an  aviation  enthusiast,  too, 
and  the  Flying  Talberts  are 
never  happier  than  when  taking 
off  in  the  wild  blue  yonder. 

World  War  2  and  the  Korean 
War  added  to  Mr.  Talbert’s  fly¬ 
ing  time. 

He  was  in  the  Air  Force  for 
four  and  one-half  years  of 
World  War  2,  .serving  in  North 
Africa  and  in  Europe  as  an  air 
intelligence  officer  and  as  as¬ 
sistant  to  the  military  attache 
in  the  U.S.  Embassy,  London. 
He  entered  the  Air  Force  as  a 
private  and  came  out  a  lieuten¬ 
ant  colonel,  the  rank  he  now 
holds  in  the  Air  Force  Re.serve, 
to  which  he  devotes  annual 
periods  of  service  at  Governors 
Island. 

With  Doolittle 

Col.  Talbert  became  chief  of 
liaison  and  special  intelligence 
on  Gen.  Jimmy  Doolittle’s  staff, 
starting  on  D-Day.  He  was  one 
of  the  editors  and  economic 
analysts  assigned  to  the  Army 
and  Army  Air  Division  of  the 
Strategic  Bombing  Survey  to 
determine  what  Allied  bombing 
did  in  Europe  and  the  Far  Ea.st. 

He  was  twice  a  correspondent 
in  Japan  and  Korea  during  the 
Korean  War.  He  was  first  there 
for  seven  months  and  came 
home  in  1952,  after  fracturing 
his  leg  at  Taegu,  Korea.  He 
went  back  later  for  another  tour 
of  <luty. 

In  connection  with  his  war 
service,  Mr.  Talbert  is  a  past 
commander  of  Air  Service  Post 
501  of  the  American  Legion, 
whose  membership  roll  has  in- 
(Continued  on  page  58) 
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’Round  Their  Beats 


‘Doc’  Lords  It  Over 
Pals  on  Society  Page 


By  I  ^ee  /appiilla  Hafkin 


Toledo 

He  likes  people — and  that  in¬ 
cludes  women. 

So,  an  ex-police  reporter,  ex¬ 
major  league  baseball  writer, 
ex-crime  reporter  and  ex-col¬ 
umnist  is  now  reporting  for  the 
society  department  of  the  Toledo 
Blade.  Quite  frankly,  he  loves 
it. 

On  request,  he’ll  be  glad  to 
show'  you  his  honorary  press 
card  from  the  Baseball  Writers 
Association  of  America.  He 
earned  it  covering  major  league 
baseball  more  than  10  years  for 
the  Detroit  Free  Press  and 
Detroit  Times. 


Lawrence  Spencer  Holst 

“Lord  Lawrence”  is  his  pres¬ 
ent  by-line,  and  he  has  a  crest 
to  go  with  it.  But  the  round- 
figured,  thin-haired  reporter  has 
had  six  other  bylines  in  his  39- 
year  career. 

Christened  Lawrence  Spencer 
Holst,  he  became  Doc  Holst  at 
the  age  of  one,  when  walking 
with  his  physician  father.  The 
“Lord”  part  he  borrowed  from 
two  great-uncles  and  added  his 
seldom-used  first  name,  for  it 
was  as  Doc  Holst  he  w'rote  dur¬ 
ing  the  major  portion  of  his 
career. 

Yet  Doc  has  written  as  Little 
Kollo  Rompers  (he  weighs  165 
pounds);  Spencer  Holst;  the 
L  e  f  t-H  a  n  d  e  d  Reporter  (he 
writes  with  his  right  hand  but 
does  everj'thing  else,  “lefty”); 
the  Short-Legged  Reporter  (he’s 
five  feet,  six  inches),  and  Little 
Stories. 

When  he  started  to  do  special 
society  stories  for  the  Blade  last 
December,  he  became  Sir  Andre 


Valmont.  But  in  May,  as  a  full¬ 
time  society  staffer,  he  chose 
the  Lord  Lawrence  title. 

He’s  considering  growing  a 
Van  Dyke  beard  for  the  role, 
and  occasionally  shows  up  for 
inteiwiews  carrying  a  gold  cane. 
But  he  refuses,  absolutely,  to 
wear  a  hat  and  it  may  be  some 
time  before  he  takes  to  wearing 
spats. 

Doc  started  as  a  Toledo  Times 
reporter  when  he  was  17.  He’ll 
be  56  on  Aug.  26. 

Doc  knew  the  Purple  Gang 
Intimately  during  the  prohibi¬ 
tion  era;  did  a  Skid  Row  series; 
wrote  major  league  hockey  and 
covered  major  heavyweight  title 
fights. 

He  doesn’t  think  that  a  male 
society  reporter  is  at  all  unusual. 
Doc  grins  when  the  Toledo  police 
— and  he  knows  almost  all  of 
the  400  personally — greet  him 
on  the  street,  salaam  and  say, 
“Good  afternoon,  your  lordship,” 
or  “Good  morning  your  excel¬ 
lency.” 

Doc’s  present  spot  is  a  fea¬ 
ture-writer’s  paradise.  He 
chooses  his  own  assignments, 
whether  it’s  interviewing  an  89- 
year-old  woman  artist,  or  cover¬ 
ing  a  children’s  theatre.  For  the 
latter  story.  Doc  wasn’t  allowed 
to  see  the  performance  from  the 
ground,  so  he  climbed  a  tree 
nearby  and  took  notes  sitting  on 
a  branch. 

He  has  done  a  series  of  a 
“day  with”  a  clubwoman,  a 
co-ed,  a  housewife,  and  for 
Mother’s  Day,  wi’ote  of  six 
mothers  with  a  total  of  48  chil¬ 
dren,  all  in  a  swanky  neighbor¬ 
hood. 

From  one  subject.  Doc  re¬ 
ceived  a  glowing  fan  letter, 
with  the  writer  commenting, 
“you’re  awfully  handsome  and 
have  a  beautiful  mind.” 

That  letter,  says  Doc,  is  proof 
of  his  basic  contention:  women 
have  a  better  sense  of  humor 
than  men  do. 

Doc’s  mother,  Mrs.  Mary 
Spencer  Holst  Hohl,  77,  who 
wrote  her  first  column  at  the 
age  of  8,  still  writes  a  weekly 
column  for  the  Perrysbnrg 
Journal.  A  daughter,  Mary  Ella 
Holst  Hall  completed  a  journal¬ 
ism  course  at  the  University  of 
Toledo  and  plans  to  be  a  re¬ 
porter.  A  son,  Lawrence,  is  a 
writer  living  in  Mexico. 


Keith 


Rooney 


dinary  person  has  always  had 
a  desire  to  do,  but  was  too  in- 
hibited?  He  could  wear  a  derby 
hat  and  be  known  as  ‘The  Man 
With  the  Derby’.” 

“Let’s  give  it  a  try,”  said 
Mr.  Lane. 

And  so,  the  Daily  News’ 
whimsical  “Man  With  the 
Derby”  was  born. 

Breaks  Inhibitions 
Among  inhibition-breaking 
assignments,  he  has 
— taken  his  lunch  to  the 
Pump  Room  of  the  Ambassador 
Hotel  (Chicago’s  swankiest 
bistro.) 

— flown  a  kite  from  the  top 
of  Chicago’s  tallest  skyscraper. 

— caught  a  trout  while  fish¬ 
ing  from  a  bridge  on  Chicago’s 
fishless  Chicago  river  (the  fish 
was  planted — but  fell  off  the 
hook  as  it  was  being  reeled  up.) 

— prospected  for  uranium 
with  a  geiger  counter  in  down¬ 
town  Grant  Park  (he  got  no 
reaction  on  the  machine— he 
forgot  to  turn  it  on.) 

Really  Two  Men 
The  Man  With  the  Derby  is 
really  two  men,  Mr.  Smith,  who 
plans  the  stunts  and  reports 
them  for  the  News,  and  Ed¬ 
mund  J.  Rooney,  who  wears  the 
derby  and  does  the  stunts  be¬ 
tween  chores  as  a  Daily  News 
police  beat  reporter. 

The  visit  to  the  Pump  Room 
was  the  first  in  the  series. 
Other  than  a  helpful  hotel  press 
agent,  no  one  was  warned  in 
advance  of  the  derby  man’s  im¬ 
pending  visit. 

The  photographer  who  ac¬ 
companied  him  lurked  at  the 
bar  while  Mr.  Derby  sat  down 
at  a  table,  after  declining  to 
check  his  hat. 

He  ordered  a  cup  of  coffee, 
and  while  waiters  poured  water 
and  brought  rolls  and  butter, 
the  Derby  man  opened  his  pa¬ 
per  lunch  bag  and  took  out  the 
meal  he  had  brought  with  him 
— a  peanut  butter  sandwich  and 
a  banana  (for  dessert.) 

A  startled  waiter  ran  for  the 
manager. 

“He  brought  his  own  lunch!" 
the  waiter  said  excitedly. 
“Who?”  asked  the  manager. 
“The  gentleman  with  the 
derby,  sir.” 

Waiters,  wearing  silken  knee 
britches,  a  la  Pump  Room,  came 
out  of  the  hotel  kitchen,  groups 
at  nearby  tables  and  booths 
gasped,  blushing  ladies  at  an 
adjoining  table  stared  open- 
jawed — all  at  the  sight  of  the 
man  with  the  audacity  to  bring 
his  own  lunch  into  the  inviolate 
Pump  Room. 

At  this  point  the  hotel  press 
agent  and  the  photographer  ap¬ 
peared  and  escorted  the  Derby 
man  safely  to  the  door. 
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A  Week  at  Hospital 
Produces  Treatment 

Louisville,  Ky. 

A  series  of  five  articles  on 
poor  conditions  at  Louisville’s 
General  Hospital  produced  re¬ 
sults  even  be¬ 
fore  the  final 
story  appeared. 

The  articles, 
written  by  36- 
year-old  health 
and  welfare  re¬ 
porter  Eugene 
Keith,  broke 
with  an  eight 
column  spread 
across  the  top 
of  page  1  in  the 
Louisville  Times  of  July  25. 

By  July  29,  Mr.  Keith  report¬ 
ed  that: 

1.  Additional  employes  have 
been  hired. 

2.  Some  physical  improve¬ 
ments  already  have  start¬ 
ed. 

3.  Some  former  nurses  re¬ 
turned. 

4.  A  full-time  doctor  would 
be  put  in  charge  of  the 
emergency  room. 

5.  Funds  are  being  reshuf¬ 
fled  to  build  an  emergency 
observation  ward  for  al¬ 
coholics. 

Mr.  Keith  examined  the  op¬ 
erations  of  the  hospital  for  a 
week.  He  reported  that  sterile 
techniques  in  the  operating 
rooms  were  often  ignored:  that 
screens  had  huge  holes  in  them 
permitting  flies  to  settle  on  ta¬ 
bles  marked  “sterile;”  that  one 
ward  was  closed  because  of  a 
lack  of  nurses,  that  others  had 
to  share  one  nurse  between 
them  and  that  the  hospital’s 
staff  generally  was  “over¬ 
worked  and  under-paid.” 

Mr.  Keith  has  been  a  Louis¬ 
ville  Times  reporter  since  1945. 
He  is  a  graduate  of  Harvard 
college  and  a  former  naval  of- 
ficei'. 

‘Man  With  the  Derby" 
Mocks  Inhibitions 

Chicago 

“What  the  Chicago  Daily 
Xeivs  needs,”  wrote  feature 
writer  John  Justin  Smith  to 
City  Editor 
Clem  Lane,  “is 
something  or 
someone  to  be 
the  butt  for 
light  -  hearted 
stories. 

“We  need 
someone  to  have 
fun  with! 

“Why  can’t 
we  invent  a 
buffoon  of  our 
own  ?  How  about  a  reporter 
sent  out  to  do  things  the  or- 
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BUZZED! 

Williams,  Detroit  (Mich.)  Free  Press 


MORE  ALLURING 

Morris,  Associated  Press 


PARKING  SOLUTION? 

Mergen,  Miami  (Fla.)  News 


j  Sapp  Family 
j  Sells  Ottawa 


Small,  vicepresidents,  and  Ar¬ 
thur  L.  Beckman,  secretary- 
treasurer. 

During  the  administration  ot 
his  father  Len  Small  as  gov¬ 
ernor  of  Illinois,  Leslie  C. 
Small  had  charge  of  construct¬ 
ing  the  Illinois  River  locks  at 
Starved  Rock  and  Marseilles, 
near  Ottawa.  Mr.  Small  then 
was  head  of  the  State  Depart¬ 
ment  of  Purchases  and  Con¬ 
struction,  including  the  Division 
of  Waterways. 

All  Assets  Acquired 

The  new  owners  have  pur¬ 
chased  all  the  physical  as¬ 
sets  of  the  newspaper,  includ¬ 
ing  land,  building,  printing 
equipment,  fixtures,  contracts, 
name,  good  will  and  other  oper¬ 
ating  assets. 

The  Republican-Times,  pub¬ 
lished  in  a  city  of  20,000,  has  a 
circulation  of  12,300. 

The  Republican-Times,  estab¬ 
lished  in  1844,  traces  its  lineal 
ancestry  to  the  Constitution¬ 
alist.  The  newspaper  took  part, 
in  1854,  in  the  organization  of 
the  Republican  Party. 

Fred  Sapp  pioneered  in  im¬ 
proving  the  mechanical  facilities 
of  the  newspaper,  introducing  a 
linecasting  machine  in  1901  and 
in  1907  a  “perfecting”  press, 
which  allowed  for  a  continuous 
web  feed  instead  of  the  older 
manual  one-page-at-a-time  oper¬ 
ation. 

In  1923  he  installed  a  rotary 
press  and  four  years  later  the 
Republican-Times  stood  alone  in 
the  Ottawa  new’spaper  field, 
having  absorbed  the  Ottawa 
Free  Trader  Journal.  Newer 
equipment  has  been  added  in 
recent  years. 


Ogden  Group  Sells 
Radio-TV  Stock 

Clarksburg,  W.  Va. 

The  News  Publishing  Co., 
parent  organization  of  the 
Ogden  group  of  newspapers  in 
West  Virginia,  is  disposing  of 
its  majority  stock  interest  in 
Ohio  Valley  Broadcasting  Co. 

Subject  to  approval  by  the 
Federal  Communications  Com¬ 
mission,  the  Ohio  Valley  stock 
will  be  sold  to  WSTV,  Inc.  of 
Steubenville,  Ohio,  which  has  a 
television  station  there  and 
radio  stations  in  Boston  and 
Atlantic  City. 

Ohio  Valley  operates  radio 
stations  in  Clarksburg  (WBLK) 
and  in  Parkersburg  (WPAR) 
and  holds  a  TV  station  grant 
for  Clarksburg  which  has  be¬ 
come  the  subject  of  a  new  hear¬ 
ing  before  the  FCC,  ordered  by 
the  Circuit  Court  of  Appeals  in 
Washington  on  the  petition  of 
Cecil  B.  Highland,  Clarksburg 
newspaper  publisher. 

Since  one  of  the  principal 
issues  up  for  review  is  that  of 
newspaper-broadcast  monopoly, 
the  withdrawal  of  the  News 
Publishing  Co.  interest  from 
Ohio  Valley  is  expected  to  ex¬ 
pedite  the  establishment  of  a 
station  in  Clarksburg. 

Austin  V.  Wood,  general 
manager  of  News  Publishing 
Co.,  said  he  was  confident  the 
group  originally  favored  by 
FCC  would  prevail  at  the  new 
hearing,  but  since  Mr.  High¬ 
land  could  appeal  any  new 
decision  there  was  the  prospect 
that  litigation  could  go  on  in¬ 
definitely. 


Publisher  Post 
For  Evans  Jr. 

Nashville,  Tenn. 

Silliman  Evans  Jr.  has  been 
elected  publisher  of  the  Nash¬ 
ville  Tennessean  to  succeed  his 
late  father. 

Mrs.  Lucille 
McCrea  Evans, 
widow  of  the 
late  publisher, 
was  elected 
president  of 
the  newspaper. 
A  m  o  n  Carter 
Evans,  another 
son,  was  re¬ 
elected  v  i  c  e  - 
president.  Other 
vicepresidents  are  Mrs.  John  M. 
Branham  and  Coleman  A.  Har¬ 
well,  editor.  Re-elected  secre¬ 
tary-treasurer  was  Russell  M. 
Speight. 

• 

Mrs.  Crandon  Named 
Officer  of  Company 

Sterling,  Ill. 

Mrs.  Marie  C.  Grandon,  wife 
of  Publisher  Preston  F.  Gran¬ 
don  of  the  Daily  Gazette,  pub¬ 
lished  by  the  Sterling  Gazette 
Co.,  was  elected  secretary  of  the 
corporation  at  a  recent  meeting. 

Other  officers  are  as  follows: 
president,  Preston  F.  Grandon; 
vicepresident,  David  P.  Gran¬ 
don;  and  treasurer,  Donald  A. 
Dickinson. 

Mr.  and  Mrs.  Grandon  re¬ 
cently  returned  from  a  month’s 
tour  of  the  South  on  their  wed¬ 
ding  trip.  Prior  to  their  mar¬ 
riage,  Mrs.  Grandon  had  been 
employed  at  the  LaSalle  (Ill.) 
Post  Tribune. 
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(Ill.)  Daily 

Kankakee,  Ill. 

Kankakee  Daily  Journal  Co., 
the  corporation  which  has  owned 
and  published  the  Kankaket 
Journal  for  52  years,  announced 
the  purchase  of  the  Ottawa 
(Ill.)  Daily  Republican-Times 
on  Aug.  1. 

The  two  newspapers  will  be 
operated  separately  under  their 
present  names,  according  to  the 
formal  announcement  of  the 
purchase  made  by  spokesmen 
for  the  Kankakee  Journal  and 
for  the  executors  of  the  estate 
of  the  late  Fred  Sapp  and 
for  his  heirs.  Mr.  Sapp,  who 
died  last  May  3,  was  publisher 
of  the  Republican-Times  and 
president  of  the  Ottawa  Repub¬ 
lican-Times  Printing  Co.  for 
39  years. 

This  is  the  first  time  in  84 
years  that  the  Ottawa  Repub¬ 
lican-Times  has  been  out  of  the 
hands  of  the  Sapp  family. 

The  new  owners  paid  high 
tribute  to  the  outstanding 
journalistic  ability,  community 
leadership  and  philanthropic 
generosity  of  Mr.  Sapp,  calling 
his  life  “an  example  of  the 
highest  ideals  of  journalism  and 
all-around  good  citizenship  put 
into  practice.” 

Officers  and  directors  of  the 
newly  formed  Ottawa  Publish¬ 
ing  Co.  are  Leslie  C.  Small, 
president;  Len  H.  and  Burrell  L. 
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Frank  G.  Huntress  Dies  P 


In  His  Sleep  at  85 


San  Antonio,  Tex. 


Frank  Granger  Huntress,  85, 
died  in  his  sleep  about  4  a.m. 
Saturday,  July  30,  ending  a 
newspaper  career  that  spanned 
71  years  with  one  concern. 

Funeral  services  took  place 
Aug.  1  in  Central  Christian 
Church. 

Mr.  Huntress  was  chairman 
of  the  board  of  Express  Pub¬ 
lishing  Co.,  since  May  of  last 
year,  when  his  son  Frank  G. 
Huntress  Jr.,  succeeded  him  as 
president  of  the  company. 

Mr.  Huntress  was  at  his  desk 
in  the  Express-News  building 
just  the  day  before  his  wife 
found  him  dead  in  their  Menger 
Hotel  apartment  at  7  a.m.  July 
30.  She  had  gone  to  take  him 
a  copy  of  the  morning  paper. 

The  large  organization  left 
to  mourn  his  passing  included 
not  only  the  90-year-old  morn¬ 
ing  Express  but  also  its  after¬ 
noon  sister  paper,  the  News, 
founded  in  1918;  Radio  Station 
KENS  and  KENS-TV  and  Air 
News  Inc.,  plane  cargo  carrier. 

Surviving  in  Mr.  Huntress’ 
immediate  family  are  his  wife; 
his  publisher-son;  daughter, 
Mrs.  Katherine  Minter,  wife  of 
Dr.  Merton  M.  Minter;  5  grand¬ 
children,  all  of  San  Antonio. 

Also  surviving  are  two  sis¬ 
ters  and  a  brother.  Mr.  Hunt¬ 
ress,  native  San  Antonian,  was 
one  of  10  children.  He  was 
married  in  1906  to  Miss  Kath¬ 
erine  Johnson  of  Palmyra,  Mo. 


became  advertising  manager 
and  business  manager,  and  by 
1910  held  the  positions  of  vice- 
president  and  general  manager. 
Late  that  year  he  acquired  stock 
in  the  company.  He  became 
president-publisher  in  1911. 


Scoop  from  Mexico 


Son  Gets  Word  on  Plane 


Frank  G.  Huntress  Jr.  had 
gone  on  a  vacation  trip  to  New¬ 
foundland  and  was  aboard  a 
plane  over  Maine  when  called 
home  by  his  father’s  death. 

The  elder  Huntress  had  been 
in  failing  health  the  past  two 
years  but  he  maintained  alert 
interest  in  the  business  and 
continued  to  visit  his  office. 

Frank  Granger  Huntress  at¬ 
tended  school,  including  high 
school  and  business  college,  in 
his  home  city.  He  also  took  spe¬ 
cial  courses  in  English  at  a  pri¬ 
vate  school. 

Soon  after  going  to  work  as 
a  route  carrier  he  attracted  at¬ 
tention  of  his  employer  at  the 
Express  by  his  organization  of 
a  delivery  system  to  double  and 
then  triple  circulation  of  the 
paper  in  the  Fort  Sam  Houston 
area. 

He  successively  worked  in  the 
mail  room,  circulation  depart¬ 
ment  and  business  office.  He 


Over  the  years  he  kept  up  an 
interest  in  the  editorial  side. 
In  fact,  his  widespread  familiar¬ 
ity  with  San  Antonio  and  San 
Antonians  was  credited  with 
having  been  of  great  aid  to  the 
editors  under  earlier  owner- 
publishers,  E.  A.  Siceluff  and 
Frank  Grice. 

In  1912,  Mr.  Huntress,  visit¬ 
ing  Mexico  with  his  political 
staff  writer,  George  D.  Armi- 
stead,  scooped  the  North  Amer¬ 
ican  press  with  his  exclusive  in¬ 
terview  with  Mexican  President 
Francisco  I.  Madero. 

Ju.st  as  the  Huntress  papers 
in  late  years  have  opposed 
racial  segregation,  they  have 
long  fought  prejudice  in  human 
relations  and  in  1918  attracted 
nationwide  attention  with  the 
offer  of  $100,000  rewards  for 
conviction  and  punishment  of 
persons  involved  in  lynchings. 
They  opposed  the  Ku  KIux  Klan. 

Mr.  Huntress  once  was  men¬ 
tioned  for  possible  appointment 
as  U.  S.  ambassador  to  Mexico, 
but  he  rejected  the  idea  of  that 
or  other  political  posts  as  in¬ 
consistent  with  the  function  of 
an  effective  newspaperman. 

He  did  serve  as  chairman  of 
the  San  Antonio  Advertising 
Commission  set  up  to  direct 
tax-supported  civic  publicity  for 
the  community;  and  he  served 
with  various  bodies  devoted  to 
social  welfare  and  community 
advancement. 

Mr.  Huntress  was  closely  a.s- 
sociated  with  the  late  George 
W.  Brackenridge,  San  Antonio 
banker-philanthropist,  and  after 
the  latter’s  death  in  1929  was 
chairman  of  the  trustees  of  the 
Brackenridge  estate. 


Ridder  Group 
Strictly  Local 
In  Operation 


Frank  G.  Huntress 


ciation.  It  presented  a  plaque: 

“Frank  Granger  Huntress — 
Newsboy  —  Mailer  —  Circulator 
— Salesman — Advertising  Man¬ 
ager — Business  Manager — Pres¬ 
ident-Publisher  of  Express  Pub¬ 
lishing  Co.  throughout  a  span 
of  60  year.s — an  outstanding 
record  in  newspaper  annals  of 
continuous  service  with  one  pub- 
li.shing  house.  Likewise  an  ad¬ 
mirable  record  of  a  publisher’s 
devotion  to  his  newspapers,  San 
Antonio  Express,  San  Antonio 
Evening  News,  to  the  civic, 
social  and  economic  advance¬ 
ment  of  their  city,  region  and 
state,  to  education,  good  gov¬ 
ernment,  public  health,  the  de¬ 
velopment  of  natural  resources 
and  industry.” 

Mr.  Huntress  also  had  a  part 
in  launching  the  Advertising 
Federation  of  America  with  its 
“truth  in  advertising”  program. 


Strict  adherence  to  a  policy 
of  local  autonomy  makes  the 
Ridder  Newspapers  keep  faith 
with  their  founder’s  belief  in 
rugged  individualism. 

How  that  policy  works  so 
successfully  today  in  seven 
communities  is  described  by 
Bernard  H.  Ridder,  president  of 
the  St.  Paul  (Minn.)  Dispatch, 
and  Pioneer  Press,  in  the  cur¬ 
rent  Bulletin  of  the  American 
Society  of  Newspaper  Editors. 
Occasion  for  his  remarks  is  the 
Ridder  organization’s  75th  an¬ 
niversary. 

Mr.  Ridder  and  his  brothers, 
who  have  been  part  of  the  or¬ 
ganization  for  50  years,  strive 
to  carry  out  the  basic  precept 
of  their  father,  Herman  Ridder, 
who  believed  that  the  nation’s 
future  was  in  individual  ex¬ 
pression  as  opposed  to  the  col¬ 
lectivist  theory  of  a  single  voice 
for  the  masses. 


No  Head  Office 


Association  Founder 


As  publisher  of  the  Express 
Mr.  Huntress  was  one  of  the 
founders  of  the  Texas  Newspa¬ 
per  Publishers’  Association, 
serving  as  president  of  the  or¬ 
ganization — now  the  Texas 
Daily  Newspaper  Association. 
In  1944,  after  he  had  served  60 
years  with  the  Express  Pub¬ 
lishing  Co.,  various  groups 
felicitated  Mr.  Huntress,  among 
them  being  the  publishers’  asso¬ 


Tribute  by  Employes 

In  the  Express  building, 
whose  lobby  murals  depict  like¬ 
nesses  of  its  early  publishers, 
employes  in  1944  had  their  own 
tribute  inscribed  in  gold  leaf  on 
the  marble  wall. 

The  Huntress  papers  pio¬ 
neered  in  radio  broadcasting 
here  in  the  early  20s,  and  an¬ 
other  adjunct  of  the  business 
created  by  Mr.  Huntress  is  Air- 
news,  Inc.,  chartered  some  years 
ago  to  provide  a  fleet  of  planes 
to  deliver  the  Express  and  News 
to  the  Lower  Rio  Grande  Valley 
and  elsewhere  in  South  Texas. 

Mr.  Huntress,  joining  with 
other  publishers  to  insure  news¬ 
print  supplies,  acquired  stock 
in  Southland  Paper  Mills,  Luf¬ 
kin,  Tex.,  and  later  in  the  Coosa 
River  mill  in  Alabama.  A  group 
of  publishers  also  purchased  the 
Hennepin  mill  at  Little  Falls, 
Minn. 

A  Mason  for  more  than  half 
a  century,  Mr.  Huntress  in  1942 
received  a  50-year  pin  from  the 
Masonic  Grand  Lodge  of  Texas. 
He  was  a  32nd  degree  Mason 
and  Shriner, 


Each  of  the  newspapers— in 
New  York,  St.  Paul,  Duluth, 
Aberdeen,  Grand  Forks,  Long 
Beach  and  San  Jose — operated 
by  the  various  members  of  the 
family  is  an  entirely  separate 
entity  and  is  dominated,  Mr. 
Ridder  explained,  by  its  own 
resident  management,  either  in 
the  person  of  one  of  the  Bid¬ 
ders,  or  one  of  their  associated 
publishers. 

“There  is  no  head  office  of 
editorial  control  or  even  of  edi¬ 
torial  suggestion,”  Mr.  Ridder 
stated.  “There  is  no  general 
manager  for  the  purchase  of 
supplies  and  materials,  not  even 
of  newsprint.  There  is  no  cen¬ 
tral  bureau  for  the  development 
of  circulation  promotion  in  a 
mass  way  covering  all  the  news¬ 
papers  in  the  group.” 

Each  publisher  determines 
his  own  policies  and  decides  on 
typographical  design  of  his  pa¬ 
per.  Frequently  their  political 
views  clash. 

Each  of  the  three  branches 
of  the  Ridder  family  holds  a 
third  interest  in  the  company; 
therefore,  there  are  no  control¬ 
ling  stockholders.  If  anything, 
the  fortunes  of  the  group  are 
in  the  hands  of  the  eight  sons 
of  the  three  head  men. 

“I  might  add,”  Mr.  Ridder 
concluded,  “that  they  are  all 
as  ruggedly  individual  as  their 
founding  grandfather.” 
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Advertiser  •  I¥cwspaper 

Checklist  Shows  174 
Advertisers  Quit  TV  Zl 


Section  Edited 

By  Robert  B.  Mclnti 


A  list  of  174  network  advertisers  who  sometime  during  the 
four-year  period  1950-53  tried  network  television,  and  who  were 
out  of  it  in  1954  and  had  not  returned  by  July  of  this  year,  has 
been  compiled  by  Hearst  Advertising  Service. 

“These  advertisers  tried  TV  - 

to  the  tune  of  $42,676,117  in  “This  would  seem  to  be  a 
time  costs  alone,”  according  to  recognition  of  the  so-successful 
Frank  LaRose,  HAS  research  newspaper  formula  that  ‘all 
director.  “A  conservative  esti-  business  is  local’  —  only,  news- 
mate  of  80%  of  time  costs  for  papers  can  apply  it  best,”  he 
talent  and  production  would  said. 


boost  this  investment  to  a 
whopping  $76,817,000  —  an  in- 


Mr.  LaRose  pointed  out  that 
the  TV  people  have  constantly 


vestment  which  apparently  was  tj-jed  to  create  the  impression 
a  faulty  one,  one  without  sat-  .  that  TV  is  an  advertising  pan- 


isfactory  return.’ 


Gross  Time  Only 


acea  of  guaranteed  success.  He 
cited  the  recent  NBC  Fort 


Mr.  LaRose,  commenting  on  Wayne  study  which  has  as  its 
the  study  which  appeared  in  the  central  implied  theme:  with  TV 
July  issue  of  “Television  Facts  you  cannot  miss. 


Bulletin”  published  by  HAS, 
emphasized  that  the  dollar  in- 


“We  have  shown  in  previous 
TV  Facts  bulletins  that  TV  is 


vestment  shown  is  for  gross  pot  the  perfect  infallible^  med- 
time  only  as  reported  by  Pub-  ium;  that  it  does  not  deliver  a 
lishers  Information  Bureau.  captive  audience;  and  that  many 


“It  is  significant,”  he  said,  advertisers  have  tried  TV  and 


“to  note  that  11  of  these  adver¬ 
tisers  each  poured  more  than 


found  it  wanting,”  he  declared. 
“The  following  list  factually 


$1,000,000  in  time  expenditures  demonstrates  that  TV  is  not  the 
to  give  network  TV  more  than  a  answer  to  success.  TV  guaran- 
fair  trial;  10  spent  $500,000  to  nothing  per  se.  TV  is  po.s- 

$1,000,000  and  62  anteed  $100,-  sibly  the  most  speculative  me- 


OOO  to  $500,000.  Some  of  the^e 
people  are  now  u.sing  spot  TV. 


dium  in  the  advertising  world.” 
(Continued  on  page  16) 


Meat  Institute 
Drops  Its  Awards 

Chicago 

.American  Meat  Institute  has 
notified  newspaper  food  editors 
it  will  not  conduct  its  annual 
awards  competition  this  year. 

Madeline  Holland,  director  of 
home  economics  for  AMI,  an¬ 
nounced,  however,  “We  do  ex¬ 
pect  to  participate  in  the  Food 
Editors’  Conference”  (scheduled 
here  at  the  Drake  Hotel,  the 
week  of  Oct.  2). 

The  Institute  has  been  mak¬ 
ing  its  Vesta  awards  for  10 
years.  It  was  felt  that  they 
had  served  their  purpose.  Miss 
Holland  said.  She  emphasized 
that  the  Institute  plans  to  con¬ 
tinue  to  work  closely  with  food 
editors  on  a  year-around  basis. 
• 

Heath  Heads  Burnett; 
Agency  20  Years  Old 

Richard  N.  Heath  was  elected 
this  week  as  president  of  Leo 
Burnett  Company,  Inc.  The 
announcement  came  on  the  20th 
anniversary  of  the  company. 

Mr.  Heath,  who  has  been 
with  the  agency  19  years,  has 
served  as  executive  vicepresi¬ 
dent,  and  a  member  of  the  plans 
supervisory  committee  and  the 
executive  committee.  Leo  Bur¬ 
nett  became  board  chairman 
and  will  remain  active. 


Fund  Mats 
Distributed 
For  ’55  Drive 

The  1955  newspaper  adver¬ 
tising  catalog,  prepared  by 
United  Community  Campaign 
of  America,  for  distribution  to 
1,900  communities  conducting 
Community  Chest  or  United 
Fund  campaigns,  has  been  com¬ 
pleted  and  distributed  to  the 
UCC  cities  in  the  U.S.  and 
Canada. 

More  than  40  advertisements 
were  created  this  year  by  Bat¬ 
ten,  Barton,  Durstine  and  Os¬ 
borne,  under  the  supervi.sion  of 
BBDO  vicepresident  Roger  Ver- 
ran  and  UCC  PR  Director  Hen¬ 
ry  Weber.  The  1,900  united  com¬ 
munity  campaigns  will  have  a 
choice  of  ad  mats  ranging  in 
size  from  one — to  five— column, 
covering  the  five  fields  of  volun¬ 
tary  service  for  which  funds  are 
raised;  health,  child  care,  fami¬ 
ly,  youth  and  defense,  and  of¬ 
fering  every  type  of  ad:  edi¬ 
torial,  humor,  jingles  and  dis¬ 
play. 

For  the  second  year,  UCC  is 
offering  ROP  color  plates  for 
use  by  the  local  campaign  or¬ 
ganization.  This  year  in  res¬ 
ponse  to  many  requests  these 
ROP  plates  are  available. 


RETAIL  REGULAR, 


‘Newspaper  Is  First  Line  of  Retail  Stores’ 


THEIMHUB 


i  Because  the  newspaper  is  the  “only  me- 

Idium  that  allows  the  consumer  to  select  his 
own  time  for  digesting  a  store’s  message,”  says 
J.  Richard  Sonneborn,  director  of  sales  pro¬ 
motion,  The  Hub,  Wheeling,  W.  Va.,  “news- 
s  paper  advertising  is  the  first  line  of  retail 
I  stores.” 

I  In  explaining  the  thinking  behind  the  400,- 
I  000  to  500,000  lines  of  advertising  he  runs  an- 
1  nually  in  Wheeling  dailies,  the  rotund,  affable 
1  36-year  old  executive  emphasizes  that  a  store 
g  must  place  its  personality  in  an  ad  as  much 

I  as  it  places  its  personality  in  the  type  mer¬ 
chandise  it  sells. 

Dick  gets  across  the  personality  of  The  Hub 
in  what  he  calls  “jazzed”  copy  and  which  he 
1  says  outpulls  conventional  copy  by  a  large 
8  majority. 

1  “We  advocate  a  breezy  copy  style  in  the  be- 
1  lief  that  the  ‘you’  angle  in  copy  has  been  over- 
g  played  to  the  point  where'  it  is  meaningless,” 
i  he  says.  “Instead,  we  try  to  make  our  copy 
I  witty,  smart  and  interesting.” 

1  Dick,  who  graduated  from  Fishburne  Mili- 

I 
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Richard  Sonneborn 
The  Hub 


tary  School,  Waynesboro,  Va.,  and  later  at-  j 
tended  New  York  University,  cited  the  17th  1 
twice-a-year  page  ad  he  runs  under  the  head-  g 
line,  “The  Hub  Follies,”  as  an  example  of  his  8 
“jazzed”  copy  at  work.  I 

The  ad,  which  Dick  claims  is  the  “original  g 
confession  advertisement,”  features  something  = 
like  100  “Perfectly  good  and  lousy”  items.  ( 
Men’s  billfolds  at  $1.87,  for  example,  were  s 
recently  offered  with  this  copy:  “If  you  ain't  | 
got  enough  to  buy  them,  you  ain't  got  any  rea-  B 
son  to  own  them.'’  Red  metal  chairs  at  $2.39  I 
got  this  send  off:  “This  has  a  durable  canvas  | 
seat  in  which  we  would  like  to  plant  our  feet  S 
and  move  it.”  | 

Dick  is  the  guy  who  writes  this  “jazzed”  ( 
copy  which  he  swears  “brings  mobs  through  m 

our  doors.”  J 

At  the  extra-curricular  level  Dick  is  also  a  ] 
busy  man.  Among  other  things,  he’s  one  of  g 
the  founders  and  charter  president  of  the  Ad-  | 
vertising  Club  of  Wheeling.  He’s  currently  j 
chairman  of  a  committee  devoted  to  raising  the  I 
standards  of  advertising. — R.  B.  McI.  S 
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1 74  Advertisers  Who  Quit  TV 

(Continued  from  page  15) 


Adam  Hat  Stores  . 
Allegheny  Ludlum 

Steel  Corp . 

Alsco  . 

Amend,  Fred  W. 

&  Co . . 

America  For  Christ 
American  Bakeries 

Co . 

American  Federation 

of  Labor  . 

American  Machine 
&  Foundry  .... 
Amerian  Metal 
Specialties  Corp. 
American  Vitamin 

Assoc.  Inc . 

Anchor-Hocking 

Glass  Corp . 

Antell,  Charles  . . 
Anthracite  Institute 
Arnold  Bakeries, 

Inc . . . 

Babbitt,  B.T.  Inc. 

Bell  Aircraft  . 

Beil  &  Howell  Co. 
Bigelow-Sanford 
Carpet  Co.,  Inc. 
Bohn  Aluminum  & 
Brass  Corp.  .  .|. . 
Bonafide  Mills,  Inc. 
Bond  Stores,  Inc.  . 
Brunswick- Balke- 
Collender  Co.  . . 
Bulova  Watch,  Co. 
Burkart,  F.,  Mfg. 

Co . 

Burington  Mills 

Corp . 

Burton-Dxic,  Corp. 

C  &  W  Enterprises 
California  Packing 

Corp.  . . . 

California  Prune  & 
Apricot  Growers 
Association  .... 
California  Walnut 
Growers  Assoc.  . 
Canada  Dry  Ginger 

Ale,  Inc . 

Cannon  Mills  .... 
Celanese  Corp. 

of  America  .... 
Chester  Ford 
Dealers  Assoc.  . 
Cities  Service  Co. 
Claude  Neon  Inc.  . 
Clicquot  Club  Inc. 
Clorox  Chemical 

Co . 

Cluett  Peabody  & 
Company**  .... 
Commercial  Solvents 

Corp . . . . . 

Consolidated  Cigar 

Corp . 

Coro  Inc . 

Cory  Corp . 

Crawford  Clothes 

Inc.  . . . 

Crosse  & 

Blackwell  Co.  . . 
Dictograph 

Products,  Ltd.  . . 
Distillers  (^rp.- 
Seagmm’s  Ltd. 
Doughboy 
Industries,  Inc. 
Druggist  Supply 

Corp . 

Drug  Stores  TV 

Prod . 

Duofold  Inc . 

Ekco  Products, 

Inc . 

Emerson  Radin  & 
Phono.  Corp.  . . 

Ethyl  Corp . . . 

Eversharp,  Inc.  . . 
Ex-Cello  Corp.  . . . 
Factor,  Max  A  Co. 
Fashion  Frocks, 

Inc . 

Fleer,  Frank,  H. 

Corp . 

Plorshcim  Shoe  Co. 
Food  Store  Pro¬ 
grams  Corp.  .... 
French  Sardine  Co. 


No.  Years 

in 

Gross  Network 
Time  TV* 

$  63,124  1 

8&,54S  4 

91,290  1 

289,258  3 

66,758  1 

131,991  3 

123,210  1 

467,362  2 

81,351  1 

36,550  1 

2,477,277  2 

511,213  2 

324,606  2 

326,228  2 

742,030  2 

3,180  1 

2,696  1 

148,590  2 

484,275  2 

647,790  2 

52,607  2 

8,130  2 

371,925  2 

96,260  1 

73,320  1 

119,250  2 

4,520  1 

260,477  1 


71,345  2 

46,870  2 

1,308,157  3 

356,579  2 

396,640  2 

15,306  1 

51,440  1 

27,300  2 

45,540  1 

60,158  2 

646,074  2 

93,049  1 

114,615  I 

22,760  1 

162,775  1 

153,800  2 

9,992  1 

16,144  1 

110,802  3 

36,685  1 

57,529  1 

2,485,393  2 

11,832  1 

806,755  3 

160,224  2 

146,265  1 

372,235  2 

93,231  2 

304,186  2 

2,800  1 

72.410  1 

29.410  2 

166.290  I 

209,160  1 


Gai*den  Research 

Labs . . .  $ 

No.  Years 
in 

Gross  Network 
Time  TV* 

4,303  1 

General  Shoe  Corp. 

171,787 

2 

General  Tire  and 
Rubber  Co . 

162,720 

2 

Gilbert  A.  C.  Co. 

42,922 

i 

Goebel  Brewing 

Co . 

29,825 

2 

Goodall  Sanford 

Inc . 

54,400 

3 

Gorton-Pew 

Fisheries  Co. 

8,450 

1 

Gospel  Broadcast¬ 
ing  Assoc . 

148,500 

.> 

Gotham  Hosiery 

Co . 

3,100 

1 

Hamilton  Watc'h 

Co . . . 

1,131 

1 

Handmacher- 

Vo^el  Inc . 

Hansen's  Chr. 

Labs . 

10,773 

1 

206,435 

3 

Harry  and  David. 

4,995 

1 

Hawley  &  Hoops, 
Inc . 

1,322.294 

4 

Heublein,  G.  F.  & 
Bros . 

108,740 

2 

Holeproof  Hosiery* 

12,550 

I 

Hollywood  Brand, 
Inc . 

340,909 

2 

Homecrafts  . . . 

7,318 

1 

Household  Finance 
Corp . 

203,265 

2 

Hudson  Pulp  & 
Paper  Co . 

384,205 

2 

Hunt  Foods,  Inc.  . 

1,316,195 

2 

Illinois  'Watch 

Case  Co . 

8,430 

1 

I  ndustrial  Develop¬ 
ment  of  Engi¬ 
neers  Assoc. 

10,524 

1 

International 

Latex  Corp.  . . . 

530,964 

2 

Ironrite  Inc . 

1,158,354 

4 

Jackson  & 

Perkins  Co . 

3,025 

, 

Jarman-William- 
son  Co.  Inc.  . . . 

1,071 

1 

Jene  Sales  Corp.  . 

36.270 

1 

Jerclaydon,  Inc.  . 

36,151 

1 

Kaiser-Frazer 

Corp . . 

1.. 349,804 

3 

Kenwill  Corp.  . . . 

190,464 

2 

Knox,  Charles  B. 
Gelatin,  Inc. 

117,216 

2 

Kroger  Co . 

262,755 

2 

Landers,  Frary  & 
Clark  . 

184,808 

2 

Leeming,  Thomas 
&  Co.,  Inc . 

286,162 

2 

Leggett,  Francis 

H.  &  Co . 

406,555 

2 

Lewyt,  Corp . 

10,200 

1 

Liberty  Mutual  In¬ 
surance  Co . 

.38,023 

1 

Lionel,  Corp . 

201,147 

3 

Lowe,  Joe.  Corp.. 

77,060 

1 

Lutheran  Church — • 
Missouri  Synod  . 

28,932 

2 

Magnavox  Co.  . . . 

124,350 

1 

Maiden  Form  Bra 
Co . 

172,662 

2 

Mason  O.  & 

Magenheimer  Co. 

165,468 

2 

May.  George  S.  . . 

25,070 

2 

McKesson  & 

Robbins,  Inc.  . . 

424,992 

2 

Mobile  Homes 

Mfg.  Assoc. 

119,553 

1 

Mohawk  Carpet 

Mills  Inc . 

1,948,958 

1 

Monta  Mower 

Dist.  Co . 

6,113 

2 

Morrell,  John 
&  Co . 

112,025 

1 

Murray,  Arthur 
School  of  Dance. 

533,908 

4 

Mystic  Foam  Corp. 

13,817 

1 

Motor  Prods.  Corp. 

265,779 

1 

National  Assoc,  of 
Tob.  Dist.  Corp. 

4,866 

1 

National  Cran¬ 
berry  Assoc.  . . . 

10,810 

1 

National  Distillers 
Prods . 

64,960 

1 

National  Pressure 
Cooker  Co . 

52,500 

2 

Nepera  Chemical 

Co.,  Inc . 

17,047 

1. 

No.  Years 
in 


Noma  Electrical 

Corp . .  $ 

Gross  Network 
Time  TV* 

35,068  1 

OIney  &  Car¬ 
penter,  Inc . 

56,405 

2 

Paas  Dye  Co.  . . . 

3,490 

1 

Paul,  Peter,  Inc.. 

435,018 

3 

Pearson  Phar- 
macal  Co.,  Inc. 
Pennick  &  Ford 

Co.,  Inc . 

1,424,700 

3 

253,775 

2 

Perlwin  Wallet 

Co . 

12.400 

1 

Pinnacle  Orchards. 

2.498 

1 

Purex  Corp.  Ltd. 

480,406 

1 

Quaker  City  Choco¬ 
late  &  Conf.  Co. 

106,820 

2 

Radio  Offer  Co.  . . 

5,184 

I 

Ranger  Joe,  Inc. 

253,661 

3 

Reichhold  Chemi¬ 
cals,  Inc . 

135.370 

1 

Renuzit  Home 

Prods . 

32,945 

1 

Reymer  &  Bros. 

Inc.  . . . 

Rhodes  Pharmacal 
Co.  .  . . 

23,693 

1 

147,142 

a 

Riggio  Tobacco 

Corp . 

471.713 

3 

Roberts  Co . 

3,373 

1 

Ronson  Art  Metal 
'Works 

680,974 

2 

Sagner’s,  A.  Son, 
Inc . 

27,000 

1 

Sanson  Hosiery 

Mills  . 

29,433 

2 

Schenley  Indus¬ 
tries,  Inc . 

2,051,503 

4 

Scholl  Mfg.  Co.. 

Inc . 

29,806 

1 

Scripto,  Inc . 

9,815 

1 

Scull,  Wm.  S.  Co. 

19,681 

1 

See’s  Candy 

Shops,  Inc . 

1.170 

1 

Seiberling  Rubber 

Co . 

228,440 

2 

Shulton,  Inc . 

13,520 

1 

Shwayder  Bros., 

Inc . . . . .  4 

243,170 

2 

Smith,  Sam  Shoes 

Co . 

48,850 

1 

Springs  Cotton 

Mills  . 

30,877 

1 

Standard  Packag¬ 
ing  Corp . 

44,970 

1 

Stokely-Van 

Camp.  Inc .  1.861,022  4 


Sun  Oil  . 

199,416 

1 

Sunkist  Growers, 

Inc . 

284,789 

1 

Susquehanna 

Waist  Co . 

25,270 

2 

Tea  Council  . 

64,659 

1 

Technical  Tape 

Corp.  . 

8,475 

1 

TV  ^ts  Mfg.  ... 

25,140 

1 

Time  Inc . 

658.656 

2 

Tintz  Co . 

52i.470 

1 

Twentieth  Century 
Fox  Film  Corp. . 

4,515 

1 

TTnilae  Oi.,  Inc. 

123,750 

1 

United  Fruit  Co. 

150,104 

4 

Wamsutta  Mills  . . 

13,893 

1 

Weber  A.  C.  & 

Co..  Inc . 

140.986 

2 

Weekly 

Publications 

19,637 

2 

Whitman,  Stephen 

A  Sons  . 

54,8.30 

1 

Wilber-Suchard 

Choc.  Co . 

56,850 

2 

Wildroot  Co . 

348,105 

2 

Willett.  Consider 

H.  Inc . 

23,500 

1 

Word  of  Life 
Fellowship  Inc. . 

135,893 

2 

Young  Peoples 

Church  of  the 
Air  . 

767.263 

4 

Zippo  Mfg.  Co.  . 

23,350 

1 

*  F\ill  or  partial. 

**  Buying  24  "Today”  and 

"Home” 

participation  at  $300,000. 


2  Dailies  Win 
Sat.  Review’s 
Ad  Awards 

The  Minneapolis  (Minn.) 
Star  &  Tribune  and  the  Philo, 
delphia  (Pa.)  Bulletin  we« 
among  24  major  corpoiatiom 
and  industry  associations  nam^j 
this  week  to  receive  Saturday 
Review’s  third  annual  awardi 
for  distinguished  advertising  in 
the  public  interest. 

Citations  for  programming  in 
the  public  interest  were  also 
voted  to  five  TV  programa.  No 
radio  citations  were  given. 

Following  are  the  names  of 
the  24  advertisers  who  won  the 
Saturday  Review’s  award*, 
along  with  the  agencies  which 
prepared  the  campaigns: 

American  Cyanamid  (3o. 
(Hazard  Advertising  Co.);  Bell 
Telephone  System  (N.  W.  Ayer 
&  Son);  Bethlehem  Steel  Co.  ' 
(Jones  &  Brakeley);  Caterpillar 
Tractor  Co.  (N.  W.  Ayer  & 
Son);  Chase  National  Bank 
(Kenyon  &  Eckhardt);  Contain¬ 
er  Corp.  of  America  (N.  W. 
Ayer  &  Son);  Eastman  Kodak  1 
Co.  (J.  Walter  Thomp.son  Co.);  I 
Employers  Mutual  of  Wausan,  j 
Wis.  (J.  Walter  Thompson  <3o.);  j 
Ethyl  Corp.  (Batten,  Barton,  I 
Durstine  &  Osborn);  Grumman  | 
Aircraft  Engineering  Corp. 
(Fuller  &  Smith  &  Ross);  Jolm  | 
Hancock  Mutual  Life  Insurance  | 
Co.  (McCann-Erickson);  Ken-  \ 
necott  Copper  Corp.  (Cunning¬ 
ham  &  Walsh) ;  Metropolitan 
Life  Insurance'  Co.  (Young  A 
Rubicam) ;  Minneapolis  Star  A 
Tribune  (Batten,  Barton,  Dur¬ 
stine  &  Osborn) ;  Norfolk  A 
Western  Railway  Co.  (Houck  A 
Co.);  Parke,  Davis  &  Co. 
(Young  &  Rubicam)  ;  Philadel¬ 
phia  Bulletin  (N.  W.  Ayer  A 
Son) ;  Rand  McNally  &  Co. 
(Calkins  &  Holden)  ;  Sugar  In¬ 
formation,  Inc.  (Leo  Burnett); 
Union  Carbide  &  Carbon  Corp. 
(J.  M.  Mathes) ;  United  Air¬ 
craft  Corp.  (Lennen  &  Newell); 
United  States  Steel  Corp.  (Bat¬ 
ten,  Barton,  Durstine  &  Os¬ 
born)  ;  Weyerhaeuser  Timber 
Co.  (Cole  &  Weber) ;  The  Ad¬ 
vertising  Council  :  Better 
Schools  (Benton  &  Bowles); 
and  Forest  Fire  Prevention  i 
(Foote,  Cone  &  Belding). 


Advertisers’  Tours 

Kalispell,  Mont. 

More  than  50  advertisers 
were  guests  at  a  recent  series 
of  dinners  and  open  houses 
staged  by  the  Daily  Inter  Lake 
to  acquaint  the  businessmen 
with  newspaper  operations. 


• 

Market  Researcher 
J.  L.  Auer,  president  of  R- 
Hoe  &  Co.,  has  appointed  Mar¬ 
tin  Apelman  to  direct  a  newly 
established  marketing  research 
department.  The  department 
has  a  program  entailing  an  ex¬ 
penditure  of  nearly  $1,000,000. 
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Your  direct  route  to  results 

In  a  $5  billion  market 


There’s  no  better  way  to  speed  up  sales  than  to  tell  your 
story  to  a  double  market.  And  that’s  just  what  happens 
when  you  advertise  in  the  Cleveland  Plain  Dealer.  With 
the  P.  D.  you  reach  greater  Cleveland  PLUS  26  adjacent 
counties.  Two  markets  for  the  price  of  one!  No  detour¬ 
ing,  no  wasted  efforts  . . .  just  a  straight-away  toward 
more  results  for  less  money.  Investigate  the  Cleveland 
Plain  Dealer  today! 


iClevtUmd) 
Cuyrnh^ga  Cy, 

Total  Retail  Sales  .  .  $1,976,290,000 


Food  Sales .  522,053,000 

Gen.  Merchandise  Sales  279,064,000 

Drug  Sales .  63,158,000 

Furn.,  Hsld., Radio  Sales  1 00,473,000 


£ff.  Buying  Income  .  2,998,757,000 


26  AJjactnt 
Caumty  Area* 

$1,625,161,000 

403,545,000 

128,040,000 

38,554,000 

73,949,000 

2,333,759,000 


*AkrtH,  CaHttm.Youagstown  net  included. 
Figurei  —  Sales  Management  Sartey,  May,  I9S4 


The  Plain  Dealer’s  Market  Survey  Department  can  assist 
you  in  checking  your  merchandising  coverage  with  cur¬ 
rent  market  data  for  Cleveland.  Write  for  information. 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Inc., 
INew  York,  Chicago,  Detroit,  San  Francisco,  Loa  Angeles,  Atlanta 

editor  sc  publisher  for  August  6,  1955 


NIELSEN  STUDIES 
OF  FOOD  STORE  SALES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 
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AD  AGENCIES 


Tanulies  vvi^kids  -45% 


of  the  people  (15  years  or  older)  in  households 
which  have  children,  in  New  York  City  and  suburbs 

are  17ew$  readers- 

New  York  News  readers  total  4, 780, (XX)  daily.  The 
nxunber  and  characteristics  of  New  York  newspaper 
readers  shown  for  the  first  time,  in  the  $150,000  study 

of  the  millions 

.  .  .  including  findings  from  10,349  personal  interviews 
made  by  W.  R.  Simmons  &  Associates  Research,  Inc. 
in  the  Fall  of  1954.  A  summary  is  presented  visually, 
by  appointment  only.  Call  any  New  York  News  office. 

(Copyright  1955  by  News  Syndicate  Co.,  Inc.)  ^ 


Motivation  Research 
Talk  Called  RabeT 


The  International  Advertising 
Conference  in  Zurich,  Switzer¬ 
land,  last  week  heard  an  Ameri¬ 
can  agency  executive  charge 
that  most  discussions  of  moti¬ 
vation  research  have  “degene¬ 
rated  into  a  Babel  of  confu¬ 
sion.” 

Sherwood  Dodge,  vicepresi¬ 
dent  and  general  manager, 

!  Foote,  Cone  &  Belding,  New 
York,  declared  that  confusion 
j  exists  because  motivation  re- 
I  search,  as  the  term  is  now 
I  used,  “refers  not  to  goals  or 
I  objectives  but  to  a  limited  body 
of  technique  which  derives  its 
I  origins  from  clinical  psychol¬ 
ogy.” 

i  Motivation  research  was  in¬ 
tended  by  its  early  practitioners 
to  add  insight  into  the  “why”  of 
consumers’  actions,  irrespective 
of  the  technique  used,  whether 
,  it  be  clinical,  statistical,  obser- 
I  vational  or  simply  a  question¬ 
naire,  he  said,  adding: 

Unpopular  Notion 

“This  is  an  unpopular  notion 


frigerator  they  would  buy  next 
the  majority  replied  ‘General 
Electric,’  ”  Mr.  Dodge  said. 
“Yet  in  each  of  those  years 
Frigidaire  was  the  sales  leader. 
People  didn’t  deliberately  lie, 
but  the  stimulus  of  the  inter¬ 
view  situation  was  quite  dif¬ 
ferent  from  the  stimulus  of 
the  buying  situation.” 

He  emphasized  that  he  had 
no  quarrel  with  the  theory  of 
motivation  research  nor  with 
the  application  of  clinical  tech¬ 
niques  to  advertising  research. 

“We  frequently  employ  clini¬ 
cal  techniques  where  they  are 
useful,”  he  said,  “but  in  our  ex¬ 
perience  this  product  too  in¬ 
frequently  lives  up  to  its  claims, 
not  because  it’s  a  poor  product 
but  because  it  has  so  often 
been  over-sold.” 

’54  Canadian  Agency 
Volume  Increased  8.2 
Montreal 

The  year  1954  was  another 
one'  of  expansion  for  the  adver¬ 
tising  agency  business  in  Can- 


I  in  some  quarters  where  research  ada,  the  number  of  agencies  in¬ 
practitioners  who  use  only  din-  creasing  by  three  to  91,  the 


Cleansing  Cream"  m 

of  the  women  (15  years  or  older)  in  New  York  City  & 
suburbs,  who  used  cleansing  cream  in  the  past  month 

are  News  readers- 

The  Daily  News  women  readers  total  2,290,000  . . . 
they  buy  most  of  the  toiletries,  groceries,  women’s 
suits,  shirts,  blouses,  hats,  perfume,  lipstick, 
face  powder,  mascara,  and  nail  polish  sold  here 
—as  you  can  learn  from  the  most  significant  and 
informative  study  ever  made  of  the  New  York  market 

Profile  of  the  millions 

shown  in  visual  presentation,  by  appointment  only. 
Ask  to  see  it!  Inquire  any  New  York  News  ofllce. 


(Copyright  1955  by  Neu-t  Syndicate  Co.,  Ine.) 


ical  techniques  claim  exclusive 
access  to  the  human  psyche.” 

Mr.  Dodge  told  the  interna¬ 
tional  ad  group  that  the  two 
important  currents  in  the  world 
of  research  today  correspond 
roughly  to  the  behaviorist  and 
analytic  approaches  to  psychol¬ 
ogy.  The  latter,  he  said,  is  sub¬ 
stantially  what  motivation  re¬ 
search  strives  to  achieve. 

“The  behaviorist  movement  in 
advertising  research  has  been 
as  under-publicized  as  the  ana¬ 
lytic  movement  has  been  over¬ 
publicized,”  he  declared,  “with 
the  result  that  many  useful 
tools  are  being  withheld  from 
advertising  practitioners.” 

He  termed  the  lesser-known 
development  “performance  re¬ 
search”  and  described  some  of 
the  pioneer  work  in  the  field. 
He  defined  performance  re¬ 
search  as  the  creation  of  an 
experimental  situation  “where 
we  measure  what  people  do 
rather  than  what  they  say  (in 
an  interview)  that  they  will 
do.” 

The  polling  and  interview 
techniques  in  advertising  re¬ 
search  are  not  completely  re¬ 
liable,  Mr.  Dodge  said,  because 
they  report  “only  what  people 
think  they  think.” 

“For  years,  whenever  poll¬ 
sters  asked  consumers  what  re¬ 


number  of  offices  by  12  to  165, 
and  the  volume  of  business 
handled  by  $11,823,981  or  8.2f’c 
to  $156,163,289,  the  annual  re¬ 
port  of  the  industry  shows. 

Commissionable  billings  in- 
cieased  to  $154,467,028  from 
$142,957,917  in  1953,  the  main 
changes  in  distribution  being  an 
increase  in  the  proportion  go¬ 
ing  to  radio  and  television  and 
a  decrease  in  the  percentage 
going  to  publications.  Billings 
for  advertising  in  all  types  of 
publications  dropped  to  56.4% 
of  all  commissionable  billings 
in  1954  from  59.1%  in  the 
preceding  year,  and  billings  for 
advertising  on  radio  and  TV 
rose  to  20.9%  of  the  total 
(15.4%  for  radio,  5.5%  for  TV) 
from  18.7%  (no  breakdown 
available).  The  proportion  ac¬ 
counted  for  by  other  visual 
media  increased  to  4.5%  from 
4.2%  and  by  other  media  to 
0.9%  from  0.6.%  Production, 
artwork  and  printing  took  17.- 
3%  versus  17.4%  in  1953. 

The  amount  of  billings  for 
market  surveys  and  other  re¬ 
search  decreased  to  $328,231 
from  $345,178,  but  other  fees 
increased  to  $1,368,030  from 
$1,036,154,  gross  revenue  of 
advertising  agencies  from  both 
sources  increasing  to  $1,349,557 
from  $1,033,167. 
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Now.., join  me  aboard  the 


world's  first  turbo-prop  airliner 

Enjoy  faster,  quieter,  vibration-free  service  between  the  following  cities: 

CHICAGO  •  PinSBURGH  •  WASHINGTON  •  NORFOLK 


Manufoctured  by  VickRrS'Armttrongs 

For  Viscount  reservations  call  Capital  Airlines  or  your  Travel  Agent 
editor  a:  publisher  for  August  6,  1955 
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AD  CAMPAIGNS 

Local  Markets  Main 
Target  For  Bendix  TV 

Local  market  development  is  the  division  has  prepared  the 
the  key  to  the  advertising  plans  largest  series  of  newspaper  mat 
of  the  television  and  broadcast  ads  in  its  history.  These  will 
receiver  division  of  Bendix  Avi-  be  augmented  by  point-of-sale 
ation  Corporation  for  the  com-  material  to  be  made  available 
ing  fall  and  winter  selling  sea-  to  dealers  through  the  factory 
son,  it  was  announced  by  Hodge  and  distributors. 

C.  Morgan,  divisional  general  The  local-level  phase  of  the 
sales  manager.  campaign  will  be  supplemented 

He  said  the  division  will  con-  by  an  intensive  trade  magazine 
centrate  on  increased  local-level  campaign  and  the  direct  mailing 
newspaper  advertising  and  of  the  divisional  external  house 
point-of-sale  material.  In  this  organ  to  about  20,000  dealers 
connection,  he  pointed  out  that  throughout  the  country. 


Ihdanl  Coffee  goes  fast.. .in  Iowa! 


Whether  they  take  it  black  or  use  cream  and  sugar,  lowans 
are  definitely  drinking  more  instant  coffee  than  ever  before.  I 
What’s  more,  our  BRAND  INVENTORY*  shows  one  | 
brand,  not  in  the  market  in  previous  years,  has  suddenly 
corralled  a  big  chunk  of  consumer  sales.  And  one  of  the 
regulars  has  chalked  up  a  sizable  increase,  too.  ! 

Evidently  there’s  plenty  of  room  for  brand  promotion  in  ' 
this  market  where  instant  coffee  use  went  from  32.8%  in 
1953  to  53.6%  in  ’54.  And  what  better  way  to  do  the  job, 
than  in  the  more-than-500, 000-circulation  Des  Moines  Sun¬ 
day  Register. ..  the  one  medium  covering  cities,  towns,  vil¬ 
lages,  farms — in  fact,  the  entire  state  of  Iowa! 

*WHAT  BRAND  INVENTORY?  Why,  the  accurate,  factual, 
and  mighty  revealing  BRAND  INVENTORY  IN  THE 
HOMES  OF  IOWA  SUBSCRIBERS  to  The  Des  Moines 
Sunday  Register!  Get  your  personal  copy  by  simply  writing 
us  on  your  company  letterhead. 

The  Des  Moines  Register  and  Tribune 

An  "A”  sehndulm  nmwspapnr  in  an  "A-t"  markmtl 
Gardner  Cowles,  President 
REPRESENTED  BY 

Scoloro,  Masker  &  Scelf — Naw  York,  Chicago,  Datroil,  Philodalphio; 

Doyla  &  Howlay— Let  Angalot  and  Son  Froncitco 


paign  m  four  major  magazines,  n/rtiK  a  i  xwz-  a  i 
and  continue  to  supply  promo-  *  Win  Award 

tions  to  distributors.  Hy  Oregon  Paper 

Power  Mower  Firm  ....  Klamath  Falls,  Ore. 
c*  L  j  I  F  If  w\  •  Winner  in  the  &nnudl  Htnld 

Schedules  Fall  Drive  and  News  Brand  Names-Round. 

Racine,  Wis.  up  competition  this  year  wu 
Jacobsen  Manufacturing  Co.,  the  Klamath  Basin  Grade  “A" 
maker  of  power  lawn  tools,  this  Producers  Association  with  u 
fall  will  launch  an  extensive  8-column,  13-inch  ad. 
advertising  program  (via  Wes-  Judging  is  on  best  promotion 
ley  Aves  &  Associates),  utiliz-  of  the  firm’s  own  brand  namei, 
ing  newspaper  supplements  and  plus  the  best  promotion  of  the 
magazines.  Klamath  Basin  roundup.  The 

In  addition  to  Sunday  sup-  dairymen’s  ad  featured  Bessy 
plements  listing  local  dealers,  the  Basin  Bossy,  which  hu 
the  campaign  will  include  full-  sparked  their  advertising  cam- 
color  and  black  and  white  ads  paign  for  three  years, 
in  magazines,  plus  dealer  tie-in  The  “Bessy”  ad  was  out- 
mats  for  local  newspaper  use,  standing  in  1955  so  no  second 
radio  scripts  and  TV  films.  or  third  place  winners  were 
The  campaign  will  break  named. 

Sept.  10,  and  will  feature  Jacob¬ 
sen’s  “Fall  Festival”  promotion. 

Insertions  are  scheduled  for 
September  and  October,  with 
additional  ads  planned  for  De¬ 
cember  as  part  of  the  compa¬ 
ny’s  “Christmas  Party”  promo¬ 
tion. 

According  to  H.  E.  Jordan,  ad 
manager,  the  campaign  is  re¬ 
volutionary  in  the  industry  in 
that  it  will  do  a  hard-selling 
j'ob  during  normally  off-season 
periods. 

August — Sandwich 
Month  Promotion 

Chicago 

New.epapers  have  been  se.it 
a  four-page  green  sheet  promo¬ 
tion,  featuring  dummy  ads  that 
can  be  sold  locally  to  tie-in 
with  August — Sandwich  Month. 

The  national  promotion  is 
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Seeks  Uniform 
Insertion  Order 

A  resolution  directed  to  the 
American  Association  of  Ad¬ 
vertising  Agencies  was  unan¬ 
imously  adopted  last  week 
at  the  annual  meeting  of  the 
Virginia  Press  Association  at 
Roanoke,  asking  for  es¬ 
tablishment  of  tmiform  in¬ 
sertion  orders  by  advertising 
agencies  to  facilitate  more 
efficient  handling  of  advertis¬ 
ing  orders. 

A  spokesman  for  the  4-A 
in  New  York  told  Editor  4 
Publisher  that  the  as^- 
ation’s  newspaper  committee 
would  most  likely  act  on  the 
resolution  this  fall. 
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UtOK. 


uir&v 


Action  speaks  in  the  pages  of  The  Inquirer  . . .  where 
advertisers  talk  effectively  to  a  willing  audience  (with 
$8  billion  to  spend  each  year).  No  wonder  these  adver¬ 
tisers  have  made  The  Inquirer  F/rs/  Choice Jor  Action  in 

Delaware  Valley,  U.S.A. _ tops  in  every  important 

advertising  classification,  and  now  in  its  22nd  consecu¬ 
tive  year  of  total  advertising  leadership.  Want  action? 
Speak  to  us. 


DELAWARE  VALLEY,  U.S.A. 


Philadelphia  is  at  the  heart 
of  this  14-county  area  of 
Penosylvania,  New  Jersey 
and  Delaware.  America's 
3rd  Market,  it  is  the  World's 
Greatest  Industrial  Area  .  .  . 
where  over  one  million  fami¬ 
lies  annually  spend  over 
eight  hillkm  dollars ! 


The  Voice  of  Delaware  Valley,  U.S.A, 


e  4-A 

roB  £ 
issod- 
nittee 
)n  the 


Exclusive  Advertising  Representatives: 

NEW  YORK  CHICAGO 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH 

342  Modison  Av«.  20  N.  Wacker  Drive 

*4wrray  Hill  2-5838  Andover  3-6270 
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West  Coast  Representatives: 

SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wilshire  Boulevard 
Dunkirk  5-3557 


DETROIT 
GEORGE  S.  DIX 
Penobscot  Bldg. 
Woodward  5-7260 
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OPEN 

House 


NEA  Service,  Inc. 

1200  West  Third  Street  Cleveland  13,  Ohio 


NEWSPAPER  REPRESENTATIVES 


^Don  V  Sell  Rep  Short,  ’ 
Buddie  Tells  Publishers 


By  George  A.  Brandenburg 


Chicago  better  equipped  with  market  in- 
formation,  sales  presentations 
and  comprehensive  selling  nu- 
terial  than  ever  before  in  their 
history.  “With  continued  strong 
selling  effort  on  our  part,  wt 
i  I  should  not  only  maintain  oar 
present  peaks,  but  we  should  be 
able  to  expand  the  volume  of 
national  advertising  in  news- 
papers,”  he  said. 

^  Charlie  Buddie  had  just  r^ 

ceived  word  that  virtually  every 
luddU  major  record  in  newspaper  ad- 


The  thermom- 
e  t  e  r  registered 
97  degrees  the 
morning  we 
i  n  t  ervieAved 
Charles  D.  Bud¬ 
die,  newly-elect¬ 
ed  president  of 
the  Chicago 
Chapter,  Ameri¬ 
can  Association 
o  f  Newspaper 

R  e  preadnta-  -  .  — 

tives.  As  we  talked  with  Charlie  '^®rtising  history  had  toppled  in 
Buddie,  we  found  him  just  as  first  half  of  1955,  including 
•  --  -  a  9.5%  gain  in  national  adver¬ 

tising  linage.  Although  natural¬ 
ly  happy  about  how  well  neVrs- 
papers  had  fared  during  the  ■ 
first  six  months,  he  warned  his 
fellow  representatives,  and 
newspapers  generally,  that  this 
is  no  time  for  complacency,  add¬ 
ing  there  is  plenty  of  work  to  be  ; 
done  in  the  advertising  vine-  i 
yard.  j 

Urges  More  Consistency  j 
“There  is  still  a  crying  need  j 
to  sell  national  advertisers  on 
more  consistent  use  of  news¬ 
papers,”  he  asserted.  “Adver¬ 
tisers  would  benefit  greatly  if 
they  would  learn  to  use  news¬ 
papers  adequately.  Too  many 
advertisers  still  expect  too 
much  from  one  or  two  inser¬ 
tions.  It’s  just  good  commor, 
sense  to  use  adequate  space 
once  an  advertiser  starts  to  use 
newspapers.” 

Turning  to  those  who  com¬ 
plain  that  one  of  the  weaknesse; 
of  newspapers  is  the  fact  there 
are  so  many  of  them,  Mr.  Bud¬ 
die  replied: 

“The  newspaper  philosophy  of 
advertising  effectiveness  is  ‘All 
Business  Is  Local,’  meaning  one 
or  more  markets  at  a  time,  witt 
varying  degrees  of  impact,  in 
harmony  with  distribution,  op¬ 
portunity  for  competition,  local 
customs,  habits  and  traditions. 
But  newspapers  automatically  j 
blend  into  a  national  pattern, 
with  greater  impact  and  pene 
tration  than  any  other  medium.' 

Appoints  Sauerberg 
As  president  of  the  Chicago 
AANR  Chapter,  Mr.  Buddie  hai 
named  William  W.  Sauerberg 
Ward-Griffith  Co.,  Inc.,  *-‘1 
chairman  of  the  chapter’s 


ADVERTISERS 
With  NEA^S 


“hot”  for  newspapers. 

His  underlying  message  was: 

Mr.  Publisher,  don't  sell  your 
special  representative  short! 

Rep  on  Firing  Line 
Mr.  Buddie,  who  is  vicepresi¬ 
dent  and  western  manager  of 
J.  P.  McKinney  &  Son,  Inc.,  is 
not  one  to  preach  without  hav¬ 
ing  the  facts  at  hand.  His  ap¬ 
proach  to  any  problem  having 
to  do  with  newspapers  is  one 
of  calm  consideration  of  all  the 
facts.  And  this  is  how  he  sees 
the  situation  regarding  the  role  ^ 
of  the  representative  in  today’s 
advertising  picture: 

“I  think  the  newspaper  indus¬ 
try  as  a  whole  has  made  great 
and  important  strides  in  its 
selling  methods,”  said  Mr.  Bud¬ 
die,  “through  the  introduction 
of  market  research  and  con¬ 
sumer  studies,  along  with  bet¬ 
ter  selling  techniques.  Credit 
must  be  given  to  the  leader¬ 
ship  provided  by  the  Bureau  of 
Advertising,  ANPA,  Newspa¬ 
per  Advertising  Executives  As- 
j  sociation  and  AANR,  along  with 
the  efforts  of  individual  repre- 
i  sentative  firms. 

“Nevertheless,  publishers 
should  always  keep  in  mind  that 
their  special  representatives  are 
on  the  firing  line,  day  in  and 
day  out,  .selling  newspapers  as 
a  basic  advertising  medium  in 
the  national  field. 

I  Better  Equipped 

“We  are  reaching  in  and  get- 
I  ting  to  more  men  at  the  top 
1  level,  both  among  agencies  and 
!  advertisers,”  he  continued.  “We 
i  have  to  know  our  markets  and 
j  we  are  constantly  preaching  the 
'  gospel  on  the  advantages  of 
newspapers,  of  which  there  are 

many.”  . . — -  —  —  - 

Mr.  Buddie  pointed  out  that  larged  new  business  commits 
newspaper  representatives  are  (Continued  on  24) 
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ADVERTISING 

FEATURES 


Advertisers  can  display  their  home  products  to  best 
advantage  in  your  special  "Open  House"  section  using 
NEA  quality  Advertising  Features.  There's  variety  for 
appeal  to  all  your  advertisers  .  .  .  flexibility  for  easy 
make-up. 

Your  readers  will  benefit,  too,  because  NEA  BEAUTIFY 
YOUR  HOME  Features  are  packed  with  ideas  and 
Do-It-Yourself  suggestions  for  home  comfort  and  im¬ 
provement. 

Over  150  Timely  Features  That  Tie-In 
With  Any  Name  Improvement  Season. 
Wire  for  Proofs  and  Rates 


\ 


Nat'l.  >■  Ambm*  (N.  Y.).  *.  C.  llovrdM  (CMcato),  Wnt-«MIM(y  C*.,  IM.  (PkIM  C«mI) 


MARCH  ABC 


ST.  LOUIS  POST- DISPATCH 


390.000  !  409,732 


In  this  same  period,  March  1949— March  1955, 
PARADE’S  total  circulation  has  increased 
from  5,392,338  to  6,361,307  and  the  number  of 
major  markets  covered  from  26  to  47. 
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1951 


1955 


1954 


SOLID  EDITING 
MAKES  SOLID 
CIRCULATION 
IN  ST.  LOUIS 


GIVES  YOU 
COMPLETE 
COVERAGE 
IN  AKRON'S 
BILLION  DOLLAR 
PLUS  MARKET 


CIRCULATION 

Evening,  155,154 
Sunday,  162,175 

POPULATION 

Metro.  Area,  446,100 
Ret.  Tr.  Area,  578,300 


ONE  LOW  RATE 

Evening  or  Sunday 


Akron’s  One  Billion  Forty 
Million  Dollar  Market  is 
served  by  only  ONE  power¬ 
ful  new'spaper — the  Akron 
Beacon  Journal.  You  get 
complete  coverage  of  this 
fertile  market  at  one  low 
cost  either  Evening  or  Sun¬ 
day.  R-O-P  color  available 
in  all  issues. 

Story,  Brooks  &  Finley 

Repraicntatives 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Kn!ghl,  Publisher 


I  Buddie 

(Continued  from  page  22) 


Both  men  believe  there  are 
many  potential  accounts  in 
numerous  classifications  that 
haven’t  been  using  newspapers 
either  at  all,  or  as  effectively  as 
they  should. 

It  is  this  kind  of  team  selling 
for  all  newspapers  that  appeals 
to  Charlie  Buddie,  who  insists 
that  constructive  selling  is  “the 
rule — not  the  exception"  among 
newspaper  representatives. 

“Cat-and-dog  fighting  is  large¬ 
ly  a  thing  of  the  past,”  he 
declared,  “with  the  work  of  the 
representative  on  a  much  more 
I  constructive  and  sound  selling 
level.  Competitive  selling — with 
few  exceptions  —  is  confined 
largely  to  offsetting  the  claims 
of  other  media.” 


Avoid  High  Pressure 

Speaking  for  his  own  organ¬ 
ization,  the  J.  P.  McKinney 
Company,  which  represents 
Gannett  Newspapers,  Mr.  Bud¬ 
die  said  they  avoid  high-pres¬ 
sure  selling  methods  and  confine 
their  efforts  to  selling  their 
markets  on  the  basis  of  factual 
material. 

“We  do  try  to  give  good  serv¬ 
ice,”  he  explained.  “We  en¬ 
courage  our  papers  to  give  ad¬ 
vertisers  the  kind  of  cooperation 
they  want  from  the  standpoint 
of  position  requests,  quality  of 
reproduction  and  other  such 
matters.  In  other  words,  we 
don’t  consider  our  job  done 
when  we  get  the  order.” 

Mr.  Buddie,  who  served  as  co- 
chairman  of  the  Newspaper 
Food  Editors  Conference,  spon¬ 
sored  by  AANR,  for  two  years 
(1952-53)  and  as  chairman  last 
year,  believes  these  annual 
meetings  with  food  processors 
have  done  much  to  improve  the 
readability  and  attractiveness 
of  food  pages  in  newspapers. 
As  a  result,  he  said,  newspaper 
food  pages  have  attained  great- 
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er  readership  and  have  at¬ 
tracted  more  and  more  food 
advertisers. 

“The  conferences  over  the 
years  have  made  food  adver¬ 
tisers  more  conscious  of  the 
newspaper  as  a  medium,”  hd 
added,  stating  the  1955  con¬ 
ference  will  be  held  at  the  Drake 
Hotel  in  Chicago  the  week  of 
October  2. 

Charlie  Buddie  began  news¬ 
paper  work  as  a  branch  man¬ 
ager  and  later  became  circula¬ 
tion  manager  of  the  old  Utica 
(N.  Y.)  Saturday  Globe  and 
Morning  Telegram.  He  joined 
the  Gannett  Newspapers  in 
1922,  becoming  a  member  of  the 
Utica  Observer-Dispatch  adver¬ 
tising  staff. 

He  went  with  the  McKinney 
Company  in  1928  and  became 
western  manager  in  Chicago  in 
1941.  He  has  been  here  long 
enough,  he  says,  to  consider 
himself  a  confirmed  midwest- 
erner. 

Daily  Names  Powers 

Joshua  B.  Powers,  Inc.,  inter¬ 
national  publishers  representa¬ 
tives,  has  been  appointed  ex¬ 
clusive  advertising  representa¬ 
tive  in  the'  U.  S.  for  Prensa 
Universal,  morning  daily  of 
Santiago  de  Cuba. 

Appointments  .  .  . 

•  Kenneth  Bachelder  has  been 
added  to  the  Los  Angeles  staff 
of  Doyle  &  Hawley.  He  for¬ 
merly  was  in  the  food  brokerage 
and  beverage  business. 

•  Johnson,  Kent,  Gavin  & 
Sinding,  Inc.,  has  been  named 
to  represent  the  Prescott  (Ariz.) 
Courier  &  Courier- Journal  on 
the  Pacific  Coast.  JKG&S  has 
represented  the  paper  only  in 
the  eastern  and  midwestern 
states. 

• 

‘Loss  Leader’  Laws 
Amended  in  Wisconsin 
Madison,  Wis. 

The  Wisconsin  “Loss  Leader” 
laws  on  newspaper  advertising 
have  been  amended  by  the  1955 
Legislature  to  conform  with 
federal  regulations.  The  amend¬ 
ment  defines  the  use  of  the 
word  “free”  in  newspaper  ad¬ 
vertisements  "by  retailers  and 
wholesalers,  and  eases  the  se¬ 
verely  restrictive  use  of  the 
word  “free.” 

Spoke.smen  for  Wisconsin 
newspapers  appeared  at  legis¬ 
lative  hearings  in  favor  of  the 
bill,  declaring  the  old  law  had 
worked  a  hardship  on  retailers 
and  wholesalers  who  advertise 
in  newspapers. 

The  law  is  now  Chapter  460, 
approved  by  Gov.  Kohler  July 
21  and  published  officially  July 
28. 


MR&S  Book 
Tells  Why  Ad 
In  Paper  Best 

Moloney,  Regan  &  Schmitt  haj 
just  mailed  to  all  newspapers 
and  top  advertisers  and  agencies 
copies  of  a  booklet  containing 
“factual  information  proving 
that  newspaper  advertising  is 
better  advertising  and  much 
less  expensive  than  TV  adver¬ 
tising.” 

12  Pages 

The  12-page,  spiral  bound 
booklet  stresses  at  the  very  out¬ 
set;  “We  do  not  say  or  Hnim 
that  TV  is  not  a  good  adver¬ 
tising  medium.”  But  from  there 
on  it’s  every  TV  station  for  it¬ 
self  as  MR&S  cites  chapter  and 
verse  showing  why  newspaper 
advertising  is  best  for  sales. 

For  example,  MR&S  quotes 
from  a  Northwestern  University 
survey  showing  that  61%  of 
housewives  interviewed  said 
they  would  prefer  TV  without 
advertising,  while  92.4%  said 
they  want  their  newspaper  with 
advertising. 

Fitting  this  fact  to  its  book¬ 
let,  MR&S  scores  the  point  by 
noting  that  “On  TV  the  viewer 
does  not  welcome  advertising  be¬ 
cause'  the  primary  function  of 
TV  is  to  entertain.  But  in  news-  * 
papers  the  reader  does  welcome 
advertising  because  the  primary 
function  of  newspapers  is  to 
inform.” 

Cites  Philip  Morris 

Among  other  things,  the  book¬ 
let  makes  merry  with  the  "fal¬ 
lacy  of  TV  audience  ratings;” 
quotes  General  Sarnoff’s  “Rat¬ 
ings,  raidings  and  rebates  are 
broadcasting’s  bugaboos.”  Also 
on  this  same  point,  the  booklet 
refers  to  O.  Parker  McComas, 
president  of  Philip  Morris  4 
Co.,  Ltd.,  and  his  recent  state¬ 
ment  to  the  effect  that  his  firm 
believes  more  persons  read 
newspapers,  than  listen  to  radio, 
or  watch  TV. 

The  booklet  closes  on  the  note 
that  “TV  costs  may  be  all  right 
for  show  business  but  not  for 
the  advertising  business.  News¬ 
paper  advertising  is  best  for 
your  sales.” 

• 

ANA  Meeting  Scheduled 

Donald  S.  Frost,  vicepresi¬ 
dent  in  charge  of  advertising, 
Bristol-Myers  Company,  has 
been  named  Program  Chairman 
of  the  26th  annual  meeting  of 
th  Association  of  National  Ad¬ 
vertisers  which  will  be  held  in 
New  York  City  at  the  Hotel 
Plaza,  Oct.  31st,  Nov.  1-2. 
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♦DETROIT  MEANS  BUSINESS  ...  ITS  WORKERS 
EARN  3  MILLION  DOLLARS  AN  HOUR! 


Detroit’s  factory  workers  earn  the  highest  hourly  wage 
rates  —  and  Detroit’s  families  earn  the  highest  annual 
incomes  — of  the  nation’s  major  markets. 

Through  The  Detroit  News,  and  its  saturation  coverage 
of  the  6-county  trading  area,  you  can  sell  these 
workers  and  families  on  YOUR  products  most 
effectively. 

PROOF?  The  News  carries  51  %  of  ALL  Detroit  news¬ 
paper  advertising— twice  as  much  as  EITHER  of  Detroit’s 
other  two  newspapers! 


The 

Detroit 

News 

THE  HOME  NEWSPAPER 


Oiner  two  newspapers:  Weekday  Circulation . 456,189 

Sunday  Circulation . 563,038 

ABC  3/31/55 

LarRest  Weekday  and  Sunday  Circu¬ 
lation  of  all  Michigan  Newspapers. 

pastern  OHice:  110  E.  43nd  St.,  New  York  17  •  Miami  Beach,  Florida;  The  Leonard  Co.,  311  Lincoln  Road 
Chicago  Office:  43S  N.  Michigan  Ave.,  Tribune  Tower,  Chicago,  lit.  •  Pacific  Coast:  7SS  Market  Street,  San  Francisco,  Coiif. 
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Traffic  Safety 
Clinic  Planned 
For  Newsmen 

Evanston,  Ill. 

A  traffic  safety  clinic  for 
newspapermen  has  been  an¬ 
nounced  for  Sept.  14-16  at  the 
Orrington  Hotel  here  under  the 
general  auspices  of  the  North¬ 
western  University  Traffic  In¬ 
stitute. 

Co-sponsoring  the  clinic  are 
the  Inland  Daily  Press  Associa¬ 
tion  and  Medill  School  of  Jour¬ 
nalism  at  Northwestern.  The 
clinic  is  open  to  newspapermen 
generally  and  is  not  confined  to 
Inland  newspaper  members. 

Purpose  of  the  clinic  is  to 
provide  editors,  publishers,  re¬ 
porters,  editorial  writers,  traffic 
safety  editors  and  auto  editors 
with  a  working  knowledge  of 
the  street  and  highway  traffic 
problem  and  the  means  to  com¬ 
bat  it  in  their  communities. 

Basil  L.  (Stuffy)  Walters, 
executive  editor  of  the  Knight 
Newspapers,  heads  the  list  of 
speakers  which  includes  author¬ 
ities  on  various  phases  of  traf¬ 
fic  safety  from  the  American 


Bar  Association,  National  Safe¬ 
ty  Council  and  the  Traffic  In¬ 
stitute.  Dean  Kenneth  E.  Olson 
of  Medill  School  of  Journalism 
and  William  F.  Canfield,  sec¬ 
retary-manager  of  the  Inland, 
are  general  chairmen  of  the 
clinic,  which  will  deal  specific¬ 
ally  with  newspaper  safety  pro¬ 
grams  and  the  newspaper’s  pub¬ 
lic  seiwice  role  in  traffic  safety. 
• 

Higher  Legal  Rate 
Under  New  Formula 

Madison,  Wis. 

Under  a  bill  just  signed  into 
law  by  Governor  Kohler,  the 
statutes  relating  to  fees  for  pub¬ 
lishing  legal  notices  have  been 
increased. 

The  newspaper  may  increase 
such  rates  up  to  10%  for  each 
4,000  of  circulation  or  fraction 
thereof  above  8,000  of  circula¬ 
tion,  based  on  previous  year-end 
circulation  figures,  not  to  ex¬ 
ceed,  however,  an  additional 
increase  of  50%. 

• 

Weekly’s  First  Boost 

CoLLiNGSViLLE,  Conn. 

The  Farmington  Valley  Her¬ 
ald,  a  weekly,  has  increased  its 
price  per  copy  fiom  5c  to  10c, 
the  first  rise  in  74  years. 


*for  these  advertisers 
in  the  U.  S.  Armed  Forces 
Consumer  Market: 


Adolph'i  Ltd. 

Avoset  Co. 

Coca-Cola 

Critpi  Potato  Chips 

Foremost  International  Dairies 

General  Foods 

Great  China  Food  Products 

Lever  Bros. 

Mars,  Inc. 

Procter  &  Gamble 
Standard  Brands 
Wrigley  Gum 


The  top-circulation  TIMES  Service  Weeklies 
can  sell  YOUR  product  or  service,  too  .  .  . 

Sample  copies,  rotes  and  vital  how-to-sell  data  yours  for  the 
asking.  Write: 

ARMY  TIMIS  PUBLISHING  COMPANY,  3132  M  St.,  N.W., 

Washington  7,  D.  C.,  U.  S,  OFFICiS:  Boston,  Chicago,  Detroit, 
los  Angeles,  New  York,  Philadelphia,  San  Francisco. 

FORIION  OFFICISi  Frankfurt,  London,  Paris,  Rome,  Tokyo. 


Army  Times  ★  Air  Force  Times  *  Navy  Times 

(mEMBEDS:  audit  bureau  of  CIRCUIATIONS) 


Secrecy  Said 
Biggest  Threat 
To  Our  Gov’t. 

Sacramento,  Calif. 

Denouncement  of  the  trend 
towards  “secrecy  in  govern¬ 
ment”  as  “the  greatest  threat 
to  the  American  form  of  gov¬ 
ernment”  was  made  here  by 
State  Sen.  George  Miller  Jr., 
chairman  of  the  Senate  Special 
Committee  on  Governmental 
Administration. 

Senator  Miller’s  committee 
recently  issued  a  report  on  the 
availability  of  governmental 
records  to  public  view.  The  re¬ 
port  reviews  existing  laws  gov¬ 
erning  inspection  of  public  rec¬ 
ords,  and  includes  a  survey  of 
the  administrative  attitudes  of 
State  agencies  toward  public 
inspection  of  records  in  the 
keeping  of  the  various  officials. 

“The  importance  of  the  re¬ 
port  is  the  fact  that  it  collects 
W  the  first  time  all  of  the 
information  obtainable  concern¬ 
ing  availability  of  official  rec¬ 
ords  of  State  government  to 
public  inspection,”  Senator  Mil¬ 
ler  observed. 

“The  problem  is  now  very 
clear.  If  our  form  of  govern¬ 
ment  is  to  function  properly 
the  public  must  be  informed. 
Inaccessibility  of  official  rec¬ 
ords  to  public  view  is  an  obsta¬ 
cle  to  keeping  the  public  in¬ 
formed,  hence  it  is  a  dangerous 
threat  to  our  form  of  govern¬ 
ment. 

“I  hold  secrecy  in  govern¬ 
ment  to  be  the  greatest  threat 
to  the  American  form  of  gov¬ 
ernment  for  it  breeds  dis¬ 
honesty  and  arrogance  and 
creates  situations  which  play 
into  the  hands  of  those  who 
wish  to  bring  about  the  down¬ 
fall  of  a  government  of  the 
people.” 

The  Senator  said  he  believes 
there  is  very  little  excuse  for 
any  record  maintained  by 
government  to  be  classed  as 
secret  or  confidential. 

“I,  of  course,  am  referring 
to  State  and  Local  govern¬ 
ments.  I  have  no  knowledge  of 
the  situation  so  far  as  the 
Federal  government  is  con¬ 
cerned.  I  believe  there  are  in¬ 
stances  where  the  opening  of 
federal  records  would  be  detri¬ 
mental  to  the  United  States  by 
reason  of  giving  information  to 
a  potential  enemy.” 

Senator  Miller  said  his  com¬ 
mittee  will  work  with  an  ad¬ 
visory  committee  representing 
various  segments  of  the  press 
to  dev^op  a  sound  and  work- 
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able  program  to  present  to  the 
Legislature. 

Members  of  the  Advisory 
Committee  are  Morrie  Lands- 
berg.  Associated  Press,  Sacra- 
mento;  Jack  Craemer,  Son 
Rafael  Independent;  Dave 
Schutz,  Redwood  City  Tribune- 
Henry  C.  MacArthur,  Capitol 
News  Service,  Sacramento; 
James  C.  Anderson,  United 
Press,  Sacramento;  Frederic  J. 
Rupp,  International  News  Serv- 
ice,  Sacramento;  Sam  Eubanks 
Newspaper  Guild,  San  Francis 
co;  Ross  G.  Marshall,  Hearst 
Newspapers,  Los  Angeles;  and 
Pat  Frayne,  Office  of  the  At¬ 
torney  (jeneral. 

• 

Admiral  to  Steer 
Navy  Press  Ship 

Washington 

The  idea  of  civilian  control 
of  Navy  Department  press  in¬ 
formation  has  been  scuttled  be¬ 
fore  its  launching. 

Defense  Secretary  Charles  E. 
Wilson  has  designated  Rear  Ad¬ 
miral  Edmund  B.  Taylor  to  head 
the  office.  He  succeeds  Rear 
Admiral  William  G.  Beecher 
Jr.,  who  will  be  given  another 
assignment. 

Last  March,  following  an  in¬ 
quiry  into  news  “leaks”  and  sale 
to  a  magazine  of  an  article  dis¬ 
closing  facts  on  the  atomic  sub¬ 
marine  which  had  been  withheld 
from  the  press  generally.  Sec¬ 
retary  Wilson  directed  that 
Pentagon  information  offices  be 
placed  under  civilian  chiefs. 

Defense  information  is  di¬ 
rected  by  Robert  Tripp  Ross,  a 
former  congressman,  whose  top 
aide  is  Karl  Honaman.  But  the 
chores  in  each  of  the  three 
services  still  are  headed  by  mili¬ 
tary  officers. 

• 

Audit  Firm  Cleared 
Of  Talking  to  Press 

Dover,  N.  J. 

An  audit  firm,  charged  with 
releasing  “unauthorized  public¬ 
ity,”  was  exonerated  by  the 
State  Board  of  Municipal  Ac¬ 
countants  recently,  and  at  the 
inquiry  the  Board  admitted  it 
had  no  right  to  question  the 
press. 

The  case  was  brought  to  the 
Board  after  the  firm  of  Tatel- 
baum,  Cobb  &  Co.  was  ques¬ 
tioned  about  a  news  story  in  the 
semi-weekly  Lake  Land  Sews 
which  reported  that  the  finn 
was  appointed  auditor  for  sev¬ 
eral  Lakeland  counties. 

At  the  inquiry,  held  in  Perth 
Amboy,  NJ.,  the  Board  deter¬ 
mined  that  municipal  auditors 
are  free  to  answer  questions 
raised  by  the  press. 

UBLISHER  for  August  6,  1955 


26 


A 


WHETHER  IN  TOWNS  OF  1500 

-OR  CITIES  OF  7,000,000* 

CuftC'W^stin^house  drives  and 
1  A  CONTROLS  LEAD  THE  FIELD! 


lt'$  a  matter  of  record!  Anyone  looking  through  Cline’s 
order  files  will  see  that  size  has  nothing  to  do  with 
who  uses  Cline-Westinghouse  Drives  and  Controls. 
Whether  it's  in  a  small  town  or  a  big  metropolitan  city, 
chances  are  that  if  it’s  an  important  newspaper,  it  has 
Cline  equipment.  In  fact,  last  year,  as  during  the 
past  42  years,  more  newspapers  have  ordered  from 
Cline  than  from  all  the  competition  combined! 


OUSi 

VJiivu  and  HontmU 

CLINE  ELECTRIC  MANUFACTURING  COMPANY 
3405  W«tt  47th  Chicago  32,  Illinois 

Los  Angolas  17,  Californio  •  Now  York  17,  Now  York 


No  matter  where  there  may 
be  a  service  coll,  there’s  a 
Cline-Westinghouse  service- 
mon  close  by.  58  convenient 
service  stotions  ore  located 
strategically  over  the  USA 
. . .  everyone  with  a  telephone 
on  a  24  hour  alert. 
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Pliego  Union 

AND 

Evening  Tribune 


Unique  Plan 
For  Diocesan 
Roto  Section 


written  and  pictorial  history  of 
the  Diocese. 

It  is  believed  here  that  this  is 
the  first  time  a  Catholic  Diocese 
has  contracted  with  a  news¬ 
paper  for  publication  of  such  an 
edition.  Idea  for  the  rotogravure 
section,  the  contract  and  the 
sponsorship  of  pages  came  from 
Gerald  A.  Kilbride,  retail  ad- 
anniversary  of  the  Catholic  vertising  manager  for  the  Port- 
Diocese  here  will  be  published  land  Press  Herald,  Evening  Ex- 
Nov.  6  by  the  Guy  Gannett  press  and  Sunday  Telegram. 

Publishing  Co.  Robert  H.  Collins,  Gannett  the  birthplace  and  will  pre- 

The  Diocese  has  contracted  promotion  director,  had  the  orig-  serve  and  house  certain  memen- 
with  the  newspaper  firm  for  all  inal  idea  of  an  anniversary  edi- 
40  pages  of  the  section.  In  turn,  tion, 
each  page  will  be  sponsored  by  makeup  of  the  section, 
business  firms.  There  will  be  the  edition  are  Charles  E.  Daw- 
no  actual  advertising  in 
edition. 

sponsors  will  be  made  on  promotion  manager,  Maine  Pub- 
page  39.  licity  Bureau. 


Capper,  at  Garnett.  Senator  Denver 

Capper  was  the  founder  and  The  American  press  does  a 
publisher  of  the  Capper  Publi-  “far  better,  rounder  and  more 
cations.  adequate”  job  of  covering  for- 

Capper  Memorial  Museum  As-  eign  affairs  than  the  foreign 
sociation,  according  to  the  char-  press  does  on  news  from  and 
ter,  will  raise  funds  to  restore  about  the  United  States,  Law- 

,1  rence  Martin,  associate  editor  of 

the  Denver  Post,  told  members 
toes  and  souvenirs  of  Arthur  ©f  a  University  of  Denver  sem- 
He  is  also  supervising  Capper  in  the  museum.  Gwenn  inar  on  world  news  coverage. 

Writing  G.  Shell,  of  Garnett,  is  resident  Mr.  Martin  and  three  other 
agent.  Incorporators  are  Mr.  Denver  newspaper  executives 
the  son.  Express  staff  writer,  and  Shell,  Leland  H.  Schenck,  vice-  defended  the  handling  of  inter- 
Acknowledgement  of  Richard  A.  Hebert,  community  president  and  secretary  of  Cap-  national  news  in  the  country’s 

’  ~  per  Publications,  Inc.;  and  Cur-  newspapers,  in  the  final  sessions 

tis  Koch  Garnett,  an  auctioneer,  ©f  the  10-day  seminar  here  last 


-  WHEN  YOU  FLY  IN  A  CONVAIR  LINER  - 
REMEMBER,  IT  WAS  MADE  IN  SAN  DIEGO 


TRANSPORTATION  EQUIPMENT  MANUFACTURING 

Hartford,  Connecticut . $209,000,000 

Wichita,  Kansas .  236,000,000 

South  Bend,  Indiana .  229,000,000 

Dallas,  Texas . 1 33,000,000 

Philadelphia,  Pennsylvania  ....  176,000,000 

San  Francisco,  California .  69,000,000 

SAN  DIEGO,  Coiiioniia  $248,000,000 

The  only  way  to  roach  ovor  90%  of  (ho  billion  dollar  Son  Diego  market  —  at 
the  lowest  cost  per  sole  —  is  with  the  Son  Diego  Union  and  Evening  Tribune. 


THE  WEST-HOUIDAY  COMPANY.  INC. 


REPRESENTED  NATIONAllY  BY 


Date  Copyrighted  1955  Sole*  Management,  Survey  of  Buying  Power;  further  reproduction  not  licensed. 
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Mr.  George  Cliff,  President 
&  General  Manager  of  Hazel  Bishop 
of  Canada  Ltd.  has  this  to  say  about 
newspaper  advertising. 


DAILY  NEWSPAPERS  GET  GREATEST  SHARE  OF  INCREASE  IN  ADVERTISERS'  DOLIARSI 


TION  advertising,  and  42.9%  of  the  dollar 
of  TOTAL  NATIONAL  ADVERTISING 
in  ALL  media. 

In  1954,  daily  newspapers  and  their  affiliate 
supplements*  carried  63%  of  the  increase  in 
dollar  volume  of  manufacturers’  advertising. 
^Delivered  as  an  integral  part  of  the  daily  newspaper. 


Canadian  Daily  Newspaper  Circulation  has 
hit  a  record  high  of  3,786,406  in  spite  of 
competition  from  television,  radio,  maga¬ 
zines  and  other  media. 

Last  year,  daily  newspapers  and  their 
affiliate  supplements  carried  61.51%  of  the 
national  dollar  volume  of  all  PUBLICA- 


Daily  Nmwspapan  bring  National  Advarthing  to  tha  Local  Lmvol — tho  Action  LoyoII 

CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 


H.  Macdonald,  Gonoral  Manager. 


55  Univortity  Avonuo,  Toronto  1,  Ontario. 
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PROMOTION 


It’s  a 
Natural! 

ARKANSAS  CITY,  KANSAS 

— the  most  important  payroll 
community  among  secondary 
markets  in  the  central  midwest. 

■^Arkansas  City,  Kansas, 
Contains: 

•  The  largest  independent  pack¬ 
ing  plant  in  Kansas 

•  The  largest  flour  mill  in  Kan¬ 
sas  and  another  mill  which  is 
among  the  largest 

•  One  of  the  two  largest  inde¬ 
pendent  refineries  in  Kansas 

•  Division  point  Santa  Fe  Rail¬ 
way 

•  One  of  Kansas’  oldest  whole¬ 
sale  grocery  firms 

•  General  Electric  jet  motors 
unit 

•  Dairy  processing  plant  with 
exports  to  all  parts  of  world 

•  Ceramic  tile  factory;  airplane 
parts  factory  and  a  dozen  more 
of  Kansas  important  industries. 

— and  in  addition — 

Arkansas  City  is  in  the  heart  of 
the  rich  wheat  and  livestock  sec¬ 
tion  of  southern  Kansas 
and 

it  IS  the  heart  of  the  important 
Arkansas  City  oil  field. 

.More  than  95%  of  the  residents 
of  Arkansas  City  and  its  rich 
trade  territory 

read 

The  Arkansas  City  Daily 

©rauTlpr 

regularly. 
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Ad  That  Didn  t  Run 
Makes  Real  Smart  Ad 


By  T.  S.  Irvin 

Credit  the  Cincinnati  (Ohio) 
Enquirer  with  the  cleverest 
linage  brag  ad  this  corner  has 
ever  seen.  It  makes  a  virtue  of 
having  missed  a  big  fat  round 
figure  in  advertising  linage 
gain  for  the  first  half  of  the 
year  —  by  making  the  con¬ 
sumer-reader  conscious  of  what 
advertising  in  the  paper  means 
to  him  or  her. 

“Here’s  an  ad  that  didn’t 
run,’’  the  ad  is  headlined,  “and 
a  bargain  in  better  living  you 
never  had  a  chance  to  buy!”  Il¬ 
lustration  is  a  simple  empty 
box,  set  off  by  black  rules.  The 
copy  explains  it; 

“In  this  box  of  white  space 
are  245  ‘lines,’  as  we  call  them 
in  the  newspaper  business. 

“Sometime  during  the  past 
six  months  some  merchant  failed 
to  publish  an  advertisement  of 
that  size  in  the  Daily  Enquirer. 

“Sometime  during  the  past 
six  months  some  merchant  had 
a  bargain  he  didn’t  tell  you 
about.  He  lost  an  opportunity 
for  sales  and  profit.  You  lost 
a  chance  to  profit,  also  from 
that  offer.” 

That’s  the  significance  to  the 
consumer-reader  and  to  the  ad¬ 
vertiser  -  merchant.  There’s  a 
special  significance  to  the  En¬ 
quirer  staff.  The  copy  explains 
that,  too. 

If  the  ad  had  run,  the  En¬ 
quirer  would  be  able  to  brag 
about  a  two  million  line  gain  in 
total  advertising  for  the  first 
six  months  of  this  year.  Be¬ 
cause  it  didn’t  run,  the  Enquirer 
can  boast  only  of  a  1,999,755- 
line  gain. 

“As  a  reader,”  the  ad  con- 


d  on  Headliner  pretse* 
HHE  GOSS  PRINTING  PRESS  C 
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tinues,  “you  will  never  know 
what  opportunity  you  missed. 
Perhaps  the  advertiser  who 
didn’t  advertise  will  never  know 
how  many  sales  he  lost  either.” 

We’re  almost  glad  they  didn’t 
make  that  two  million.  If  they 
had,  we  would  probably  never 
have  enjoyed  as  slick  a  brag 
ad  as  ever  has  slid  itself  across 
this  reviewing  stand. 

Meet  the  Staff 

One  of  this  corner’s  constant 
themes  is  that  there’s  very  little 
promotion  you  can  do  that’s 
better  than  promotion  that 
makes  living,  breathing  men 
and  women  of  your  staff. 

Ivan  Veit,  promotion  director 
of  the  New  York  Times,  will 
tell  you  that  the  “personality” 
series  he  has  been  running 
about  Times  reporters  and  edi¬ 
tors  for  the  past  five  years  is 
just  about  the  best  general  pro¬ 
motion  the  Times  has  ever  done. 

Now  comes  the  Evansville 
(Ind.)  Courier  and  Press  to 
show  that  the  idea  is  just  as 
applicable  and  just  as  effective 
in  advertising  promotion.  Rare¬ 
ly  have  we  seen  an  advertise¬ 
ment  as  forceful  and  persua¬ 
sive  as  a  page  the  Courier  and 
Press  ran  last  week  headlined 
“37  men  with  a  single  ambi¬ 
tion.” 

The  “37  men”  are  the  adver¬ 
tising  sales  and  service  staff 
of  the  Courier  and  Press. 

Good  copy  sells  the  staff  and 
its  capacities  to  the  advertiser, 
but  there’s  one  shortcoming  of 
the  ad,  in  this  opinion — instead 
of  the  pen  and  ink  sketches, 
which  are  decorative  but  mean¬ 
ingless,  a  hardhitting  ad  like 
this  should  have  shown  the  staff 
it’s  talking  about,  even  half¬ 
column  pictures. 

That’s  what  a  page  in  the 
Cedar  Rapids  (Mich.)  Gazette 
does.  It  shows  pictures  of  the 
30  men  and  women  who  com¬ 
prise  its  advertising  staff.  Copy 
is  brief. 

Ire  the  Bag 

Anderson  (S.C.)  Independent 
and  Mail  an  interesting  pocket- 
size  booklet  published  as  a  guide 
for  all  employes. 

Lexington  (Ky.)  Herald 
drumming  up  subs  by  mailing 
a  jumbo  postcard  to  rural  route 
boxholders.  Card  makes  a  half- 
price  offer. 


Old  Crab  Finds 
Fault  On  Page  1 

Jackson,  Miss. 

The  Jackson  State  Times  has 
introduced  a  front-page  charac¬ 
ter  who  acts  as  liaison  between 
readers  and  government  by 
serving  up  a  sparkling  “gripe” 
every  day. 

Entitled  “Old  Crab”,  the 
piece  follows  a  format  similar 
to  the  lovelorn  column,  but 
usually  there’s  no  love  in  the 
barbed  wit  it  contains.  Letters, 
phone  calls  and  button-holings 
of  State  Times  staffers  on  the 
street  produced  a  barrage  of 
Old  Crab  chatter  following  ap¬ 
pearance  of  the  feature  three 
weeks  ago.  Maybe  someone  is 
irked  at  street  conditions,  gam¬ 
bling  or  whiskey  law  violations. 
Whatever  the  gripe,  Old  Crab, 
written  by  a  staffer  who  re¬ 
mains  anonymous,  channels  it 
off  via  the  printed  word  to  the 
proper  public  official  in  whose 
jurisdiction  the  complaint  lies. 

Sometimes,  the  Old  Crab, 
who  sigrns  his  comment  0.  C. 
tells  the  reader  just  what’s  be¬ 
ing  done  about  a  situation.  With 
the  birth  of  Old  Oab,  the  State 
Times  now  sports  two  front¬ 
page  characters.  “Bo  Wevil,” 
the  product  of  staff  cartoonist 
John  Somerville,  is  a  daily  car¬ 
toon  which  may  take  off  in  any 
direction — Congress,  city  coun¬ 
cil,  or  even  opposition  editor 
Frederick  Sullens  of  the  News. 
• 

Question  Brings 
$75,100  Award 

Santa  Cruz,  Calif. 

A  jury  awarded  Orin  T.  How¬ 
ard,  local  postmaster,  $100  for 
damages  to  his  reputation  and 
$75,000  in  punitive  damages. 

The  Penny  Press,  mimeo¬ 
graphed  weekly,  asked  its  read¬ 
ers  to  write  this  sentence  to  an 
Assistant  Postmaster  General: 
“Was  Orin  Howard  ever  a  mem- 
her  of  the'  Young  Communist 
League?” 

Superior  Judge  Stanley  Mur¬ 
ray  ruled  that  the  question  form 
did  not  make  the  published 
statement  non-libelous.  In  in¬ 
structing  the  jury,  he  said  that 
publication  of  Mr.  Howard's 
demand  for  a  retraction  and  the 
offer  of  space'  for  a  reply  did 
not  constitute  retractions. 

The  jury  assessed  $100  for 
damages  to  the  reputation  of 
Mr.  Howard  to  Thomas  L.  Mc¬ 
Hugh,  editor,  and  to  0.  W. 
White,  retired  businessman  ac¬ 
cused  of  responsibility  for  pub¬ 
lication  of  the  Penny  Press.  The 
Postmaster  was  awarded  $50,- 
000  punitive  damages  from  Mr. 
White;  $25,000  from  the  editor. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  reports 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


“The  Three  Musketeers’’.. and  HIGH  BLOOD  PRESSURE 


Medical  GUIDANCE,  res/ and  weight  con¬ 
trol,  these  might  well  be  called  “the 
three  musketeers”  fighting  high  blood  pres¬ 
sure.  For  when  they  work  together,  as 
“The  Three  Musketeers”  did,  they  may 
help  protect  you  against  the  less  serious 
type  of  this  disorder,  or  prevent  complica¬ 
tions  if  you  have  it.  This  form  of  high  blood 
pressure  (“essential  hypertension”)  ac¬ 
counts  for  more  than  90  percent  of  all  cases. 

Victims  of  this  disorder  are  often  indi¬ 
viduals  of  great  drive.  To  help  lessen  strain 
on  the  heart,  a  leisurely  pace  of  living 
should  be  maintained. 

Among  other  things,  the  doctor  may 
recommend  intervals  of  rest  during  the  day 
.  .  .  and  at  least  eight  hours  of  rest  every 
night.  He  will  also  urge  patients  to  avoid 
situations  which  cause  great  tension  and 


anxiety,  such  as  needless  arguments. 

In  addition,  the  doctor  may  suggest  other 
things  to  relieve  stress  and  worries  that 
tend  to  keep  blood  pressure  up.  Mild  exer¬ 
cise  is  not  only  usually  permissible,  but 
even  encouraged. 

In  fact,  things  that  help  divert'the  mind 
from  daily  troubles  and  keep  the  patient 
from  becoming  preoccupied  with  blood 
pressure  levels  can  mean  the  difference  be¬ 
tween  living  a  useful  or  an  unsatisfactory 
life  with  this  disorder. 

Weight  control  may  be  important,  too, 
in  relieving  high  blood  pressure.  Since  the 
heart  works  harder  when  hypertension  is 
present,  weight  loss  helps  to  lighten  its  load. 

Of  course,  the  doctor’s  help  is  needed. 
Regular  check-ups  will  enable  him  to  dis¬ 


cover  complications  early,  if  any  occur,  and 
start  treatment  that  may  keep  them  under 
control.  In  selected  cases,  great  improve¬ 
ment  can  often  be  obtained  by  special  diets 
or  surgery. 

If  the  doctor's  advice  is  followed  and  if 
the  patient  learns  to  lead  a  life  of  modera¬ 
tion  in  all  things,  high  blood  pressure  can 
be  successfully  controlled  in  many  cases. 
If  neglected,  it  may  damage  the  heart,  kid¬ 
neys  and  brain. 

To  detect  this  condition  early,  it  is  impor¬ 
tant  for  everyone  . . .  especially  those  who 
are  middle-aged  or  older,  are  overweight, 
or  have  a  family  history  of  the  disease . . . 
to  have  periodic  medical  examinations. 
When  high  blood  pressure  is  discovered  in 
its  early  stage,  hypertension  is  usually  eas¬ 
ier  to  control. 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPASY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
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America’s  most  famous 
greatest  membership 


Blue  Cross  helps  people  meet  hospital  bills.  The  only  organization  for  prepay¬ 
ment  of  hospital  care  officially  approved  by  the  American  Hospital  Association. 


jjC  Up  4,000,000  in  2  years!  Even  in  its  25th  year  Blue  Cross  continues  to  grow  in 
membership— and  in  services  as  well.  Today,  it  brings  more  protection  to  more 
people  than  any  other  organization  in  the  field.  The  stimulating  story  of  Blue 
Cross  in  American  life  is  told  in  the  new  Blue  Cross  Press  Kit.  Write  Blue  Cross 
Commission,  EP'903,  425  North  Michigan,  Chicago  11,  Illinois. 


If  Symbol  and  Hlue  Cron  regUtered 
by  the  American  Hospital  Association. 
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health-care  plans  show 
advances  of  all  time! 


Blue  Shield  helps  people  meet  physician  expenses  for  surgical- 
medical-matemity  care.  Sponsored  by  the  medical  profession. 


Up  1,016,000  in  the  first  quarter  of  1955!  This  is  the  greatest  increase  in 
membership  in  the  9-year  history  of  Blue  Shield!  Such  a  remarkable  rate  of 
growth  evidences  dramatically  the  high  public  opinion  of  this  progressive 
organization.  The  new  Blue  Shield  Press  Kit  gives  all  the  facts.  Write  Blue 
Shield  Commission,  EP'903,  425  North  Michigan,  Chicago  11,  Illinois. 
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Service  Mark  registered 
by  Blue  Sfiield  Medical  Care  Plans, 


PRICE  RUMORS 

THE  rumor  market  in  the  newsprint  in¬ 
dustry  is  working  overtime.  Mostly 
they  have  to  do  with  impending  price 
increases.  A  few  months  ago  rumor  had 
it  that  a  price  increase  would  be  based 
on  the  reduction  in  premium  of  the  Ca¬ 
nadian  dollar.  The  next  rumor  had  a 
price  increase  based  on  anticipated  higher 
wage  rates  in  the  paper  mills.  The  next 
one  said  the  increased  demand  for  paper 
justified  a  higher  price.  The  last  rumor 
seems  to  us  to  be  the  most  ridiculous: 
The  price  will  be  increased  to  force  a 
reduction  in  consumption. 

Representatives  of  the  newsprint  mills 
have  a  pat  comment  when  queried  about 
these  rumors:  The  only  people  talking 
price  increase  are  the  publishers,  they 
say.  If  that  is  true,  the  publishers  are 
being  mighty  foolish. 

The  financial  reports  of  the  newsprint 
manufacturers  indicate  there  is  absolutely 
no  justification  at  the  present  time  for  a 
price  increase  which  might  be  based  on 
higher  operating  costs  and  lower  profits. 

The  mills  are  selling  all  they  can  make 
at  a  nice  profit.  Granted,  they  could 
probably  sell  more  right  now  if  they 
could  make  it.  But  a  price  increase  cal¬ 
culated  to  bring  demand  in  line  with 
supply  would  be  an  extremely  foolish 
move  for  any  industry  and  particularly 
the  newsprint  industry  at  this  time. 

Expansion  plans  now  being  undertaken 
by  the  industry  in  the  U.  S.  and  Canada 
call  for  production  of  a  million  additional 
tons  of  newsprint  by  1958.  It  would  be 
foolhardy  for  a  manufacturer  to  raise  his 
price  when  he  is  building  a  new  mill  or 
adding  a  new  machine,  unless  it  was  to 
meet  sudden  increases  in  production  costs, 
if  he  expects  to  market  the  new  output. 

If  U.  S.  publishers  are  spreading  rumors 
about  newsprint  price  increases,  they 
ought  to  cease  and  desist.  If  one  is  an¬ 
nounced  at  any  time  in  the  future,  it  will 
come  without  warning,  with  only  a  few 
days  of  grace  before  its  application,  and 
with  other  manufacturers  quickly  falling 
into  line.  This  has  been  customary  in  the 
past  and  there  is  no  reason  to  assume  it 
will  be  any  different  in  the  future.  Pub¬ 
lishers  can  worry  about  it,  but  it  will  do 
them  little  good.  The  newsprint  manu¬ 
facturers  traditionally  have  not  been 
ones  to  discuss  their  cost  problems  or 
their  price  plans  with  their  customers. 

KILL  THE  UMPIRE! 

IT  has  always  been  an  American  privilege 
to  berate  the  umpire  at  any  sports  event 
whether  you  are  a  participant  or  a  specta¬ 
tor.  A  libel  suit  against  the  Durham 
(N.C.)  Herald  and  its  sports  editor  threat¬ 
ens  to  end  a  great  tradition. 

A  baseball  official  claims  he  lost  his  job 
because  of  an  article  entitled  “Incompetent 
Umpires  Always  Wind  Up  in  Rhubarbs.” 
We  hope  the  courts  see  the  wisdom  of 
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fp'ait  on  the  Lord;  be  of  good  courage, 
and  he  shall  strengthen  thy  heart. 

—Psalm  XXVII;  14. 


upholding  the  right  to  criticize  the  referee 
in  any  contest.  After  all,  newspapers  even 
have  the  right  to  comment  unfavorably 
upon  decisions  of  the  courts  themselves. 


FACTS  ON  TV 


TELEVISION  is  not  a  magic  medium. 

Spending  money  on  TV  does  not  guar¬ 
antee  increased  sales.  Many  advertisers 
have  found  that  TV  doesn’t  pay  off. 

These  facts  are  revealed  in  a  study 
compiled  by  Hearst  Advertising  Service 
proving  that  television  advertising  is  not 
infallible  and  is  not  a  panacea  for  sales 
success  as  TV  broadcasters  would  have 
you  believe. 

Hearst  re.searchers  found  174  national 
advertisers  who  tried  network  television 
sometime  between  1950  and  1953  but 
whose  experiences  with  the  medium  were 
unsatisfactory  and  had  not  used  it  again 
during  the  last  18  months.  Their  total 
expenditure  for  their  unsuccessful  ex¬ 
periments  was  around  $76,000,000,  some 
42  million  of  it  going  for  time  charges 
alone.  Eleven  of  them  poured  more  than 
a  million  dollars  each  into  it,  so  it  cannot 
be  said  they  did  not  give  it  a  fair  trial. 

The  HAS  report  is  a  service  to  the 
entire  newspaper  industry.  Newspaper 
ad  salesmen  can  use  the  results  effectively 
with  advertisers  who  appear  to  be  in¬ 
fluenced  by  the  glamor  appeal  of  TV  and 
in  danger  of  learning  a  bitter  lesson  the 
hard  way  with  a  new  and  speculative 
medium. 

In  contrast,  there  is  little  speculation 
in  buying  newspaper  space.  Every  news¬ 
paper  reports  exactly  how  many  readers 
will  receive  a  copy  of  the  paper  every 
day.  The  purchase  of  newspapers  for  the 
news  and  the  advertisers’  messages,  un¬ 
like  the  turning  of  a  TV  dial,  is  not  in¬ 
fluenced  solely  by  the  quality  of  program 
offered  or  the  quality  of  the  competition 
at  that  moment. 

The  increasing  newspaper  ad  linage 
figures  prove  that  more  and  more  ad¬ 
vertisers  are  realizing  that  the  printed 
word  delivered  at  home  every  day  makes 
a  more  lasting  impression  on  the  r-eader 
and  it  is  more  economical  for  the  adver¬ 
tiser  becau.se  it  pays  off. 


WORKER  SEEKS  HELP 


THE 


managing  editor  of  the  Dooly 
Worker  in  New  York  City  has  been 
writing  letters  to  international  editors’ 
groups  charging  violations  of  freedom  of 
the  pres.s  in  the  U.S.  and  .seeking  action 
in  its  behalf.  Known  to  have  received 
the  letters  are  the  Inter-American  Press 
Association  and  the  International  Press 
Institute. 
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The  letters  charge  that  “those  who 
write  for  Left-wing  publications,  those 
who  wish  to  read  them  and  those  who 
wish  to  advertise  in  them  have  been 
officially  persecuted  and  harassed,  or  are 
in  constant  danger  of  such  persecution  or 
harassment.  It  cannot  be  said  that  there 
is  unfettered  press  freedom  for  these 
people.” 

In  the  “partial  list”  of  violations  of 
press  freedom  the  Daily  Worker  includes: 
“Ten  newspaper  and  magazine  editors 
and  journalists  have  been  convicted  under 
the  U.S.  Smith  Act.  Regardless  of  the 
technical  excuses  given,  their  arrest  and 
conviction  is  a  direct  result  of  their 
activities  as  journalists  and  nothing  else 
...  At  least  19  editors  and  journalists 
have  had  deportation  or  denaturalization 
proceedings  instituted  against  them,  like¬ 
wise  because  of  their  activities  as  journa¬ 
lists  of  Left-wing  newspapers.” 

The  exaggerations  are  typical  of  the 
Communist  press. 

The  persons  who  have  been  convicted 
under  the  Smith  Act  (which  has  been 
upheld  by  the  U.S.  Supreme  Court)  were 
on  trial  because  they  were  Communists 
and  for  teaching  and  advocating  the  over¬ 
throw  of  the  U.S.  government  by  force  and 
violence. 

The  fact  that  some  of  them  worked  on 
Communist  publications  had  nothing  to  do 
with  the  case.  The  same  is  true  of  those 
who  have  had  deportation  or  denaturaliza¬ 
tion  proceedings  instituted  against  them 
for  infraction  of  the  law. 

Our  freedom  of  the  press  guarantee  does 
not  provide  protection  for  journalists  who 
violate  the  laws  of  the  land.  If  it  did, 
journalism  would  be  a  haven  for  violators 
of  federal  statutes.  The  Daily  Worker 
would  like  to  have  it  developed  as  such  to 
provide  protection  from  the  Smith  Act 
and  other  laws. 

We  suspect  that  many  of  those  convicted 
were  given  journalistic  jobs  and  titles  by 
the  Communist  Party  just  so  it  could  drag 
in  the  free  press  issue  and  claim  the  pro¬ 
tection  of  the  First  Amendment. 

We  have  upheld  the  right  of  the  Daily 
Workp'*  to  publish.  We  have  upheld  the 
right  of  the  Worker,  and  others  of  its 
ilk,  to  be  disseminated  and  distributed  even 
through  the  mails. 

But  we  do  not,  and  will  not,  support  the 
claim  of  the  Worker  that  becau.se  a  man 
happens  to  be  an  editor  or  a  writer  for  a 
publication  that  it  is  an  infringement  on 
the  free  press  guarantee  to  prosecute  him 
for  violating  the  law. 
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CHICAGO  SUN-TIMES 


become  editor  and  publisher  of 
the  weekly  Florida  Keys  Key- 
noUr  in  the  Key  Largo  area  of 
Florida. 


PERSONAL 

MENTION 


Quimby  melton  jR.-editor, 

GHffin  (Ga.)  DaUy  News- 

elected  to  Board  of  Itegents  of  ^  ) 

the  University  System  of  SentxneURevxew. 

Georgia.  ♦  •  * 

*  *  *  Barnett  (Specs)  Fowler  — 

Bernard  A.  Bergman  —  edi-  formerly  a  feature  writer — 
tor,  Philadelphia  (Pa.)  Daily  named  promotion  manager,  Al- 
News — is  writing  a  little  feature  bany  (H.Y.)  Times-Union 
titled  “Shop  Talk” — short  per¬ 
sonality  sketches  of  key  staff-  •  •  * 

ers.  Franklin  P.  Jones,  an  Ernest  C.  Herrmann — for- 
editorial  associate  of  Mr.  Berg-  merly  retail  advertising  man- 
man  on  the  old  Philadelphia  Re-  ager  of  the  Baltimore  Sunpa- 
cord,  is  writing  another  little  pers — named  advertising  man- 

feature  for  the  Daily  News  ager  of  the  Baltimore  (Md.) 

titled  “A  Thought  for  Today.”  News-Post  and  Sunday  Ameri- 
«  «  «  can.  Marshal  Trippe  continues 

Mr.  and  Mrs.  Stewart  Har-  advertising  director. 

DIE — owner  and  publishers.  Con-  *  *  * 

don  (Ore.)  Globe-Ti^s  and  ^RS.  Anne  BRUBAKER-busi- 
(Ore.)  Journal  -  were  ^33  manager,  San  Mateo 
honored  by  more  than  100  (^alif.)  Times  for  12  years  and 
friends  on  their  25th  wedding  associated  with  the  paper  since 
anniversary.  lc,28_,^Hr^d  Aiiop  1  RiruAnn 


James  R.  Record 


WALLACE  CARROLL  has  resigned  as  execu¬ 
tive  news  editor  of  the  Winston-Salem  (N.  C.) 
Journal  and  Twin  City  Sentinel  to  become  Wash¬ 
ington  news  editor  of  the  New  York  Times,  He  is 
a  native  of  Milwaukee,  and  joned  United  Press 
in  1929  after  graduating  from  Marquette  Univer¬ 
sity.  He  worked  for  U.P.  abroad  and  was  a  war 
correspondent  in  Russia  in  1941.  Then  he  be¬ 
came  head  of  the  London  branch  of  the  Office  of 
War  Information,  a  special  assistant  to  the 
American  ambassador  to  England,  deputy  direc¬ 
tor  of  the  overseas  branch  of  the  OWl,  freelance 
writer  and  consultant  to  the  Army  and  State  De¬ 
partments.  He  went  to  Winston-Salem  in  1949. 


Carroll 


Appointments  to  three  executive  positions  on  the  Denver 
(Colo.)  Post  staff  were  announced  by  Palmer  Hoyt,  editor  and 
publisher: 

FREDERICK  WEST,  assistant  business  manager,  production 
coordinator,  a  new  post. 

ROBERT  SHANAHAN,  retail  advertising  manager,  assistant 
business  manager. 

CARL  HATCHER,  assistant  retail  advertising  manager,  re¬ 
tail  advertising  manager. 

Mr.  West  joined  the  Poet’s  research  and  promotion  depart¬ 
ment  in  1946.  He  was  appointed  assistant  business  manager  in 
1950.  During  World  War  II  he  served  as  an  army  captain  in  the 
Pacific  theater. 

Mr.  Shanahan  has  been  an  employe  of  the  Post  since  1947; 
personnel  director  since  Oct.  1,  1932.  He  will  continue  to  exercise 
duties  of  personnel  manager. 

Mr.  Hatcher  has  been  with  the  Post  advertising  staff  since 
February,  1948. 

*  •  * 

L  D.  WHITEIHEAD  has  been  named  editor  and  assistant  to 
the  publisher,  E.  C.  WHITEHEAD,  of  the  Brandon  (Man.)  Daily 
Smn.  C.  KEITH  LEWIS,  former  assistant  general  manager,  was 
made  general  manager  of  the  Sun  Publishing  Co.  Ltd.  L.  V. 
SMITH  was  made  director  of  advertising  and  JOHN  T.  HOWARD, 
formerly  with  the  Port  Arthur  News  Chronicle,  was  named  ad¬ 
vertising  manager.  J.  E.  REID,  formerly  sports  editor,  was  ap¬ 
pointed  news  editor. 
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THOMAS  H.  THOMPSON,  formerly  columnist  and  business 
news  editor,  has  been  named  ^itor  of  the  Amarillo  (Tex.)  Globe 
Times. 
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advisory  council,  California 
Newspaper  Publishers  Associa¬ 
tion. 

John  A.  Elmore — formerly 
a  salesman  for  the  Dodson 
Chemical  Company  in  Amarillo, 
Tex.,  —  joined  the  sales  staff 
of  the  Special  Projects  Depart¬ 
ment  of  the  Houston  (Tex.) 
Post. 

if  *  if 

Charles  R.  Crane — advertis- 
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ing  solicitor,  Asheville  (N.  C.) 
Citizen  and  Times  for  20  years 
— recently  retired. 

*  *  a 

Fred  D.  Moffitt  is  leaving 
the  Sears-Roebuck  organization 
Sept.  1  to  be  merchandising 
consultant  and  sales  manager 
of  the  Spartanburg  (S.  C.) 
Herald- Journal. 


In  the  Editorial  Rooms 


Lyn  Overman  —  formerly 
with  the  United  Press  bureau  in 
Raleigh — joined  the  news  staff 
of  the  Raleigh  (N.C.)  Times. 

a  a  a 

Janet  Beighle  —  night  edi¬ 
tor,  Corvallis  (Ore.)  Daily 
Barometer  —  awarded  $1,250 
fellowship  for  advanced  study 
in  home  economics  journalism 
at  University  of  Wisconsin, 
a  a  a 
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"My  wife  has  them  all  over  the  house  and  I’m  used  to  ’eml" 


James  Cary — staffer  for  13 
years — named  telegraph  editor, 
Des  Moines  (Iowa)  Tribune. 

a  a  a 

Frank  Howard — formerly  of 
Montreal  newspapers — now  on 
staff  of  the  Quebec  City 
Chronicle  Telegraph. 

a  a  a 

John  G.  W.  Mahanna  — 
county  editor,  Pittsfield  (Mass.) 
Berkshire  Evening  Eagle — pub¬ 
lished  5,000  copies  of  his  history 
of  the  Berkshire  Symphonic 
Festival,  “Music  Under  the 
Moon.” 

a  a  a 

John  Bryan — formerly  with 
the  San  Diego  (Calif.)  Trib¬ 
une — now  reporter  for  the  Pa¬ 
cific  Beach  (Calif.)  North 
Shores  Sentinel. 

a  a  a 

Mrs.  Warren  Nichols— now 
reporter  for  the  Redmond 
(Ore.)  Spokesman,  succeeding 
Shirleen  Harrington. 

a  a  a 

Frank  Tienan  —  now  state 
editor.  Mason  City  (Iowa) 
Globe-Gazette  —  succeeding  H. 
F.  Frech. 

a  a  a 

William  J.  O’Donnell  —  re¬ 
porter,  Trenton  (N.J.)  Evening 
Times — won  an  award  of  the 
Working  Press  of  New  Jersey 
for  best  “interpreting  a  county 
or  city  budget.” 

a  a  a 

Don  K.  Hanan — former  New 
Mexico  publisher — became  editor 
of  Uranium  City  (N.M.)  News, 
a  tabloid  weekly  published  by 
George  Dannenbaum. 

a  a  a 

W.  G.  Barner — former  rov¬ 


ing  reporter  for  the  Tupelo 
(Miss.)  Daily  Journal — now  a 
repoi-ter  for  the  Charleston  (S. 
C.)  News  and  Courier.  Jim 
West  —  formerly  news  editor, 
Alexandria  (La.)  Town  Talk — 
joined  the  state  news  desk  of 
the  News  and  Courier.  Jeanne 
House  —  formerly  with  radio 
stations  in  Walterboro  and 
Beaufort,  S.  C.  —  joined  the 
woman’s  department  staff, 
a  a  a 

Tony  Tselentis  —  formerly 
wire  editor — now  city  editor, 
Tucson  (Ariz.)  Daily  Citizen. 
Clyde  Lowery — formerly  with 
the  Durango  (Colo.)  Herald- 
Democrat  and  Douglas  (Ariz.) 
Dispatch  —  now  wire  editor. 
Micheline  Keating  —  once  i-e- 
porter  for  New  York  Mirror 
and  writer  for  New  York  Jour- 
nal-American  and  the  American 
Weekly  —  now  entertainment 
editor,  succeeding  Richard  Ol¬ 
son,  who  resigned  for  public 
relations  work. 

a  a  a 

Henry  L.  Griggs  Jr.  —  once 
with  the  Hartford  (Conn.) 
Courant  —  promoted  to  manag¬ 
ing  editor  of  the  five  papers  of 
Patent  Press,  Mount  Kisco,  N. 
Y.  —  The  Villager  (Bedford), 
The  Record  (Katonah),  York- 
town  Herald,  Chappaqua  Sun, 
Mount  Kisco  Local.  Mrs.  Sally 
Sheppard  is  now  editor  of  the 
Record,  Katonah.  Victor  Sal¬ 
vatore  Jr.  —  once  with  Wash¬ 
ington  (D.C.)  Post  and  Hart¬ 
ford  Courant  —  promoted  from 
managing  editor  to  editor  of 
the  Patent  Press,  of  which 
Carll  Tucker  Jr.  is  publisher, 
a  a  a 

Calvert  L.  Asher — city  edi¬ 
tor,  Utica  (N.Y.)  Observer- 


Dispatch —  elected  secretary  of 
the  Utica  Torch  Club. 

a  a  a 

Ray  Black — formerly  of  the 
Silver  City  (N.M.)  Press  — 
joined  the  Artesia  (N.  M.) 
Advocate. 

a  a  a 

Art  Gatts  —  former  sports 
writer  for  the  Lubbock  CTex.) 
Avalanche- Journal — now  sports 
editor-columnist  of  the  Hohht 
(N.M.)  News-Sun.  Gene  Ash¬ 
more,  who  has  been  handling 
sports,  goes  back  to  teaching 
school  soon. 

a  a  a 

Miss  Flora  Hood — an  Asso¬ 
ciated  Press  staff  writer  dur¬ 
ing  World  War  II — ^joined  the 
staff  of  the  Artesia  (N.  M.) 
Advocate. 

a  a  a 

Charles  A.  Nicholas  Jb.— 
with  the  paper  since  1945 — pro¬ 
moted  to  chief  photographer  of 
the  Memphis  (Tenn.)  Com- 
mercial  Appeal,  succeeding 
Rudolph  Vetter,  resigned  to 
join  Brown-Forman  Industries, 
Louisville,  Ky. 

a  a  a 

Jack  F.  Eden  —  reporter- 
photographer  in  the  Rome  (N. 
Y.)  bureau  of  the  Utica  (N.Y.) 
Observer-Dispatch — resigned. 

a  a  a 

Marty  Walz  —  formerly  on 
the  photo  staff  of  the  Associ¬ 
ated  Press’  Chicago  bureau  and 
later  on  the  news  side — now  in 
charge  of  the  AP  bureau  in 
Boise,  Idaho. 

a  a  a 

Roger  Lane — formerly  in  the 
Springfield,  Ill.,  bureau  of  the 
Associated  Press — to  the  Min¬ 
neapolis  AP  bureau. 
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Frank  G.  Huntress  III — son 
of  Son  Antonio  (Tex.)  Express 
and  News  Publisher  Frank  G. 
Huntress  JR- — on  the  copydesk 
during  the  Summer  before  his 
return  to  Stanford  University 
in  California.  He  has  been 
named  copy  editor  on  the  Stan¬ 
ford  Daily. 

*  *  * 

Fred  Maly — outdoor  column¬ 
ist,  Son  Antonio  (Tex.)  Light — 
sailfish  and  deep  sea  champion¬ 
ship  in  the  recent  tournament 
at  Port  Arkansas. 

*  *  * 

Claudia  Poff  —  resigned  as 
society  editor  of  the  San  An¬ 
tonio  (Tex.)  News. 

*  «  * 

Jerry  Snook — joined  the  edi¬ 
torial  staff  of  the  Cleveland 
(Ohio)  Plain  Dealer — as  a  spe¬ 
cial  correspondent  in  suburban 
Lake  County. 

♦  ♦  * 

Russell  Kane  —  former  po¬ 
lice  reporter  and  rewriteman — 
now  education  reporter  of  the 
Cleveland  (Ohio)  Plain  Dealer. 

• 

©bttuarg 

Rolf  Felstad,  46,  chief  po¬ 
litical  writer  and  former  assist¬ 
ant  city  editor  and  assistant 
news  editor  of  the  Minneapolis 
(Minn.)  Tribune,  July  31. 

*  «  « 


as  office  boy  30  years  ago,  July 
30. 

*  *  * 

George  Walter  Streator,  53, 
editor  of  The  Pilot,  journal  of 
the  National  Maritime  Union, 
CIO,  and  a  former  reporter  for 
the  New  York  Times,  for  which 
he  covered  leading  Negro  or¬ 
ganizations,  July  27. 

*  «  * 

Gene  Darden,  25,  sports 
writer  for  the  Dallas  (Tex.) 
Times  Herald,  July  25. 

*  *  « 

Clyde  H.  Knox,  77,  retired 
newspaper  broker,  July  24,  in 
Kansas  City.  Prior  to  brokerage 
work  he  was  publisher  and  edi¬ 
tor  of  newspapers  in  Kansas. 
His  biggest  transaction  was 
that  of  the  Lincoln  (Neb.) 
Star. 

*  *  * 

Lloyd  W.  (Speed)  Maddock, 
54,  formerly  sports  editor, 
Oakland  (Calif.)  Post -En¬ 
quirer  and  in  1950  publisher, 
Hayward  (Calif.)  Journal,  July 
29. 

*  *  * 

Harry  D.  Jacobs,  74,  former 
newspaperman  and  FBI  agent, 
July  25  at  Auburn,  N.  Y.  He 
began  his  career  as  a  reporter 
on  the  Wilmington  (Del.)  Even¬ 
ing  Journal  and  worked  on 
dailies  in  Philadelphia,  El  Paso, 
Los  Angeles,  Denver  and  Pitts¬ 
burgh. 

*  *  * 


Frederick  Eppelsheimer,  86, 
formerly  an  editor  for  the 
Wall  Street  Journal  and  New 
York  Herald,  in  New  Bruns¬ 
wick,,  N,  J.,  July  31. 

*  *  * 

Charles  W.  Spann,  56,  cir¬ 
culation  manager  and  a  mem¬ 
ber  of  the  board  of  directors 
of  the  European  Edition  of  the 
New  York  Herald  Tribune,  in 
Paris,  July  25. 

*  *  * 

Henry  P.  Cunningham,  72, 
formerly  ship  news  reporter  for 
the  New  York  Evening  World 
and  reporter  for  the  New  York 
World-Telegram,  July  28. 

*  *  • 

Marshall  A.  Finstaf,  45,  for¬ 
merly  managing  editor  of  the 
Superior  (Wis.)  Evening  Tele¬ 
gram  and  once  with  the  Min¬ 
neapolis  (Minn.)  Journal  and 
Duluth  (Minn.)  News  Tribune 
and  for  a  time  managing  editor 
of  the  Madera  (Calif.)  News- 
Tribune,  in  the  latter  city,  July 
23. 

*  *  * 

Ben  Donner,  51,  member  of 
the  advertising  staff  of  the 
Jewish  Dally  Forward  (New 
York  City),  which  he  joined 


William  T.  Meenam,  68, 
veteran  newspaperman  and  pio¬ 
neer  in  radio  newscasting 
(WGY,  Schenectady),  July  28. 
For  17  years  he  ran  “Scissors 
and  Pastepot”  newscast  for  Gen¬ 
eral  Electric  Co.  station. 

• 

Employes  Honor 

Moore,  McCormick 

Canton,  Ohio 

Employes  of  Brush  -  Moore 
Newspapers,  Inc.,  this  week  paid 
tribute  to  their  late  president 
and  publisher,  Roy  D.  Moore, 
in  ceremonies  at  the  Canton 
Repository. 

A  bronze  plaque,  designed  by 
Anthony  de  Francisci  of  New 
York,  was  dedicated.  More  than 
1,000  members  of  the  nine 
Brush-Moore  newspapers  and 
radio  station  staffs  made  con¬ 
tributions  for  the  memorial. 

«  *  « 

Chicago 

Members  of  Local  126,  Inter¬ 
national  Association  of  Ma¬ 
chinists,  presented  a  plaque 
honoring  the  late  Col.  Robert 
R.  McCormick,  editor  and  pub¬ 
lisher  of  the  Chicago  Tribune, 
to  J.  Howard  Wood,  Tribune 
general  manager. 
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Home  Owners -40% 

of  all  the  people  (15  years  and  older)  living  in 
New  York  City  &  suburbs,  in  family  owned  homes 

are  News  readers- 

Daily  News  readers  aggregate  4,780,000,  are  majority 
buyers  and  prospects  in  the  metropolitan  market.  See 
data  on  all  New  York  City  newspaper  readers  in 

Profile  of  llie  iiMllion& 


based  on  10,349  personal  interviews  in  New  York  City 
&  suburbs,  by  W,  R.  Simmons  &  Associates  Research, 
Inc.  A  summary  is  presented  visually,  by  appointment 
only.  Ask  to  see  it.  Call  any  New  York  News  office. 

{Copyright  t955  by  Ncxa  Syndicate  Co.,  inc.) 


Nail  polish  buyers-  m 


of  the  women  (15  years  or  older)  in  New  York  City  & 
suburbs,  who  used  nail  polish  within  the  past  month 

are  News  readers- 

. . .  How  do  we  know?  Because  The  News  spent  more  than 
SI50,0(X)  on  the  most  significant  readership  study  ever 
made.  All  New  York  City  newspapers  are  included — in  the 

Profile  of  the  millions 

. . .  which  discloses  information  never  before  available 
on  the  characteristics  and  purchases  of  New  Yorkers. 

If  you  do  business  in  New  York,  this  study  will  show 
you  how  to  advertise  and  sell  more  effectively. 

(Copyright  1955  by  News  Syndicate  Co.,  he.) 
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6  Dailies  Conduct 
Baseball  Program 

The  New  England  newsp*. 
per  baseball  program,  designed 
to  provide  young  ballplayers  in 
the  six-state  area  with  an  op¬ 
portunity  to  play  ball  under 
the  tutelage  of  former  major 
league  stars,  was  completed 
this  week. 

The  program  was  sponsored 
by  the  New  England  Association 
of  Circulation  Managers  in  co¬ 
operation  with  the  Boston 
American  League  Baseball 
Club.  This  program  was  started 
in  1949  with  the  Boston  Braves, 
and  was  taken  over  last  year  by 
the  Red  Sox. 

The  Bosox  helped  give  in¬ 
struction  to  1,000  boys. 


Camden  (N.J.) 
Courier-Post 
In  New  Plant 


Camden,  N.J. 

A  simple  ceremony  July  26 

marked  the  dedication  of  the  ^  ? 

new,  ultra-modern,  $.3,000,000 
the  Courier-Post. 

But  the  occasion  was  of  spe- 
cial  sicmificance  to  17-year-old  r- 
Sue  Stretch,  third  generation 
of  the  Stretch  family  which  has 
operated  this  South  Jersey 
newspaper 

was  She 

her  grandmother,  Mrs. 

Harold  A.  Stretch,  H0miHH|||||||||^^mim^H| 

puWisher;  her  father,  Harold  t},g  inquirer  when  he  H 

A  Stretch  Jr.,  vicepresident  and  publisher  of  the  Courier-  ■ 

retail  advertising  manager;  her  ^94,^ 

A  memorial  por-  I 

uncle,  William  A  Stretch,  publisher  is  on  ■ 

treasurer  and  general  manager ;  j^^by  of  the  new  ■ 

and  her  aunt,  Jane  A  Stretch,  just  outside  the  ■ 

editor,  dedicate  the  building.  Camden  city  limits.  ■ 

Also  present  for  the  ceremony  ^  ^  ,  H 

was  her  younger  sister,  Linda,  Flag  Presented  ■ 

15.  Both  girls  are  working  on  A  large  American  flag  was  ■ 
the  Courier-Post  during  their  presented  to  the  newspaper  at  H 

Summer  vacations.  the  ceremony  by  the  Camden  ■ 

Sue  was  born  on  the  same  County  Council  of  the  Veterans  ® 

day  that  her  grandfather,  the  of  Foreign  Wars, 
late  Harold  A.  Stretch  Sr.,  went  The  presentation  was  made  ^ 
to  work  for  the  Philadelphia  In-  to  Mrs.  Stretch  by  County  Com-  _ 
quirer.  He  was  advertising  di-  mander  Stanley  Samalonis.  Miss  wS 

- - - - -  Jane  Stretch,  who  was  a  major 

■  ■■■  m  in  the  Women’s  Army  Corps  in 

^  World  War  2,  unfurled  the 

A  •  One  of  the  most  interested 

uoing  on  I  spectators  at  the  dedication, 

™  held  in  a  rural  setting,  on  a 

___  I  16^^-acre  tract,  on  which  the  leat 

ill  plant  stands,  was  92-year-old  tke 

Theodore  N.  Patterson,  a  foun-  Pla 
"l  \  ‘lor  of  the  Camden  Daily  roy 

fpju  f  **1  \  .JLj\  Courier.  The  present  Courier-  J  an 


at  the  new  home  of  the  Camden 


DEDICATION 


ceremony 

Courier-Post,  brought  together  the  Stretch  family,  which  has  operstsd 
the  property  since  1947.  Left  to  right,  William  A.  Stretch,  treasurtr 
and  general  manager;  his  mother,  Mrs.  Harold  A.  Stretch,  presidtni 
and  publisher;  her  daughter.  Miss  Jane  A.  Stretch,  editor,  and  anothsr 
son,  Harold  A.  Stretch  Jr.,  vicepresident  and  retail  advartiiing 
manager. 


Say  It  in  French 
For  Acadian  Fete 

New  Iberia,  Ll 

The  Daily  Iberian,  only 
daily  newspaper  in  Iberia 
parish,  heart  of  the  Evange¬ 
line  country,  feels  the  influ¬ 
ence  of  the  Acadian  Bicen¬ 
tennial,  which  this  year  ob¬ 
serves  the  200th  anniversary 
of  the  migration  of  Acadians 
from  Nova  Scotia  to  Louisi¬ 
ana. 

The  office  window  sign 
now  gives  the  French  desig¬ 
nation  of  the  Daily  Iberian 
(L’lberien  Quotidienne)  and 
adds  the  additional  informa¬ 
tion  “Id  on  parle  francais" 
(Here  French  is  spoken). 


Cut  costs  on 
big  heads  and  display 

with 

Rangemaster 

LINOTYPES 

more  and  bigger  type 
for  less  money 


4.000  boys  and  girls  from  moro  than 
100  schools  hold  thair  own  big-tima 
art  show. 


Mergenthaler  Linotype  Compony 
29  Ryerson  Street,  Rrooklyn,  N.Y. 

LEADERSHIP  THROUGH  RESEARCH 
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"Reaching  For  The  Stars"  is  a 
homely  little  motto  we  adopted  at 
the  start  to  sort  of  symbolize  what 
our  company  is  all  about.  When 
you  reach  for  the  stars,  you  may 
not  quite  get  one,  but  you  won'tcome 
up  with  a  handful  of  mud,  either. 


For  the  few  who  care  about 

advertising  agency  birthdays: 

WERE  20  NOW 


We  started  out  on  August  5,  1935,  with 
eight  people,  three  clients  spending  less 
than  a  million  dollars  a  year,  and  a  bowl 
of  ripe  red  apples  in  our  small  reception 
room. 

Today,  20  years  later,  we  have  625 
people,  28  clients,  a  little  over  65  times 
the  billing  we  started  with,  and  a  bowl 
of  ripe  red  apples  in  each  of  12  reception 


—  WE  WORK  FOR  THE  FOLLOWING  COMPANIES: 


•wL  iiUnTi  rUli  iriL  rULLUfflliU  uUinrlllllLOa  American  Mineral  Spirits  Co.  ★  Atchison, 
Topeka  &  Santa  Fe  Railway  Co.  ♦  Brown  Shoe  Company  *  Campbell  Soup  Company  ★  Commonwealth  Edison 
Company  and  Public  Service  Company  ★  Comstock  Foods,  Inc.  a  Converted  Rice,  Inc.  *  Crane  Co.  ★  The  Electric 
Association  (Chicago)  *  The  Englander  Company,  Inc.  ★  Green  Giant  Company  ♦  Harris  Trust  and  Savings  Bank 
★  G.  Heileman  Brewing  Co.  ★  The  Hoover  Company  ★  Kellogg  Company  ♦  The  Kendall  Company  ★  Mars,  Incor¬ 
porated  ♦  The  Maytag  Company  ♦  Philip  Morris  Inc.  ★  Motorola,  Inc.  ★  Chas.  Pfizer  &  Co.,  Inc.  *  Pillsbury 
Mills,  Inc.  ★  The  Procter  &  Gamble  Company  ★  The  Pure  Oil  Company  *  The  Pure  Fuel  Oil  Company  ★  Sugar 
Information,  Inc.  ★  Tea  Council  of  the  U.S.A.,  Inc.  *  The  Toni  Company 


Of  course,  many  of  the  products  of 
these  companies  were  available  20 
years  ago,  and  there  isn’t  one  of  them 
that  isn’t  a  whole  lot  better  today 
than  it  was  in  1935. 

But  the  surprising  thing  is  to  see 
how  many  of  their  products  just 
didn’t  exist  20  years  ago.  For  instance: 
television  sets _ baking  mixes . . .  anti¬ 

biotics  . . .  automatic  washers  and  dryers 
. . .  dome  railroad  cars  . . .  plastic  band¬ 


ages  .  .  .  frozen  soups  .  .  .  steam-or-dry 
irons  .  .  .  home  permanents  .  .  .  ready- 
sweetened  cereals  .  .  .  home  freezers  .  .  . 
filter-tip  cigarettes  .  .  .  high-octane  gaso¬ 
lines  .  .  .  tubeless  tires  .  .  .  foam  latex 
mattresses  .  .  .  transistors  .  .  .  liquid 
detergents  .  .  .  titanium  .  .  .  hi-fi. 

When  you  live  with  truths  like  these 
every  day,  you  know  the  American 
System  is  real  and  it  works. 


Leo  Burnett  Company,  Inc. 

CHICAGO  1,  ILLINOIS 

NEW  YORK  •  HOLLYWOOD  •  TORONTO 
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^  Remarkable 

Rockford 

at  the  TOP  in 
^  Illinois  ^ 


ROCKKORH  MORNING  STAR 

iJorkfar^  l^rgisirr-firpublir 

Rockford,  lllittois 


Hearst  Reaps 
Huge  Harvest 
From  Timber 


Fringe  Benefits 

(Continued  from  page  9) 


oamry  conunuauon  is  ai  me  does  not  bother  the  company, 
discretion  of  the  management.  *<it  ig  a  healthy  thing  in  the 
In  one  case  the  employe  may  long  run,"  the  paper  said.  “For 
continue  to  receive  his  full  sal-  those  are  the  type  of  employes 
ary  during  illness.  In  another,  we  do  not  desire.” 

the  employe  may  receive  in-  The  result  of  the  program  is 

surance  benefits  only.  that  the'  labor  turnover  at  the 

Other  Benefits  News-Piedmont  has  been  only 

The  remainder  of  the  pro-  about  5%  in  recent  years.  And 

gram  may  be  characterized  as  all  indications  are  that  this 

being  thoughtful,  considerate,  stable  labor  force  is  contented 
and  inexpensive.  and  loyal. 

Classified  advertisements  are  Considering  the  results,  the 
free  to  employes  when  they  are  company  feels  that  the  money 
for  their  personal  convenience,  spe'nt  is  well  worth  it. 
Employes  are  charged  half-  • 

price  for  classified  ads  that  are  Toronto  Star  Signs 
meant  for  their  personal  gam.  ^  r*  mj  ^ 

Copies  of  the  newspapers  are  ItUiIq  Lx>n tract 

delivered  free  to  the  homes  of  Toronto 

employes.  A  new  contract  has  been 

An  employes’  newspaper,  the  signed  by  the  Toronto  Daily 
Dinky,  is  published  monthly.  An  Star  with  the  American  New^ 
eight-page  tabloid,  it  is  set  in  paper  Guild,  which  will  over  a 
type  and  printed  during  the  three-year  period  shorten  the 
slack  periods  in  the  mechanical  working  week  and  increase  sal- 
department.  aries.  The  contract  is  retroac- 

Employes  who  are  called  to  tive  to  Sept.  1,  1954,  and  runs 
jury  duty  are  continued  on  full  to  Aug.  31,  1957. 
salary.  Reporters,  photographers, 

Employes  are  permitted  time  artists  and  circulation  depart- 
off  to  vote  in  elections.  ment  district  representatives  in 

The  company  maintains  group  top  experience  classifications 
life  insurance  at  no  cost  to  the  will  reach  a  minimum  salary  of 
employe  who  is  called  into  mili-  $116  a  week  on  Sept.  1,  1956. 
tary  service.  In  addition,  the  By  the  same  date  all  employes 
drafted  employe  gets  a  mini-  will  be  on  a  five-day  ZV/i  hour 
mum  of  a  week’s  salary  and  is  week,  with  some  employees  now 
granted  leave  of  absence  for  his  working  a  35-hour  week  contin- 
military  service  period.  uing  to  do  so. 

The  company  assisted  in  es-  Department  editors  will  reach 
I  tablishing  an  employe  credit  $151  a  week  next  year,  sub-edi- 
I  union,  now  run  solely  by  the  tors  $128.  A  10%  night  differ- 
workers.  ential  will  be  paid  and  holiday 

!  A  recreation  program  run  by  and  severance  pay  provisions 
I  the  company  includes  a  golf  are  improved. 
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THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


Daily  mailing  or  de¬ 
livery  of  checking 
copies  by  ACB  enables 
agencies  to  keep  their 
checking  up-to-date 
at  all  times  —  and 
insures  them  an  even 
flow  of  work  during 
each  month. 

Service  Offices  \  •  new  tirk  •  CNiuci 
_  ^  •  COLUMNS  •  MEMPHIS 

I  •  SM  FMNCISCI 


105/438  City  Population 
131/123  City  Zone 
441/222 

Retail  Trading  Area 

$809/333/010 

Ratail  Trado  —  13  County  Area 


“Coke” . .  .  with  a  capital,  please. 
And  you’ll  help  us  protect  a  valuable 
trade-mark. 


You  never  heard  of  a  guy  getting 
slapped  for  giving  a  girl  a  Look. 
What  a  difference  the  capital  makes! 


P.  S.  A  frosty  bottle  of  Coke  is 
capital  refreshment.  Look  for  it . . . 
wherever  you  go. 


The  capital  makes  a  difference  with 
“Coke,”  too.  When  you  have  occa¬ 
sion  to  refer  to  our  product  by  its 
friendly  abbreviation,  you’ll  keep 
your  meaning  clear  if  you  make  it 


LCoke  A 

: . 


Ask  for  it  either  way . . .  both 

COMPANY  trade-marks  mean  the  same  thing 
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look  is  an  appraisal . . . 
but  Look  is  a  magazine 


THIS  IS  NATIONAL  STEEL 


IN  THE  IIO^IE — Room  and  centralized 
air  condilioninfi  units  in  homes  give  fam¬ 
ilies  relief  from  heat,  humidity,  dust,  pol¬ 
len,  and  make  sleeping  more  comfortable. 


[ 

More  and  More  People 
Are  Doing  Something 
About  the  Weather 


J 


Air  conditioning  is  one  of  America’s  fastest 
growing  industries.  Here  is  what  it  does  for 
you,  and  what  steel  does  for  it . , . 


IN  THE  OFFICE — More  offices  use  air 
conditioning  to  increase  effieieney,  and 
to  make  working  miieli  more  prMliietive 
and  pleasant  during  hot  summer  days. 


IN  THE  FACTORY— More  than  200 
different  industries  require  air  condition¬ 
ing.  For  example,  eandy  makers  use  it  to 
control  heat  and  maintain  cleanliness. 


or  years,  Mark  Twain’s  old 
saying  made  sense. 

“Everybody  talks  about 
the  weather,  but  nobody  does 
anything  about  it.” 

But  times  have  changed.  Last  year, 
sales  of  room  air  conditioners — for 
homes  alone — hit  the  1,125,000  mark, 
as  compared  with  only  15,000  room  air 
conditioners  in  homes  throughout  the 
United  States  in  1946. 

A  terrific  increase  in  demand!  Mainly 
responsible  have  been  the  many  design 
and  engineering  improvements  made 
by  manufacturers,  and  the  public’s 
realization  of  the  many  benefits  offered 
by  air  conditioning. 

How  it  l>enerits  you 

To  many,  air  conditioning  means  a 
cool  brow,  a  dry  shirt,  an  even  temper 
on  a  hot,  humid  summer  day.  But  it 
means  and  does  much  more.  It  cleans 
and  circulates  the  air.  It  controls  mois¬ 
ture  and  temperature.  It  ventilates. 

If  you  work  in  an  office,  factory, 
store,  or  theater,  air  conditioning 
means  refreshing  air  all  around  you, 
all  the  time.  Consequently,  you’re 
more  comfortable,  work  longer  and 


more  efficiently  without  weariness. 

At  home,  it  keeps  fumes  and  dust 
out.  This  means  less  dusting,  washing, 
reupholstering.  You  sleep  better,  too, 
and  if  you’re  a  hay  fever  sufferer,  you 
get  greater  relief. 

And  if  you  ride  an  air  conditioned 
bus,  train,  or  automobile,  you  feel 
more  comfortable,  less  tired,  after 
hours  on  the  road. 

And  how  it  heiuTils  industry 

More  than  200  different  industries  use 
air  conditioning  for  almost  as  many 
reasons. 

Textile  manufacturers  need  it  to 
maintain  sufficient  humidity  to  protect 
the  size  and  shape  of  vegetable  and 
animal  fibres.  In  flour  mills,  it  prevents 
stickiness,  and  it  greatly  reduces  spoil¬ 
age  throughout  the  food  industry. 

Furniture  makers  use  it  to  reduce 
damage  from  dust  settling  on  high 
finishes  before  drying,  and  drug  manu- 
factiurers  count  on  it  for  cleanliness. 
And  there  are  many,  many  other  appli¬ 
cations  in  laboratory,  mill  and  factory. 

Importance  of  steel 
In  the  growth  of  the  air  conditioning 


F 


industry,  steel — America’s  great  bar¬ 
gain  metal — has  played  an  important 
role.  For  it  is  steel  that  is  a  part  of 
nearly  everything  having  to  do  with 
air  conditioning. 

For  example,  the  handsome  cases  of 
room  air  conditioning  units  are  shaped 
from  flat-rolled  steel  sheets  or  from 
special  steels  such  as  National  Steel’s 
Weirzin — and  Weirzin  Paint-Rite,  an 
electrolytic  zinc-coated  steel  designed 
to  take  and  hold  enamel  or  paint 
indefinitely. 

Ducts  for  centralized  air  condition¬ 
ing  installations  are  also  fabricated 
from  flat-rolled  steel  sheets  or  from 
long-lasting  galvanized  steel  like 
National’s  Weirkote.  Movable  parts 
require  special  wear-resisting  steels  .  .  . 
and  structural  noembers  are  formed  from 
high-strength  steel  sheets  and  strip. 

What  about  the  future? 

By  1960,  half  of  all  new  homes  in  the 
United  States  are  expected  to  have  air 
conditioning.  In  five  years  air  condi¬ 
tioning  is  expected  to  be  used  in  one- 
fourth  of  all  new  automobiles,  buses, 
office  buildings,  and  most  hospitals. 

To  meet  this  increasing  demand, 
more  and  better  steels  will  be  needed. 
At  National  Steel,  our  research  and 
production  men  will  continue  to  work 
closely  with  all  manufacturers  to  make 
the  better  products  of  the  future. 

It  is  our  constant  goal  to  produce 
better  and  better  steel  of  the  quality 
and  in  the  quantity  wanted,  at  the 
lowest  possible  cost  to  our  customers. 


SEVEN  GREAT  DIVISIONS 
WELDED  INTO  ONE  COMPLETE 
STEEL-MAKING  STRUCTURE 


Great  Lakes  Steel  Gorporation  •  Welrton  Steel 
Company  •  Stran-Steel  l^orporatlon  •  The  Hanna 
Furnace  Corp.  •  National  Steel  Products  Co.  • 
Hanna  Iron  Ore  Co.  •  National  Mines  Corp. 


NATIONAL  STEEL 

GRANT  BUILDING 


CORPORATION 

PITTSBURGH,  PA. 


CIRCULATION 


and  builds  his  circulation  cam*  money  for  new  band  uniforms 
paigns  around  them.  or  if  it  is  a  church  group,  we 

‘Press  Card’  Popular  work- 

T,,  D  J  in  J  J  ^  Globe-Gazette  repre- 

The  Pasaderm  (Cahf.)  /nde*  ggntative  meets  with  the  grouo 
pendent  uses  the  ‘press  card”  arranges  for  different^ 
good  advantage  with  its  with  him,  a  halt 

cBineiS.  This  card,  with  the  „„„i,  _ “ 

word  ‘‘Press”  overurinted  in  red  each,  calling  on  the  pros- 

overprinwa  in  rea,  whose  names  were  fur¬ 

ls  offered  to  carriers  for  a  cer-  ^ig^ed  by  the  club. 

j  j  *ir^*^*'  ‘‘Once  a  month  we  publish  as 

you  pressed  for  an  idea  to  get  to  the  carrier  with  the  amount  card  reads :  Good  for  one  gen-  ^  newspaper  a  tab- 

carriers  to  make  more  sales  filled  in  (usually  $1.00)  and  run  eral  admission  to  any  of  the  magazine  we  call  FARM 

through  a  check  protector  to  following  authorized  amuse-  month  we  feata 

make  it  look  more  realistic,  ment  centers,  moving  picture  ;ome  farm  in  our  territory.  o2 

half  of  the  magazine  is  devoted 


Summer  Ideas  to  Get 
More  Carrier  Sales  Calls  S“H 

By  George  A.  Brandenburg 

Mr.  Circulation  Manager,  are  paper.  The  check  is  made  out  tain  number 


calls? 

If  so,  here  are  a  few  ideas 
picked  at  random  from  associa¬ 
tion  bulletins  and  talks  given  by 
circulators  at  recent  short 
courses  on  newspaper  circula¬ 
tion: 

Sell— Then  Eat 


order  blanks.  On  the  bottom  of 
the  page  is  a  message  to  the 
carrier  explaining  that  the  check 
is  worth  so  much  on  his  paper 
bill.  The  offer  is  good  for  two 


roller  skating,  ice  skating  and 
swimming.”  These  cards  are  re¬ 
deemed  at  full  price  by  the 
newspaper. 

Paul  Bellman,  circulation  pro¬ 


to  the  farmer  and  the  other  half 
to  the  Farm  Wife,  her  kitchen, 
garden,  hobbies,  etc.  We 
usually  run  about  12  pictures. 
When  the  reporter  and  photog- 


The  Columbus  (Ga.)  Ledger-  carrier  must  motion  manager  of  Davenport  rapher  are  at  the  farm  home, 

Enquirer  combats  s  urn  m  e  r  ^ave  both  orders  signed  to  get  (la  )  Newspapers,  Inc.,  reports  they  secure  from  the  family  the 

credit.  good  results  with  their  ‘‘House  names  and  addresses  of  up  to  25 

Roy  also  suggests  trying  a  of  Magic”  contest.  A  choice  of  fneYids  and  neighbors  to  re¬ 
case  of  “Cokes”  or  a  couple  of  five  magic  tricks  were  offered  to  ceive  that  particular  issue.  This 


slump  by  getting  carriers  to 
gether  early  in  the  evening,  ac¬ 
companied  by  a  district  man¬ 
ager,  and  soliciting  picked 
homes.  After  about  an  hour  of 
soliciting,  the  group  goes  on  a 
wiener  roast.  The  carriers  are 
paid  cash  for  their  orders. 

Roy  Vecchio,  LaSalle  (Ill.) 
Daily  News-Tribune,  uses  this 
idea  for  quick  results.  He  has 
a  facsimile  of  the  paper’s 
checks  printed  on  the  top  of  an 
8%  by  11  goldenrod  colored 


quarts  of  ice  cream  as  awards 
as  another  way  of  stimulating 
carriers  to  make  those  calls. 


_ with 

HONOR  BOXiS^ 
OooT^njBir 
DismrR«5^ 


carriers  for  new  subscribers  and 
a  pair  of  sun  glasses  were  given 
as  a  special  inducement.  Paul 
adds  that  their  annual  “Case 
of  Pop”  contest  in  July  was  an¬ 
other  bell  ringer. 

Rollie  Z  e  i  g  1  e  r  ,  Saginaw 
(Mich.)  News,  featured  swim¬ 
ming  equipment  in  his  recent 
contest  named  “The  Big  Swim.” 
Various  items  such  as  swim  fins, 
beach  bags,  snorkel  masks,  mat¬ 
tress  raft.s,  etc.,  were  offered  in 
a  series  of  six  bulletins  to  pro¬ 
mote  the  contest. 


list  is  checked  against  our  mail 
list.  The  names  not  on  our  list 
will  receive  a  sample  copy  and 
the  plate  put  in  our  prospect 
list.  A  list  of  this  kind  is 
usually  secured  whenever  a 
special  or  feature  story  is  writ¬ 
ten.  An  order  blank  is  inserted 
and  the  sample  is  stamped 
‘Marked  Copy.’ 

Converts  600 

Byron  Thomson,  Grand  Forks 
(N.Dak.)  Herald,  sent  double 
postal  cards  to  19,000  pro.«pects, 
offering  a  two-weeks  trial  sub¬ 
scription  free.  Prospects  only 
had  to  return  half  of  the'  card 
on  which  they  would  pay  the 


be  awarded.  He  ran  a  full-page 
promotion  ad  about  the  contest 
and  ran  a  series  of  carrier  biog¬ 
raphies.  The  bikes  were  award- 


he  followed  up  with  a  letter, 
offering  regular  rates,  and  sold 
over  600,  with  an  average  re¬ 
mittance  of  $5.71  each. 


mne  fos  catalog  and  prices 

A  DIVISION  OF 

STEEL  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 


Offers  $2  Bills 

The  Bartlesville  (Okla.)  Ex¬ 
aminer  and  Enterprise  give 
two-dollar  bills  for  subscriptions 
turned  in  on  Friday  the  13th. 

(Pick  your  own  date  for  such  an 
offer) . 

John  Conrad,  Bristol  (Tenn.) 

Herald  Courier  and  Virginia- 
Tennessean,  pepped  up  a  circu¬ 
lation  drive  which  included  two 
bicycles  along  with  other  mer¬ 
chandise  prizes.  John  placed  the  Sampling  by  Mail 
bikes  in  the  lobby  of  a  local  I,  W.  Hillstrom,  Mason  City 
theater,  with  signs  telling  the  (la.)  Globe  Gazette,  offers  some  two  cents  postage,  signed  in  the 
public  how  the  bicycles  were  to  ideas  on  sampling  by  mail,  proper  place.  He  received  2,700 

showing  how  that  paper  has  requests  for  samples.  On  these 
made  effective  use  of  the  liberal¬ 
ized  post  office  regulations. 

Here  are  some  of  the  successful 
ed  on  the  stage  of  the  theater,  ways  he  has  used  samples: 

Herbert  Gilmore,  Michigan  “We  write  to  the  parents  of 
City  (Ind.)  News-Dispatch,  has  all  men  and  women  in  our  ter-  Qgytou  .q  Continue 
his  carriers  vote  each  year  on  ritory  who  go  into  military  serv-  ^  Cfi'V  n  ’ll 

what  they  want  as  awards  for  ice  and  offer  to  send  the  Globe-  As  MUi  OI  SUA  yulll 
new  subscriptions.  He  takes  the  Gazette  for  two  weeks  “FREE”  Ken  Clayton,  who  recently  be- 

to  their  son  or  daughter  without  came  an  active  partner  in  the 
obligation.  We  ask  them  to  no-  operation  of  the'  Raytown  (Mo.) 
tify  us  just  as  soon  as  they  get  News,  will  continue  as  manag- 
a  temporary  or  permanent  ad-  ing  editor  of  the  Quill,  monthly 
dress  from  their  son  or  daugh-  magazine  of  Sigma  Delta  Chi, 
ter.  We  quote  a  special  rate  to  professional  journalistic  fra- 
members  of  the  military  service  temity. 

in  the  event  they  wish  to  have  Mr.  Clayton,  who  formerly 
the  paper  continued  after  the  headed  the  publicity  division  of 
two  week  period,  and  follow  up  the  Chicago  Tribune's  promotion 
with  another  letter  and  return  and  publicity  department,  is 
envelope  10  days  after  starting  now  associated  with  A.  E.  Gar- 
the  paper.  vin,  editor  of  the  Raytown 

“We  have  been  quite  success-  News.  Mr.  Clayton  is  also  a 
ful  working  with  various  clubs,  member  of  the  Executive  Coun- 
The  participating  group  usually  cil  of  SDX.  He  is  a  past  pres- 
secures  the  names  of  every  fam-  ident  of  the  Headline  Club  of 
ily  in  town  and  on  rural  routes.  Chicago. 

The  day  the  samples  are  started  Prior  to  joining  the  Tribune’s 
we  write  a  letter  signed  by  the  news  staff,  Mr.  Clayton  was 
president  of  the  club,  telling  Sunday  feature  editor  of  the 
them  of  their  campaign  to  raise  Des  Moines  (la.)  Register. 
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four  or  five  most  popular  ones 


IS  FOR  “KNOW-HOW” 


Circulation  Promotion  "Know-How"!  The 
one  vital,  dynamic  "Product”  we  offer  your 
newspaper.  Our  trained  specialists  combine 
200  years  of  circulation  experience. 


WHITLOCK  AND  COMPANY,  Inc 

333  NORTH  MICHIGAN  AVENUE 
CHICAGO  1,  ILLINOIS 


Get  the  facts  without  the  slightest  obligation. 
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1.  A  weather-proof,  rotating  Farnsworth  TV  eaniera, 
mounted  on  the  platform  of  the  Rock  Island's  busy  Engle¬ 
wood  station,  scans  the  main-line  crossing. 


The  visual  infor¬ 
mation  is  fed  hy  cable 
to  a  TV  monitor  at  the 
station. 


Railroad’s  significant  test  of 


VISUAL  COMMUNICATION 
SYSTEM 


3.  Simultaneously,  the 
picture  is  transmitted 
by  Federal  microwave 
from  an  antenna  on  the 
station  roof. 


siifigests  many  applications  for  closed- 
circuit  T}'  combine€l  with  tnicroicave  relay 


The  Cltica^o,  Rock  Island  and  Pacific  Railroad  has 
shown  hy  this  pioneering  test  how  IT&T's  TV-tnicro- 
wave  system  can  help  solve  railroad  traflic  prohleins  in 
liigh-density  areas. 

The  same  modern  commttnications  technique— prod¬ 
uct  of  IT&T  research  and  development  — is  applieahle  to 
the  solution  of  many  other  jirohlems  of  traflic  control 
and  industrial  operations  over  almost  any  distance  and 
under  practically  all  conditions. 


4.  A  similar  antenna 
receives  the  picture  at 
the  LaSalle  Street 
Union  Station  and  feeds 
it  to  another  monitor 
there. 


O.  Thus,  six  miles  away.  Rock 
Island  executives  can  see  the  actual 
loading  and  unloading  of  passen¬ 
gers.  baggage,  and  mail,  as  well  as 
other  railroad  operations. 


INTIRNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION 
67  Broad  Stroot,  New  York  4,  N.  Y. 

For  further  information  on  closed-circuit  TV  and  microwave  relay  for  railway  use,  address 
Federal  Telephone  and  Radio  Company,  lUO  Kingsland  Road,  Clifton,  N.  J. 

editor  8c  publisher  for  August  6,  1955 


lMIOTO(;iUFHY 


^Health  ’  Bill  Reduced 
To  Mere  ID  Device 


By  James  L.  Collings 

Press  photographers  have 
broken  the  chains  that  threat¬ 
ened  to  bind  them  in  Delaware. 

The  trouble  started  with 
Senator  Calvin  R.  McCullough’s 
Portrait  Photographer  Bill 
(E&P,  July  9,  page  72),  which 
was  introduced  weeks  ago  with 
the  purpose  of  requiring  por¬ 
trait  photographers  in  that 
state  to  take  an  annual  health 
examination  for  the  detection 
of  communicable  diseases. 

Since  press  cameramen  take 
portraits,  of  course,  they  were, 
in  the  eyes  of  the  proposed 
bill,  on  the  same  level  with 
commercial  photographers. 

The  bill  was  defeated  the 
first  time  around.  When  it  was 
amended,  press  photographers 
were  excluded  from  the  sug¬ 
gested  treatment.  The  NPPA 
had  much  to  do  with  this,  pro¬ 
testing  as  it  did. 

$40  Fee 

Now  comes  word  from  J.  B. 
(Woody)  Woodson,  Jr.,  chair¬ 
man  of  the  NPPA’s  public  re¬ 
lations  committee,  that  the 
twice-defeated  measure  has 
been  approved  by  the  Senate 
“as  a  licensing  and  identifica¬ 
tion  device.” 

“Whereas,”  Woody  says,  “the 
original  bill  would  have  re¬ 
quired  persons  taking  portrait 
photographs  in  Delaware  to 
take  an  annual  health  examina¬ 
tion  for  the  detection  of  com¬ 
municable  disease,  notably  syph¬ 
ilis,  the  amended  version  simply 


Writ*  us  or  osk  our  roprosontoliv* 
for  a  loinplo  copy.  And  bo  sur* 
to  so*  thosoothors  in  Metro's  bat. 
tery  of  linog*  building  sorvicoti 

Metro  Newspaper  Service 

*  Metro  DeporlinenI  Store  Service 

*  Foshiea  teview  Service 

*  Metre  Jewelry  Service 

*  Metro's  Boek  of  Headitsgs 

And  many  ether  supplementary 
services  thot  mean  INCREASED 
linage  ter  vour  newspoperl 


requires  portrait  photographers 
and  photographers  employed  by 
them  to  obtain  identification 
cards  from  the  state  tax  de¬ 
partment. 

“The  ID  cards  are  to  be  ob¬ 
tained  after  payment  of  an  al¬ 
ready  established  $40  fee  for 
a  business  license.” 

Once  again.  Woody  pointed 
out,  press  photographers  were 
deliberately  removed  from  con¬ 
sideration.  So  it  appears  they 
don’t  have  to  worry  about  the 
bill — they’re  home  free. 

Judge  Is  Pleased 

It’s  not  recommended  pro¬ 
cedure,  but  John  Bennett  got 
away  with  it. 

Mr.  Bennett  is  a  photogra¬ 
pher  with  the  Waco  (Tex.) 
News-Tribune,  Recently  he 
covered  a  murder  trial  with  a 
35  mm.  camera.  Just  went  in 
and  made  his  pictures.  With¬ 
out  the  judge’s  permission. 

Without  the  judge’s  knowl¬ 
edge,  as  a  matter  of  fact.  No 
one  was  more  surprised  than 
the  judge  when  he  saw  the  re¬ 
sults  of  Mr.  Bennett’s  work. 

He  said:  “I  didn’t  know  these 
pictures  were  being  taken  until 
I  saw  them  in  the  newspaper, 
and  I  don’t  think  anybody  else 
did  either. 

“The  public  is  entitled  to 
know  what  is  taking  place  in  a 
public  trial.  Pictures  can  some¬ 
times  tell  more  than  words.” 

Fotogs  Not  Pleased 

Cameramen  covering  another 
murder  trial  had  an  experience 


quite  different  from  Mr.  Ben¬ 
nett’s. 

Dick  Cobb  of  the  Oklahoma 
City  (Okla.)  Times  and  Jack 
Dowd  of  the  Pauls  Valley 
(Okla.)  Democrat  got  so  en¬ 
grossed  in  what  they  were  do¬ 
ing  they  were  locked  up  long 
enough  to  miss  important  pic¬ 
tures. 

It  happened  this  way.  The 
photographers  went  upstairs  to 
the  jail  to  shoot  pictures  of  the 
defendants  just  before  they 
were  to  be  brought  into  court 
to  hear  their  sentences. 

In  some  unexplained  manner, 
Messrs.  Cobb  and  Dowd  didn’t 
realize  they  had  been  locked  in 
by  attendants  until  it  was  too 
late.  No  one  was  around  to 
hear  their  shouts. 

They  found  they  had  plenty 
of  time  on  their  hands — 20  min¬ 
utes  of  it,  in  fact,  before  being 
freed — ^but  no  pictures  of  the 
actual  sentencing. 

Richer  Rhoads 

Harry  Rhoads  of  the  Denver 
(Colo.)  Rocky  Mountain  News 
has  learned  a  lot  of  things  in 
his  74  years. 

He  added  a  little  more  knowl¬ 
edge  this  week  when  he  was 
told  he  can  collect  under  new 
provisions  of  the  Social  Security 
law.  It  seems  he  comes  under 
that  part  of  the  revision  that 
permits  a  person  to  collect 
benefits  even  though  he  hasn’t 
retired  at  the  age  of  72. 
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Oil  Portrait,  Plaque 
To  Honor  Berkley 

Washington 
The  late  Harold  R.  Beckley, 
for  many  years  superintendat 
of  the  Senate  Press  galleries, 
is  to  be  memorialized  with  an 
oil  portrait  and  an  appropriate 
plaque  which  will  be  placed  in 
the  modem  press  room  to  be 
located  in  the  new  Senate  Of. 
fice  Building  now  under  con¬ 
struction. 

“Colonel”  Beckley  was  fav¬ 
orably  known  and  liked  by 
thousands  of  newsmen  who 
have  covered  Capitol  Hill  over 
the  past  two  decades. 

The  portrait  and  plaque  were 
decided  upon  by  a  special  com¬ 
mittee  of  the  Capitol  cone- 
spondents,  with  Edward  Jamie¬ 
son  of  the  Houston  (Texas) 
Chronicle  as  Chairmsm,  aided 
by  John  Cutter,  United  Press; 
Phil  Dodd,  of  the  Chicago  (Ill.) 
Tribune;  Dorothy  Williams,  St. 
Petersburg  (Fla.)  Times  and 
Leslie  Carpenter,  of  the  ffoai- 
ton  (Texas)  Post. 

It  is  believed  the  many  close 
friends  of  Beckley  will  con¬ 
tribute  funds  to  carry  out  the 
tribute  to  a  personality  long 
known  as  the  “newspaperman’s 
best  friend  in  Washington." 
Checks  payable  to  Harold 
Beckley  Memorial  Committee 
may  be  mailed  to  Edward 
Jameison,  1253  National  Press 
Bldg.,  Washington  4,  D.  C.  or 
to  the  Senate  Press  Gallery, 
U.  S.  Capitol,  Washington. 

• 

Illinois  Sports  Editors 
Plan  Hall  of  Fame 

Chicago 

An  Illinois  Hall  of  Fame, 
honoring  state  natives  who  be¬ 
came  sports  celebrities,  was 
suggested  at  the  recent  annual 
meeting  of  the  Illinois  Associ¬ 
ated  Press  Sports  Editors’  As¬ 
sociation. 

A  committee  has  been  named 
to  work  out  the  details  of  the 
plan,  originally  suggested  by 
Howard  Millard  of  the  Decatur 
Review,  Jim  Johnston,  Rock¬ 
ford  Register  -  Republic,  w  a  s 
named  the  new  president  of  the 
association;  Ralph  Hart, 
Streater  Times-Press,  vicepresi¬ 
dent;  and  Charles  Keefer,  Ke- 
wanee  Star-Courier,  secretary. 
• 

Nick  Feinen  Dies 

Chicago 

Nicholas  J.  Feinen,  54,  press 
erector  for  Goss  Printing  Pres.' 
Co.,  died  here  July  24.  He  had 
been  ill  for  the  past  year.  Mr. 
Feinen  joined  the  Goss  organiza¬ 
tion  29  years  ago.  A  son,  John, 
is  in  the  Goss  Engineering  de¬ 
partment. 

EDITOR  ac  PUBLISHER  for  August  6,  1955 


Close  Call 

Don  Bindyke  of  the  Pitts¬ 
burgh  (Pa.)  Post-Gazette  will 
never  come  closer  to  death. 

The  other  week  he  fell  asleep 
in  his  new  car.  Two  black  eyes 
and  many  bruises  later,  he 
groggily  realized  he  had  sheared 
off  a  telephone  pole  and  dropped 
over  a  75-foot  embankment. 

It  wasn’t  a  case  of  You 
ought  to  see  the  other  fellow! 
But  you  should  see  the  photog¬ 
rapher’s  car.  It’s  a  miracle  he 
came  out  of  its  smashed  in¬ 
nards  alive. 

• 

City  Official  Voids 
Tax  on  Newsprint 

Hartford,  Conn. 

An  opinion  that  foreign  news¬ 
print  is  not  taxable,  given  City 
Assessor  Fred  H.  Newton  by 
Assistant  Corporation  Counsel 
Frank  A.  Murphy,  will  save 
local  newspapers  between  $1,- 
990  and  $3,800  a  year  in  taxes. 

Hartford’s  38  mill  tax  rate 
was  held  inapplicable  on  the 
ba.sis  of  a  decision  made  in  1827 
by  Chief  Justice  John  Marshall 
invalidating  a  state  duty  on  im¬ 
ports. 
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KODABROMIDE  PAPER’S  specifications  are 
those  that  almost  every  press  pho¬ 
tographer  would  write  if  he  set  out  to 
develop  his  ideal  photographic  paper. 

It  gives  brilliant,  cold-tone  enlarge¬ 
ments  for  best  reproduction. 

It’s  a  fast  projection  paper  to  save 
precious  seconds  under  the  enlarger. 

It  stands  up  under  rough  handling 
when  you  hurry  processing  because  it 
has  a  special  physically  hardened 
emulsion. 

Good  prints  are  the  rule,  even  when 
exposure  may  be  off,  because  of  its 
wide  exposure-development  latitude. 

And  negatives  made  under  widely 
varying  light  conditions  can  be  easily 
handled:  Kodabromide  is  available 
in  five  degrees  of  contrast. 

Order  Kodabromide  Papers 
through  your  regular  Kodak  dealer. 
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Japan’s  Big  3  Prime 
For  Circulation  War 


By  K.  V.  Narain 

Tokyo 

To  newsmen  familiar  with 
Japan,  the  traditional,  bitter 
rivalry  among  the  country’s 
Big  Three  newspapers — Asahi, 
Mainichi  and  Yomiuri — is  noth¬ 
ing  new.  All  three  are  mass 
circulation  dailies  with  circula¬ 
tions  ranging  from  three  to  five 
million  copies. 

Their  rivalry  is  rendered 
keener  by  the  fact  that,  in 
Japan,  newspapers  depend 
more  on  circulation  than  on 
advertising  for  their  suste¬ 
nance.  Whereas  in  other  coun¬ 
tries  the  proportion  of  editorial 
matter  and  advertising  in  news¬ 
papers  is  usually  roughly  one- 
third  to  two-thirds,  in  the  case 
of  Japanese  papers,  the  situa¬ 
tion  is  the  reverse,  with  adver¬ 
tising  occupying  only  about  a 
third  of  space  and  editorial 
matter  two-thirds. 

Thus,  in  order  to  keep  up 
and  increase  their  circulations, 
these  three  giants  are  cease¬ 
lessly  engaged  in  a  battle  of 
wits  to  outsmart  and  out- 


l¥  you  havo  intornational  butinait 
Intorasts  attociafad  with  publishing, 
printing,  advartUing  or  commarcial 
rad  io,  and  you  want  to  knap  in  touch 
with  thoia  activitiat  in  Australia  and 
Naw  Zaaland,  raad  Nawspapar  Naws, 
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latad  intarasts  of  "Down  Undar." 
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scoop  one  another.  The  fan¬ 
tastic  lengths  they  go  to  in 
order  to  get  major  scoops  are 
legend. 

English-Language  Editions 

So  far,  this  rivalry  has  been 
limited  to  their  Japanese-lan- 
guage  editions  only.  Now, 
however,  each  of  the  Big  Three 
has  come  to  own  an  English- 
language  edition  and  there'  are 
clear  signs  of  a  coming  circu¬ 
lation  war  among  the  latter — 
something  hitherto  unknown  in 
Japan  because  of  the  limited 
readership  for  English-lan¬ 
guage  papers. 

For  a  number  of  years  after 
the  last  war,  there  were  only 
two  English-language  news¬ 
papers  in  the  country  (not 
counting  Pacific  Stars  &  Stripes 
published  by  and  for  American 
armed  forces)  — the  independ¬ 
ent  Nippon  Times  in  Tokyo 
and  the  Mainichi,  published 
from  Osaka  by  the  Mainichi 
group  of  newspapers.  Pub¬ 
lished  from  prewar  days,  they 
catei'ed  largely  to  the  foreign 
population  and  to  Japanese 
business  houses. 

In  1950,  a  third  paper,  the 
Japan  News  entered  the  field. 
An  eight-page  British-style 
tabloid,  the  News  was  started 
by  Gordon  Jenkins,  a  New 
Zealander,  who  had  been  the 
public  relations  officer  of  the 
British  Commonwealth  Occupa¬ 
tion  Forces  in  Japan,  and  had 
been  in  charge  of  BCON,  a 
daily  published  for  the  Com¬ 
monwealth  troops. 

Early  in  1954,  Asahi  Shim- 
bun  entered  the  English-lan¬ 
guage  field  when  it  purchased 
the  controlling  interest  in  the 
Tokyo  Evening  News.  The  Eve¬ 
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ning  News,  Japan’s  only  post¬ 
war  evening  paper,  had  been 
started  in  1952  by  a  group  of 
independent  investors  with  an 
editorial  staff  drawn  largely 
from  the  Nippon  Times. 

Published  in  3  Cities 
Under  Asahi  ownership,  the 
Eve'ning  News  emerged  as  the 
Asahi  Evening  News.  With 
nationwide  facilities  of  the 
Asahi  Shimbun  available  to  it, 
the  Evening  News  started  si¬ 
multaneous  publication  from 
three  other  key  centers — Osaka, 
Nagoya  and  Fukuoka.  Mats 
prepared  at  the  main  editorial 
offices  in  Tokyo  were  flown  to 
these  cities  where  they  were 
run  off  at  the  Asahi  plants 
there  and  distributed  the  same 
evening.  The  circulation  of 
the  Evening  News  gradually 
began  to  rise'. 

In  the  meantime,  the  Mainichi 
had  started  simultaneous  pub¬ 
lication  from  Tokyo,  in  an  at¬ 
tempt  to  cut  into  the  near 
monopoly  enjoyed  till  then  in 
the  morning  field  by  the  Nippon 
Times. 

Last  year,  the  Mainichi  fur¬ 
ther  branched  out  and  started 
simultaneous  publication  from 
a  third  center,  Moji,  at  the 
northern  tip  of  Kyushu.  Sales 
of  the  Mainichi  also  started 
climbing  up. 

The  Japan  News,  from  the 
very  start,  was  on  a  none-too- 
solid  ground.  Its  ordinary  sub¬ 
scription  and  street  sales  never 
rose  over  about  3,000  copies. 
A  few  months  after  the  first 
issue  of  the  paper  came  out, 
the  Korean  War  began  and 
this  came  as  a  godsend  to  it. 
A  bulk  order  of  about  10,000 
copies  from  the  British  troops 
in  Korea  sustained  the  paper 
and  things  weren’t  too  bleak 
for  the  publisher,  Mr.  Jenkins, 
as  long  as  the  fighting  in 
Korea  continued. 

With  the  signing  of  the 
Korean  armistice,  however,  the 
end  of  the  Japan  News  was  in 
sight.  And  with  the  withdrawal 
of  the  bulk  of  the  British 
troops  from  Korea,  the'  bulk 
orders  ceased.  After  a  totter¬ 
ing  existence  for  over  a  year, 
Mr.  Jenkins  gave  up  and  offered 
the  paper  for  sale  to  the  Yomi¬ 
uri,  which  bought  it  outright 
last  March  for  an  estimated 
$56,000. 

Effects  Felt 

Meanwhile,  the  Nippon  Times 
has  felt  the  effects  of  the  com¬ 
petition  on  its  own  sales.  From 
a  one-time  peak  of  70,000 
copies,  its  circulation  has  now 
come  down  to  40,000,  as  against 
50,000  for  the  Mainichi  and 
about  45,000  for  the  Asahi 
Evening  News. 

Although  perhaps  best  known 


abroad,  the  Nippon  Times  hu 
the  least  resources.  Further¬ 
more,  •with  heavy  unpaid  bills 
from  its  advertisers,  added  to  a 
fall  in  its  advertising  revenue 
the  financial  position  of  the  Nipi 
pon  Times  has  been  in  a  serious 
condition  for  the  last  six 
months.  i 

Faced  with  the  double-bar¬ 
relled  threat  of  opposition  from 
its  three  powerful  rivals  and  its 
own  financial  weakness,  the 
Nippon  Times,  in  a  bid  to  recap¬ 
ture  its  circulation,  started  a 
crossword  competition  early 
this  year,  offering  substantial 
sums  in  prizes.  The  response 
has  been  good,  although  its  ef¬ 
fect  on  the  circulation  has  not 
been  telling  yet. 

Puzzles  Instituted 

Not  to  be  outdone,  the  Asahi 
Evening  News  followed  three 
months  ago  with  another  puzzle, 
the  Bonanzagram,  aimed  at  get¬ 
ting  more  subscribers.  It  offered 
attractive  prizes  to  the  winners 
plus  a  100%  bonus  for  sub¬ 
scribers. 

The  Mainichi  is  known  to  be 
making  new  plans  to  maintain 
and  increase  its  circulation. 

Meanwhile,  the  Yomiuri  is 
making  ambitious  plans  for  its 
Japan  News.  New  equipment 
has  been  ordered  and  when  it 
arrives  in  a  couple  of  months, 
the  Japan  News  will  come  out 
as  a  full-size  six-page  daily. 

The  three  other  newspapers 
are  somewhat  anxiously  watch¬ 
ing  the  emergence  of  the  new 
Japan  News.  Its  owner,  Mr. 
Matsutaro  Shoriki,  who,  in  ad¬ 
dition  to  publishing  the  Yomiuri 
also  presides  over  the  Nippon 
Television  Co.,  is  known  for  his 
aggressive  sales  promotion 
methods. 

Newsmen  still  recall  how 
three  decades  ago,  he  took 
charge  of  the  Yomiuri  Shimbun, 
then  a  mere  local  sheet  with  a 
circulation  of  less  than  100,000, 
and  in  10  years  had  boosted  its 
sales  to  over  2,000,000  copies  to 
make  it  the  biggest  newspaper 
in  Tokyo,  a  po.sition  which  it 
still  holds. 

Newspapermen  here  expect 
that  when  the  Japan  News  goes 
into  publication  in  its  new  full- 
size'  format,  it  will  herald  the 
beginning  of  a  hitherto-un- 
known  circulation  war  among 
the  English-language  newspa¬ 
pers  of  Japan. 

Paper  Market  Strong 

Minneapolis 

“The  market  for  newsprint 
continues  strong,’’  says  the  Min¬ 
nesota  and  Ontario  Paper  Co. 
which  shows  net  income  for  the 
year  to  date  at  $2.22  per  share, 
as  compared  with  $2.08  in  1954. 
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\kwspapeii  law 

Sunday  Supplement 
Part  of  ^Newspaper" 

By  Albert  Woodruff  Gray 


The  exemption  of  motor  vehi¬ 
cles  engaged  in  the  distribution 
of  newspapers  from  the  pro- 
wsions  of  the  Interstate  Com¬ 
merce  Act  was  denied  a  motor 
carrier  by  the  Interstate  Com¬ 
merce  Commission  because  it 
had  been  carrying  plywood  with 
the  Sunday  newspaper  sections. 

The  exemption  was  withheld 
in  this  instance  because  the  car¬ 
rier  was  not  engaged  exclu¬ 
sively  in  the  transportation  of 
newspapers.  However,  the  Com¬ 
mission  in  this  recent  decision 
held  that  Sunday  magazine  sec¬ 
tions  were  newspapers  and  re¬ 
ferred  to  a  decision  of  a  Federal 
court  that  comic  sections  are 
newspapers  in  the  application 
of  the  statute. 

In  defining  newspaper,  the 
federal  court  said,  “The  present 
day  newspaper  in  addition  to 
carrying  ‘items  of  general  in¬ 
terest’  contains  enormous  quan¬ 
tities  of  advertising,  political 
comment,  chess  problems,  cross¬ 
word  puzzles,  what  are  called 
(and  very  often  with  lamentable 
accuracy)  comics  and  special 
features  of  unending  variety. 
The  sum  total  is  known  as  a 
newspaper  and  generally  re¬ 
garded  as  such. 

“News  of  world  shattering 
import  will  be  conveyed  to 
readers  in  far  less  space  than 
is  occupied  in  calling  attention 
to  contributions  for  shapely  con¬ 
finement  of  the  female  figure 
or  for  performance  guaranteed 
to  slay  the  most  recalcitrant 
misogynist  or  for  even  convey¬ 
ing  the  reminder  that  even  your 
best  friends  won’t  tell  you. 

“All  of  this  melange,’’  con¬ 
tinued  the  court,  “is  contained 
in  what  are  known  as  special 
sections  of  this  paper  •  ♦  ♦  Each 
section  is  thus  an  integral  part 
of  the  newspaper.” 

Then,  with  reference  to  the 
purpose  of  Congress  in  exclud¬ 
ing  newspapers  from  the  opera¬ 
tion  of  the  Interstate  Commerce 
Act,  the  court  added, 

“Congress  in  its  decision  to 
exclude  newspaper  distribution 
from  the  operation  of  the  sta¬ 
tute  Was  affected  by  easily  re¬ 
cognizable  zeal  to  ease  the 
burden  of  newspaper  publishers 
in  the  distribution  of  their 
product  and  it  is  not  unreason¬ 
able  to  recognize  that  the  de- 
Rires  and  convenience  of  the 


reading  and  scanning  public 
promote  this  concern  for  the  i 
producers  of  newspapers.”  I 

A  Circuit  Court  of  Appeals 
supplemented  with,  “It  would  ; 
be  of  small  value  to  attempt  a  ! 
definition  of  the  word  ‘newspa-  1 
per.’  We  shall  not  attempt  a  | 
definition  other  than  to  say  that  | 
a  typical  modern  Sunday  news¬ 
paper  embraces  not  only  comic 
sections  but  financial  sections, 
news  sections,  sport  sections, 
magazine  sections,  and  various 
special  supplements.  These  may 
relate  to  book  reviews  or  world 
events  or  be  in  the  form  of 
the  Sunday  Mirror  Magazine 
(May  16,  1948)  which  begins 
with  an  article,  ‘Final  Regal 
Rights  for  Exotic  Radiant  Jade,’ 
and  ends  with  an  essay  on  crime 
called,  ‘13  Steps  in  Central 
Park.’ 

“The  field  of  the  modern 
newspaper  is  as  broad  as  the 
field  of  its  readers.  Some  mem¬ 
bers  of  the  public  seem  to  re¬ 
gard  the  comic  strip  as  the 
newspaper  rather  than  as  a 
part  of  the  newspaper.  We  think 
that  Congress  did  not  intend  to 
make  a  fine-spun  distinction 
between  the  distribution  of 
newspaper  and  parts  or  sections 
of  newspapers.” 

• 

Confidential  Claims 
Libel  in  Robb  Column 

Damages  of  $7,000,000  are 
sought  in  an  action  filed  in 
Supreme  Court,  Manhattan,  by 
Confidential,  Inc.,  publisher  of 
the  bi-monthly  magazine  Confi¬ 
dential,  against  New  York 
World-Telegram  Corp.,  Inez 
Robb,  columnist;  Roy  W.  How¬ 
ard,  Lee  B.  Wood,  Richard 
Starnes,  and  United  Features 
Syndicate,  Inc. 

The  suit  is  based  on  a  Robb 
column,  last  July  22,  entitled, 
“Bravo,  Miss  Duke!”.  It  was  in 
praise  of  a  libel  suit  which  Doris 
Duke  had  filed  in  Los  Angeles 
against  Confidential. 

Complaint  charges  the  article 
written  by  Inez  Robb  was 
“false”  and  “maliciously  pub¬ 
lished.” 

High-Powered  Station 

WQXR,  New  York  Times 
radio  station,  is  increasing  its 
power  to  50,000  watts. 
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Collegte  educated.- Sl-A 

of  the  people  in  New  York  City  and 
suburbs  who  have  attended  college 

are  News  readers- 

a  significant  finding  in  the  most  significant  study 
ever  made  in  the  New  York  market,  showing  the 
buying  habits  of  readers,  and  newspaper  influence 

PrQ£il6  of  the  miUioiiS 

based  on  10,349  personal  interviews  in  New  York  City 
&  suburbs,  by  W.  R.  Simmons  &  Associates  Research, 
Inc.  Shown  in  visual  presentation,  by  appointment 
only.  Don’t  miss  it!  Ask  any  New  York  News  office. 

{Cop\rti^t  1955  by  New  Syndicmie  Co.,  Inc.) 


Deter9ent  buyers-39^ 


of  the  women  in  New  York  City  &  suburbs  who 
used  detergents  and  packaged  soap  in  the  past  month 

Sire  News  readers- 

The  2,290,000  women  readers  of  the  Daily  News 
include  majority  customers  for  food,  toiletries, 
clothing,  new  cars,  major  appliances,  luxuries  as 
well  as  necessities.  Be  sure  not  to  miss  seeing  the 

Profile  o-f  the  millions 

which  gives  data  never  before  available  on  the 
market  reached  by  each  New  York  City  newspaper. 

{Copyright  I9.>5  by  Neu’$  Syndicate  Co.,  Inc.) 
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Bob  Hall  Now  Owns  All 
Stock  in  Syndicate 

By  James  L.  (Pollings 


Robert  M.  Hall,  president  and 
general  manager  of  Post-Hall 
Syndicate,  announced  Aug.  3 
that  he  had 
bought  from 
the  New  York 
Post  Corp.  its 
share  of  stock 
in  the  Post-Hall 
Syndicate. 

Mr.  Hall  said 
he  had  owned 
49%  of  the 
stock  and  the 
Robt.  M,  Hall  corpora- 
tion  51%.  “I 
think  it’s  obvious  that  I  wanted 
full  control,”  the  45-year-old 
syndicate  executive  remai-ked. 

Mr.  Hall  announced  the  ap¬ 
pointment  of  Glenn  Adcox  as 
vicepresident  and  Ira  Emerich 
as  sales  director  of  the  new 
company,  to  be  called  Hall 
Syndicate',  Inc. 

There  are  two  new  salesmen: 
W.  Robert  Walton,  former  man¬ 
aging  editor  of  the  South  Bend 
(Ind.)  Tribune,  and  Gail  Smith, 
at  one  time  in  the  advertising 
and  sales  promotion  department 
of  General  Electric  Co. 

Mr.  Hall  comes  into  owner¬ 
ship  of  a  syndicate  he  helped 
organize  in  1944.  Earlier,  he 
had  been  sales  manager  of 
United  Features  Syndicate, 
which  he  had  joined  in  1935, 
fresh  from  Columbia  University 


school  of  journalism  and  Brown 
University,  where  he  received 
a  Bachelor  of  Philosophy  de¬ 
gree. 

Mr.  Hall  also  spent  three 
years  at  Northeastern  Law 
School,  and  during  his  high 
school  days  he  worked  for  the 
Providence  (R.I.)  Journal.  He 
was  born  in  Providence. 

Churchill’s  Early  Life 

McClure  Newspaper  Syndicate 
will  have  ready  for  Fall  release 
a  24-instalment  series  (1,200 
words  each)  entitled  “The 
Story  of  My  Early  Life,”  by 
Sir  Winston  Churchill. 

The  series  has  been  selected 
and  condensed  from  a  book  pub¬ 
lished  yeai’s  ago  under  the 
titles  of  “My  Early  life”  (Od- 
hams  Press  Ltd.,  London)  and 
“A  Roving  Commission” 
(Charles  Scribner’s  Sons,  New 
York).  It  is  the  charming, 
amusing,  revealing  story  of  Sir 
Winston’s  first  34  years,  told 
as  only  the  great  statesman 
can  tell  it. 

Overseas  Compliment 

Children  of  Hiroshima  have 
been  added  to  the  list  of  read¬ 
ers  of  Ramon  Coffman’s  “Uncle 
Ray’s  Corner”  (Publishers  Syn¬ 
dicate). 

So  Mr.  Coffman  learned  this 
week  during  a  trans-Pacific 


phone  conversation  with  Ishiro 
Osaka,  editor  of  Chugoku 
Shimbun,  leading  new.spaper  in 
the  city  destroyed  by  the 
A-bomb. 

Mr.  O.saka  told  the  author  he 
thought  many  of  the  young 
readers  liked  the  column  be¬ 
cause  of  its  scientific  approach. 

After  the  call,  Mr.  Coffman 
was  invited  to  the  Japanese  em¬ 
bassy  in  Washington,  where  he 
was  the  guest  of  Ambassador 
Sadao  Iguchi. 

Photo  Rebuttal 

A  picture  showing  children 
lined  up  in  a  Rio  de  Janeiro 
classroom  waiting  to  get  their 
copies  of  comics  distributed  by 
Diario  de  Noticias  brings  this 
comment  from  a  King  Fea¬ 
tures  spokesman: 

“Our  foreign  department  tells 
me  that  several  years  ago  there 
was  a  movement  by  Communist 
elements  which  attempted  to 
get  a  law  on  the  books  banning 
comics. 

“I  think  this  picture  is  an 
effective  epilogue  to  the  effort.” 

‘Mr.  Air  Potver’ 

An  ex-Air  Force  officer,  David 
F.  McCallister,  writing  in  Peg¬ 
asus,  the  company  publication 
of  Fairchild  Engine  and  Air¬ 
plane  Corp.,  calls  Milton  Caniff 
“Mr.  Air  Power.” 

The  creator  of  “Steve  Can¬ 
yon”  (King  Features)  has  a 
talented  pen  that  “has  built 
more  morale  for  the  United 
States  Air  Force  than  any  other 
single  instrument  in  our  na¬ 
tion,”  according  to  Mr.  Mc¬ 
Callister. 


Randolph  Hearsts’ 
Fourth  Daughter 

San  Fra.n'cisco 
A  fourth  daughter,  Anne 
Randolph  Hearst,  was  bom 
to  Mrs.  Randolph  Apperson 
Hearst  July  29.  Randolph 
Hearst,  a  son  of  the  late 
William  Randolph  Hearst,  is 
president  of  Hearst  Publish¬ 
ing  Co.  with  offices  here. 

Anne  supersedes  Deborah 
Hearst,  daughter  of  John 
Randolph  Hearst,  as  the 
youngest  of  the  12  grand¬ 
children  of  the  late  pub¬ 
lisher.  Deborah  was  born 
Feb.  14,  1950. 

Oldest  of  the  grandsons  i.« 
George  Hearst  Jr.,  28,  who 
is  associated  with  the  Son 
Francisco  Examiner. 

Float  Consists 
Of  Newsprint 

Danbury,  Conn. 
Put  17  rolls  of  newsprint  on 
a  truck,  pretty  it  up  with  some 
bunting,  add  a  promotional  plug 
for  your  newspaper  and  you 
have  an  excellent  float  for  a 
civic  parade. 

That’s  the  recipe  recommend¬ 
ed  by  Frank  S.  Stevens,  gen¬ 
eral  manager  of  the  Danbury 
News-Times.  The  idea,  as  car¬ 
ried  out  in  the  recent  Bethel 
Centennial  parade,  made  a  real 
hit  for  the  paper. 

The  sigpi  above  the  newsprint 
rolls  told  how  the  26,750  pounds 
of  paper  would  stretch  from 
Bethel  beyond  Washington,  D. 
C.,  if  unrolled  in  one  sheet.  All 
of  it  would  be  consumed  by  the 
News-Times  in  five  days. 


I 


Self-starteris  for  evervbody! 

Dilly,  Dally  &  Wait  has  lots  of  employees,  but  the 
salaries  are  low,  the  future  not  much.  Put-it-offers 
go  nowhere  fast— it’s  the  self-starters  who  corral  the 
fat  checks  and  advance.  The  procrastinator  is  just 
one  of  the  human  types  who  gets  a  needed  nudge  in 

Looking  IJp  i\i  Life 

by  Dr.  Harold  Blake  \^Alker,  psychologist,  clergyman,  educator, 
and  newspaperman . . .  gives  guidance  on  everyday  problems  of 
emotional  upsets,  mental  bldcking,  delivers  inspiration  for  growth 
and  progress.  For  nearly  two  years.  Dr.  Walker’s  weekly  column 
in  the  Chicago  Tribune  Sunday  Magazine  proved  its  popularity  in 
the  Midwest ...  is  now  ready  to  go  national  through  CT-NYN.  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Trihune^JVetc  York  JVeu?s 

Wmm^  BuUMnif- Nrur  York 

^gnateamCm  mnCm  rrthunr  Tou-rr.  VhlroQo 


School  Features 

Two  full  pages  of  special 
back-to-school  features  went  out 
to  Central  Press  clients  this 
week  as  a  bonus  service.  The 
material,  which  includes  articles 
dealing  with  over-enrollment 
problems,  cartoons,  school  fash¬ 
ions,  new  educational  aids  and 
curriculums,  may  be  used  by 
editors  to  produce  special  sec¬ 
tions,  or  as  a  series  in  regular 
issues. 

Heads  News  Bureau 

Montreal 

David  R.  Crandall  has  been 
elected  president  of  the  Domin¬ 
ion  News  Bureau,  succeeding 
his  father,  C.  F.  Crandall,  who 
is  now  chairman  of  the  board. 
Miss  R.  L.  Norman  has  been 
elected  vicepresident  of  the 
news  and  feature  agency. 


Credit  for  Bill  Mayer 
In  Finding  GirPs  Body 

Redding,  Calif. 

A  share  in  the  credit  for  find¬ 
ing  Stephanie  Bryan’s  body  on 
the  mountainside  (E  &  P,  July 
30,  page  12)  was  claimed  this 
week  for  Bill  Mayer  by  his 
editor,  Paul  Bodenhamer,  of  the 
Redding  Record-Searchlight. 

Without  intending  to  detract 
from  the  achievement  of  £d 
Montgomery  and  Bob  Bryant  of 
the  San  Francisco  Examiner, 
Mr.  Bodenhamer  said  Mr.  Mayer 
reached  the  grave  and  shouted 
down  the  word  that  brought 
the  San  Francisco  new.«men  up 
the  hill. 

Mr.  Montgomery  had  or¬ 
ganized  the  bloodhound  search 
and  Bill  Mayer  learned  about 
it  when  he  questioned  a  deputy 
sheriff  while  making  a  routine 
check  for  clues. 
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Everybody's  moving  to 

Pennsylvanians  No.  3  “Cityn’ 


That’s  right!  Practically  everybody  who’s  somebody  among  national  adver¬ 
tisers  has  a  foot  in  the  door  of  Pennsylvania’s  third  largest  market.  They’ve 
found  the  14  cities  signing  oil  this  ad  just  bulging  with  customers.  Each 
one’s  a  key  center  or  important  secondary  market  .  .  .  commanding  retail 
trading  areas  that  mass  up  to  a  sixth  of  the  state’s  population,  income  and 
spending  power.  Together,  they’re  a  tempting  sales  opportunity — and  selling 
them  is  no  problem.  For  almost  every  other  family  here — a  quarter-million 
readers — shop  their  newspapers  before  any  other  medium  in  Pennsylvania’s 
No.  3  “City.” 


BOOKS  IN  REVlE\i 


Next  Political  Issue 


Called  Tree  Speech"^ 

By  Prof.  Roscoe  Ellard 


FREEDOM  OF  THE  PRESS  by  Wil¬ 
liam  L.  Chenery.  New  York :  Har- 
court,  IBrace  and  Company.  256  pp. 
$3.75. 


Here  an  articulate  writer,  for 
nearly  50  years  an  important 
newspaper  and  magazine  editor, 
makes  a  newsworthy  prediction 
about  free  speech.  William  L. 
Chenery,  formerly  managing 
editor  of  the  New  York  Sun, 
declares  in  “FVeedom  of  the 
Press”  that  the  “freedom  to 
say  what  you  please,  freedom 
to  print  what  you  please,  is 
going  to  be  the  next  great 
issue.” 

Mr.  Chenery,  who  also  was 
a  long-term  editor  of  Collier’s, 
tells  of  the  battle — a  battle  that 
had  to  be  fought — for  Amer¬ 
ica’s  basic  freedom  in  news¬ 
papers,  religion,  books,  radio, 
and  television.  Into  this  schol¬ 
arly  as  well  as  timely  and 
readably  specific  discussion,  the 
author  weaves  the  history  of  the 
basic  freedom-concept  in  the 
western  world.  He  describes 
historic  turning  points  in  the 
long  struggle  for  a  free  press 
involving  John  Milton,  Peter 
Zenger,  and  Thomas  Jefferson. 

Americans  faced  such  an  issue 
twice  before.  Twelve  of  the 
original  13  states  would  ratify 
the  Constitution  only  after 
amendments  more  specifically 
guaranteeing  freedom  were 
agreed  upon.  Thus  the  First 
Amendment  was  written.  It 
was  very  definite: 


“Congress  shall  make  no 
law  respecting  an  establish¬ 
ment  of  religion,  or  prohibiting 
the  free  exercise  thereof;  or 
abridging  the  freedom  of 
speech  or  of  the  press;  or  the 
right  of  people  peacefully  to 
assemble  and  to  petition  the 
government  for  a  redress  of 
grievance.” 

That  seemed  simple  enough. 
But  the  1790’s  were  a  troubled 
time  in  European  affairs.  Per¬ 
sons  less  interested  in  the  new 
American  democracy  than  in 
grinding  an  axe  for  their  own 
fomentation  came  to  the  United 
States.  It  worried  some  of  our 
Founding  Fathers — not  by  any 
means  all  of  them,  Mr.  Chen¬ 
ery  points  out. 

So  the  Alien  and  Sedition 
Acts  were  pushed  through 
Congress  by  narrow  margins. 
Both  Hamilton  and  Adams  de¬ 
clared  the  laws  unnecessary 
but  they  yielded  to  their  more 
excited  party  associates. 
Thomas  Jefferson  and  his  Dem¬ 
ocrats  bitterly  opposed  the  new 
laws.  Democrats  argued  that 
the  Alien  and  Sedition  Acts 
were  intended  not  to  preserve 
the  country  from  subjugation 
by  Napoleonic  France  but  from 
government  by  A  m  e  r  i  c  a  n 
Democrats. 

That  was  the  dividing  line  in 
the  presidential  election  of 
1800.  Out  of  it  came  the  selec¬ 
tion  of  Thomas  Jefferson  as 


WHEN  THE  OFFICE  COPY  OF  EDITOR  & 
PUBLISHER  SUDDENLY  DISAPPEARS— 
IT'S  TIME  TO  ORDER  YOUR  PERSONAL 
SUBSCRIPTION 

$6.50—1  year  $10.00—2  years 


Picas*  •nclos*  chack  with  order 


NAME . . . 

AOMESS _ 

CITY . 

COMPANY 

MAIL  TO: 


ZONE 


...  STATE 
POSITION . 


EDITOR  &  PUBLISHER 
1475  BROADWAY 
NEW  YORK  36,  N.  Y. 


52 


President,  the  death  of  the  Fed¬ 
eralist  Party,  and  the  nullifica¬ 
tion  and  lapse  of  the  Alien  and 
Sedition  Acts. 

Mr.  Chenery  suggests  that  a 
somewhat  similar  issue  will 
before  long  confront  American 
voters.  He  declares  in  this 
book  that: 

“No  censored  people  has  pro¬ 
duced  a  government  or  a  civil¬ 
ization  that  excited  any  other 
people’s  envy.  With  all  its 
human  variety,  the  free  coun¬ 


try  has  always  been  the  prom- 
ised  land  to  those  who  hope  to 
better  their  situation.” 

In  this  book,  Mr.  Chenery  who 
once  was  in  charge  of  the  edi- 
torial  page  of  the  Rocky  Moun¬ 
tain  News,  factually  discusses 
the  boundaries  of  public  dis¬ 
cussion,  the  record  of  the  press 
in  the  fight  for  free  speech,  and 
attempts  to  muzzle  radio.  He 
examines  the  question,  “What 
is  subversive?” 

It  is  timely  and  factual. 


Union  Accepts 
Miami  Press 
Room  Award 

Acceptance  by  both  sides  of 
an  exhaustive  arbitration  re¬ 
port  in  the  Miami  pressmen’s 
ca.se  was  indicated  this  week. 

The  Miami  pressmen’s  union 
voted  68  to  7  to  stand  on  the 
findings  and  the  publishers  al¬ 
lowed  the  deadline  for  filing  an 
appeal  to  slip  by. 

The  decision,  handed  down 
July  25  by  Harold  T.  Dworet, 
of  Atlanta,  concluded  one  of  the 
lengthiest  studies  in  the  50-year 
history  of  the  arbitration  agree¬ 
ment  between  the  newspaper 
publishers  and  the  printing 
pressmen’s  union.  Voluminous 
briefs  and  exhibits  were  sub¬ 
mitted  on  the  questions  of  man¬ 
ning,  wages,  and  other  working 
conditions. 

Counsel  for  the  Miami  Herald 
and  Miami  Daily  News  included 
Emmett  C.  Choate,  Bruce  W. 
Bierce,  B  1  o  o  r  Schleppey, 
Shirley  Klein  and  Tom  'Tan¬ 
ner,  secretary-manager  of  the 
Southern  Newspaper  Publishers 
Association.  On  the  union  side 
were  John  S.  McLellan,  Hugh 
E.  Reams  and  Louis  Hagood. 

Summary  of  Award 

Mr.  Tanner’s  office  distributed 
this  summary  of  the  award: 

Manning  —  Publishers  pro¬ 
posed  reductions  in  basic  and 
color  manning  along  with  the 
right  to  employ  less  than  a 
full  crew  for  the  preparation 
of  press  units  for  color.  Union 
proposed  no  changes  in  man¬ 
ning  requirements.  Arbiter 
continued  basic  black  and  white 
manning  and  granted  publish¬ 
ers’  proposals  on  color  prepara¬ 
tion  and  color  manning;  the 
latter  calling  for  one  extra  man 
for  each  unit,  or  part  thereof, 
added  for  color  in  place  of  pre¬ 
vious  provision  for  one  extra 
man  for  each  color  cylinder 
used. 

Wages  —  Publishers  proposed 
EDITOR  ac  pi 


continuation  of  hourly  rates  of 
$2.73  day,  $2.83  night.  Union 
proposed  increase  of  36c  per 
hour.  Arbiter  awarded  rates  of 
$2.80  day,  $2.90  night,  effective 
June  23,  1952;  and  rates  of 
$2.83  day,  $2.93  night,  effective 
June  23,  1953 — in  accordance 
with  publishers’  suggestion  for 
application  of  a  cost  of  living 
formula.  Arbiter  denied  pul^ 
lishers’  proposal  that  foreman’s 
salary  be  a  matter  of  agree¬ 
ment  between  foreman  and 
publisher. 

Hours — Continuation  of  374 
hours  and  existing  night  slide 
hour  schedule. 

Holidays — Publishers  proposed 
continuation  of  holiday  clause 
with  clarification  that  minimum 
pay  of  full  day’s  pay  on  holi- 
and  minimum  payment  of  two 
days  be  “at  straight  time.” 
Union  proposed  a  sixth  holiday 
days’  pay  for  holiday  work. 
Arbiter  awarded  publishers’ 
proposal. 

Vacations  —  Awarded  third 
week  of  vacation  for  those  with 
10  years’  service  who  have 
worked  the  12  months  immedi¬ 
ately  prior  to  May  1  each  year. 
Union  had  proposed  the  third 
week  for  one  year’s  service. 

Callbacks;  Double  Headers— 
Former  contract  included  a  com¬ 
bined  callback  and  double  head¬ 
er  provision.  Arbiter  awarded 
publishers’  proposal  for  separa¬ 
tion  of  the  callback  and  double 
header  provisions  on  a  basis 
which  would  reduce  the  exces¬ 
sive  penalty  payments. 

Other  Issties — Arbiter  award¬ 
ed  continuation  of  clause  re¬ 
quiring  employes  to  perform  j 
any  work  pertaining  to  opera¬ 
tion,  maintenance,  cleaning  and 
upkeep  of  presses,  and  permit¬ 
ting  unrestricted  transfer  of 
press  crews  or  members  there¬ 
of.  Union  had  proposed  dele¬ 
tion  of  this  clause. 

Arbiter  awarded  publishers’ 
proposal  for  a  discharge  clause 
with  a  minor  exception  in  the 
time  limit  for  requesting  writ¬ 
ten  reasons  for  discharge. 

Arbiter  rejected  union’s  pro¬ 
posal  for  a  punitive  rate  for 
printing  outside  circulars  and 
broadsides. 
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June  Linage  Record 


AKRON,  OHIO 


Journal-e  . 
|Be»con  Journ»l-S 


1»55 

2,326,401 

874,783 


Grand  Total  ...  3,201,184 
lincludes  PARADE,  49,105 
ALBANY.  N.  Y. 


1954 

2,084,897 

788,738 


2,873,635 

lines. 


Knickerbocker- 

News-e  . 

fimes  Union-m  . . 
•Times  Union-S  . . 


1,361,716  1,326,922 
1,038,261  931,881 

515,985  509,421 


Grand  Total  ..  2,915,962  2,767,224 

Ttaac*-L'nion-S 

Non:  1955—515,985  lines  includes  12, • 
122  lines  of  part-run  ad¬ 
vertising. 

1954—509.421  lines  includes  26.- 
266  lines  of  part-run  ad- 
vertisinK. 

•Includes  AMERICAN  WEEKLY, 
53,075  lines. 


ALBLQl’ERQUE,  N.  M. 


Journal-m  .  1,246,807  1,152,664 

Uournal-S  .  399.230  841,170 

Tribune-e  1,241,032  1,118,671 


Grand  Total  .  2.887,069  2,612,605 
{Includes  PARADE,  49,105  lines. 


ANDERSON.  IND. 


Bnlletin-e 

983.512 

856.86.> 

Henld-m 

682.176 

687.168 

Herald-S 

172.375 

167,427 

Grand  Total  . 

1,838.063 

1,561,450 

ATLANTA.  GA. 

Constitution-m  . . 

1.485,241 

1,248,293 

Journal-e 

2,086.750 

1,861.306 

Journal  &  Const.-S 

807.575 

641.705 

Grand  Total 

4.379,566 

3.751.304 

CMititution-m 

Note;  1954—1.248.293  lines 

includes 

15,231 

lines  of 

part-run 

advertising. 

Joarnal-e 

Note:  1954—1.861.306  lines 

includes 

23,219 

lines  of 

part-run 

advertising. 

ATLANTIC  CITY.  N.  J, 

Press-m 

923.349 

823.675 

Press-S 

171,503 

186.035 

Grand  Total 

1,094,852 

1.009.610 

BALTLMORE.  MD. 

•American-S  . 

660.379 

644,571 

News-Post-e  ... 

1.643.683 

1,531.857 

Sun-m 

1.366.480 

1,265,907 

San*e 

2.272.347 

2,144.906 

tSun-S  . I. . 

1,245.943 

1,162.262 

Grand  Total 

7.178.832 

6.649.003 

♦Includes  AMERICAN  WEEKLY. 

53.075  linefi. 

tlncludes  THIS  WEEK.  64. 

756  lines. 

CHARLOTTE.  N.  C. 

1955  1954 

News-e  .  1,168,378  1,118,365 

Observer-m  1,330.650  1.398,978 

tObserver-S  .  562,857  661,928 


Grand  ToUl  .  3.061,885  3,079,271 
tlncludes  THIS  WEEK.  64.736  lines. 

CHICAGO,  ILL. 

Tribune-m  _  2.902.392  2,622,799 

Tribune-S  1,671,023  1,450.281 

fDaily  News-e  ...  2,009,028  1,769,007 

American-e  .  1,075,558  907.476 

•American-S  . .  342,437  279,886 

Sun-Times-d  .  1,358,303  1,151,061 

{Sun-Times-S  _  392.238  413,283 


Grand  ToUl  .  9.650,979  8.593.793 
NotK:  1955-2.902,392  includes  595,116 
lines  of  part-run  adver¬ 
tising. 

1,671,023  includes  822.347 
lines  of  part-run  adver¬ 
tising. 

342,437  includes  202,298 
lines  of  part-run  adver¬ 
tising. 

1954—2,622.799  includes  508,307 
lines  of  part-run  adver¬ 
tising. 

1.450,281  includes  790.196 
lines  of  part-run  adver¬ 
tising. 

279,886  includes  170,983 
lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY, 
53,075  lines. 

tlncludes  THIS  WEEK,  64,7.56  lines. 
{Includes  PARADE.  49,105  lines. 

CINCINNATI,  OHIO 

Enquirer-m  .  1,833,680  1,444,037 

•tEnquirer-S  ,  .  1.818.803  1,168.127 

Post-e  .  1,609.201  1,248.998 

Times-Star-e  .  1.449.879  1.225,108 


Grand  ToUl  .  6.211.563  5.086.270 

•Includes  AMERICAN  WEEKLY. 
63,075  lines. 

tlncludes  THIS  WEEK,  64,756  lines. 
53,076  lines. 

CLEVELAND.  OHIO 
Plain  Dealer-m  .  .  2.061.617  1.741.272 

•tPlain  Dealer-S  .  1,770,867  1.620,013 

News-e  .  1,113,495  672,494 

Press-e  .  2,760,107  2.428.573 


Grand  ToUl  .  7.696.076  6.862.352 
•Includes  AMERICAN  WEEKLY. 

53,075  lines. 

tlncludes  THIS  WEEK.  64,756  lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  1,893.279  1.700.261 

Dispatch-S  .  916,857  870.261 

Otiien-e  .  760,378  676,470 

ICitizen-S  .  325,244  313,617 

Ohio  State  Journal-m  692.689  621,427 

SUr-w  .  69,922  72.424 


BAYONNE,  N.  J. 

Timcs-e  448.135  445,377 

BINGHAMTON.  N.  Y. 

Press-e  1.320.878  1,227.065 

Press-S  263,016  218.467 

Sun-m  .  389.776  340.856 


Grand  Total  .  1.973.170  1,786,388 


Grand  TnUl  .  4.667.269  4.254.460 

{Includes  PARADE.  49,105  lines. 

DALLAS.  TEXAS 

News-m  .  2,068,273  1.850.716 

tNews-S  .  761.894  653.236 

Times  Herald-e  .  2.483,649  2.140.839 
•Times  Herald-S  .  706,482  612,330 


American-< 

R«cord-m 

•Advertise 

Globe-e 

Globe-m 

Globe-S 

H<-rald-m 

tHerald-S 

Traveler-e 

Post-m 

IPost-S 


BOSTON,  MASS, 
e  787.212 

865.736 
r-S  361.326 

1,386.236 
1.139.281 
1.067.900 
1.340,608 
1.076,619 
.  1.760,102 

. . .  726.436 

382,747 


747.203 

817,119 

816,211 

1,311,873 

998.074 

966.822 

1.158.841 

988,192 

1.698.903 

742.0.-6 

458.189 


Grand  Total  .10.864.202  10.183.483 
•Includes  AMERICAN  WEEKLY. 
53.075  lines. 

tlncludes  THIS  WEEK.  64.766  lines, 
lincludes  PARADE.  49.105  lines. 


BUFFALO.  N.  Y. 

Cwrier  Express-m  1.040.564  1,038.715 
•Courier  Express-S  935.642  885.318 

. .  2.614.328  2,427,291 


Grand  Total  .  4.590.534  4.851.819 
•Includes  AMERICAN  WEEKLY. 
63,075  lines. 

CAMDEN,  N.  J. 

Conrier-Post-e  .  1.218,621  1,106.840 


Grand  Total  .  6,010.298  6.257,121 
•Includes  AMERICAN  WEEKLY. 
63.075  lines. 

tlncludes  THIS  WEEK.  64,756  lines. 
DAYTON.  OHIO 

Journal-m  .  1.801,896  1,656.177 

News-e  .  2^187,634  1,95  2.173 

News-S  .  666,801  633,232 


Grand  Total  . . . 

4,656,331 

4,241.582 

DENVER 

.  COLO. 

Rocky  Mt.  Kews-m 
{Rocky  Mt.  News-S 
Post-e  . 

1,552,792 

290.435 

2,190.856 

726.625 

1.268,731 

275.270 

1,821.780 

1,059,330 

Grand  Total  ...  4.760,708 
{Includes  PARADE.  49,105 

4,42.7,111 

lines. 

DES  MOINES,  IOWA 

732.530 

984,502 

532,149 

694.057 

889,38.7 

523.030 

Grand  Total  . . . 

2.249.181 

2.106,472 

tlncludes  THIS  WEEK,  64.756  lines. 

(Continued  on  page  .54) 
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Recent  Sales  of 

Sale  of  the  weekly  newspaper, 
the  Jersey  Times,  to  Mrs. 
Milton  Singer,  of  Atlantic  City, 
publisher  of  the  weekly  Jeunsh 
Record,  was  announced  by  Mrs. 
T.  F.  Ogilvie,  widow  of  Thomas 
F.  Ogilvie,  late  editor  and  pub¬ 
lisher.  Mrs.  Singer  indicated 
the  sale  price  was  in  the  neigh¬ 
borhood  of  $3,000.  The  Jersey 
Times  was  founded  in  the  mid- 
1920’s  by  the  late  Capt.  A.  F. 
Amodio. 

a  *  * 

Lewellyn  W.  and  Kauren  M. 
Osborne,  publishers  of  the 
Tomahawk  (Wis.)  Leader  and 
operators  of  the  Osborne  Press 
since  1917,  have  sold  their  busi¬ 
ness  to  Kenneth  J.  Keenan.  Mr. 
Keenan,  a  former  city  editor 
of  the  Leader,  has  been  adver¬ 
tising  manager  since  1952  and 
will  continue  to  handle  adver¬ 
tising  accounts  as  well  as  the 
duties  of  publisher.  Graham 
Foster  Jr.,  will  be  editor,  and 
A.  F.  Kropla  will  be  in  charge 
of  the  job  plant. 

a  a  a 

Sale  of  the  Nicholas  Republi¬ 
can  of  Richwood,  Va.,  to  John 
L.  (Bugs)  Teets  is  announced 
by  Don  Crislip,  editor  and  pub¬ 
lisher  of  the  paper  for  the  past 
10  years. 

a  a  a 

Ellis  M.  Stafford,  associate 
editor  of  the  Springdale  (Ark.) 
News,  has  announced  the  sale 
of  his  interest  in  the  daily  to 
Bob  Sanders,  advertising  man¬ 
ager,  and  Maudine  Farrish, 
bookkeeper.  Mr.  Stafford  is  a 
son  of  John  P.  Stafford,  who 
founded  the  paper. 

a  a  a 

Walter  W.  Grunfeld,  editor 
of  the  Waverly  (N.Y.)  Sun  and 
Valley  News,  two  weekly  news¬ 
papers,  has  purchased  the 
Marathon  (N.Y.)  Independent 
and  assumed  ownership  of  this 
Central  New  York  weekly  on 
July  15.  The  sale  was  made  by 
Bruce  and  George  Whitehead, 
who  have  published  the  Inde¬ 
pendent  for  the  past  nine  years. 
Bruce  will  enter  the  Episcopal 
ministry  and  George’  will  con¬ 
tinue  as  plant  foreman  under 
Mr.  Grunfeld. 

a  a  a 

Byron  Royster,  editor  and  pub¬ 
lisher  of  the  Sebree  (Ky.)  Ban¬ 
ner,  has  sold  his  paper  to  Bax¬ 
ter  F.  Melton,  a  former  member 
of  the  Louisville  (Ky.)  Times 
sports  staff. 

a  a  a 

M.  R.  Morris  and  Frank 
Kane,  formerly  with  the  Belen 
(N.  M.)  News-Bulletin,  have 
bought  the  Hatch  (N.M.)  Re- 


Weekly  Papers 

porter  from  Mr.  and  Mrs. 
Grover  C.  Jessee,  operators  of 
the  paper  for  the  past  seven 
years. 

a  a  a 

Sam  Clevenson,  formerly  on 
the  copy  desk  of  the  Springfield 
(Mass.)  Union,  has  purchased 
the  Fartnington  (N.H.)  News, 
a  76-year-old  weekly  in  the’ 
Lake  Winnipesaukee  region, 
and  will  also  operate  the  job 
printing  plant  included  in  the 
property. 

a  a  a 

L.  W.  and  L.  M.  Osborne 
have  sold  the  Tomahawk  (Wis.) 
Leader-Press  to  Kenneth  J. 
Kernen.  culminating  38  years 
as  publishers  for  the  Osborne 
brothers. 

a  a  a 

P,  Lee  Newcomer  has  sold 
the  Horicon  (Wis.)  Reporter 
to  the  Kearney  Brothers  of 
Iowa. 

a  a  a 

The  Chilton  (Wis.)  Times- 
Joumal  has  been  purchased 
from  the  estate  of  Allan  M. 
Ohde  by  Edward  W.  Robb, 
George  L.  Staudt,  and  C.  F. 
Holway.  Mr.  Robb  becomes  pub¬ 
lisher.  Mr.  Staudt  is  business 
manager  and  Mr.  Holway,  takes 
over  the  general  editorial  di¬ 
rection.  Ruth  Freiburger,  edi¬ 
torial  assistant  to  the  late  Mr. 
Ohde,  has  been  named  editor. 

a  a  a 

William  R.  Whitehead  and 
Ray  Kimball  have  purchased 
the  Fordyce  (Ark.)  News  Ad¬ 
vocate  and  the  Arkansas  Plain- 
dealer,  both  weeklies,  from  C. 
H.  VerBeck.  Mr.  Whitehead  is 
editor  of  the  weeklies,  and  Mr. 
Kimball,  publisher  of  the  Stutt¬ 
gart  (Ark.)  Daily  Leader,  is 
vicepresident  of  the  Fordyce 

Publishing  Co. 

a  a  a 

Mr.  and  Mrs.  Edward  Cotton, 
have  sold  the  Pico  (Calif.) 

Times  to  W.  J.  McGiffin,  owner 
of  dailies  in  Iowa  and  Arizona. 
J.  A.  Snyder,  Culver  City,  Calif., 
was  the  broker. 

a  a  a 

Mrs.  M.  L.  Owens  and  W.  R. 
Zappa.'^,  co-publishers  of  the 
Linda  Vista  (Calif.)  Press, 
Clairemont  (Calif.)  Press,  and 
Torrance  (Calif.)  Press,  have 
purchased  the  four  newspapers 
of  the  Foothills  Publishing  Co. 
in  San  Diego  County,  Calif. 
They  are  the  La  Mesa  News,  El 
Cajon  Record,  Lakeside  Star, 
and  Foothills  Pictorial,  F.  W. 
Powell,  La  Mesa  attorney,  was 
president  of  the  Foothills  Pub¬ 
lishing  Co. 
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DETROIT,  MICH. 


1955 

1954 

Free  Press-m  - 

1,504.096 

1,241.809 

{Free  Press-S  .... 

451,143 

420,791 

News-e  . . 

2,693,202 

2.347,871 

tNews-S  . 

1.257,444 

1,069,005 

1,480,085 

1,239,953 

•Times-S  . 

474,293 

417.546 

Grand  Total  . . . 

7.860,263 

6,736,975 

•Includes  AMERICAN  WEEKLY. 

53.075  lines. 

tincludes  THIS  WEEK.  64,766  lines. 

{Includes  PAKADE*  4^*105 

lines. 

DULUTH 

,  MINN. 

Herald-e  . 

888,583 

839,134 

News-Tribune-m  . . 

595,481 

667,567 

News-Tribune-S  . . 

454,523 

410,940 

Grand  Total  — 

1,938,587 

1,817,641 

EL  PASO 

TEXAS 

Times-m  . 

1.292,597 

1,050,030 

(Times-S  . 

431.789 

430,885 

Herald-Post-e  .... 

1,353,796 

1,129,372 

Grand  Total  . . . 

3.078,182 

2,610,287 

{Includes  PAKAUEs  4V,1U5 

lines. 

ERIE 

PA. 

Dispatch-e  . 

786,366 

717,268 

{Dispatch-S  . 

392,241 

373.632 

Times-e  . 

1,324,763 

1,191,693 

Times-S  . 

383,917 

250,779 

Grand  Total  . . . 

2,887,287 

2,633,372 

{Includes  PAKAUE  4yplUd 

lines. 

FORT  WAYNE.  IND. 

Journal-Gazette-m . 

1,124,814 

1,037,981 

{Joumal-Gazette>S. 

446,228 

422,833 

New8*Sentinel-e  . . 

1,721,370 

1,630.181 

Grand  Total  . . . 

3,292,412 

3,090.995 

{Includes  PAKAUEs  4V^slU5 

lines. 

FORT  WORTH,  TEXAS 

Star-Telegram-m  . 

906,396 

748,932 

Star-Telegram-e 

1,816,496 

1,641,324 

{Star-Telegram-S 

637,933 

586.429 

Pres8-e  . 

769,814 

690,827 

Grand  Total  . . . 

4,130,639 

3,667,512 

{Includes  PAKAUE«  4^,105 

lines. 

FRESNO, 

CALIF. 

1,468,959 

1,278,936 

Bee-S  . 

445,880 

410.276 

Grand  Total  . . . 

1,914.839 

1,689,212 

GARY, 

IND. 

Post-Tribune-e  . . . 

1,581,126 

1,485,948 

GLENS  FALLS,  N.  Y 

Post-Star  (See  Note)  747,716 

678,072 

Note:  Post-Star-m  sold  in  combination 

with  Times-e.  Linage 

of  one 

edition.  Post-Star-m. 

only  is 

given. 

GRAND  RAPIDS.  MICH. 

Press-e 

2,165.398 

1,911,898 

HARRISBURG.  PA. 

Patriot-m  . 

1,413,292 

1.242,266 

{Patriot-News-S  . . 

332,004 

313,286 

Grand  Total 

1.745,296 

1.666,642 

Note:  News*e  carries  same  amount  of 

advertising 

as  Patriot-m. 

{Includes  PARADE.  49,105 

lines. 

HARTFORD,  CONN, 

Courant-m  . 

927,707 

741,764 

{Courant-S  ....... 

761,161 

700,630 

Times-e  . 

2,120,185 

1,866,398 

Grand  Total 

3,809,063 

3,808,792 

{Includes  PARADE,  49,105 

lines. 

HOUSTON,  TEXAS 

Chronicle-e 

2,620.160 

2.879,118 

•Chronicle-S  . 

1.067,271 

857.764 

Post-m  . 

1,899.3.54 

1,639,076 

t  Post-S  . 

709,788 

671,390 

PreS8-€  . 

1,018,460 

934,976 

Grand  Total  .  . 

7,816,023 

6.882.324 

Note:  2,620,160  lines  includes  121,784 
lines  of  part-run  advertising, 
(Last  Year)  2,879,118  lines  includes 
138,508  lines  of  part- 
run  advertising. 

•Includes  AMERICAN  WEEKLY, 
53,075  lines. 

tincludes  THIS  WEEK  64,766  lines. 


INDIANAPOUS.  IND. 

1955  1954 

News-e  1,958,926  1,636,490 

Star-m  .  1,799,376  1,608,112 

tSUr-S  .  964,142  806.402 

Times-e  .  1,244,689  1,118,204 

ITimes-S  .  378,730  368,816 

Grand  ToUl  . .  6.336,862  6,538,023 
tincludes  THIS  WEEK,  64,766  lines. 
{Includes  PARADE,  49,105  lines. 

JACKSON,  MISS. 

Clarion  Ledger-m  .  765,610  747,937 

{Clarion  Ledger  & 

News-S  (Note)  .  256.055  278,480 

Daily  News-e  _  615sl30  808,031 

Daily  News-S  (Note)  -  246,392 

State  Times-e  (Note)623.875  - 

State  Times-S  (Note)  193,104  - 

Grand  Totol  .  .  2,353,774  2,080.840 
Note:  Clarion  Ledger  Sunday  and 
Daily  News  Sunday  Combined 
publication  October  3,  1954. 
State  Times  first  edition  Feb¬ 
ruary  28.  1955. 

{Includes  PARADE,  49,105  lines. 

JACKSONVILLE,  FLA. 

Times  Union-m  ..  1,748,183  1,496,402 

tTimes  Union-S  ..  688,510  552,197 

Grand  Total  ...  2.336.693  2,048.599 

tincludes  THIS  WEEK.  64,756  lines. 

JERSEY  CITY,  N.  J. 

Jersey  Journal-e  .  1,193,968  1,116,798 
Jersey  Journal-e 

Note:  T.Y.  1,193,968  lines  includes 
147,677  lines  of  part-run  ad¬ 
vertising. 

L.Y.  1,116,798  lines  includes 
123,628  lines  of  part-run  ad¬ 
vertising. 

KANSAS  CITY,  MO. 

Star-e  .  1,754,687  1,551,393 

9tar-S  .  957,575  875,248 

Tiraes-m  .  1,713.278  1,468,448 

Grand  Total  ...  4,425,540  3,895,089 

KNOXVILLE,  TENN. 

Journal-m  .  626,161  544,711 

•Journal-S  .  288,471  282,139 

News-Sentinel-e  ..  970,899  841,977 

{News-Sentinel-S  363,218  344,830 

Grand  Total  ...  2,248.749  2,013,657 
•Includes  AMERICAN  WEEKLY, 
53,075  lines. 

{Includes  PARADE,  49,105  lines. 
LITTLE  ROCK,  ARK. 

'^'cazrttLm  .  1.050.828  1,016.939 

{Arkansas 

Gazette-S  .  414,790  365,520 

Grand  Total  ...  1,465,618  1,382,459 
{Includes  PARADE.  49,105  lines. 

LONG  BEACH,  CALIF. 
Independent-m  . 1,570,749  1,384,050 

{Independent/Press- 

Telegram-S  _  731,260  620,9.50 

Press-Telegram-e  .  1,757,861  1,506,257 

Grand  Total  ...  4,059,870  3.511,257 
Note:  Independent  1,570,749  lines  in¬ 
cludes  163,955  lines  part-run 
advertising. 

(Last  Year)  1,384,050  lines  includes 

99.993  lines  part-run  adver¬ 
tising. 

Press-Telegram  1,757,861  lines  includes 
163.955  lines  part-run  adver¬ 
tising. 

(Last  Year)  1.506,257  lines  includes 

99.993  lines  part-run  adver¬ 
tising. 

{Includes  PARADE,  49,105  lines. 
LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e  1,697,539  1,384.400 
Newsday-Nassau-e  2,047,869  1,771,392 

Grand  Total  .  3.745,408  3,155,792 

LOS  ANGELES.  CALIF. 


..  1.902,580  1. 
.  1.044,322 

. .  3.160,623  2, 
..  1,821,063  1, 


Examiner-m 

•Examiner-S  _ 

Time-s-m  . 

tTimes-S  _ 

Daily  News-m 
Herald-Express-e 

Mirror-e  . 

Mirror/Daily 
News-e  . 


Grand  Total  ...10,847,428  9,436,982 
Times-S 

Note:  1,821.063  lines  includes  227,822 
lines  part-run  advertising. 


(Last  Year)  1,483,996  lines  includes 
172,459  lines  part-run  advertis¬ 
ing. 

•Includes  AMERICAN  WEEKLY 
58,306  lines. 

tincludes  THIS  WEIEK,  65,048  lines. 
LOUISVILLE,  KY. 

1955  1954 

Courier  Journal-m  1,478,576  1,292,851 
Courier  Journal-S.  875,659  763,668 

Times-e  .  1,743.615  1,574,088 

Grand  Total  . .  4,097,850  3,630,607 

MEMPHIS.  TENN. 
Commercial 

Appeal-m  .  2,045,743  1,737,494 

tOimmercial 

Appeal-S  .  748.737  647,988 

■  1,317,811  1,097,036 


Pres»-Scimitar-e 


Grand  Total  ...  4,112.293  3,482,518 
tincludes  THIS  WEEK,  64,756  lines. 

MERIDEN.  CONN. 

Record  Journal 

(See  Note)  ..  828,809  741,111 

Note:  Record-m  and  Journal-e  are 
sold  only  in  combination. 
Linage  of  one  edition,  Record- 
m  only  is  given. 

MIAMI.  FLA. 

Herald-m  .  2,747,489  2,411.996 

•Herald-S  .  1,069.439  933.310 

News-e  .  1,289,537  1,145,078 

+News-S  .  413.997  394,609 


Grand  Total  ...  5,520,462  4,884,993 
Herald-S 

Note:  1955 — 1,069,439  lines  includes 
116,038  lines  of  part-run 
advertising. 

1954 — 933,310  lines  includes 

99,241  lines  of  part-run 
advertising. 

•Includes  AMERICAN  WEEKLY 

53,075  lines. 

tincludes  THIS  WEEK.  64.756  lines. 
MILWAUKEE.  WIS. 

Sentinel-m  .  1,259,584  979,340 

•Scntinel-S  .  .369,753  303,142 

Journal-e  .  3,231,802  2,892,427 

tJournal-S  .  1,457,363  1,332,480 

Grand  Total  .  6.318,.502  5..507.389 

•Includes  AMERICAN  WEEKLY 

53,075  lines. 

tincludes  THIS  WEEK.  64.756  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m  .  1.465.023  1,332,031 

Star-e  .  2.285,453  1,983,398 

tTribune-S  _  1,020.292  946,268 


Grand  Total  ...  4.770.768  4,261,697 
tincludes  THIS  WEEK.  64,756  lines. 

MODESTO,  CALIF. 

Bee-e  .  918,771  792,262 

MONTREAL.  CANADA 


JStar-e  . 

...  2,472,021 

2,371,023 

Gazette-m  . . . . 

...  1.392,812 

1,298,793 

La  Presse-e  . . 

...  2,494,347 

2,625,033 

I.JI  Patrie-e  . . 

...  170.4.32 

187,109 

La  Patrie-9  . . 

...  234.641 

245.162 

Grand  Total 

...  6.764.253 

6,627,120 

tincludes  WEEKEND  MAGAZINE. 
89,134  lines. 

MUNCIE,  IND. 

Press-e  .  1.075,046  835.602 

Star-m  .  866,084  827,178 

Star-S  .  210,716  232,179 

Grand  Total  ...  2,151.846  1,894,959 
NASHVILLE,  TENN. 

Banner-e  .  1,402,654  1,332,476 

Tennessean-m  _  1.365,688  1,329.951 

Tennessean-S  _  611,097  576,445 

Grand  Total  ...  3,379,389  3,238,872 

NEW  HAVEN,  CONN. 

Journal  0>urier-m  392,608  361,260 

Register-e  .  1,673,562  1,498,333 

Register-S  .  497,351  426.907 

Grand  Total  ...  2,563.521  2,286,500 

NEW  LONDON,  CONN. 

Day-e  .  897,115  808,155 

NEW  ORLFJkNS,  LA. 
Times-P'cayune-m  2,338,494  2,081,587 
tTimes-Picayune  & 

States-S  .  8.54.973  800,26.5 

Item-e  .  950.278  966.065 

•Item-S  .  352,180  346..598 

States-e  .  1,203,749  1,050,698 


•Includes  AMERICA.N'  WPriri. 

53,075  lines. 

tincludes  THIS  WEEK.  64,754  lio« 
NEW  YORK,  N.  Y.  ' 

H54 

Times-m  .  1,937,567  1  TtsVi 

Times-S  .  2,131,413  l.’»4iui 

Herald-Tribune-m  .  993,471  1  OM'is 

tHerald-Tribune-S  .  775,007  ’7jg’j2 

Mirror-m  .  922,230  Sji’S 

Mirror-S  .  397.380  gis’S! 

#News-m  .  1,684,639  l.SItig 

#Newg-S  .  1.430,152  l.Sljju 

Journal-  ' 

American-e  -  1,086,328  934  n, 

•Journal- 

American-S  ....  470,597  424 «. 

Post-e  .  1,253.195  LHgju 

Post-S  .  112,458  11441, 

World-Tel.  &  •"* 

Sun-e  .  1,267.341  1,0M||. 

Eagle-e  (Note)  ... - 

Eagle-S  (Note)  . . .  — -  272_;j, 

Grand  Total  ...14,461,778  1  4,23SMi 

Note:  Mirror-m  * 

This  Year— 922.230  lines  is. 
eludes  174,521  lines  of  pen. 
run  advertising. 

Last  Yeai^831,238  lines  is- 
eludes  133,290  lines  of  pen. 
run  advertising. 

Mirror-S 

This  Year — 397.380  lines  b. 
eludes  118.612  lines  of  pen- 
run  advertising. 

Last  Year — 365.334  lines  a. 
eludes  105,317  lines  of  pen- 
run  advertising. 

News-m 

This  Year — 1,684,639  lines  is- 
eludes  779,122  lines  of  pen- 
run  advertising. 

Last  Year — 1,595,830  lines  Is- 
cludes  775.199  lines  of  pen- 
run  advertising. 

News-S 

This  Year — 1,430.152  lines  in¬ 
cludes  1,052,986  lines  of  psn- 
run  advertising. 

Last  Year — 1.318,219  lines  in¬ 
cludes  961,099  lines  of  pen- 
run  advertising. 
Journal-American-e 

This  Year — 1,086.328  lines  Id- 
eludes  135,370  lines  of  pen- 
run  advertising. 

Last  Year— 930,326  lines  b- 
cliides  74.774  lines  of  part-nu 
advertising. 
Journal-American-S 
This  Year — 470.597  lines  in 
eludes  75,031  lines  of  pert-rnc 
advertising. 

Last  Year— 424,420  lines  in¬ 
cludes  28,423  lines  of  psrt-nr 
advertising. 

Note:  Brooklyn  Eagle  ceased  poblm- 
tion,  effective  January  B. 
1955. 

•Includes  AMERICAN  WEEKIT 
53.075  lines. 

tincludes  THIS  WEEK.  87.892  linen 
#Inciudes  .SPT,IT-R»TN.  241,844  line* 
in  (m)  and  198,824  lines  in  (S) 

NIAGARA  FALLS.  N.  Y. 
Gazette-e  .  1.445,976  l,29S.5r 

NORFOLK,  VA. 

Ledger-Dispatch-e  2,275,482  1,2*8,65' 
Virginian-Pilot-m  1.854,729  1,721, .M! 
tVirginian-Pilot-S  816,499  69S,9K 

Grand  Total  ...  4.946.710  3.8I9.5S' 
Note:  Ledger-D'spntch  &  Portsmontk 
.Star-e 

195.5— 2,27.5.482  lines  inchi*< 
704,859  lines  of  part-nu 
advertising 

1954 — 1,.’8S.0."7  lines  inclode* 
36.331  lines  of  parl-nt 
ad'-ertising. 
Virginian-Pilot-m 

195.5— 1.854.729  lines  inclwfct 
170,561  lines  of  part- 
run  advertising. 

1954— 1,728,541  lines  inclwlen 
19.754  lines  of  part-nn 
advertising. 

Virginian-Pilot  &  Portamoath 
Star-S 

1955— 816,499  lines  Inclnden 
223.309  lines  of  part- 
run  advertising. 

tincludes  THIS  WEEK.  64.756  Inf 

OAKLAND,  CALIF. 

Tribune-e  .  1,820,-594  l.Srt.lJ 

{Tribune-S  .  798.044  628,7« 

Grand  Total  .  2,6  1  8.638  2.197.W 
{Includes  PARADE.  65.346  lin«»- 
(Continued  on  page  5€) 


Grand  ToUl  ...  5,699,674  5,245,213  (Continued  on  page  ot>) 

EDITOR  8c  PUBLISHER  for  August  6,  1955 


If  editors  and  publishers  the  air  this  hall, 
register  interest,  Senator  A  bill  passed  by  the  House 
Hubert  Humphrey  of  Minnesota  would  have  enabled  the  FCC 
will  move  for  Senate  investiga-  to  let  a  station  remain  on  the 
tion  of  Federal  news  suppres-  air  while  it  considered  protests 
sion  when  Congress  returns  in  regarding  the  permit.  Such  a 
January  prote.st  has  been  filed,  in- 

A  House  investigation  is  un-  solving  WHEC-TV  on  Channel 

der  way  under  the  chairmanship  I®.  .  *  , 

of  Rep.  John  E.  Moss  of  Cali-  ^  The  U.  S  Circuit  Court  of 
fornia  The  Minnesota  Senator  Appeals  in  Washington,  on  July 
would  carry  his  probe  one  step  28,  upheld  in  part  an  appeal 
farther  than  the  study  of  ex-  ^'^d  by  Federal  Broadcasting 
ecutive  agency  censorship  be-  System,  Inc  agamst^the  award 
ing  made  by  the  Moss  Com- 

mittee;  he  would  also  spot-  w"' 

light  what  he  terms  an  “ex-  ^^EC  is  the  Gannett  station 
cessive  number”  of  executive  and  WVET  is  independently 
sessions  of  committees  of  Con-  owned  by  more  than  130  local 
gg  ,  stockholders.  The  stations  have 

^  '  been  operating  as  competitors 

2  Classes  of  Abuses  since  November,  1953. 

Charging  that  non.strategic  Both  stations  may  be  forced 
information  now  is  improperly  to  remain  off  the  air  while  the 
withheld  from  press  and  pub-  case  is  reviewed  by  the  FCC, 
lie,  the  Senator  described  two  perhaps  for  many  months, 
categories  of  abuse  of  the  The  federal  court  said  the 
“secrecy”  label  by  agency  FCC  should  reconsider  the 
heads:  -  issues  involving  newspaper  own- 

“One  is  that  overcautiousness  station, 

will  lead  to  an  excess  of  se-  :^*dler,  executive  vice- 

curity  and  secrecy  so  that  facts  President  of  Gannett  News- 
will  be  unnecessarily  classified.  P^Pers,  said  that  “at  the  ap- 
Some  of  the  unnecessarily  Propnate  time  and  place,”  the 
classified  information  may  be  P^o^cstant  will  be  asked  ‘  to 
information  that  the  American  «te  chapter  and  verse”  regard- 
people  should  have  in  order  to  f^*'*^*/  that  the  news- 

form  their  judgments  upon  Papers  have  treated  Federal’s 
whiVb  flip  in-fnrmpri  TmWjp  radio  Station  unfair!}. 
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daily  circulation  now 
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'0,356 

'7-382 

S0,93I 


IM  in- 
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EEKIT 


rest.  40  Pages  of  SS 

‘The  other  possible  abuse  is  Houston,  Tex. 

the  misuse  of  the  secrecy  label  The  Houston  Post  of  Sunday, 
to  cover  up  mistakes  or  to  so  July  17,  contained  a  40-page 
manipulate  information  that  a  (tabloid)  adless  section  de- 
false  picture  is  presented  to  the  scribing  the  Social  Security 
American  people.”  Laws.  Brian  Spinks  of  the 

..  ,  -  -  editorial  .staff  did  the  job. 

bxample  of  Suppression  ^ 

In  a  partial  bill  of  particu-  Fred’k  Eppelsheinier 
lars  against  government  press  Brunswick,  N.  J. 

suppression,  Senator  Humphrey  Frederick  Eppelsheimer,  86, 
me  u  ed:  secrecy  surrounding  onetime  Philadelphia  Inquirer 

ego  la  ions  in  the  Dixon-Yates  reporter  who  became  editor 
,  of  the  New  York  Herald  under 

On  this  point,  he  said:  James  Gordon  Bennett,  died 

“Dixon-Yates  gives  us  a  sam-  July  31.  He  was  also  a  former 
pie  of  what  government  would  editor  of  the  Wall  Street  Jonr- 

like  if  the  present  trend 
toward  exclusion  of  the  pre.ss 

and  tightening  of  information  JN*  Publisher  Dies 

continues.  Not  only  are  im-  Saugerties,  N.  Y. 

portant  public  policies  altered  George  S.  Kaufman,  63, 
without  discussion  or  any  pub-  president  of  the  Saugerties  Post 
lie  knowledge,  but  serious  de-  Publishing  Co.,  attorney  and 
partures  from  ethical  and  legal  banker,  died  Aug.  1.  He  was 
practices  are  covered  up  and  county  surrogate  from  1920  to 
in  fact  concealed.”  1938. 
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POBUAND,  OaiCON 

LEADS  IN  SELLING  FOR  YOUl 

Largest  Cirtulation  in  the  Northwest 


*EPaE5ENIE0  NATIONAUY  »y  MOIONEY.  BEGAN  &  SCHMITT,  INC. 


June  Linage 

(Continued  from  page  54) 

OKLAHOMA  CITY,  OKLA. 

1955  1954 

Oklahoman-m  ....  1,052,828  998,706 

Oklahotnan-S  ....  495,400  436,812 

Timcs-e  .  1,168,807  1,113,102 

Grand  ToUl  ...  2,716.635  2,542,620 
Note:  1,168,307  lines  includes  107,261 
lines  of  part-run  advertising. 
Last  Year — 1,113,102  lines  includes 
101,642  lines  of  part-run  ad¬ 
vertising. 

OMAHA,  NEB. 

World-Herald 

(See  Note)  _  1,323,627  1,167,760 

World-Herald-S  ..  722,262  681,656 

Grand  Total  ...  2,045,779  1,849,416 

Note:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening, 
linage  of  only  one  edition, 
evening,  is  shown. 

PASADENA,  CALIF. 

Star-News-e  .  1,030,775  932,685 

§Star-News-S  _  398,589  382,181 

Grand  Total  ...  1,429,364  1,314,816 

ijincludes  PARADE,  49,105  lines. 

PAWTUCKET,  R.  I. 

Times-e  .  1,041,460  1.021.810 

PEORIA.  ILL. 

Journal  (See 

Note)  .  .  1,435,517  1,244,438 

§Journal  Star-S  .  491,975  492,451 

Grand  Total  .  .  1,927,492  1,736,889 
Note:  Journal  (e)  and  Star  (m)  sold 
in  combination.  Linage  of  only 
one  edition.  Journal  (e),  is 
given. 

§Ineludes  PARADE,  49,105  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2.307,218  2,208,083 

•tBulletin-S  .  572,476  430,540 

Inquirer-m  .  1,800,539  1,810,505 

Inquirer-S  .  1,514,303  1,360,171 

News-e  .  597,302  418,435 

Grand  Total  ...  6,791.838  6,227,734 
•Includes  AMERICAN  WEEKLY 
53,075  lines. 

tincludes  THIS  WEEK.  64,756  lines. 
PHOENIX,  ARIZ. 

Gazette  (See 

Note)  .  1,764,822  — 

Republic-S  .  645,680  — 

Grand  Total  ...  2,310,502  — 

Note:  Gazette  is  sold  in  combination 
Morning  and  Evening ;  linage 
of  one  edition  only.  Evening, 
is  shown. 

PITTSBURGH,?  A. 

Post-Gazette-m  ..  1,043,427  868,149 

Press-e  .  1,804,689  1.493.404 

tPress-S  .  929,026  806,743 

Sun-Telegraph-e  .  1,050,361  868,119 

•Sun-Telegraph-S  582,071  489,919 

Grand  Total  ...  5.409,574  4,616,3.34 
•Includes  AMERICAN  WEEKLY, 
53.075  lines. 

tincludes  THIS  WEEK,  64,756  lines. 
PORTLAND,  ORE. 

Oregonian-m  .  1,674,192  1,522,258 

•Oregonian-S  _  754,566  694,624 

Journal-e  .  1,325,243  1,208,297 

tJournal-S  .  410,384  387,818 

Grand  Total  ...  4.164.385  3,812,997 
•Includes  AMERICAN  WEEKLY, 
58,306  lines. 

tincludes  THIS  WEEK.  65,048  lines. 
POUGHKEEPSIE.  N.  Y. 

New  Yorker-e  ...  954,437  874.283 

New  Yorker-S  ...  213,844  205,913 

Grand  ToUl  ...  1,168,281  1,080,196 

PROVIDENCE,  R.  I. 

Bulletin-e  .  2.045,297  1,914,482 

Journal-m  .  998,303  682,0.35 

tJournal-S  .  673,288  611,047 

Grand  Total  ...  3.716.888  3.207,664 
tincludes  THIS  WEEK.  64,756  lines. 

QUINCY.  MASS. 

Patriot  I.e<iger-e  .  925,747  876.445 


READING,  PA. 

1955  1954 

Eagle  (See  Note).  1,274,945  1,142,409 
Eagle-S  .  210,530  234,448 

Grand  ToUl  ...  1,485.475  1,376,857 
Note:  Eagle  (e)  and  Tiines  (m)  sell 
in  combination,  linage  of  one 
edition.  Eagle  (e),  only  is 
given. 

RICHMOND.  VA. 

News  Leader-e  ..  1,792,886  1,536,855 
T!mes-Dispatch-m  1,354,240  1,288,185 
tTimes-Dispatch-S  783,819  716,481 

Grand  Total  .  3,930,945  3.541,521 

tincludes  THIS  WEEK,  64.756  lines. 

ROANOKE,  VA. 

Times-m  .  899,086  805,938 

{Times-S  .  323,813  306,021 

World-News-e  ...  946,511  827,412 

Grand  Total  .  2,169,410  1,939,371 
Ijincludes  PARADBl,  49,105  lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  ...  1,573,425  1,496,015 
tDemocrat  & 

Chronicle-S  _  790,087  720,777 


Times-Union-e 


790,087  720,777 

.  1,961,297  1,752,898 


Grand  Total  ...  4.324.809  3.969,690 
tincludes  THIS  WEEK,  64.756  lines. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,128,570  1,790,506 

Union-m  .  656,551  588,474 

Union-S  .  324.996  245,064 

Grand  ToUl  ...  3,110.117  2,624,044 

ST.  LOUIS.  MO. 

Globe-Democrat-m  1,046,813  931,563 

*tGlobe-Democrat-9  589.073  532.435 

Post-Dispatch-e  ..  2,191,831  2.035,975 

SPost-Dispatch-S  .  1,097,531  964,667 

Grand  Total  . . .  4,926,248  4.464.640 
‘Includes  AMERICAN  WEEKLY, 
.53,075  lines. 

tincludes  THIS  WEEK,  64.756  lines. 
Ijincludes  PARADE,  46,647  lines. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,274,680  1,189,760 

•Pioneer  Press-S  .  808,938  730,709 

Dispatch-e  .  1,658,744  1.473,464 

Grand  Total  ...  3.742,362  3.393,93.7 
•Includes  AMERICAN  WEEKLY. 
53,075  lines. 

ST.  PETERSBURG,  FLA. 

Times-m  .  1.595,081  1,4.79,177 

STimes-S  . 585,739  628,009 

Grand  Total  ...  2.180.820  1,967.186 
SIncludes  PARADE,  48,680  lines. 

SAN  ANTONIO.  TEXAS 
Express-m  .  1,515,802  1,285,346 


tExpress-S 
News-e 
Light-e  .  . . 
•Light-S  . 


608,418  570,767 

1,714,263  1.. 534, 294 
1,769,957  1,555,534 
657,256  553,152 


Grand  ToUl  ...  6,265,696  5.499,093 
•Includes  AMERICAN  WEEKLY, 
63,075  lines. 

tincludes  THIS  WEEK,  64,756  lines. 
SAN  DIEGO.  CALIF. 

Union-m  .  1,689.087  1,321,205 

5Union-S  .  694,746  623.655 

Tribune-e  .  1,933,971  1,889,832 

Grand  Total  .  4,317,804  3.834,692 

iincludes  PARADE.  49,105  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,025,942  828,424 

tC3ironicIe-S  .  647,89  1  446,834 

Examiner-m  .  1,708,832  1,526,137 

•Examiner-S  _  945,259  828,547 

Call-Bulletin-e  ...  830.462  742.995 

News-e  .  866,150  847,523 


Grand  Total  ...  5,924,536  5,220,460 

Chronicle-m 

Note:  1,025,942  lines  includes  32,069 
lines  part-run  advertising. 

Chronicle-S 

Note:  547,891  lines  includes  22,823 
lines  part-run  advertising 

(Last  Year) — 446,834  lines  includes 
13,874  lines  part-run  advertis¬ 
ing. 

•Includes  AMERICAN  WEEKLY. 

58,306  lines. 

tincludes  THIS  WEEK.  65.048  lines. 


SAN  JOSE,  CAUF. 

1955 

1954 

Mercury>m  . 

1,410,109 

1,146,017 

News-e  . 

1,445,405 

1,263,777 

Mercury-News-S 

625,243 

485,185 

Grand  Total  . .  . 

3,380,757 

2,884,979 

SCHENECTADY,  N.  Y 

. 

Gazette-m  . 

1,324,389 

1,180,051 

Union-SUr-e  .... 

1,154,138 

975,208 

Grand  Total  ... 

2,478,627 

2,155,259 

SCRANTON, PA. 

Times-e  . 

1,164,120 

1,162,921 

SEATTLE 

,  WASH. 

Post- 

Intelligencer-m  . 

1,263,513 

1,113,436 

•PosU 

Intelligencer-S  . 

519,514 

512,229 

Times-e  . 

1,931,684 

l.<  9  t 

Times-S  . 

646,954 

571,597 

Grand  ToUl  . . . 

4,360,665 

3,836,925 

•Includes  AMERICAN  WEEKLY, 

58,306  line.s. 

SHREVEPORT.  LA. 

Journal-e  . 

1,020,372 

865,467 

Times-m  . 

1,124,357 

1,114,488 

Times-S  . . . 

349,676 

321,764 

Grand  Total  . . . 

2,494.405 

2,301,719 

SIOUX  CITY,  IOWA 

lournal-Tribune-e 

903,063 

780,972 

Journal-S  . 

296.612 

275,870 

Grand  Total  . . . 

1,199,675 

1,056,842 

SOUTH  BEND,  IND. 

Tribune-e  . 

1,584,316 

1,372.674 

Tribune-S  . 

477.479 

534,655 

Grand  Total  . . . 

2,061,795 

1,907,327 

SPOKANE,  WASH. 

Spokesman- 

Review-m  . 

894,385 

785,677 

fSpokesman- 

Review-S  . 

549,967 

512,774 

Chronicle-e  . 

1,166,317 

1.0  0,966 

Grand  ToUl  . . . 

2,610,669 

2,329,417 

tincludes  THIS  WEEK,  65,048  lines. 

STOCKTON.  CAUF. 

Record-e  . 

1,455,327 

1,365,169 

SYRACUSE.  N.  Y. 

Herald-Journal-e  . 

1,866,908 

1,734,910 

•IHerald- 

American-S  .... 

700,681 

618.189 

Post-Standard-m  . 

1,019.544 

921,276 

Post-Standard-S 

338,514 

307,786 

Grand  Total  . 

3,924,647 

3,682,161 

•Includes  AMERICAN  WEEKLY, 

53,075  lines. 

iincludes  PARADE.  49,105 

lines. 

TACOMA 

.  WASH. 

News-Tribune-e  . . 

1,354,602 

1,207.06.5 

News-Tribune-S  . . 

482,679 

389,372 

Grand  Total  ... 

1,837,281 

1,596,437 

TAMPA.  FLA. 

Tribune-m  . 

1,653,541 

_ 

Tribune-S  . 

675,734 

Times-e  . 

652,447 

— 

Grand  ToUl  . . . 

2,881,722 

— 

TOLEDO.  OHIO 

Times-m  . 

1,159,680 

1,057,549 

Blade-e  . 

1,886,870 

1,674,771 

Blade-S  . 

923,942 

759,262 

Grand  Total  . . . 

3,969,492 

3.491,582 

TORONTO 

,  CANADA 

G'obe  &  Mail-m  . , 

1,527,913 

1,448,560 

+Telegram-e  . 

2,593,031 

2,419,286 

Star-e  . 

2,993,802 

2,904,205 

Star-w  . 

102,425 

124,2.57 

Grand  Total  . . . 

7,217,171 

6,896.308 

tincludes  WEEK-END 

Magazine, 

89,134  lines. 

TRENTON.  N.  J. 

Evening  Times-e  . 

1,306,304 

1,212,018 

Times 

Advertiser-S  . . . 

332,913 

309,402 

Trentonlan-m  .... 

867,293 

726,589 

Grand  Total  . . . 

2,496,510 

2,248,00!' 

TROY. 

N.  Y, 

Record  (See 

Note)  . 

1,112,184 

1.040..3.37 

TULSA.  OKLA. 

1955  Ifu 

Tribune-e  .  1,740,823  1.662  M7 

World-m  .  1,729,768  1,628’mj 

World-S  .  543,693  485*764 

Grand  Total  . . .  4,014.284  3,777,45^ 

UNION  CITY,  N.  J. 

Hudson 

Dispatch-m  ....  870,10  5  790,N1 

UTICA.  N.  Y. 

Observer 

Dispatch-«  .  976,530  967  7U 

Observer  ' 

Dispatch-S  .  309,612  261  341 

Press-m  .  1,083,333  1,(>U9,‘845 

Grand  ToUl  . . .  2,369,475  2,238,992 

WASHINGTON.  D.  C. 

News-e  .  1,173,020  1,080  447 

Post  &  Times- 

Herald-m  .  2,306,805  1,989  694 

*|Post  &  Times- 

Herald-S  .  911.887  7S.i  189 

SUr-e  .  3,047,765  2,91o]7l2 

tStar-S  .  it.U,w,s  9.u,«7 

Grand  Total  ...  8,360,116  7,676 656 
•Includes  AMERICAN  WEEKLY 
53,075  lines.  ’ 

tinciudea  THIS  WEEK.  64,756  liiwi, 
iincludes  PARADE,  49,105  lines. 

WATERBURY,  CONN. 
Republican-m  ....  1,037,478  901,504 

Republican-S  ....  307,89  0  328,897 

American-e  .  1,310,907  1.262,103 


Grand  Total 


2,65  6,275  2,492,504 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 

Mamaroneck 

Times-e  .  572,699  ; 

Mt.  Vernon 

Argus-e  .  795,628 

New  Rochelle 

Standard-Star-e  840,137  I 

Ossining  Citizen- 

Register-e  .  570,125 

Peekskill  Star-e  .  479,988 

Port  Chester 

Item-e  .  739,896 

Tarrytown 

News-e  .  555,789  < 

Yonkers  Herald 
Sutesman-e  . . ,  872,458 

White  Plains  Re¬ 
porter  Dispatch-e.  983,703 


Grand  Total 


555,789  604,355 

872,458  868,288 

.  983.703  996,616 

6,410,423  6,471,135 


WICHITA,  KAN. 

Beacon-e  .  1,159,669  1,073,665 

•Beacon-S  .  395,035  400,454 

Eagle-m  .  1,696,099  1,427,487 

Eagle-e  .  1,281,694  1,147,004 

tEagle-S  .  480,739  429,767 

Grand  ToUl  ...  5.01  3,23  6  4,478,371 
•Includes  AMERICAN  WEEKLY, 
53,075  lines. 

tincludes  THIS  WEEK,  64,7.76  lines. 

WORCESTER,  MASS. 

Telegram-S  .  580,166  555,712 

Telegram-m  .  1,025,136  916,375 

Gazette-e  .  1,319,259  1,223,066 

Grand  ToUl  ...  2,924,561  2,695,151 

YAKIMA,  WASHINGTON 
Republic  (See 

Note)  .  921,635  - — 

Herald-S  .  210,160 - - 

Grand  Total  ...  1,131,795  - 

Note:  Republic  (e)  and  Herald  (m) 
sold  in  combination ;  linage  of 
one  edition  only.  Republic  (e), 
is  given. 

YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  ....  1,470,127  1,251.647 

IVindicator 

Telegram-S  _ 820,925  663,661 

Grand  Total  ...  2,291.052  1.915.308 
iincludes  PARADE,  49,105  lines. 


FIGURFS  SUPPLIED 
BY  PUBLISHERS 


Note:  Record  (m)  sold  in  combination  American-News-e 
with  Times-Record  (e).  Unage  Am'eriean-News-S 
of  one  edition.  Record  (m) 
only  is  given.  Grand  ToUl 


ABERDEEN.  S.  D. 
■News-e  .  347,718 

News-S  .  146,734 


•n.  Grand  ToUl  . . .  494,453  465,-62 
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ALTOONA,  PA. 


1955 

1954 

Mirtor-e  . . 

.  1,017.814 

1,001,280 

APPLETON,  WIS. 

Poft- 

Crtscent-e  ...  - 

.  1,429,750 

1,325,310 

battle  creek.  MICH. 

Enquirer  and 

News-e  •  •  . . 

,  1,175,198 

964,362 

Enquirer  and 

243,124 

246,428 

Grand  Total  . . 

.  1.418.322 

1.210,790 

BIRMINGHAM.  ALA. 

New*-.  . 

.  2,016.272 

1,729,634 

.  746,257 

648.723 

Post- 

Herald-m  .... 

.  1,385.487 

1.195,414 

Grand  Total  .. 

.  4,147,016 

3,674,771 

BURLINGTON.  VT. 

Free  Press-m  ... 

.  807,148 

771,387 

CANTON,  OHIO 

R*pository-e  . . . . 
Bepository-S  . . . . 

.  1.751,778 

1,619,044 

617,610 

602.616 

Grand  Total  . . . 

.  2,369,388 

2,221,660 

CASPER,  WYO. 

Tribune- He  ra  Id-e 

492,142 

475.272 

Star-m  . 

Tribune-Hemld  & 

.  264,362 

268,632 

Star-S  . . . . 

.  154,532 

85.120 

Grand  Total  . . 

.  911,036 

829.024 

COLORADO  SPRINGS,  COLO. 

Free  Press-m  ... 

443.257 

408,526 

Free  Press-S  . . . 

131,336 

134,897 

Grand  Total  . . . 

574,593 

543,423 

DAVENPORT,  IOWA 

TImes-e  . 

.  1,183,574 

1,072,120 

Demoerat-S  . 

.  315,028 

343,490 

Democrat-m  - 

.  879,522 

699,328 

Grand  Total  . . 

.  2,378,124 

2,114,938 

DAYTONA  BEACH.  FLA. 

Newa-e  . 

666,806 

687,062 

News-Journal-S 

161,378 

147,798 

, .  657,272 

561,204 

Grand  Total  . . 

..  1,486,456 

1,296,064 

GRAND  FORKS.  N.  D. 

Herald-m-e-S 

. .  663,264 

576,573 

GREEN 

BAY.  WIS. 

Prc»-Gazette-e 

..  1,393,462 

1,242,96? 

HUNTINGTON.  W.  VA. 

Advertiser-e 

Herald- 

..  1,128,645 

1.041,252 

Dispatch-m  , . 
•Herald- 

. .  1,087,520 

1,017,060 

Advertiser.S 

..  374,703 

355,140 

Adverti«er-S  .  S04.388  295.802 

Journal-#  .  1,078.140  921,704 


Grand  Total  2,453.780  2.140.480 
NEW  BEDFORD.  MASS. 

1955  1954 

Standard-Times-e  .  1.010.324  910,118 

iStandard-Times-S  240,442  221,069 


Grand  Total  ...  1.250.766  1,187,187 
{Includes  PARADE.  48,558  (1965), 
47.511  (1964)  lines. 


NORRISTOWN.  PA. 


Times-Herald-e 

861,345 

739,192 

OIL  CITY.  PA. 

Derrick-m  . 

564.627 

550,433 

Blizzard-e  . 

514,168 

507,151 

Grand  Total  . . . 

1,078,795 

1,057,584 

ORLANDO,  FLA. 

Sentiiiel-m  . 

1.170,190 

886.802 

9tar-e  . 

1,188,922 

893,634 

Sentinel-Star-S 

310,898 

279,370 

Grand  Total  . . . 

2.670,010 

2,059,806 

PASSAIC,  N.  J. 

Herald-News-e  . ... 

1,098,289 

1,016,023 

PENSACOLA.  FLA. 

Journal-m  . .  .  .|. . 

899.710 

732,494 

News-Journal-S  . . 

252,266 

240,870 

News-e  . . . . . 

672,280 

595,266 

Grand  Total  ... 

1,824,256 

1,568,630 

PINE  BLUFF.  ARK. 

Commercial-e-S 

630,210 

547,400 

POTTSTOWN,  PA. 

Mercury-m  . 

861.532 

772,534 

RAPID  aTY,  S.  D. 

Journal-e  . 

.596,428 

518,616 

Journal-S  . . . 

139,370 

119,630 

Grand  Total  . . . 

735,798 

638,246 

ROCKFORD,  ILL. 

Star-m  . 

1,097,670 

895,118 

Register-Republic-e 

1,543,234 

1,318,884 

Star-S  . 

462,966 

450,968 

Grand  Total  . . . 

3,103.870 

2,664,970 

SALEM.  ORE. 

Statesman-m-S 

885,011 

814.090 

Capital  Joumal-e  . 

906,964 

835,359 

Grand  Total  . . . 

.  1,791,965 

1,649,449 

SALISBURY.  N.  C. 

Post-e  . 

579.082 

5.36,816 

Post-S  . . . 

198i,590 

178,878 

Grand  Total  . . . 

777,672 

715,694 

SUPERIOR,  WIS. 

Telearram-e  .  594,412  560,140 


Grand  Total  ...  2.590.868  2,41.3.458 
•Includes  AMERICAN  WEEKLY 
52.965  lines.  COMIC  WEEKLY 
10,125  lines. 

HYANNIS,  MASS 

Caps  0>d 

Standard-Times-e  472,698  474,292 

JOHNSTOWN,  PA. 

Tribune- 

Democrat-d  .  1,159,026  1,060.794 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

W.aty  Herald-e  640.857  475,828 

Tri-City  Herald-S  134.547  98,630 

Grand  Total  ...  776,404  573,958 

LINCOLN,  NEB. 

Stsr-m  .  946.652  824.1.52 

Jonmal-c  .  872,900  803.404 

JonmsI-SUr-S  ...  257,194  228.228 

Grand  Total  ...  2.076,746  1,856,784 

„  MADISON.  WIS. 

^PIUI  Times-e  ..  1,152.319  904,134 

Wn.  State 

Journal-m  -  1,151,164  913.248 

fWia.  State 

Journal-S  .  398,741  396,109 

Grand  Total  .  2.702.224  2,213.491 
{Includes  PARADE  48,545  lines. 

MOUNE-ROCK  ISLAND.  ILL. 

. .  1.107,372  975.100 

DiWch-e  . 973,606  960.653 

Grand  Total  ....  2,080,978  1.925,655 

aa-  ,  >'ONTr.OMERY,  ALA. 
Adrertiser-m  -  1,071,252  929,474 

editor  sc  publisher 


TEXAS  HARTE-HANKS 
NEWSPAPERS 

ABILENE 

Reporter-News-m  762,426 
Reporter-News-e  .  766,486 

Reporter-News-S  .  267,834 


661,164 

673.232 

262,220 


Grand  Total  ...  1.796.746  1,596,616 
BIG  SPRING 

Herald-e  .  427,084 


Herald-S  .  184,957 

Grand  Total  ...  612,041 

CORPUS  CHRISTI 


Caller-m  . 

Times-e  . 

Caller-Tintes-S 


1,415,498 

1,441,258 

369,180 


386,148 

143,963 


530,111 


1,423.016 

1,417,654 

375.900 


Grand 

Total  . . . 

3,225,936 

3*216,570 

DENISON 

Herald-e 

Herald-S 

406,980 

100,576 

318,4.30 

110.618 

Grand 

Total  ... 

507,556 

429.048 

MARSHALL 

News  Messenger-e  391,552 
News  Messenger-S  182,927 

356.468 

167,217 

Grand 

Total  ... 

574,479 

523,685 

News-e 

News-S 

PARIS 

.  342,636 

334,866 

127,144 

Grand  Total 


471.453  462,010 


SAN  ANGELO 

Standard-m  .  731,094 

Timea-e  .  739,998 

for  August  6,  1955 


664,986 

660,366 


Standard-Times-S. . 

254.898 

312,956 

Grand  Total  . . 

.  1,725,990 

1,638,308 

SNYDER 

1955 

1954 

Daily  Newa-e  . . . , 

.,  264.782 

266,602 

Daily  News-S  ■ . . . 

126,000 

104,132 

Grand  Total  . . 

.  390,782 

370.734 

GREENVILLE 

Grand  Total 

.  297,346 

ADVERTISING  LINAGE 
SERVICE 


AUGUSTA,  GA. 


Chron!cle-m  . 

927,736 

881,435 

Chronlcle-S  . 

253,513 

243,828 

Herald-e  . . . 

938,225 

859,091 

Grand  Total  . . . 

2,119.474 

1.984.354 

BLUEFIELD.  W.  VA. 

Telegraph-m  (See 

Note)  . 

492,789 

403,921 

Telegraph-S  . . . 

145.383 

157.741 

Grand  Total  . . . 

6.38.172 

561.662 

Note:  Telegraph  Im)  sold  in 

eombina- 

tion  with  Sunset 

News  (e) 

CHARLESTON.  W.  VA. 

Gazette-m  . 

1,007,525 

962.100 

Gazette-S  . 

322,103 

299,511 

Mail-e  . 

855.957 

814,516 

Mail-S  . 

286,961 

293.534 

Grand  Total  . . . 

2,472.646 

2.369.661 

COLUMBIA,  S.  C. 

State-m  . 

946,375 

824,838 

State-S  . 

417,462 

370.246 

Record-e  . 

898,284 

789,190 

Grand  Total  . . . 

2.262,121 

1,984,274 

FOND  DU 

LAC.  WIS. 

Comm.-Rep.-e  .... 

777,350 

702,429 

HAMMOND,  IND. 

Times-e  . 

1,267,279 

1,109,865 

Times-S  . 

398,760 

433,213 

Grand  Total  . . . 

1,666.0.39 

1,543.078 

HAVERHILL,  MASS. 

Gazette-e  . 

682.736 

.593.582 

JAMESTOWN.  N.  Y. 
Post-Journal-e  ...  1,146,975  1,053,441 

LAWRENCE,  MASS. 

Tribune-e  (See 

Note)  .  1,044,828  839,334 

Nore:  Tribune  (e)  sold  in  combination 
with  Eairle  (m). 

LEVITTOWN.  PA. 

Times-e  .  650,466  - 

LOWELL.  MASS. 

Sun-e  .  781,844  687.528 

Sun-S  .  159.939  1  37,684 


Grand  Total  ...  941,783  825,212 

LYNN,  MASS. 

Item-e  . 770,880  545.839 

MONROE.  LA. 

World-m  (see 

Note!  .  674.978  572.930 

World-S  .  211,588  201,600 


Grand  Total  . . .  886,566  774.530 

Note:  World  (m)  sold  in  combination 
with  Eagle  (m). 

PASADENA.  CALIF. 


Independent-m 

. ..  1,042.538 

907.810 

Inde|iendent-S 

. . .  265.045 

282,125 

Grand  Total 

...  1,307.58.3 

1,189.935 

PATERSON,  N.  J. 

CalUm  . 

. . .  975.967 

829.559 

News-e  ........ 

...  1,246.116 

1,197,929 

Grand  Total 

. ..  2,222.08.3 

2.027,488 

SCRANTON.  PA. 

Scrantonian-S 

. . .  339,776 

Grand  Total 

. . .  839.224 

— 

WILKES-BARRE,  PA. 

•Record-m  .  803.357  - 

*Times-Leader-e  ..  1,156,569  -  - 

#Independent-S  ..  411,056  - 


Grand  Total  . . .  2,370,982  - 

*Did  not  publish  in  1954-  on  strike. 
#Not  available  for  1954. 


Ottaway  Group 
Officers  Named 

Endicott,  N.  Y. 

Changes  in  officers  of  Otta¬ 
way  Newspapers-Radio,  Inc., 
publishers  of  four  newspapers 
and  operators  of  three  radio 
stations,  have  been  announced 
recently  by  James  H.  Ottaway, 
president. 


French  Boyd 


The  changes: 

Byron  E.  French,  formerly 
vicepresident,  named  executive 
vicepresident,  and  continues  as 
general  manager  of  the  Bul¬ 
letin. 

Eugene  J.  Brown,  general 
manager  and  treasurer  of  the 
Oneonta  Star  since  1944,  has 
been  named  vicepresident. 

Lyndon  R.  Boyd,  assistant  to 
the  president,  has  been  made 
vicepresident  in  charge  of 
newspaper  division. 

Francis  H.  Brinkley,  manag¬ 
ing  director  of  radio  stations, 
has  been  named  vicepresident 
of  radio  division  and  comptrol¬ 
ler  of  radio-newspaper  finances. 

Jean  E.  Reilly,  in  charge  of 
accounting  of  both  divisions, 
has  been  elected  assistant 
treasurer  of  the  company. 

Walton  F.  Doming,  formerly 
in  charge  of  general  advertis¬ 
ing  for  Ottaway  Newspapers, 
has  been  named  assistant  treas¬ 
urer  of  the  Star. 

William  C.  Lundquest  has 
been  elected  treasurer  of  the 
Press-Republican. 

William  K.  Babel,  editor 
since  1953,  is  new  assistant 
treasurer  of  the  Press-Repub¬ 
lican. 

Merle  C.  Ostrom,  general 
manager  of  the  Stroudsburg 
Record  since  1948  and  treas¬ 
urer,  has  been  advanced  to 
vicepresident  of  the  Record. 

Elton  P.  Hall,  assistant  gen¬ 
eral  manager  since  1953,  suc¬ 
ceeds  Mr.  Ostrom  as  treasurer 
of  the  Record. 

Chester  P.  Miller,  manager 
of  WVPO,  has  been  elected  as¬ 
sistant  treasurer  of  Pocono 
Broadcasting,  Inc. 

Harold  Graves,  manager  of 
WDCS,  has  been  elected  as¬ 
sistant  secretary  of  Ottaway 
Stations,  Inc. 


L 
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NLRB  Cites 


3  Violations 


On  L.A.  Daily 


Washington 
In  a  split  decision,  Chairman 
Guy  Farmer  dissenting,  the  Na¬ 
tional  Labor  Relations  Board 
has  ruled  that  the  Los  Angeles 
Examiner  Division  of  Hearst 
Publishing  Company  engaged 
in  unfair  labor  practices  in 
1951-53  against  certain  em¬ 
ployes  of  the  classified  adver¬ 
tising  department. 

Trial  Examiner  Howard 
Myers  had  recommended  in 
June,  1954,  that  the  entire  com¬ 
plaint  filed  by  the  Los  Angeles 
Newspaper  Guild  and  the  Asso¬ 
ciation  of  Classified  Advertising 
Employes  of  the  Los  Angeles 
Examiner  be  dismissed.  Chair¬ 
man  Farmer  agreed. 

The  Board  majority,  however, 
upset  some  of  the  examiner’s 
conclusions,  although  support¬ 
ing  his  rulings  on  the  evidence 
offered  at  hearings. 

The  Board  noted  that  it  ac¬ 
cepted  the  trial  examiner’s  re¬ 
liance  on  the  credibility  of  the 
newspaper’s  witnesses  as 
against  testimony  presented  by 
the  General  Counsel. 


‘Most  Favorable’ 
Commenting  on  the  Board’s 
decision,  Charles  W.  Horn, 
classified  advertising  director 
of  the  Examiner,  said:  “The 
decision  is  most  favorable  on 
major  points.  We  are  surprised 
that  Examiner  Myers’  Inter¬ 
mediate  Report  recommending 
dismissal  of  all  charges  was 
not  sustained  in  its  entirety.” 


In  the  following  three  ways, 
the  Board  said,  the  company 
violated  the  provisions  of  the 
Taft-Hartley  law: 

1.  By  questioning  prospective 
employes  about  union  member¬ 
ship. 


2.  By  discharging  several  em¬ 
ployes  whose  concerted  activi¬ 
ties  were  designed  for  their 
mutual  aid. 

3.  By  requiring  employes  to 
apply  for  membership  in  the 
Association  within  one  week 
after  being  employed. 

In  reference  to  the  last  count, 
the  Board  pointed  out  that  the 
T-H  Act’s  limited  form  of 
union  security  permits  a  re¬ 
quirement  of  membership  in  a 
union  on  or  after  the  30th  day 
of  employment  but  does  net  ex¬ 
tend  to  the  one-week  require¬ 
ment  included  in  the  Examiner’s 
contract  with  classified  depart¬ 
ment  employes. 

‘Coercive  Effect’ 

The  company  explained  that 
the  employment  cards  given  to 
applicants  contained  the  union 
membership  query  because  the 
information  was  needed  in  those 
departments  where  closed  shop 
contracts  were  in  force. 

The  fact  that  the  employment 
question  may  have  been  used 
inadvertently  in  the  classified 
department  does  not  affect  the 
coercive  effect  of  such  interro¬ 
gation,  the  Board  held. 

In  sharp  dispute  was  the 
testimony  relating  to  a  drug¬ 
store  meeting  of  about  17  em¬ 
ployes.  The  trial  examiner  de¬ 
cided  that  this  session  was 
primarily  for  the  purpose  of  re¬ 
moving  a  supervisor  whose 
strict  disciplinary  methods  irked 
the  staff. 

The  Board,  however,  came  to 
the  conclusion  that  the  group 
got  together  to  discuss  how 
they  could  bring  a  grievance 
against  the  supervisor,  either 
through  the  Association  or 
through  the  Guild. 

“In  our  opinion,”  Board  mem¬ 
bers  Abe  Murdock  and  Ivar  H. 
Peterson  said,  “this  was  reason¬ 
able  and  temperate  conduct  by 
tbe  employes  wbo  believed  they 
had  a  real  cause  for  complaint.” 

The  Board  ordered  the  com¬ 
pany  to  reinstate  eight  of  the 
group,  with  back  pay. 


he  covered  police,  ships.  Federal 
/?#>/!//#> SnV  courts  and  the  Broadway  beat 

MVKUUK!  9  kJUJ  developed  a  keen  interest  in 

(Continued  from  page  2)  aviation  and  did  a  few  assign- 

ments  in  that  field,  assisting  C. 

questions  under  the  rights  B.  Allen,  then  aviation  editor. 


granted  to  us  all  by  the  Con- 
.stitution. 


In  1937,  he  became  an  aviation 
writer  and  the  next  year  helped 


It  is  significant  to  note  that  found  the  Aviation  Writers’ 
neither  the  competency  nor  Association,  which  had  only  a 


honesty  of  either  man  on  the  few  members  then.  During  one 
job  be  filled  has  been  ques-  of  his  two  terms  as  president  of 


tioned.  Does  an  employer,  there-  AW  A,  he  sponsored  the  first 
fore,  have  the  right,  legally  or  international  meeting  of  the 
morally,  to  demand  answers  organization  in  Montreal.  The 


from  an  employe  on  the  latter’s  AW  A  now  has  many  members 
private  political  views  ?  It  must  in  Canada  and  the  1955  conven- 


be  remembered  member.ship  in  tion  recently  was  held  in  Tor- 
the  Communist  Party  was  legal  onto.  Vem  Haugland,  aviation 


political  activity. 


editor.  Associated  Press,  Wash- 


To  say  that  these  men  were  ington,  was  elected  president, 
not  fired  solely  because  they  Mr.  Haugland  made  a  miracu- 
took  the  Fifth  Amendment  is  lous  escape  from  the  jungles  of 


hardly  credible.  It  was  precise-  New  Guinea  when  his  plane 
ly  because  they  took  the  Fifth  crashed  there  during  the  war. 


Amendment.  Can  anyone  believe  “Aviation  writers  all  over 


that  if  they  had  not  been  named  the  country — men  like  Vem 
or  talked  freely  to  the  Com-  Haugland  of  the  AP,  George 


mittee,  naming  other  names,  Rhodes  of  the  San  Francisco 
perhaps,  that  they  would  have  Chronicle,  Marvin  Miles  of  the 


We  handle  negotiations  for  the  sale  or  purchase 


of  daily  newspapers  from  coast  to  coast — three 


offices  conveniently  located.  Contact  the  nearest 


office  for  a  confidential  discussion. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
Jamei  W.  Bla^korn 
Clifford  Marihall 
WoihiiiKton  Bide. 
Sterline  S-4S41-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-27S5-S 


SAN  FRANCISCO 
William  T.  Stnbblefieid 
111  Sutter  St. 
Exbrook  2-5(71-2 


been  fired?  Obviously  the  an-  Los  Angeles  Times,  Joe  F.  Can- 
swer  is  no.  non  of  the  Tulsa  World,  Arthur 


swer  is  no.  non  of  the  Tulsa  World,  Arthur 

There  was  no  allegation  that  A.  Riley  of  the  Boston  Globe, 
these  men  had  done  anything  George  Platt  of  the  Cleveland 


illegal.  There  was  no  allegation  News,  Max  Cook  of  the  Scripps- 
that  they  were  concealing  any  Howard  Newspapers  and  dozens 


knowledge  of  any  illegal  act  on  of  others — are  chronicling  avia- 
the  part  of  anyone  else.  What  tion  history  as  it  enters  the 


is  involved  here  is  the  right  of  dawn  of  the  new  epoch  of  outer 
the  individual  to  resist  an  in-  space,”  concluded  Mr.  Talbert, 


vasion  of  his  political  opinions  an  enterprising  and  energetic 
either  by  a  Congressional  Com-  entrepreneur  of  the  air  age, 
mittee  or  by  an  employer.  .^vho  politely  excused  himself- 

The  dismissal  of  Mr.  Barnet  to  catch  a  plane, 
and  Mr.  Gordon  is  only  the  be-  , 

ginning.  Once,  the  Eastland  c  ii*  4  ’..*.,.,1 

Committee  has  finished  with  Saiiclllll  Appointed 

this  phase,  it  will  start  to  draw  Production  Chief 

the  deadly  parallel  between  Charlotte,  N.C, 

newspapermen  and  newspapers  William  B.  Sandlin,  who  has 


Charlotte,  N.C. 
William  B.  Sandlin,  who  has 


whose  views,  coincidentally  and  been  mechanical  superintendent 
accidentally,  coincide  with  some  of  the  Miami  (Fla.)  Herald,  is 


expressed  by  the  Communists,  being  promoted  to  the  new  job 
This  will  not  be  tomorrow,  but  of  production  manager  of  the 


it  is  coming. 


Editor,  Frontier, 
Beverly  Hills,  Calif. 


Phil  Kerry 


Space  Men 

(Continued  from  page  11) 


Charlotte  Observer. 

James  L.  Knight,  Observer 
president  and  publisher  who  is 
also  general  manager  of  the 
Miami  Herald,  said  Mr.  Sand¬ 
lin  will  be  in  charge  of  all  pro¬ 
duction  matters,  including  the 
purchase  of  equipment  and 
building  maintenance. 


eluded  Gens.  Vandenberg  and 
Stratemeyer. 

Ansel  Talbert  was  bom  at 
Enfield,  S.  C.,  of  distinguished 
South  Carolina  and  Virginia 
ancestry.  He  holds  three 
degrees — bachelor  of  arts,  bach¬ 
elor  of  literature  and  master  of 
science — f  r  o  m  Columbia  Uni¬ 
versity  and  he  has  lectured  at 
Columbia  and  at  New  York 
University. 

During  his  college  days,  he 
began  reporting  for  the  Herald 
Tribune.  After  joining  the  staff 


Facsimile  Circuits 
Move  Yiddish  Copy 

A  facsimile  circuit  for  the 
transmission  of  news  copy- 
in  Yiddish  —  now  links  tte 
New  York  offices  of  Jewish 
Telegraphic  Agency  with  the 
editorial  offices  of  the  Jewish 
Daily  Forward  and  Day- 
Morning  Journal.  The  cir¬ 
cuits,  installed  by  Western 
Union,  provide  standard 
(8*/4xil)  copy  sheets  and  re 
place  messengers. 
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‘His  Writers’ 

Tell  Stengel 

Flag’s  in  Bag 

By  Harold  Rosenthal 
In  a  gesture  without  prece¬ 
dent  within  the  last  generation, 
the  New  York  baseball  reporters 
covering  the  Yankees  honored 
the  club’s  manager,  Casey  Sten¬ 
gel,  July  30  with  an  imposing 
birthday  cake  inscribed  “from 
your  writers.”  Mr.  Stengel,  65, 
is  in  the  midst  of  a  heated  bid 
for  a  sixth  American  League 
pennant  in  seven  years  with  the 
New  York  club. 

Paying  tribute  to  Mr.  Stengel,  TTPtWRiTER 

the  writers  also  advised  that  from  fha  prei 

they  now  thought  the  Yankees  American;  Ha 

would  win  the  flag,  in  marked  Mirror;  Jesse 

contrast  to  the  collective  opinion  _ Carl 

they  held  last  spring  when  seven 
of  nine  writers  with  the  club  Qj.  1 

in  Florida  picked  Cleveland  to  OtrUCK.  iVllllS 

Dan  Daniel,  A’ew  Fork  IForW  1  1  Tl  OT  frh 

Telegram  and  Sun,  senior  mem-  L  Ull  1 11 1^ 

her  of  the  reportorial  corps  -|y-|  1/^  i  i 

covering  the  Yankees,  presented  \\  OrmSlUlltDllt 
the  cake,  which  was  baked  in  i 

the  shape  of  a  large  book.  The 
shape  has  special  significance.  Consolidated  Pa 
Casey’s  frequent  admonishment  tion  obtained  a 
when  making  a  particular  point  tion  this  week  a 
is  “Look  it  up,  it’s  all  in  the  attempts  were  re 
book.”  He  also  has  a  derisive  Belgo  Mill,  Shav 
term  for  a  player  with  scant  where  a  work  sto 
talent,  frequently  describing  fected  production 
such  an  operative  as  a  “Ned  in  since  early  June, 
the  third  reader.”  The  injunction 

Mr.  Stengel  has  earned  the  decertified  union 
affection  of  the  writers  com-  spondents  named 
pletely  through  his  understand-  pany  “from  pickel 
ing  and  awareness  of  their  job  ting,  threatening 
needs.  An  avid  newspaper  read-  causing  a  nuisanc 
er  who.se  tastes  extend  well  be-  The  National 
yond  the  sports  pages,  Casey  is  Pulp  and  Paper 
also  acutely  aware  of  news  nadian  Confederal 
pre.sentation.  as  demanded  by  He  Labor)  was 
morning  and  afternoon  dailies,  the  Quebec  Lai 
In  Phoenix,  during  spring  Board  as  bargain 
training  in  1951  he  set  up  two  the  employes  at  1 
daily  press  conferences.  One  and  also  at  the  Li 
was  pre-noon  for  the  writers  Wilfrid  Mosher 
who  had  to  battle  a  two-hour  the  Belgo  mill,  cl 
time  difference  back  East.  The  ful  of  strikers  ha 
afternoon  soiree  was  for  the  work  with  “the  ob 
more  leisurely  afternoon  papers,  committing  sabot 
When  a  number  of  reporters  that  two  fires  we 
protested  that  it  was  a  schedule  ately  during  the 
the  manager  would  probably  and  that  bolts  wei 
find  too  wearing,  he  advised,  paper  machines.” 

“Don’t  tell  me  how  to  run  my  Mr.  Mosher  add 
interview  business.”  damage  was  ave 

Mr.  Stengel  is  famous,  too,  200  men  picketec 
for  protecting  the  writers  cover-  week-end  and  les 
ing  the  Yankees.  When  an  inter-  were  Belgo  men. 
viewer  from  a  large  magazine  Mr.  Mosher  sai 
nsked  a  penetrating  question  machines  were  no 
Mr.  Stengel  turned  and  demand-  and  that  most  o 
ed,  “How  can  I  tell  that  to  you  ?  who  left  their  jol 
I  haven’t  even  told  my  own  returned  to  wor 
writers  that  yet.”  normally  employ; 

I  editor  ac  PUBLISHER  for  August  6,  1955 


TYPEWRITER  TEAM — C«t«y  Stangel,  pilot  of  tho  Now  York  Yankoot,  recoivos  a  birthday  grooting 
from  the  press  corps:  Left  to  right— Dan  Daniel,  World-Telegram  and  Sun;  Frank  Graham,  JournaU 
American;  Harold  Rosenthal,  Herald  Tribune;  Mr.  Stengel;  Joseph  M.  Sheehan,  Timas;  Ben  Epstein, 
Mirror;  Jesse  Abramson,  Herald  Tribune;  George  Burton,  Long  Island  Press;  John  Drabingar,  Times; 
Carl  Lundquist,  UP;  Hugh  Bradley,  Journal-American;  and  Carlos  Ferro,  La  Prensa. 


Consolidated  Paper  Corpora¬ 
tion  obtained  a  court  injunc¬ 
tion  this  week  after  sabotage 
attempts  were  reported  at  its 
Belgo  Mill,  Shawinigan  Falls, 
where  a  work  stoppage  has  af¬ 
fected  production  of  newsprint 
since  early  June. 

The  injunction  is  aimed  at  a 
decertified  union  and  other  re¬ 
spondents  named  by  the  com¬ 
pany  “from  picketing,  intimida¬ 
ting,  threatening  and  otherwise 
causing  a  nui.sance”  at  the  mill. 

The  National  Syndicate  of 
Puln  and  Paper  Workers  (Ca¬ 
nadian  Confederation  of  Catho¬ 
lic  Labor)  was  decertified  by 
the  Quebec  Labor  Relations 
Board  as  bargaining  agent  for 
the  employes  at  the  Belgo  Mill 
and  also  at  the  Laurentide  Mill. 

Wilfrid  Mosher,  manager  of 
the  Belgo  mill,  claimed  a  hand¬ 
ful  of  strikers  have  returned  to 
work  with  “the  obvious  intent  of 
committing  sabotage”  and  said 
that  two  fires  were  set  deliber¬ 
ately  during  the  past  week-end 
and  that  bolts  were  jammed  into 
paper  machines.” 

Mr.  Mosher  added  that  serious 
damage  was  averted.  He  said 
200  men  picketed  the  mill  last 
week-end  and  less  than  a  fifth 
were  Belgo  men. 

Mr.  Mosher  said  six  of  seven 
machines  were  now  in  operation 
and  that  most  of  the  workers 
who  left  their  jobs  June  9  have 
returned  to  work.  'The  plant 
normally  employs  8.50. 


Although  the  Syndicate  is  still 
technically  on  strike  at  both 
mills,  company  officials  said 
production  was  back  to  normal 
at  Laurentide. 

Meanwhile  the  International 
Brotherhood  of  Pulp,  Sulphite 
and  Paper  Mill  Workers  (Amer¬ 
ican  Federation  of  Labor- 
Trades  Labor  Congress)  sought 
certification  as  agent  for  the 
workers  at  Laurentide. 

The  Syndicates’  strikes  were 
declared  illegal. 

The  main  issue  in  dispute  is 
the  CCCL’s  refusal  to  accept  a 
5%  wage  increase  which  the 
company  agreed  to  in  negotia¬ 
tions  with  other  unions. 

A  company  spokesman  said 
that  in  the  Grand’Mere  mill  300 
employes  earned  more  than 
$4,000  a  year,  100  earned  more 
than  $5,000  and  50  more  than 
$6,000. 

• 

Paper  in  Far  West 
In  9-Colnnin  Format 

Bellingham,  Wash. 

The  Bellingham  Herald,  eve¬ 
ning  and  Sunday,  has  adopted 
the  nine-column  format,  con¬ 
tinuing  the  double  pyramid 
makeup  for  advertising. 

“After  a  lengthy  investiga¬ 
tion  of  newspaper  production 
problems,”  said  Business  Man¬ 
ager  Charles  L.  Sefrit,  “we 
have  come  to  the  conclusion 
this  is  the  practical  way  of 
handling  the  mat  shrinkage  to 
best  con.serve  newsprint.” 

• 

Dane  in  Conn. 

Harry  D.  Hansen,  31-year-old 
Copenhagen,  Denmark,  news¬ 
paperman  —  has  joined  news 
staff  of  Meriden  (Conn.) 
Morning  Record  under  the  State 
Department  exchange  program. 


Both  Houses 
Will  Probe 
Postal  Costs 

By  Janies  J.  Butler 

Washington 

Both  houses  of  Congress  will 
demand  that  the  Post  Office  De¬ 
partment  justify  rate  increases 
before  the  postal  boost  bill  is 
taken  up  in  January. 

Committees  of  each  house  will 
launch  an  interim  investigation 
of  the  sprawling  agency’s  meth¬ 
ods  and  will  have  the  data 
available  when  Congress  re¬ 
turns  to  Washington. 

The  Post  Office  Committee 
of  each  house  now  has  $75,000 
and  a  mandate  to  explore  man¬ 
agement,  operational,  fiscal,  and 
rate  policies  and  suggest  cor¬ 
rectives. 

In  keeping  with  his  promise 
in  the  State  of  the  Union  Mes- 
age,  Mr.  Eisenhower  submitted 
a  plan  to  raise  an  additional 
$400  millions  in  postal  revenues 
annually.  He  asked  that  an  in¬ 
dependent  commission  be  cre¬ 
ated  to  give  guidance  to  Con¬ 
gress  and  the  Department  on 
revenue-raising  maUers.  Among 
other  things  the  commi.ssion 
would  be  expected  to  discover 
whether  second-class  actually 
results  in  the  charged  deficit. 

But  the  commission  did  not 
come  into  existence,  pay  raises 
were  voted,  rate  increases 
stalled  in  committee,  and  Con¬ 
gress  quit  Washington  this 
week  after  delegating  the 
search  for  facts  to  its  two  com¬ 
mittees  on  postal  legislation. 


On  4-Day  Schedule  “ays,  Wednesdays,  Thurs- 

New  London,  Wis.  ‘lays  and  Fridays.  It  will  be 
Editor  Gordon  Culver  is  called  the  New  London  Daily 
stepping  up  his  all-local  tab-  Press.  The  staff  will  work  in 
loid  newspaper,  the  New  Lon-  what  Mr.  Culver  believes  is 
don  Press- Republican,  from  the  world’s  smallest  city  room 
weekly  to  daily  status — Tues-  — a  cubicle  only  6  by  7  feet. 

ANNOUNCEMENTS 

National  Advertising  Space 

Test  SANDERS  ABC  3 

Avon  Herald  News — Nunda  News 
Livingston  County  Leader 
(iieneseo.  N.  Y. 

NEWSPAPER  SERVICES 

:  Classified  Section :  I 

LINE  RATES  for  ElACH  Consecutive  Insertion:  H 

SITUATIONS  WANTED— (Payable  With  Order)  H 

4  times  @  45c  line  each  insertion ;  3  @  50c ;  2  @  55c ;  1  @  65c 

Add  15c  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS:  H 

4  times  @  90c  line  each  insertion;  3  @  93c;  2  @  $1.00;  1  @  $1.10. 

3  line  minimum;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor- 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

jmnDBCCa  Editor  &  Publisher  Classified,  1700  Times  Tower, 

>{ew  York  $6,  New  York,  Phone,  BRyant  9-3052. 

Syndicates  -  Features 

WEEKLY  CX)LUMN  on  current  news, 
human  foibles*  anecdote,  reminiscence, 
running  6  years  in  2  New  Englyd 
papers.  Background  in  Who*a  Who. 
Write  Burges  Johnson,  No.  Adams, 
Mass.  Transcript,  for  samples,  rate. 

Press  Engineers 

LORENZ 

Printing  Machine  (^..  Inc. 
Printing  Pres,  Engineers,  Machinists; 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Long  Island  City,  6,  N.Y, 
STillwell  6-0098-0099 

SKIDMORE  &  MASON.  INC. 

ERECmNG 

MOVING 

DISMANTLING 

651  W.  22nd  St.,  New  York  11,  N.  Y. 
Phone  (IRegon  5-7760 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  Street,  New  York  3,  N.  Y. 
Phone  spring  7-1740 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

Newspaper  Brokers 

Publications  For  Sale 

LEN  FEIGHNER  AGENCY 

A  33  Year  Successful  Brokerage  Rec¬ 
ord.  (Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 

CALIFORNIA  EXCLUSIVE 
WEEKLIES 

Rich,  rural  town.  Grossing  $16,000, 
can  be  increased  50%.  Very  low 
down  payment  to  printer,  wife  team. 
Paper,  well-equipped  plant,  building, 

2  bedroom  apartment  all  for  $21,000, 
$7,000  down.  Isolated  area,  good  hunt¬ 
ing,  fishing. 

Rich  valley  town,  fine  plant,  grossing 
$87,000.  Price  $60,000,  $18,000  down 
for  quick  action. 

Teeny  weeny  weekly  in  the  path  of 
rapid  growth.  You’ll  enjoy  the  climate 
of  this  pretty  little  valley.  $7000  all 
cash.  Should  treble  in  three  years. 
Joseph  A.  Snyder,  Newspaper  Broker, 
10150  Culver  Blvd.,  Culver  City,  Cali¬ 
fornia. 

E.  P,  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 

CAUFORNIA  -  ARIZONA 

We  specialize  in  the  sale  of  California 
and  Arizona  newspaper  proi«rtiea.  If 
you  like  this  area,  call  on  us  to  serve 

you. 

J.  R.  GABBERT 

3937  Orange  Riverside.  California 

UPECO,  INC. 

SPEOALIZING  IN  DUPLEX 

AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave.. 
Lyndhurst,  N.  J. 

NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management,  Newspaper 

Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

EXCLUSIVE  DAILY 
$50,000  down.  Broker,  Box  3200, 
Editor  &  Publisher. 

PENNSYLVANIA  in  garden  spot  of 
world.  Weekly  newspaper  grossing 
$40,000,  unusually  modern  plant,  ex¬ 
penses  $29,000,  5  employees,  2,250  cir¬ 
culation,  web  press,  2  machines,  every¬ 
thing  the  best.  $20,000  down  will  han¬ 
dle.  May  Brothers,  Binghamton,  N,Y. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co..  Ventura,  California. 

Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  ’’Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7534 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 

P.  0.  Box  3132,  Greensboro.  N.  C. 

OLiD,  established  community  weekly 
in  Rocky  Mountain  city.  Good  plant* 
over  4*000  paid  subs,  {rross  $30,000- 
$35,000  with  little  effort,  potential  esti¬ 
mated  at  $100,000.  Asking  $27,500,  third 
down.  The  DIAL  Agency,  640  W.  Wil- 

if  -tc  COMPETENT  appraisals  and  con¬ 
sultations  ;  confidential  brokerage ;  30 
years  of  honest  dealing.  A.  W.  Slypes 
&  Co.,  625  Market  St.,  San  Francisco 
5,  California. 

MACHINERY  anil  SUPPLIES 

specializing  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  CSty,  Iowa. 

SOUTHERN  college  town  weekly  needs 
business  manager  (or  co-publisher)  who 
wishes  to  make  partial  purchase  of  the 
paper  now.  This  is  a  select  offer,  and 
confidential.  Box  3334,  Editor  &  Pub- 
’  lisher. 

Composing  Room 

MORRISON  Slug  Stripper  Cabinet 
Model. 

INTERTYPE  Magazine  Rack  12  full 
12  split. 

NEWSPAPER  Make-up  Tables  w/ 
overhead  banks  28x72.  28x96. 
90-CHAN.  %  Intertype  Magazines. 
ROUSE  #1  Band  Saw  A.C. 
NEWSPAPER  22  cases  steel  type 
Cabinets. 

INGOT  Molds  for  Margach  Feeder. 
Write  your  needs.  Many  other  items. 
GRAPHIC  ARTS  EQUIPMENT  CO. 
127  W.  Harrison  Street, 

Chicago  6,  Illinois. 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 

Tax  and  ail  other  purposes. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Ave.  Brooklyn,  N.  Y. 

SUBSTANTIAL 

NEW  YORK  WEEKLY 

Long  established  success.  Owner  wishes 
to  retire.  Write  Box  3340,  ^itor  & 
Publisher. 

Publications  Wanted 

Publications  For  Sale 

SEEK  OWNERSHIP  or  partnership 
New  Jersey  newspaper.  Newspaper, 
radio  experience.  Invest  fulltime  serv¬ 
ices,  up  to  $10,000.  Box  3335,  Editor 
&  Publisher. 

NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave..  Los  Angeles  29,  California. 

UNO..  INTERTYPE  and  LUDLOW 
mats  Imught  and  sold.  Over  1,000  fonts 
for  immolate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  St.,  Phila.,  Pa. 

COLORADO  COUNTY  SEAT  WEEKLY 
only  paper  in  Ckjunty ;  $20,000  includ¬ 
ing  building  and  apartment.  As  little 
as  $7,000  down.  Bailey-Krehbiel,  Box 
396,  Salina,  Kansas. 

SMALL  DAILY 

$10,000  to  $1.5.000  down.  Box  3338, 
Editor  &  Publisher. 

Business  Opportunities 

UNOTYPE  MATS  SOLD.  Large  ss- 
sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24,  N.  Y.  C..  11. 

FOR  SALE ;  Midwest  small  daily. 
Needs  work.  Priced  right.  Golden  op¬ 
portunity  for  right  man.  Len  Feigh- 
ner  Agency,  Box  192,  Mount  Pleasant, 
Michigan,  phone  26231. 

PARTNER  with  capital  to  buy  offset 
plant  in  New  York  City  or  I  will  buy 
shares  in  going  plant.  Have  job  plant 
and  traveling  background.  Box  3201, 
Editor  &  Publisher. 

MUL'HFACE  PERFORATOR  —  practi¬ 
cally  new  with  8  pt.  Opticon  and  5  pt. 
Regal  magazines.  $1,600.  Box  3316, 

>  Editor  &  Publisher. 

MACHINERY  and  SUPPlJ^g 

_ Composing  Room 


UPPUI^ 


LINOTYPES  AND  INTERTYPmT" 
2— #8  single  mag.,  #4264'1  and 
#46479 

1 — #8  3  mag.,  #47963 
1 — #31  4-mag.,  #55407 
1 — Model  C  Intertyije.  gas  not. 

3  mag.,  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  N.  4th  Street 

_ Philadelphia  6.  Pa. 

LUDLOW — Excellent  condition ;  easti 
to  72  point.  Serial  #1941.  Near  Phfla. 
delphia.  $1500.  Box  3104,  Editor  k 
Publisher.  * 

LUDLOW  AND  UNO  MATS,  u5 
new.  Save  25  to  S0%.  Late  facta 
Write  for  price  list,  lino  and  Inttr- 
type  magazines,  new  or  used.  Midwcit 
Matrix  Mart.  633  S.  Plymouth  Court 
Chicago  5,  Illinois. 


Newsprint 


CANADIAN  and  AMERICAN  Ntm. 
print.  All  size  rolls.  For  Immedlatt 
delivery  and  Deferred  Shipments  dirtet 
from  mills  at  attractive  prices. 
BURLINGTON 
PULP  t  PAPER  CORP. 

142  E.  85  St.,  NYC  MU  5-6446 
STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  k 
Paper,  45  W.  45  St.,  N.  Y.  u. 
JU  2-4830. 

CANADIAN  NEWSPRINT  sUndard  t! 
lb;  roils  or  sheets.  Your  size.  Prompt 
delivery.  Brookman  Paper,  555  West¬ 
chester  Ave.,  N.  Y.  MOtthaven  5-6421 
NEWSPRINT  ROLI-S.  SHEETS 
BEHRENS  SALES 
427  2nd  Ave.,  N.Y.C.  MU  6-6966 


Press  Ritom 


"IT'S  GOTTA  GO"  ...  I 

QUICK  —  $17,500  I 

16-32  PAGE  HOE  QUAD  j 

Serial  #1369. 

Complete  with  all  stereotype  equi^ 
ment,  mat  roller,  36  chase.s,  hard  mb- 
her  rollers,  AC  motors  and  drivea 

UPECO,  INC. 

Box  355  Lyndhurst,  N.  J. 

32-PAGE  HOE  SIMPLEX” 

%  and  ^  Folder 
22^*  Cutoff,  AC  Motor 

32  Page  DUPLEX  Tubular 

22  2  to  1  Cylinders — Double  Foldsra 

AC  Motor.  Complete  Stereo 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  5.3547 
EQUIPMENT  FOR  SALE 

24  PAGE  standard  HOE  Triple  Deck 
Press — 22%”  Cut  off. 

HASSELBACK  fast  lock  up  bands 
COLOR  Cylinder 
FULLY  automatic  controls 
INCHING  motor  drive 
CHAIN  driven 

COMPLETE  with  stereotyiie  equipment 


Now  in  operation. 

WEST  VALLEY  NEWSPAPERS.  INC. 

PO  Box  546,  Reseda  Calif. 
TELEPHONE:  Dickens  4-3535 


MODEL  A  Duplex  Pres*  #1489 
MODEL  B  Duplex  Press  #807 
MODEL  AB  Duplex  Press  #491 
12  PAGE  1-1  Duplex  Tubular  with 
%  Folder 

8-16  GOSS  Single  width 
16-32  HOE  Quad 

16-32  2-UNIT— Twin  Folders  and  % 
Folder 

UPECO.  Inc. 

Box  355,  Lyndhurst,  N.  J. 
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machinery  and  SUPPUES 

Press  Room 


PRICED  RIGHT! 

hoe  z-type  press  units 

Available  for  Inspection 

complete  as  2,  S,  4.  S  or  6  UNIT 
PRESSES:  ZZ\  inch  cut-off.  Eqfuippcd 
with  »t«el  cylinder!,  roller  bearinst, 
doable  folders,  reels,  tensions  and 
Wood  Autopasters;  D.C.  Motor  drives 
and  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery  ;  Kohler  Pedestal  type  8-arm 
reels  and  tensions  with  or  without 
Wood  Autopasters ;  units  with  late  news 
or  Fudge  Decks:  Cutler  Hammer  Con¬ 
veyors  and  delivery  tables;  100/10  HP 
D.C.  Press  Drives  and  controls:  8-ton 
gss  or  electric  pots;  Wood  Junior 
Autoplates  or  Automatics;  Wood  Auto- 
^svers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave..  N.Y.  17  EL  5-3507 


FOR  SALE 

Approximately 

200  Used  Printers  Rollers 
86'  X  103'  lengths. 

4'  X  SH'  Diameter. 

WRITE  OR  PHONE 
J.  a  CAPLAN 

N.  Main  St.  Burgettstown,  Pa. 

WHitney  4-2101 


Used  Presses 

it  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or 
which  may  be  available  soon,  for 
newspapers  of  all  sizes. 

it  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

A  CORRESPONDENCE  Invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5401  W.  31  Street  Chicago,  Illinois 


MOTOR  DRIVES  of  40,  60,  60,  75. 
and  100  H.P.  AC.  Also  extra  control 
boards  AC.  George  C.  Oxford,  Box 
003,  Boise,  Idaho. 


16  HOE  UNITS 

Ink  Pumps,  Rubber  Rollers 
Steel  Cylinders,  Roller  Bearinsrs 
Substructure  &  Reels 
Doable  Folders  with  Conveyors 

Separate  Units  Available 
JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y. 


UNITUBULAR  PRESS 

4  units,  color  cylinder,  AC 
■odern  drive,  stereotype  equipment. 

GEORGE  C.  OXFORD 

803  _ Boise.  Idaho 

16  PAGE  SCOTT 

cutoff.  Complete  with  curved 
•term  and  AC  Drive. 

24  Page  GOSS  Stralghtll  ne 

*J>*ck  Single  width— AC  Drive— 23A 
worter  Folder — Complete  Stereo. 

ben  SHULMAN  ASSOCIATES 

*70  Park  Ave.,  N.Y.  17  EL  5-3507 


MACHINERY  and  SUPPUES 


Press  Room 

16-PAGE  HOE  PRESS  with  complete 
stereotype  equipment  23 A'  sheet  cut. 
1-16-PAGE  HOE  unit,  condensed  type. 
22%  cut  off 

Hall  Dry  Mat  Roller, 

Durall  Aluminum  stereotype  Chases 
No.  25  Vandercook  Proof  Press 

Hoe  Heavy  Duty  Saw  and  Trimmer 
Furnaces  snd  Pumps 

Hall  6'  and  8'  tables 

Complete  double  page  easting  equip¬ 
ment  for  21-%  sheet  cut. 

THOMAS  W.  HALL  CO. 

Stamford,  (Tonn. 

6  scon  UNITS 

22%'  cut  off,  double  folders,  Cutler- 
Hammer  conveyors  with  6  Scott  3-arm 
reels  snd  Jones  automatic  tensions.  2 — 
125/7%  DC  press  drives.  2 — 150  kw 
General  Electric  rectifiers  for  convert¬ 
ing  from  AC  to  DC.  Turntables  and 
trackage  around  press.  Complete  stereo¬ 
type  equipment.  Press  completely  re¬ 
built  last  year.  Can  be  seen  running. 
Available  September.  Reasonable. 

Unique  Press.  2932  Caniff,  Detroit 
12.  Michigan,  'Trinity  6-1007. 

PRICED  FOR  QUICK  SALE 

HOE.  VER’nCAL  TYPE  6-UNIT 
PRESS:  22%  inch  cut-off;  steel  cyl¬ 
inders  ;  roller  bearings ;  spray  foun¬ 
tains  ;  3-arm  pedestal  type  reels  with 
tensions ;  2  double  folders ;  D.C.  motor 
drives  and  controls,  (complete  stereo. 
Equipment  was  located  in  Brooklyn 
Eagle  Plant. 

SHULMAN  PRESS  SALES 

270  Park  Ave..  N.Y.  17  EL  5-3507 

2—4-PAGE  DUPLEX  Unitubular  Units 
with  double  color  cylinder  units  and 
double  reversing  mechanism,  regular 
half  folder,  drive  shaft,  roll  stand,  roll 
shafts.  Can  be  seen  in  operation. 
Excellent  condition.  Box  3010,  Editor 
ft  Publisher. 

Stereotype 

Tubular  Plate  Finishing  machine,  late 
base  model,  %'  boring  bar,  AC  mount¬ 
ed  motor.  George  C.  Oxford.  Box  903, 
Boise.  Idaho. 

PONY  AlITOPLATE  casting  machin* 
for  21  %”  ciif-off  press.  George  C 
Oxford.  Box  903.  Boise.  Idaho. 

7200  LB.  LUDWICK  hooded  metal  pot. 
manufactured  1951.  electric  pump  with 
spout  for  tubular  casting,  box,  dual 
motor  driven  carburetors,  Partlow  heat 
control,  $2128. 

GOSS  VACUUM  type  tubular  easting 
box.  installed  1951.  perfect  condition, 
$2280.  Box  3233.  Editor  ft  Publisher. 

44  TABLOID  Size  (Tiaaes.  Inside  Mea¬ 
surements  Arc  23%  X  15%.  All  or 
Part  for  $25.00  Each  F.O.B.  Los 
Angeles  Times,  California. 

Wanted  to  Buy 

NEWSPAPER  PLANTS 

Also  individual  machinery  ft  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCHAFT  REPRESENTA'nVES 
'77  Broadway  New  York  7,  N.  Y. 

WANT  Duplex,  Goss,  Flatbed,  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins,  712  S.  Clark.  Chicago,  III. 

WANTED  Duplex  or  Goss  Flat  Bed 
Web  Press,  (jash  deal.  Inland  News¬ 
paper  Supply  (To..  422  West  Sth, 

Kansas  City  5,  Mo. 

NEED  used  galley  and  type  eabineta. 
remelting  furnace,  and  Hiseellaneoue 
items.  Oxford.  Mississippi,  Elaglo. 

TTS  PERTORATOR  in  good  condition. 
Must  be  priced  right.  Phone  7222,  J. 
B.  Robinson.  Daily  News,  Jacksonville. 
North  Carolina. 

WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works, 
823  N.  4th  St.,  Phila.  6.  Pa. 
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MACHINERY  and  SUPPUES 

Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Av.,  N.  Y.  17  EL  6-3507 


Stereotype  Press  with  21  cut-off.  two 
or  four  plate  wide.  George  C.  Oxford, 

Box  903.  Boise.  Idaho. _ 

ONE  HOE  automatic  finishing  machine 
for  22  M*  sheet  cut.  wanted  to  buy. 

THOMAS  W.  HALL  CO. 

_ Stamford.  Conn. _ 

NEED — GOOD  used  prossess  type  cam¬ 
era — size  18'  by  18' — Jickaonville  | 
Daily  News.  P.O.  Box  B.  Jacksonville,  | 
North  Carolina. 


HELP  WANTED 


ddminisirative 


BUSINESS  MANAGER 
WANTED 

THERE  will  soon  be  a  vacancy 
In  our  organization  for  an  ex¬ 
perienced  business  manager. 
Our  plant  is  modem  in  every 
way.  Has  letter  and  offset 
presses.  Main  business  is  maga¬ 
zines,  but  handle  considerable 
job  work.  It’s  a  union  shop  with 
100  employees.  Located  in  col¬ 
lege  town  of  30,000  in  mid¬ 
west.  If  you  are  under  40,  have 
had  experience,  and  can  man¬ 
age  a  plant  of  this  size,  there’s 
a  good  opimrtunity  for  you 
here.  Tell  us  about  yourself 
and  we’ll  arrange  an  inter¬ 
view.  Address  Box  3206,  Edi¬ 
tor  Publisher. 


Circulation 


HOME  DEUVERY  Supervisor  with 
A.M.  experience.  Must  fully  quali¬ 
fied  and  endowed  with  a  personality 
suited  for  working  with  boys  and  men. 
Our  organization  is  large  and  the  area 
highly  competitive.  A  spot  where 
ability  will  open  the  door  to  opportun¬ 
ity.  Send  complete  resume  and  state 
salary  requirements  to  Box  3207,  Edi¬ 
tor  &  Publisher. 

EXPERIENCED  City  Manager  for  af¬ 
ternoon  and  combined  Sunday.  Op- 
portunlty  for  right  man  to  make  show¬ 
ing.  Prefer  man  with  experience  in 
1  medium  size  city  in  Southern  Territory. 

;  Write  giving  positions  held,  employer 
references,  when  available,  etc.,  to 

;  Box  3209.  c  /o  Editor  ft  Publisher^ _ 

GOOD  all  round  man.  We  will  train 
you  for  a  top  spot.  Hard  work  and  ap¬ 
plication  required.  Prefer  small  paper 
and  promotion  experience.  Age  limit 
40.  Resume,  and  salary  expected,  first 
letter.  P.  P.  Turner.  Orculitlon  Man- 
airer.  The  Florida  TImes-Union. 
CTRCULA’nON  MANAGElTfor  5.000 
Chart  Area  6  afternoon  dally.  Must 
'  know  how  to  build  and  keep  cireula- 
.  tion.  All  replies  confidential.  Tell  all 
I  In  first  letter.  Write  Box  3101.  Editor 
I  ft  Puhlisher. 

riRCULA'nON  MANAGER  for  thirty 
thousand  evening  snd  Sunday  daily 
Chart  Area  five.  Five  figure  salary 
plus  incentive  plan  for  right  man. 
Man  selected  must  have  proven  pro¬ 
motional  ability,  be  under  fifty  and 
know  all  phases  Circulation  Manage- 
j  ment.  Box  3221.  Editor  ft  Publisher. 

I  DISTRICT  MANAGER  for  Northwest 
daily  most  be  a  circulation  builder. 

.  little  merchant  plan.  SIOO  week  salary. 

I  car  expense  Included.  Box  3232,  Edi- 
I  tor  ft  Publisher, 

aRCULA'nON  MANAGER  ^“hV'TO 
opening  for  young  man  who  is  ready 
to  step  up  from  Assistant.  Competi- 
!  tive  ABC.  Little  Merchant  community, 
i  Write  in  full  John  Q.  Lambert.  Nat- 
I  Aez  Democrat.^  Natchez,  Mississippi. 
CIRf^LATTON'  MANAGE  at  once— 
12,000  afternoon  daily.  Only  paper  In 
I  city  of  25.000,  New  building  under- 
I  way.  Excellent  opportunity.  Rush  full 
I  details,  background,  experience,  salary 
requirements.  The  Dally  Progress. 
I  Charlottesville.  Virginia. 


HELP  WANTED 


Clsusified  Advertising 

AGGRE7SSIVE  Exi>erieneed  Classified 
Manager  for  daily  near  New  York. 
Must  have  ability  to  handle  department. 
Write  fully.  Box  3238,  Editor  ft  Pub¬ 
lisher. 


ARE  YOU  A 
TOP  CLASSIFIED  MAN? 

DUE  TO  our  expansion  program,  we 
will  add  a  top-flight  street  man  to  our 
staff.  You  must  like  to  sell  classified ;  be 
neat  in  appearance  and  have  a  desire 
to  get  ahead.  Good  starting  salary.  If 
you’d  like  to  join  up  with  one  of  the 
most  progressive  combintion  papers  in 
the  Mid-West — here's  your  chancel 
Write  or  call  collect  to  Carroll  Canine, 
Manager,  Classified  Advertising,  The 
Evansville  Courier  and  Press,  Evans¬ 
ville,  Indiana. 


CLASSIFIED  ADVER'nSING  Manager 
for  medium  size  daily  in  Metropolitan 
area.  Real  opportunity  for  construc¬ 
tive  work  and  results.  Give  complete 
information,  references  in  your  letter 
which  will  Im  treated  confidentially. 
Box  3323,  Editor  ft  Publisher. 


THE  LEADER-HERALD  of  Glovers- 
ville  New  York  needs  young  man  for 
Classified  Advertising  Manager’s  posi¬ 
tion.  Must  have  promotional  ability 
and  experience  in  all  phases  of  this 
department.  Apply  Mr.  Arnold.  Ad¬ 
vertising  Director,  stating  draft  status 
and  expectant  salary. 


_ Display  Advertising _ 

AMBITIOUS  young  man,  with  knowl¬ 
edge  of  layout  and  unafraid  of  stiff 

Icomijetition,  wanted  by  fast-growing 
Long  Island,  N.  Y.  weekly  newspaper. 
Opportunity  for  hard  worker,  salary, 
plus  commission.  Reply  Box  3037,  Bkli- 
I  tor  ft  Publisher. 

,  LAYOUT  and  COPY  MAN 

50.000  NEW  ENGLAND  newspaper 
needs  young  man  with  talent  for  Copy 
and  Layout  Department.  Art  training 
helpful  but  not  necessary  if  you  can 
j  produce  fast,  attractive  layouts  and 
write  good  copy.  Excellent  salary. 
Departmental  incentive  plan  and  other 
benefits.  Give  full  details,  training  and 
experience.  Box  3151,  ^itor  ft  Pub- 
I  lisher. _ 

I  ADVER’nSING  MANAGER  daily  8,000 
i  circulation  chart  area  4.  Offset  process 
I  gives  wide  latitude  for  use  of  imagina- 
I  tive  ideas  using  unlimited  photography 
'  to  sell  merchandise  and  services.  Staff 
!  three  display  salesmen,  one  classified. 

,  Must  have  good  personality,  knowledge 
I  and  ability  to  make  him  respected  by 
I  advertisers.  Make  good  layouts  and 
I  write  copy.  Liberal  starting  salary 
'  plus  percentage  of  gross  advertising 
I  revenue.  Excellent  opportunity  for  man 
now  occupying  secondary  position  oa 
larger  newspaper  or  for  top  man  on 
'  weekly  wanting  increased  earnings, 
i  Pleasant  year  ’round  climate.  Type  of 
i  city  ideal  for  family  man.  Write  in 
detail  to  UpDeGraff-Ziikerman,  Inc. 
Advertising  Agency,  Martin  Building, 
^  Columbus,  Georgia. 


COMBINATION  Ad  man  and  reporter 
i  — Daily  experience.  Non  Drinker.  $75 
week.  Plus  commission.  Flare,  Hobbs. 
New  Mexico. 


SPACE  SALESMAN,  with,  if  possible, 
a  background  experience  with  a  depart- 
I  ment  store.  Must  be  a  good  layout 
man.  also  experienced  advertising 
solicitor.  Give  age,  family,  all  tjrpes 
of  business  experience,  and  your  pre^ 
ent  and  past  employers.  This  is  a 
I  pai>er  with  13,500  circulation,  good 
schools,  amusements.  60  miles  from  a 
large  city.  Population  over  16,000. 
Write  Box  3234,  Editor  ft  Publisher. 

STEADY  RELIABLE  young  man  to 
head  local  advertising  on  8,000  ABC 
.  daily.  Write  giving  background,  ex- 
'  perience,  qualifications  in  detail.  Ref¬ 
erences.  Herald,  Columbia,  Tennessee. 
YOUNG  AMBITIOUS  space  salesman 
'  for  rapidly  expanding  Westchester 
County  (N.Y.)  newspaper  group.  Own 
auto  prrferred.  State  salary  expected. 
I  Box  3226,  Editor  ft  Publisher. 
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HELP  WANTED  j 


Duplay  Advertuing 


WANTED  ENERGETIC  Display  man 
capable  of  selling  and  servicing  estab-  I 
lished  and  new  accounts  on  one  of  I 
New  Mexico’s  leading  daily  papers, 
circulation  over  8,000.  Good  salary,  j 
pleasant  working  conditions.  Reply  ' 
confidential.  Write:  Bob  Perkins, 
Hobbs  (New  Mexico)  Daiiy  News-Sun. 

ADVERTISING  LAYOUT  MAN 

POSITION  for  production  layout  man 
in  newspaper  copy  service  department. 
Must  be  capable  of  preparing  a  mini¬ 
mum  of  15,000  agate  lines  (30-35  ads) 
of  retail  food  and  liquor  advertising  a 
week.  No  “Show  Layouts”  required. 
Imagination  and  speed  essential.  Send 
complete  resume  and  samples.  Person¬ 
nel  Manager,  The  Washington  (D.C.) 
Post  and  Times  Herald,  1515  LSt.,  N.W, 

OPPORl’UNI'rY  FOR  BEGINNER 
Male  or  female  to  head  advertising  de¬ 
partment  of  live  Connecticut  weekly. 
Salary  plus  commission.  Write  Box 

3332.  Editor  &  Publisher. _ 

P^MANENT  POSmON  in  ad  sales 
on  award  winning  Speidel  newspaper, 
Salinas  Californian.  Bonus,  retirement 
income,  preferred  stock,  other  benefits. 
Wonderful  opportunity  for  thoroughly 
experienced  ad  salesman.  Phone,  write 
or  wire  Mr.  Baymiller,  Salinas  News¬ 
papers,  Inc.,  Salinas,  California. 
RETAIL  SALESMAN  15,000  unopposed 
Daily  and  Sunday.  Fertile  field  for  an 
aggressive  man  with  2  or  more  years 
experience.  Good  layouts  important. 
Ideal  living  conditions.  Secure  future 
for  producer.  Chart  area  9.  Box  3301, 
Editor  &  Publisher. 

RETAIL  SALESMAN  ^th  well-d^ 
veloped  layout  skill  to  sell  service  dis¬ 
play  accounts  on  52.000  evening,  150, 
000  city,  chart  area  6.  Congenial  staff. 
E.xcellent  opportunity  based  on  ability. 
Vacation,  insurance  benefits.  Write 
details — age,  marital  status,  exiwri- 
ence,  employers,  references,  salary  re¬ 
quirement  to  Box  3333,  Editor  &  Pub¬ 
lisher. 

SPECIAL  EDITION  crew.  Statewide 
number.  $100,000  potential.  Give  de¬ 
tails,  references,  ^ptember  1,  start¬ 
ing  date.  Box  3304,  Eklitor  &  Pub- 
lisher. 

YOUNG  MAN  for  advertising  on  large 
Connecticut  weekly.  Car  necessary. 
Apply  The  Southington  News.  South¬ 
ington,  fxtnnecticut. 

Editorial 

EXPERIENCED,  hard-working  report¬ 
er  able  to  cover  all  beats  wanted  for 
long-established  New  England  news¬ 
paper.  Must  be  willing  worker.  Good 
pay,  ideai  working  conditions,  five-day. 
40-hour  week,  paid  Blue  Cross  and 
life  insurance.  Give  references.  Box 
3045.  Editor  &  Publisher. 

EDITOR-ENGINEER,  preferably  me¬ 
chanical  engineering  graduate,  wanted 
for  expanding  staff  of  national  business 
publication  located  in  southwestern 
Michigan.  Will  collaborate  on  evalua¬ 
tion  of  technical  material  for  editorial 
merit,  solicitation  of  authors,  pro¬ 
cessing  of  copy  and  illustrations,  and 
coverage  of  significant  engineering 
events.  Salary  open.  Box  3108,  Editor 

ft  Publisher.  _ 

OHIO,  six  day  evening,  wants  com¬ 
bination  reporter  and  photographer, 
capable  of  beat  or  feature  work.  Desk 
experience  helpful  but  not  essential. 
Box  3105,  Editor  &  Publisher. 

REPORTER  for  aggressive  medium 
daily.  Prefer  man  with  one-three  years 
solid  experience  seeking  advancement. 
Salary  good,  promotion  chances  excel¬ 
lent.  Include  clips,  references.  Man¬ 
aging  Editor,  Idaho  State  Journal, 

Pocatello. _ 

REPORTER  for  county  seat  daily,  Eix- 
rallent  opi»rtunity  for  young  man 
interested  in  developing  local  news. 
State  references,  salary  required.  Edi¬ 
tor,  Newton  Kansan,  Newton,  Kansas. 

EDITOR — For  weil  established,  grow¬ 
ing  weekly  labor  newspaper  published 
in  Chart  Area  6.  Knowledge  of  labor 
preferred.  Permanent  position.  Ulti¬ 
mately  in  charge  of  Department.  State 
references,  salary,  etc.  Box  3204,  Edi¬ 
tor  ft  Publisher. 


HELP  WANTED 


Editorial 


REPORTER  who  can  handle  a  one  man 
news  bureau.  Ohio.  Box  3106,  ^itor 

ft  Publisher. _ 

EXPERIENCED  general  reporter.  $65 
top.  More  if  Can  substitute  on  news 
desk.  The  Staunton  (Virginia)  Leader 

Pai)er8. _ 

EXPERIENCED  reporter  or  deskman, 
chart  area  10,  Metropolitan  morning 
and  Sunday  newspaper.  Man  under  40 
preferred.  Must  be  fast,  accurate  and 
reliable.  Only  applications  giving  fuli 
details  will  be  considered.  Direct  reply 

to  Box  3208,  Editor  &  Publisher. _ 

REPORTER — Must  be  experienced,  pre¬ 
ferably  from  western  Kentucky,  by 
strong  a.m..  Chart  area  6.  Vacation, 
pension,  other  benefits.  Box  3211,  Edi- 

tor  ft  Publisher. _ 

WANTED — Wire  and  desk  man,  col¬ 
lege  town  11,000,  Midwest,  college 
graduate  preferred ;  two,  three  years 
experience  necessary,  situation  open 
September  1  to  15.  Address  Box  3222, 

^itor  ft  Publisher. _  _ _ 

CITY  HALL  reporter  with  at  least  5 
years  experience  needed  on  daily  in 
California  city  of  23,000.  Send  com¬ 
plete  information  on  qualifications  to 

Box  3317,  Editor  ft  Publisher. _ 

DEEP-SOUTH  afternoon  daily  in  town 
of  40,000  will  pay  well  for  a  GOOD, 
young  reporter.  Address  Box  3300, 
Editor  &  Publisher. _ 

ENTHUSIAS’nC  GIRL  REPORTER 
wanted  by  small,  five-day,  afternoon 
daily  to  do  society,  woman’s  page  fea¬ 
tures  and  general  reporting.  Oppor¬ 
tunity  to  learn  all  phases.  Write  full 
details  to  The  News,  Hopewell,  Va. 

EXPERIENCED  REPOR’TER  for 
morning  daily  in  Rocky  Mountain  city 
of  12,000,  rapidly-growing  area.  Op¬ 
portunity  for  advancement.  Box  3302, 
Editor  ft  Publisher. _ 

EXPERIENCED  SUB-EDITOR  for 
English  daily,  minimum  one  year  con¬ 
tract.  transport  paid.  Airmail  quali¬ 
fications  to:  DAILY  STAR,  Beirut, 
Lebanon. 

G™  ^A^L~  reporting  Spot  open 
for  young  man  with  car ;  camera  and 
Scano  exiierience  desireable.  8,000 
Semi-weekly  exploring  daily  possibili¬ 
ties.  Chart  Area  2.  Box  3336,  Editor 
&  Publisher.  _ _ _ 

MA7oR  metropolitan  paiMsr, 

chart  area  2,  wants  experienced  Re¬ 
ligious  News  Editor.  Top  salary  plus 
employee  benefits.  Give  ex|)erience  and 
references.  Box  3314,  Editor  ft  Pub¬ 
lisher.  _ _ 

MEN  WITH  1  to  3  years  experience  | 
now  in  Chart  Areas  6,  9,  10 — we  have 
many  openings  for  you.  Also  editor 
and  reporter  jobs  throughout  country. 
Send  resume  and  ask  for  registration 
forms.  Birch  Personnel,  69  E.  Madi¬ 
son.  Chicago,  Illinois.  _ 

NEWS  EIDI’rOR.  afternoon  all-local 
daily,  city  of  6,000.  Position  includes 
writing  and  editing  local  stories.  No 
sports.  Present  editor  stepping  up  to 
better  job.  $80  week.  Open  Septem¬ 
ber  1.  Kenneth  G.  Meuser,  Monett 
(Missouri)  Times. 

RAlIlO-NEWS  REPORTER  wanted. 
Must  have  newswriting  or  newspaper 
experience  and  with  ability  to  broad¬ 
cast.  Good  opportunity.  Full  details 
first  letter  to  WNBH,  New  Bedford, 

Massachusetts.  _ 

REPOR’TER,  COLLEGE  graduate,  two 
or  more  years  experience,  morning 
daily,  northern  New  England  college 
city,  recreational  center.  Give  age, 
exiterience,  references,  dependents,  sal¬ 
ary  rquirements,  aptitude  with  news¬ 
casting.  camera,  ^x  3337,  Editor  ft 
Publisher. _ 

REPORTERS 

SPORTS  and  general  assignment  for 
100.000  plus  circulation  afternoon 
daily.  Prefer  some  experience  but  con¬ 
sider  journalism  degree.  Excellent  op¬ 
portunities  for  right  men.  Veteran  or 
draft  exempt.  Write  Personnel  Depart¬ 
ment,  South  Bend  Tribune.  South  Bend 
26,  Indiana. 

REPORTER  Wanted  for  six  day  daily. 
Must  be  good  on  local  news  and  fea¬ 
tures.  Good  pay  to  good  man.  Neosho 
I  (Missouri)  News. 


HELP  WANTED  1 


Editorial 


SPORTS  EDITDR  for  small,  five-day, 
afternoon  daily.  More  concerned  with 
enthusiasm  and  drive  than  with  ex¬ 
tensive  experience.  Write  full  details 
and  salary  ext>ected  to  The  News, 
Hopewell,  Virginia. 

SPORTS  EDITOR-REPORTER  —  For 
7,000  p.m.  and  Sunday,  Two  six>rts 
pages  daily.  Also  city  hall  beat.  Must 
have  imagination,  knack  for  layout, 
column.  Willing  to  learn.  Best  bet 
for  young,  single  man,  some  experi¬ 
ence.  September  1.  Bob  Paulos,  Inter 
Lake.  Kalispeli,  Montana. 

SPORTS  REPORTER,  one  or  two 
years  exiterience.  Challenging  oppor¬ 
tunity  on  two-man  staff.  Afternoon 
daily,  13.000.  Chart  area  2.  Write 
Box  3328,  Editor  &  Pubisher. 

WIRE — COPY  Blditor,  one  edition, 
must  be  snappy  head  writer,  fast,  ac¬ 
curate.  Afternoon.  Send  clippings, 
references.  Box  3303,  Editor  ft  Pub¬ 
lisher. 

YOUNG  MAN  as  news  reporter  on 
3500  circulation  weekly.  Growing 
paper  in  prosperous  area.  Modern,  well 
equipped  plant.  Job  requires  camera 
use.  Salapr  open.  Write  The  New 
Milford  Times.  New  Milford,  Conn. 

Free  Lance 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48.  N.  Y.  C.,  N.  Y. 

Mechanical 

(COMPETENT,  experienced  doorman/ 
compositor  tor  medium  sized  job  shop. 
Must  be  able  to  handle  all  types  jobs 
with  expedition.  Well  equipped,  air 
conditioned,  modern  shop.  Ideal  cli¬ 
mate  hunting,  fishing,  winter  sports. 
Junior  college,  excellent  schools.  Write 
full  particulars  including  references 
first  letter.  Preston  Walker.  The  Daily 
Sentinel,  Grand  Junction.  ^lorado. 

competent,  quaiified  job  shop  press¬ 
man  capable  of  taking  charge  presses, 
Heidelberg,  Kelly  B,  Miller  SY,  Miehle 
Verticle  and  Miehle  #4.  Must  have 
excellent  foundation  color  printing,  all 
types  paper  and  inks.  Medium  sized 
modern,  air  conditioned,  well  equipped 
shop.  Ideal  climate,  fishing,  hunting, 
winter  sports.  Junior  college,  excellent 
schools.  Write  full  particulars  includ¬ 
ing  references  first  letter.  Preston 
Walker,  The  Daily  ^ntinel.  Grand 
Junction,  Colorado. 

COMPOSING  ROOM  FOREMAN  for 
Eastern  PM  daily,  8  machines,  o|)en 
shop.  Must  know  TTs  operation,  able 
to  handle  men.  Permanent  situation. 
Excellent  opportunity  for  conscientious 
man.  Write  full  details  including  sal¬ 
ary  requirements.  Box  3326,  Editor 
ft  Publisher. 


HELP  WANTED 


Mechanical 


IMMEDIATE  PERMANENT  situation 
for  competent  journeyman :  combina¬ 
tion  web  press  and  stereo  work  on  af¬ 
ternoon  daily.  Scale  among  very  best; 
37%-hour  week;  life,  hospital  and  sav¬ 
ings  plans.  Write  Pressroom  Superin¬ 
tendent,  Post-Tribune,  Gary.  Indiana. 

Photography 

MAN  capable  of  doing  photographic, 
dark  room  and  Fairchild  work.  3  p.m. 
to  11  p.m.  shift.  Ability  to  write 
won’t  hurt.  Medium  size.  Ohio  daily. 
Box  3107,  Editor  ft  Publisher. 

_ Photo  Engraving _ 

NEED  a  steady,  experienced  photo¬ 
engraver.  Must  be  able  to  handle  ent 
through  all  phases  from  camera 
through  etcher.  Reply  fully  with  com¬ 
plete  details  of  training,  referenca, 
and  salary  expected.  Will  be  secure 
position  for  right  man.  All  answers 
held  in  strictest  confidence. 

BOX  3004,  EDITOR  ft  PUBLISHER. 


EXCELLENT  OPPORTUNITY  for  col¬ 
lege  graduate.  Needed  as  College  rep¬ 
resentative  for  sales  promotion  and 
manuscript  scouting  to  represent  im¬ 
portant  New  York  Publisher.  Work 
beyond  college  degree  not  necessary 
but  helpful.  Submit  vita  and  experi¬ 
ence.  Box  3327,  Editor  ft  Publisher. 

_ INSTRUCTION 

_ Classified  Advertiting 

UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE... 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  i)er  enrollee— balance 
$3  i>er  enrollee  per  week  for  16 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Seliing  Plans. 

I  2900  N.W.  79th  St.,  Miami  47.  Florida. 
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Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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HELP  WANTED 


SITUATIONS  WANTED  i  SITUATIONS  WANTED 


SITUATIONS  WANTED 


Various  Departments 

Display  Advertising 

JOBS  IN  WYOMING 
wanted  reporters  and  news-editors 
and  operators,  printers,  and  operator- 
printer  combinations.  Ebccellent  sal¬ 
aries  and  opportunities.  Wyoming 

Press  Association,  318  S.  11th,  Lara¬ 
mie,  Wyoming.  Include  full  details  in 
application. 

BUSINESS,  ADVERTISING, 
NATIONAL  MANAGER, 

Chart  areas  1,  2,  6,  7,  11,  12.  25  years 
background  metroiiolitan  smaller-city 
dailies.  Well  vers^  all  phases  man¬ 
agement.  sales,  promotion.  Abundance 
initiative,  tact,  resourcefulness.  Now 
employed  national  manager  city  60,000. 
Enviable  record,  excellent  references. 
Available  interview.  Salary  open.  Box 
3325,  Mitor  &  Publisher. 

SITUATIONS  WANTED 

Administrative 

BUSINESS  MANAGER  or  GENERAL 
manager  with  30  years  newspaper 
experience  available  for  top  eAecutive 
position.  26  years  with  metropolitan 
daily.  Box  3017.  Editor  ft  Rgblisher. 

PUBLISHER.  39.  now  selling  state- 
national  prize-winning  weekly  that 
prospered  increasingly  during  his  own¬ 
ership.  will  WORK  for  good  organiza¬ 
tion  for  next  25  years.  Strongest  in 
news-features-editorials,  administration, 
production,  make-up  layout.  Strong  on 
promotion,  copy,  design.  No  weak 
sister  other  phases.  Background  in. 
eludes  daily  reirorting.  seven  years  pub¬ 
lic  relations,  two  as  director  university 
setup  and  assistant  professor.  Capable 
departmental  or  complete  charge. 
Salary  or  salary-plus.  Box  3319,  Ed¬ 
itor  ft  Publiserh. 

NATIONAL  ADVERTISING  salesman, 
now  employed,  seeks  another  position 
offering  greater  opportunities.  Box 
3320,  Editor  ft  Publisher. 

YOUNG,  AGGRESSIVE,  experienced 
DispUiy  adman  seeks  spot  on  Western 
Chart  Area  9  daily  newspaper.  Strong 
on  la.vouts,  copy  and  sales.  Vet,  fam¬ 
ily,  5  years  experience.  Handle  all 
accounts.  Complete  resume  on  request. 
Box  3339,  Editor  ft  Publisher. 

Editorial 

DESKMAN :  10  years  metropolitan  ex¬ 
perience.  Prefer  A.M.  copydesk.  Con¬ 
sider  reporting.  Box  3026,  Editor  & 
Publisher. 

REPORTER,  3  years  experience  edi¬ 
torial,  sports  spot.  Single,  26,  vet.  J 
graduate.  Employed,  will  travel,  am¬ 
bitious.  Box  3020,  Editor  ft  Publisher. 

STEADY  RELIABLE  Advertising  Di¬ 
rector  with  aggressive  and  proven  suc¬ 
cessful  record  desires  change.  Personal 
and  business  references  of  the  highest 
caliber  can  be  furnished.  Write  Box 
3330,  Editor  &  Publisher. 

VETERAN,  24,  will  have  J-degree 
August  13.  some  experience,  interested 
in  job  with  future  any  editorial 
capacity.  Box  3028,  Editor  ft  Pub¬ 
lisher. 

Artists-Cartoonists 

HEAD  ARTIST-CARTOONIST  on  200, 
000  daily  wants  to  locate  back  East. 
Eastern  seaboard  preferred.  20  years 
experience.  Samples.  Box  3311,  Mi- 
tor  ft  Publisher. 

ASSISTANT  Copydesk  Chief  Metro¬ 
politan  paper.  Desires  change.  Prefer 
South,  news  executive  or  semi-execu¬ 
tive.  Box  3154,  Editor  ft  Publisher. 

"DEAD  END,”  is  status  young,  ex¬ 
perienced  woman’s  editor  (plus), 
same  daily.  Writing  "SO"  to  career 
unless  you  have  offer  with  a  future. 
Box  3126,  Editor  ft  Publisher. 

Circulation 

YOUNG  MARRIED  MAN 

Ten  years  varied  experience,  desires 
Assistant’s  job  in  Los  Angeles  Area. 
Opportunity  first,  salary  second.  Post 
Office  Box  702.  Inglewood.  California. 
EXPERIENCED  Circulation  man.  Know 
Little  Merchant  plan.  Full  information 
on  request.  Box  3307,  Editor  &  Pub¬ 
lisher, 

EDITOR  of  weekly.  Chart  Area  10, 
but  experienced  all  newsroom  jobs 
from  reporter  to  Managing '  Editor 
small  and  large  papers,  wants  job 
where  professional  competence  re¬ 
quired  and  appreciated.  Qualified  also 
for  Public  Relations  or  School  of 
Journalism  post.  Salary  minimum 

$6,000.  Box  3126.  Editor  ft  Publisher. 

Classified  Advertising 

MANAGING  EDITOR— 10  years  in 
East.  South,  Midwest  as  reporter, 
copy  reader,  news  editor.  Write  ed¬ 
itorials.  Write  Box  3145,  Editor  ft 
Publisher. 

CLASSIHED  MANAGER.  Medium 
liie  lUistern  daily  lookint?  for  well 
qualified  Manasrer  will  find  here  a  man 
with  thorough  knowled(;e  and  expert* 
enoe  all  phases  classified.  Sound,  pro- 
^ssive  methods  that  build  and  hold 
lioeafre.  A*1  backi^round  and  record. 
Box  3220.  Editor  &  Publisher. 

MID-WEST  small  town  daily  city 
reporter  sick  of  sacred  cows.  Wants 
opportunity  to  develope  features  tal¬ 
ent  with  lanrer  newspaper.  Chart 
Area  2  preferred.  Write  Box  8U6. 
Editor  &  Publisher. 

CLASSIl'lhU  MANAGER — HiRh*gcar* 
«d,  recofirnized  top  producer.  Any  size 
operation.  Chart  Area  4.  Write 

3213.  Editor  &  Publisher. 

RADIO  television  newsman  wants  to 
sain  solid  newspaper  backiTround. 
Journalism  graduate.  Box  3124.  Ed¬ 
itor  A  Publisher. 

Classified  MANAGEIR— Progressive. 
Rely  oil  sound  methods  that  produce 
and  maintain  smooth  departmental  ef- 
Jeiency  and  healthy  lineage  growth. 
Thorough  knowledge  all  phases  of 
Classified ;  display :  Techniques :  Pro¬ 
motion  etc.,  acquired  in  years  of  ex¬ 
perience.  Box  3214,  Editor  ft  Pub¬ 
lisher. 

WANT  CHART  AREA  4  SPOT 
EXPERIENCED  DESKMAN.  political 
writer,  columnist  now  on  70,000  dajly 
In  Chart  Area  Six  wants  to  move 
SouUi  to  reportorial  or  newsroom,  ad¬ 
ministrative  position  by  September  1. 
Top  references.  Box  3147,  Editor  ft 
Publisher. 

WOMAN  wire  service  reporter,  single. 
11  years  experience  all  kinds  of  cov¬ 
erage  with  emphasis  on  science,  pol¬ 
itics.  Now  employed  at  $115  weekly. 
Seek  position  Chart  Areas  1  or  2. 
Have  car.  Speed  Graphic.  Box  318«. 
Editor  A  Publisher. 

Display  Advertising 

display  salesman  and/or  Classi¬ 
fied  manager.  20  years  experience :  age 
48;  married;  capable;  390  to  IKK). 
Box  3342,  Editor  ft  Publisher. 

expert  EN(?ED  Ad  salesman  seeks  job 
in  Western  States.  Able  to  sell  and 
•ervice.  Neat  layouts.  Two  years’  ex¬ 
perience.  Write  Box  8322,  Editor  ft 
Publisher. 

EXPERIKNCEu  photographer  with 
writing,  public  relations  background, 
^urnalism  degree,  seeks  combination 
job  on  daily  or  public  relations  with 
eollege.  Box  3224.  Editor  A  Publisher. 
EXPERIENCED  young  Southwesterner 
seeks  change  as  City  Editor  to  daily 
20,000  up  or  managing  editor  smaller 
paper.  Top  references,  background  on 
request.  Box  3231,  Editor  ft  Publisher. 
FAST.  A(X)URATE  General  Assign¬ 
ment  Reporter  wants  to  relocate.  SMk 
challenging  slot.  Eight  years  exiieri- 
enee — College.  33  years  old.  will  travel. 
Available  two  weeks.  Box  3237,  Editor 
ft  Publisher. 

NOTICES 

Naturally  that  new  Job  these  Columns 
Mip  you  find  means  a  change  of  Ad- 
drsss.  Notify  us  immediately  in 
“mniring  your  subscription  address  as 
It  takes  two  weeks. 
iMinde  OLD  as  well  as  NEW  address. 
Editor  ft  Publisher  Circulation  Dept. 
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Editorial  Editorial 


GOOD  EDITORIAL  WRITER,  news  I 
and  re-write  man,  now  holding  such  1 
position  on  large  southern  weekly,  | 
wishes  position  as  Editor,  or  similar  | 
position  in  North  Central  states.  Elder-  I 
ly,  but  in  good  physical  condition. 
Church  member,  uses  no  liquor.  Repub-  I 
lican  in  Politics.  S.  N.  Stevens,  At-  | 
more.  Alabama. 


MANAGING-CITY  EDITOR.  31.  mar¬ 
ried.  Nine  years  all  departments  cub 
to  editor.  B.J.  Degree.  University  of 
Missouri.  Able  editorialist,  expert  on 
layout,  top  writer,  like  people.  Know 
camera,  darkroom,  Fairchild.  Have 
business  acumen,  served  advertising 
agency  stint.  Prefer  medium,  small 
daily.  Available  in  September.  Box  I 
3235,  Elditor  &  Publisher.  ' 


REPORTER-PHOTOGRAPHER  —  3% 
years  experience  all  beats.  Tops  on 
features.  Now  working  6.000  North¬ 
west  daily.  Left  East  to  learn;  wants 
return.  Vet.  26,  BA,  single,  car.  Seek 
job  on  large,  medium  daily  in  Chart 
Area  2.  Box  3217.  Editor  &  Publisher. 


SOUTH  AMERICAN 
CORRESPONDENT 

(former  INS  Staff  correspondent) 
would  like  to  contribute  to  Newspa¬ 
pers  or  Magazines  articles  dealing  with 
Latin  American  affairs.  Home  Office 
Santiago  de  Chile,  travels  to  other 
Latin  American  countries  periodically, 
at  present  in  Argentina. 

Background  stories  and  picture  reports 
of  political  events,  trade  problems, 
cultural  topics,  human  interest  stories. 

Box  3230,  Editor  &  Publisher. 


WRITING  JOB  wanted  by  J-grad  with  ; 
limited  general  assignment  and  re-  i 
search  experience.  Liberal  arts  back¬ 
ground  and  research  ability  in  social 
sciences,  literature,  fine  arts  in  which 
strong  interest  is  maintained.  Veteran, 
single,  26,  willing  to  relocate.  M.  Ber¬ 
man.  1483  Longfellow  Avenue,  Bronx. 

New  York.  _ 

ALE^~C0NSCIENT10US  Journalism 
Grad  with  2  years  weekly  experience 
seeks  editorial  position  with  a  future 
— any  capacity.  Box  3316,  Editor  & 

Publisher. _ _  _  _ _ 

ALL-AROUND  Editorial  man.  can 
handle  camera,  8i.x  years  heavy  ex¬ 
perience  weeklies,  dailies,  seeking  posi¬ 
tion  with  future  in  Chart  Area  1  or 
2.  Box  3308,  Editor  &  Publisher. 

CITY-NEWS  EDITOR  small  daily  , 
seeks  comparable  spot,  larger  daily,  | 
chart  areas  10.  11,  12,  college  grad.  28.  I 
8  years  experience,  available  in  fall.  | 
Box  3312.  Fklitor  &  Publisher. 


DEEP  SOUTH  native,  reporter-lens-  : 
man.  26  years  farm  and  features,  ‘ 
wants  represent  farm  journal  in  Ala-  ; 
bama,  Florida  or  Georgia.  Beat  refer-  ; 

1  ences.  Box  642.  Tallahassee.  Florida. 
DESIRE  Editorial  position  on  Midwest  | 
or  Northwest  medium  to  small  daily. 
Experience ;  Editor  U.  of  Kansas  daily. 
Contact  LTJG  A.  G.  Marshall.  VA-15, 
FPO.  N.  Y.  Available  in  November. 

DO  YOU  WANT  editorials  which  will 
retain  and  increase  your  publication’s 
present  prestige?  Are  you  tired  of 
carbon  copies  and  echoes?  Will  you 
give  bonus  for  circulation,  linage  gains 
to  brilliant  reliable  writer-editor  ? 
Box  3309,  Editor  A  Publisher. 

GENERAL  ASSIGNMENT  reporter  (no  i 
sports)  seeks  spot  anywhere  east  coast. 
Just  back  from  year's  rub  experience 
on  small  Mid-and  Southwest  dailies.  ' 
Previous  magazine  freelance  and  serv-  | 
ice  PIO  experience.  Marine  corps  vet-  I 
eran.  Salary  no  object.  Can  start  im-  I 
mediately.  Box  3331,  Editor  ft  Pub- 
I  lislier. _ 

'  MANAGING  EDITOR,  copy  chief,  able  i 
cover  music,  drama,  films,  also  experi¬ 
enced  in  editing  government  technical 
I  manuals,  wishes  post  preferably  in 
metropolitan  area.  Box  3329,  ^itor 
'  ft  Publisher. 

i  NEWS  EDITOR-COPYREADER- Good 
metropolitan  and  small  town  dally  ex- 
I  perience.  Would  like  to  nuke  switch 
from  a.m.  to  p.m.  Excellent  refer¬ 
ences.  Box  3313,  Editor  ft  Publisher. 


LOOKING  AHEAD? 
Editor-Newsman,  33,  vet.  B.S.  Fully 
experienced  desks,  beats.  Wire  service, 
daily,  weekly  magazine,  information 
background.  Ready  for  career  with 
progressive  publisher  or  allied  activity. 
Personable,  sober,  good  credentials. 
Deal  More  important  than  location.  All 
queries  answered,  kept  confidential. 

^x  3341,  Editor  ft  Publisher. _ 

NEWS  EDITOR  6  years  medium  daily, 
married,  vet,  28.  wants  like  P.M.  job 
or  one  on  copydesk.  C?hart  Areas  8, 
9.  Box  3310.  Mitor  A  Publisher. 
NEWS,  SPORTS,  and  feature  writer, 
with  over  three  years’  magazine  and 
newspaper  experience,  seeks  poeition 
with  daily,  weekly,  trade  paper,  or 
industrial  publication.  Also  experienced 
rewrite  man,  copy  editor,  reporter, 
interviewer.  University  background. 
Father  of  2.  Draft  exempt.  Will  sup¬ 
ply  samples  of  by-lined  articles  and 
references  upon  request.  Box  3306, 

Editor  ft  Publisher. _ 

PHILADELPHIA  Editor  of  national 
TV  magazine  available  immediately. 
Eighteen  years  exiierience  in  news¬ 
paper,  magazine,  radio,  publicity  and 
promotions  writing.  35  years  old.  sin¬ 
gle  woman.  Prefer  C?hart  Area  2.  Box 
3324,  liditor  ft  Publisher. _  _ 

REPORTER,  28,  seven  years’  on 
dalHes,  all  beats ;  one  year  solid  desk 
work  on  semi-weekly.  Use  graphic. 
AB.  AM.  English.  Top  renorter  or 
editoi.  Box  3343,  Eiditor  ft  Publisher. 

21  VKARS  CONTINUOUS  exp«‘rienM 
movie,  drama,  miuic  reviewer ;  enter¬ 
tainment  editor,  feature  writer,  church 
news  and  general  reporting  Midwest 
capital.  Can  competently  handle  any 
assignment  —obits  to  opera  markets  to 
movies ;  personality  sketches  to  state- 
national  conventions.  University  journ¬ 
alism  ;  bachelor ;  go  anywhere.  Box 

3321,  Editor  ft  Publ isher. _ 

VET,  33,  BA.  6  years  all  beats,  dallies. 
Features.  Some  desk.l  Wants  to  move 
up.  Newspaper,  magazine.  Public  Re¬ 
lation  Promotion.  Will  travel.  Prefer 
East  coast.  References.  Box  3344, 

Editor  ft_  Publisher^  _ _ _ 

WRITE  FOR  thumbnail  sketches  of 
dozen  I  of  available  weekly,  daily  and 
magai'.ine  personnel.  Birch  Personnel. 
National  Newspaper  Service,  59  E. 
Madison,  Chicago  2.  Illinois.  CEntral 
6-5670. 


Mechanical 


SUPERINTENDENT 
Composing  Room  or  Mechanical.  17 
years  Metropolitan  newspaper  experi¬ 
ence  Now  employed  as  Superintend¬ 
ent.  Age  38.  Confidential.  Box  8122, 
Editor  ft  Publisher. _ 

PRODUCTION  MANAGER  desires 
position  on  Southern  daily.  Complete 
knowledge  and  experience  in  all  de¬ 
partments.  Low  page  cost  and  high 
efficiency  assured.  Presently  employed. 
Full  resume  by  return  mail.  Box  3216, 
Editor  ft  Publisher. 


Photography 


PHOTOGRAPHER — Mature,  now  chief 
45,000  a.m. -p.m.  papers,  know  wire 
photo,  Fairchild,  strong  on  society 
news,  and  features ;  quality  and  money¬ 
saving  approach  tops ;  won  some  prizes 
but  no  prima  donna.  Prefer  near 
college.  B.A.,  intelligent,  unwateh 
clock.  Can  do  combination  work.  Box 
3159.  Editor  ft  Publisher. 
PHOTOGRAPHER,  six  years  news, 
commercial  and  Fairchild  work.  Sin¬ 
gle.  28,  have  car  and  cameras.  Wish  to 
settle  down  with  agressive  paper  in 
medium  sized  city.  H.  Kjar,  912  Lake¬ 
side  PI.,  Chicago  40,  Illinois. 


Promotion  Public  Relations 


PROMOTION  PUBLIC  RELATIONS 
MANAGER — Experienced  as  one-man 
department  to  chief  of  prominent 
newspapers  sections  —  Expert  copy¬ 
writer,  research,  ideas,  public  events. 
Finished  art.  (even  editorial  and  fea¬ 
ture  cartoons).  Advertising,  Circula¬ 
tion,  Editorial  promotion-Now  with 
greatest  organization  of  its  kind  in 
U.S.  Interested  in  a  big  spot  offering 
challenge  and  incentive.!  Box  3318. 
(iditor  A  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

On  April  16  this  year  we  candidates,  or  its  position  on 
wrote:  foreigrn  affairs,  economics,  or 

“It  is  imperative  that  our  philosphy.” 


law  makers  give  serious  con¬ 
sideration  to  a  dangerous  con- 


We  mentioned  in  April  at 
least  two  attempts  by  non-news- 


flict  between  the  constitutional  paper  unions  to  force  a  change 
guarantee  of  a  free  press  and  in  editorial  policy  on  a  news- 
the  almost  unlimited  license  paper.  The  method  was  to  try 
granted  to  unions  to  interfere  to  close  the  plant  by  establish- 


with  that  freedom.” 
Speaking  before 


ing  a  picket  line.  They  were 
recent  not  successful,  but  the  technique 


meeting  of  the  Ohio  Select  List  definitely  establishes  the  possi- 
of  Daily  Newspapers,  Joseph  C.  bility. 

Wells,  a  member  of  the  Wash-  Mr.  Wells  also  mentioned  the 
ington  (D.  C.)  law  firm  of  King  plans  of  AFL  and  CIO  to  con- 
&  King,  put  it  this  way:  solidate  and  said  “to  the  extent 

“Developments  in  newspaper  that  they  are  successful,  the 
unions  during  the  past  few  power  that  newspaper  unions 
years  have  created  a  clear  and  already  have  over  the  press  will 
present  danger  to  the  freedom  be  strengthened.” 
of  the  press.  I  believe  also  that  «  « 

current  and  prospective  devel¬ 
opments  in  these  unions,  and  attorney  calls  ^  attention 

the  union  movement  as  a  whole,  since  1947 

tend  to  sharpen  and  increase  dosed  shop  contracts  have  been 
that  clear  and  present  danger.”  illegal  under  the  Taft-Hartley 
Although  every  member  of  Nevertheless,  they  con- 

the  House  and  Senate  received  tinue  to  exist  in  newspaper 
a  copy  of  our  comments  in  shops  because  “unless  the  pub- 
April,  and  we  received  some  in-  bsher  or  some  employe  files 
teresting  replies  from  a  few  of  charges  and  thus  initiates  ac- 
them.  Congress  as  a  body  de-  ^ion  against  this  type  of  illegal- 
dined  to  face  the  issue.  Ap-  ity>  jfw  is  completely  in- 
parently  anything  touching  the  operative. 


unions  was  too  hot  for  it  to  “Some  years  ago  the  Ameri- 
handle.  can  Newspaper  Publishers  As- 

^  ^  ^  sociation  did  institute  legal  ac¬ 

tion  against  one  of  the  news- 
Mr.  Wells  elaborated  on  paper  unions  to  bring  about  a 
these  “developments”  and  his  halt  to  this  union’s  more  glar- 
thinking  is  much  in  line  with  ing  violations  of  the  Taft-Hart- 
our  own:  “F^rst,  the  newspaper  ley  Act.  In  spite  of  a  generally 
unions  have  acquired  the  power  reluctant  Labor  Board,  these 
to  halt  the  publication  and  dis-  cases  finally  resulted  in  a  series 
tribution  of  many  (or  most)  of  orders  being  issued  against 
large  metropolitan  newspapers  the  ITU.  Unfortunately,  how- 
and  some  in  less  populous  ever,  these  orders  issued  by  var- 
areas.  Second,  the  leadership  of  ious  Circuit  Courts  of  Appeals 
these  unions  (the  professional  are  not  self -enforceable.  Even 
unionists)  have  developed  the  though  the  orders  are  outstand- 
irresponsibility  necessary  for  ing  and  a  violation  of  the  order 
the  exercise  of  that  fatal  power,  constitutes  contempt  of  court. 
These  facts  are  evidenced  by  no  action  will  ever  be  taken  in 
the  fate  of  the  Brooklyn  Eagle,  the  nature  of  contempt  unless 
the  Philadelphia  Record,  and  violations  of  the  orders  are 
other  newspapers.  They  are  brought  forcefully  to  the  atten- 


newspaper  business  must  face 
and  correct  unless  it  is  willing 
to  abandon  freedom  of  the  press 
to  union  control. 


EDITOR  &  PUBLISHER  CALENDAR 

Aug.  M-13 — ^West  Texas  Press  Association.  Silver  Anniversary 
convention,  Community  Building,  Colorado  City,  Texas. 

Aug,  13-19 — International  Typographical  Union,  97th  annual  con¬ 
vention,  Hotel  Statler,  Boston. 

Aug.  15-20 — International  Photo  Engravers'  Union  of  North 
America,  54th  annual  convention,  Milwaukee,  Wis. 

Aug.  19-20— Texas  Daily  Newspaper  Association,  annual  summer 
meeting.  Shamrock  Hotel,  Houston,  Tex. 

Aug.  21-24— Western  Classified  Advertising  Association,  annual 
convention.  Hotel  De  Anza  San  Jose,  Calif. 

Aug.  22-23 — Southern  Newspaper  Publishers  Association,  me¬ 
chanical  conference.  Eastern  division.  Hotel  Roanoke,  Roanoke,  Va. 

Aug.  22-26 — Association  for  Education  In  Journalism,  annual  con¬ 
vention,  University  of  Colorado,  Boulder,  Colo. 

Aug.  25-27 — Four-State  Associated  Press  meeting,  Greenbrier 
Hotel,  White  Sulphur  Springs,  W.  Va. 

Aug.  26-27 — Indiana  Democratic  Editorial  Association,  diamond 
jubilee  convention,  French  Lick  Springs  Hotel,  French  Lick,  Ind. 

Aug.  26-27 — California  Newspaper  Publishers  Association,  quar¬ 
terly  meeting.  Feather  River  Inn,  Blairsden,  Calif. 

Aug.  28-30 — New  York  State  Society  of  Newspaper  Editors,  an¬ 
nual  meeting.  Hotel  Queensbury,  Glens  Falls,  N.  Y. 

Sept.  8-10 — Washington  Newspaper  Publishers  Association,  maat- 
Ing,  Hotel  Chinook,  Yakima,  Wash. 

Sept.  8-11 — New  York  Press  Association,  meeting,  Otesaga  Hotel, 
Cooperstown,  N.  Y. 

Sept.  9-10 — Allied  Daily  Newspapers  of  Washington,  annual  Fall 
meeting,  Alderbrook  Inn,  Hood  Canal. 

Sept.  10-11 — Kansas-Missouri  Newspaper  mechanical  conference. 
Town  House  Hotel,  Kansas  City,  Kans. 

Sept.  11-13 — PNPA  Classified  Clinic,  Lycoming  Hotel.  Williams¬ 
port,  Pa. 

Sept.  12-14— Canadian  Weekly  Newspapers  Association,  national 
convention,  Hotel  Vancouver,  Vancouver,  B.  C. 

Sept.  16-18 — Advertising  Managers  Association  of  Wisconsin 
Daily  Newspapers,  Fall  conference.  Hotel  Mead,  Wisconsin  Rapids. 

Sept.  16-18 — New  England  Weekly  Press  Association,  annual  fall 
conference,  the  Equinox,  Manchester,  Vermont. 

Sept.  17-18 — Michigan  Press  Association,  small  daily  editorial 
conference.  Haven  Hill,  near  Pontiac,  Mich. 

Sept.  17-18 — Minnesota  Associated  Press,  Fall  meeting.  Mankaio, 
Minn. 

Sept.  18-20 — Central  States  Circulation  Managers  Association, 
fall  meeting,  LaSalle  Hotel,  Chicgo. 


with  the  Taft-Hartley  Act  to 
enable  it  to  obtain  even  union 
shop  conditions.  I  presume  that, 
since  it  enjoys  closed  shop  con¬ 
ditions,  this  union  sees  no  par¬ 
ticular  reason  in  going  to  the 
trouble  of  complying  with  the 
statute  to  obtain  milder  advan¬ 
tages  of  the  union  shop.” 

Mr.  Wells  concluded  that  “to 


a  considerable  extent  the  power 
of  newspaper  unions  to  halt 
publication  by  strike  action  is 
attributable  to  the  publishers 
themselves.  The  remedy,  of 
course,  for  such  acquiescence  on 
the  part  of  the  publishers  lies 
in  their  own  hands.” 

Whether  they’ll  do  anything 
about  it  remains  to  be  seen. 


the  Philadelphia  Record,  and  violations  of  the  orders  are 
other  newspapers.  They  are  brought  forcefully  to  the  atten- 
stark,  blunt  facts  which  the  tion  of  the  National  Labor  Re¬ 


lations  Board  and  that  Board 
is  persuaded  to  move  for  con¬ 
tempt. 

“No  such  action  has  been 


“However  unpalatable  the  taken  and,  therefore,  in  spite  of 
thought  may  be,  it  is  clear  that  the  law  and  the  orders  of  the 


a  press  controlled  by  unions  is 
not  a  free  press.” 


Courts,  one  will  find  today  in 
nearly  every  trade  publication 


He  went  on  to  say  that  if  a  ads  for  union  printers  or  union 
union  can  destroy  a  newspaper  pressmen — though  the  mere  in- 
because  its  publisher  fails  to  sertion  of  the  ad  by  the  pub- 
meet  pay  demands,  “it  can  de-  lisher  involved  is  evidence  of  a 
stroy  another  because  its  pub-  closed  shop  and  a  clear  viola- 
lisher  prints  facts  or  opinions  tion  of  the  Taft-Hartley  Act. 
derogatory  for  the  union,  or  the  As  a  matter  of  fact,  the  print- 
union’s  allies,  or  its  political  ers’  union  has  never  complied 


HiiEii  ynDHi 
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FOR  THE  PURCHASE  AND 
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More  electricity. ..  improved  health ...  better  foods... 


new  products ...  all  coming  from  the  atom 

The  day  is  coming  when  the  power  of  the  atom  years  to  come,  America  will  need  much  more 
will  be  used  more  for  peaceful  purposes  than  electric  power  to  maintain  and  even  advance 
for  weapons.  a  high  standard  of  living. 

Probably  the  wiriest  use  of  atomic  energy  "hy  the  electric  light  anil  power  corn- 

will  be  to  prorluce  electrie  power.  It  Is  ex-  P''"'”  P'>"""'S 

.  ,  ,  .  .  ,  j  .u  r  I  electric  power  plants.  Now  that  use  of  the  atom 

pected  to  join  coal,  gas  and  other  fuels  as  a  ,  ^ 

,  r  1  .  .  1  X  is  no  longer  limited  to  weapons,  the  people 

vast  new  source  of  heat  to  run  power  plants.  ^  ^  ...  ,  . 

and  companies  most  experienced  in  producing 

And  it  will  be  needed,  too.  For  you  are  put-  electricity  —  and  medicines,  chemicals,  foods 

ting  to  work  more  electricity  all  the  time,  and  other  products  — are  free  to  develop  its 

doubling  your  use  every  10  years  or  so!  In  the  promise  for  you. 


AMERICA’S  ELECTRIC  LIGHT  AND  POWER  COMPANIES’^ 

“YOU  ARE  THERE”  — CBS  television -witness  history’s  great  events  •iVamc*  on  rrquett  from  thh  mngazine 

Printed  in  U.  S.  A. 


YOUR  FUTURE  HOME  may  have  electric  master  panels  like  this,  where  you'll  control  lighting,  indoor  weather  and 
scores  of  electric  helpers,  some  not  even  invented  yet.  Atomic  energy  probably  will  provide  much  of  the  additional 
electricity  you  will  use— electric  company  engineers  are  now  developing  ways  to  apply  it  economically  and  practically. 

YOUR  FRIEND. ..THE  ATOM 
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